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Salesmen Wanted 


New business in new lines is de- 
veloping so fast that we must 
obtain more men for our selling 
force. We want men who have 
sold high grade specialties; also, 
men who have some knowledge of 
officesystems, accounting methods, 
and are desirous of entering the 
selling end of business. Men who 
have had experience in selling de- 
vices of a character similar to ours 
will find special, and highly remu- 
nerative opportunities. Give all 
information in your letter, which 
will be considered confidential. 
Sales Dept., 
Burroughs Adding Machine Company, 
39 Burroughs Block, 
Detroit, Michigan. 
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Let’s Make It Clear 
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€ Suppose, Mr. Business Man, you should 
break a leg of your favorite chair. | 


@ Suppose that chair, or one like it, was 
absolutely necessary to your comfort. 


@ What would you do? 

@ Buy a new chair? Perhaps, tf you 
didn’t care how you spent your money. 
@ Tie or glue the leg together? Maybe, 
if you wanted to risk another break at 
any time. 


q) Have a new leg put inP_ That’s what 
we would do. Wouldn't you? 


@ The typewriter problem is just about 
like that. You can buy a new machine, 
if you want to pay the price. You can 
buy a “rebuilt” if you care to take a 
chance on its serviceability. Or you can 
buy.a Remanufactured Typewriter and 
get both low price and high quality. 

@ The Remanufactured Typewriter ts like 
the chair with a new leg. Every worn 
part of the original machine is replaced 
by a thoroughly tested new part. 


@ The Ramer is the only Remanufactured 
Typewriter. 


‘WHOLESALE TYPEWRITER COMPANY 


108-110 Duane Street, New York City 


London Office: 136-137 Long Acre, W. C. 
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Amfil Platens Are Doubly Guaranteed 


@ If they are not absolutely as represented in every detail—if they do not fulfil perfectly 


every feature or reasonable service—ship them back to our nearest plant and have them 


recovered without charge. Vou take no risk. 


@ The B. F. Goodrich Co. guarantees them not only to last longer than any other, but to 
retain their resiliency through the maximum term of service. You take no risk. 


@ Our own guarantee covers perfect surface of soft gripping velvety texture—absolute 


uniformity and true cylindrical ends. Vou take no risk. 


@ The age of each Amfil platen is keyed by the number on the inside, thus enabling the 
buyer to know just how long it has been in service. 


ae * ee ae 


@ The Amfil grinding process is the only process in the world with which perfection of 
surface and cylindrical ends can be secured. It is exclusively our own. 


@ We have just installed additional new machines in each of our plants and are prepared to 
make prompt shipments for our increasing trade. 

G We do not hesitate to say that an Amfil platen is unexcelled by any standard factory 
grade. 

@ We make Amfils for the trade exclusively and are now supplying them by thousands to 


leading rebuilders and branch managers in every part of the country. 


@ Our three plants enable us to take care of all orders with the greatest dispatch. Ship a 
trial order to the nearest factory and learn what we can do for you. 


AMES 
& 
FILSTEAD 


332 Dearborn Street, 
CHICAGO, 
A. R. Ames in charge. 


108-110 Duane Street, 
NEW YORK, 
D. W. Filstead in charge. 








1649 Champa Street, 
DENVER, 
C. H. Ames in charge. 





A. R. AMES D. W. FILSTEAD 











has just been awarded the 


Grand Prix 


over all competitors at the 


Brussels 
International Exposition 


The Smith Premier Typewriter Company, Syracuse.N.Y. Branches Everywhere. 
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F Stationers Are Now Getting Demands For 


waaeeete Deliveries—Stobe-Wervicke Can Supply 


In the demand for Vertical Filing, Storage, 
Transfer or Card Index Supplies—there is much 
profitable business. 


Are you ready to satisfy and hold it? 


Are you getting for your store, the trade of 


Business Houses, Manufacturers, Sales Organizations, Big 
stl ye BER 5 Offices, Banks, ’Public Service, City, County and State 
Lefs Tab Guidee Right Tob Folders — Tnstitutions or Professional Men—such as the SlobeSWeenicke 


Individual Names Always Conspicuous. 
Line attracts for others? 


Instead of turning this trade away unsatisfied 

-include the GlobeWeenicke Organization in your business- 

getting campaign—be sure of prompt deliveries—and satisfy 
your customers. 


a Globe-Wernicke 
re Se Vertical Filing Supplies 






































Ee For Any Business 
ne es —make permanent customers of the biggest office supply 
re fader buyers in town. 
ak Me Familiarize yourself with this Line now. Be ready 
RE ee with suggestions and needed supplies--as wanted. Use the GlobeWernicke 
a all Office Supply Catalogue as the basis of your trade-getting efforts. 
ae ae Turn to pages 115 to 125. Show the complete Line--and take orders for 
P 
: : Alphabetical Guides and Folders for all Commercial Size 
Guides With Brass Label Holders Papers, Letters, Invoices or Documents, in all weights, with 


slain or celluloid tabs, or adjustable Brass Label Holde srs ; Stock 
ecord Cards, Tabbed Record Cards, Blank Index Card Guides, 
Numerical Guides, Ledger Guides, Auxilliary Guides, Customers’ 
List Cards, Follow-up Cards, Transfer Record Cards, Quotation 
Cards, Collection Cards, Credit Cards, Physicians’ Daily Account 
Cards and Card Record Forms for fifty other specific lines. 

















| The Slobe2weenicke catalogue describes, illustrates and gives prices 
i | for every kind; on all sizes, weights and colors—printed or plain. _ It contains 132 





8 x 10 pages; tells how to equip a raodern office; what to buy and how to order. 











i? It is a valuable Reference Book for Stationers and Office Supply Dealers only. 
Your copy will be mailed free upon request. Send the coupon now. 


Hi] 
octal The Globe=Wernicke Co., Cincinnati, U.S. A. 
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Vertical Storage Cases Cc P ‘ 
; > tien ollapsible Vertical Storage Cases 
\ For Bill, Letter and Cap Size Papers. For Bill, Letter and Cap Size Papers. — ; ma State 

















Bellows Folders Branch Offices: New York, 380-382 Broadway. Chicago, 224-228 Wabash Ave. 
Vowel, SipnabeGen! and lenthiy. Boston, 91-93 Federal Street. Washington, 1219-1220 F Street, N. W. 
seeeeeeseeseeee= Cut Out and Mail This Coupon To-daysss=esee0=« 
To The Globe “Wernicke Ca, Dept X-810 Cincinnati, U. S. A. 
Mail to the address below a copy of your Stationers’ Sup 
° Book, free of all cost to me, 
BND sécccccce sqneeesbbneeeesseess $00bedooswnnsoesestosencess 
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30 Years Ago wet tere 


afford to write in the old way. 
> d we tell the world that it cannot 
O- ay afford to add in the old way. 
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The first writing F< 


machine was ‘= 
our idea. 


The first writing, 


adding and 
subtracting 
machine is 
our idea. | 
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Model 11 Remington with Wahl Adding and 
Subtracting Attachment 


Leadership in ideas means leadership in everything. 
It explains the leadership in quality of product, the 
leadership in sales, the leadership in organization, 
the leadership in all that makes a leader of the 


Remington 


Typewriter Company 


(Incorporated 


New York and Everywhere 
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New Plant for American Factory Rebuilts 


CAN YOU AFFORD 
TO SAVE MONEY ? 


The American Writing Machine man in your town can save you from 25 
to 75% on the purchase price of a typewriter — any typewriter in fact that 


suits your preference. 


Every machine he handles is “AMERICAN FACTORY REBUILT.” You 
know that standard—it’s the embodiment of an ideal that all the others are 


trying to reach. 
The AMERICAN FACTORY REBUILT isn’t “just as good as new.” It 


is new in every essential particular. In point of serviceability there is no 
difference. You can be as certain of satisfaction with an AMERICAN 


FACTORY REBUILT as you can with any first-class machine. 

The only difference that affects the user is the difference in price——and 
that’s an important one. 

Can you afford to pay a fat premium on the first cost of pro- 
duction ? 

Is the difference between Serial Number “Hump” and Serial 
Number “Humpty-Hump” worth $50.00 to you? 


If you want to get BIG value for your money with a capital “‘B,”’ consult 


the AMERICAN WRITING MACHINE MAN in your town at once. 


DEALERS 
If you are not already an “AMERICAN WRITING MACHINE MAN” get 


in line today. See our last month’s advertisement in Office Appliances for 
full particulars. Then write us regarding your needs and you will be sur- 


prised at the money-making possibilities of the campaign which we will help 
you to put over in your town. WRITE TODAY. 


American Writing Machine Company 
345-347 Broadway NEW YORK, N. Y. 
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Enameled Steel System Cabinets 


will help you to get more business and 
to get that business at a better profit! 


Interchangeable units—the little units that stack in thousands of different arrange- 


ents—adapted to every kind of business. oo 
Combination units set up side by side with the ‘‘ADDTO"”’ feature—equally well . 
lapted to the small office and the large corporation. oro 3 
rach : ag he aa ; , LOO a 
The standard vertical files in bill, letter and legal cap sizes a 
All the standard card tray cases. ar 
: ow Po 


Desirable agencies are fast being closed. Send the coupon before it is too late. Ys 
t s ‘ “} > Po) 


Herring-Hall-Marvin Safe Co., Selling Agents gage ome 


Home Offices: Hamilton, Ohio Branches and Agencies in All Principal Cities of the World ~ 
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The Only Objection 
Has Been Swept 


Away 

















Rapid Addressing Machine Co., 
































374 Broadway, 


New York. 
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This is the 
to 


been made 
expense for stencils and metal plates —the one 
mechanical addressing -has been wiped out. 
mail, you can now address all your lists by 
with the new, exclusive Belknap method 


No Need. for a Costly/ Stencil Cutting Device. 


Make Stencils Like |This| 





machine 
there is 










most significant announcement that has ever 
users of mailing lists. For now the big, constant 
thing that has stood between you and rapid, easy 
And even more important to the effectw eness of your 
in perfect imitation of typewrtting. For 


You Can 
Yourself on a Standard Make of 


Typewriter, which we will furnish, equipped for cutting stencils, 


as well as correspondence. 


It has never been the cost of the machine itself that has 
kept you from mechanical addressing. It has been the cost 
of ammunition — the paying toll on every new name you 
added, buying a stencil making machine or sending away 
each time to have new plates made. The New Belknap 
way abolishes all this trouble and expense —the machine 
itself is all you need. Any girl with an ordinary typewriter 
can make the stencils on a moment’s notice, at a cost too 
small to be considered, and they are absolutely indestruct- 
ible. This new method of stencil making insures the ut- 


most neatness and accuracy with great speed of operati 

and entire privacy for your lists of names and—best of all 
these stencils do not print the addresses after the manner 
of addressing machines you have seen, but address your 


mail just as a girl at a typewriter would do it so that « 
letter or circular has all the appearance of being iain d- 
ually addressed. It therefore carries triple the 
power of mail addressed with any other machine. 
But, remember this new and revolutionizing feature is 
found only in the 


SE LLII 


Belknap Rapid Addressing Machine 


Belknap superior 


It is just one more advantage which makes the 
Your office boy 


to every other mechanical addressing device. 
can address 
38000 Pieces of Mail An Hour 

with the Belknap without the possibility of an error. It makes no 
difference what kind of mail it is— wrappers, circulars, envelopes, 
post cards—they are all the same to the Belknap. Or you can use 
it in pay roll work and billing and make duplicates and triplicates 
if you wish. 

If you have any addressing whatever to do, let us show you how 
much better you can do it with a Belknap than by any other 


method. With the new stencil making method, even th 
user of mailing lists can afford this speedy easy way. 

We know so well how valuable the Belknap will prov 
we will gladly send it to you on 


Trial For One Month 


You can test it thoroughly on your work and if it is 
in any way, you have only to send it back without question fron i 
us and without one cent of cost to you. Write us today. We wi 
send you complete catalog and full specific information about t 
new stencil making method. 


unsatisf 


F. D. BELKNAP 


Rapid Addressing Machine Company 


374 Broadway, New York 


171 Adams Street, Chicago 
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RECOZDS ARE MADE 


y paRWCOD 


ge STANDARD 
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7; Y PEW RITER. 


THE 
MECHANICAL 
MASTERPIECE 


« THE MACHINE YOU WILL EVENTUALLY BUY » 


UNDERWGDD TYPEWRITER. CQ 


INCORPORATED 
NEW YORK ANnpb EVERY WHERE 
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To Users 


The mechanical fingers of the White Stamp Affixer dif- 
ferentiate this machine from all other stamping devices 
These marvelous little fingers identify each individual stamp 
by the perforations, just as human fingers pick them out 
without conscious effort. These fingers push the stamp 
along to a point where it may be torn off at the perforation, 
just the same as you would, if you were doing it by hand 
There is absolutely no possibility of stamps being cut in 
two. In any device where stamps are cut off according to 
length, the difference in tension of the roll, thickness or 
quality of paper, variation in the register of the engraving, 
or quality and thickness of the mucilage, throws out the 
register of the stamps in the machine, and soon stamps are 
being cut in half, and otherwise mutilated. This hereto- 
fore universal defect of stamping devices has now been 
completely overcome. 

Another important feature of the White Stamp Affixer 
which, though simple, makes the machine an epoch making 
device for this work, is the arrangement whereby the 
envelope is moistened, instead of the stamp. The stamp is 
stuck onto the envelope, instead of the envelope stuck onto 
the stamp. The advantage of thisisapparentatonce. In 
all previous machines the attempt has been to wet the 
stamp, with the result that sometimes superfluous moisture 
trickles down onto the roll of stamps in the interior of the 
machine, or other equally disastrous results occur. In 
other cases a stamp is moistened when it is not wanted 
and the stamp is wasted, or curls up and clogs the opera- 
tion of the machine. 

All of these defects of moistening the stamp are done 
away with by the simple expedient of wetting the envelope 
In this way, nothing can in any way interfere with the prop- 
er working of the stamp roll. Nostamps are wasted by 
carelessness, and a better sticking job is done, for the reason 
that the water will not adhere as readily to dry, glossy 
mucilage as it will to the absorbent face of an envelope 
Just enough of the envelope is wet tocover the back of the 
stamp, so that there is no danger of envelopes sticking to 
each other. 

This machine also affords an automatic che: 
used, as each stamp is registered on a dial as it leaves the interior. You 
can count your stamps, at any time and check them up with the number 
ot letters sent 


k on the number of stamp 


lhe simplicity and ease of operation of the machine, its compactnes 
and durability recommend it highly to all business houses. You can 
make no mistake in putting one in your office on tria!. Writeus today 


particulars 


or descriptive booklet and 


Office Appliance Mfg. Co., Providen 





One boy with a WHITE MACHINE 


will stamp your mail quicker and neater 
than five clerks by the old method. 





To Dealers 


A careful reading of the important data in the 
left hand column of this advertisement will con- 
vince you of the superiority of the White 
Stamp Affixer. 

That it isa money maker for the salesman- 
dealer we have ample testimony. Nearly every 
business concern requires a stamp-affixer. Our 
wide general advertising is creating the demand, 
and we want responsible dealers to turn our 
enquiries into orders, and make a good profit for 
themselves in the doing. 


Every day from now on is a money maker on 
this proposition. October, November, and 
December will see a lot of money going into 
some live, business getting dealer’s pocket in 
your locality, from the sale of this machine. 
Are you going to let some other fellow get the 
profit on this business? If you are the kind of 
a salesman-dealer that we are looking for you 
will not hesitate a-‘moment. Write us at once, 
telling us who you are, and then it is up to us 
to show you. 


Bear in mind that this machine is sold under 
a rigid manufacturer’s guarantee against all 
mechanical defects. We furnish you with cer- 
tificates to give to the purchaser of each 
machine, showing that we guarantee him 
against loss. 


The time is ripe. Every day means five or 
ten dollars thrown away, if you don’t get in 
touch with us at once. Drop us a line to-day. 


a 














ce, R. I. 
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A few reasons why you should exhibit 
at the 


National Business Show 
to be held in the 


t. Louis Coliseum 
Nov. 28th to Dec. 2nd, 1910 


1—This show will be held but once in St. Louis and if you ever contemplate 
going into that territory with a big ADVERTISING and SALES campaign 
for new business and make St. Louis one of your best selling points, NOW 
is your golden opportunity to accomplish same. 


2—This show will be absolutely new to the business public in that section of 
the country, therefore will be a great attraction to every business man in 
St. Louis and surrounding cities. 


3—Everything exhibited there will be shown and thoroughly demonstrated for 
the first time, and will be of great interest to every visitor. While this 
interest is at its height, you should be on hand with your exhibit. 


1—Announcements with full description of this Show will be sent to every 
business concern in St. Louis and will state that tickets will be furnished, 
without charge, upon request signed by an officer of the Company. A 
complete list of these requests, showing the name of the company, address 
and signer of same, will be given to every exhibitor during the Show. This 
list alone will be well worth the price of space for every exhibitor to use 
after the Show in their follow-up. 

5—This distribution of tickets will avoid any possible chance of undesirable 
element attending the Show, as no tickets will be issued unless the manage- 
ment actually receive a request for same. 


6—The price of space in this Show ($1.00 per square foot) includes all necessary 
decorations, signs, railings, electric current, furniture, etc., in fact everything 
but the exhibit, therefore the exhibitors are saved the extra expense and 
time in fitting up their booths. This price is very low and is just enough 
to cover all necessary expenses to make this Show a BIG SUCCESS for the 
exhibitors. 

7—Dealers will attend this Show from the entire Southwest and West, giving 
them and yourself the opportunity of meeting and SEEING your latest 


devices. 

8—This Show will be thoroughly advertised in newspapers, billboards, on street 
cars and all publicity will be in charge of competent newspaper men. 
Typewriting and other contests will be held to create great publicity for 
the Show. 


9—At least 75,000 business men interested in SEEING EVERY EXHIBIT ‘ 
will attend this Show and if you are desirous of bringing your goods or 
devices directly before this large number of interested business men who 
have never before seen your exhibit, then write AT ONCE to F. W. Payne, 
Manager St. Louis Coliseum Co., St. Louis, Mo., for full particulars, marked 
diagram, etc. 
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O MAKE MONEY—tThe shrewd buyer always selects the 
BEST. His experience teaches him that when he sells a 
customer a reliable Desk, he always comes back for more of 
the same make. 
THE LINE WITHOUT A PEER 


as 





oe Grades: 
Material. 
Extra Choice, 

Best a 
Construction. Choice, 
Medium, 

Best b 
Finishes. Cheap. 


: Sanitary No. 3245 


DORNET IE 








All designs of Desksand Tables for Offices, Pigeonhole Cases, Letter Press Stands, etc. 


Typewriter Desks, Cabinets and Tables. 








Sliding Door Sectional Bookcases 


DESKS 


The J. Dornette & Bro. Co. 


Cincinnati, Ohio 
SEND FOR OUR CATALOGS 














Group No. 10 
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The Reynolds 


Envelope Sealer 





a wonderfu levice that will sea all sizes of 


letters without adjustment—seal them evenly and ef- 
ficiently regardless of the bulkiness of the contents, 
it the rate of 100 a minute. Although run by hand, 
this machine will probably do more and better work 


than any high-priced motor driven machine on the 
market. The low cost, $35, as against $100°to $150 
isked for the more complicated machines, places it 
beyond the power of successful competition. 


Why pay four prices for simple a thing as an 
envelope sealer, when you can get at a price within 
the reach of all, a device that will seal 6,000 envelopes 
an hour? The ease of operation, simplicity of me- 
chanical construction, and low cost of maintenance 


will quickly place the REYNOLDS’ ina class by it- 
self. Large concerns will no longer tolerate costly 
ind unreliable machines when they can get this de- 
vice for one-quarter of the cost 


Read what others say of it 


‘‘We have used a motor machine for some time. The ‘Rey - 
nolds’ Hand Driven Machine beats it."” W. C. Free, President 
Free Sewing Machine Company, Chicago, II]. 

“The ‘Reynolds Machine’ is the best Envelope Sealer I have 
seen at any price.”” R.O. Evans, President, Provident Securities 
Company 
Sealer seal at the rate 


“T have seen th s E lop ; 
Brown, President Monroe National 


Reyr 
of 6,000 per hour.’””’ Edwin 


. Bank, Chicago, Il. 


Showing the Reynolds machine sealing all sizes of letters without 
adjustment. Capacity we pee minute. Size of machine, 
7x8x14 inches. eight, 20 pounds. 

Patented U.S. 1910; foreign allowed and pending. 


If you are alive to your opportunities, as every office appliance 
dealer must be today, you are interested to know why. the machine 
described above has met with such instantaneous success 






























The secret is just this: It sells for only $35 and does the work of 
any $100 or $150 envelope sealer. This low price is opening up a broad 
field that has hitherto been untouched. At the same time it gives the 
dealer a leverage on the present high priced machines that quickly gets 
the business with the larger concerns 


We don't need to tell you that our dealers are making a ‘‘big thing’”’ 
out of it. Just look around you and count the number of business 
concerns sending out more than 100 letters a day, who are doing it by 
the old time clumsy method that keeps somebody in the concern work- 
ing overtime, and allows the mail to go out soiled, bedaubed with 
sticky water, and oftentimes imperfectly sealed 


In the hands of a live dealer, a dealer who is a salesman as well, 
this device is proving the biggest kind of a money-maker. There is 
still some unassigned territory, and if you write us at once you will be 
doing a big business with the machine in thirty days. If we believe 
that you can do the business satisfactorily we will appoint you our ex- 
clusive agent, and turn over to you all inquiries that come direct to 
us from your field. 


This is your opportunity. We want the livest concern in your 
town to handle this proposition. Not necessarily the big firm with a 
high rating, but the concern that can handle the machine on a plan of 
presentation to the user. Properly demonstrated, the machine will 
get the order every time. It requires only intelligent effort on the part 
of the dealer who is willing personally to place the merits of the machine 
before his customers 


You don’t need to ask for a reservation of territory in your first 
letter. Write for our descriptive booklet and terms. ‘Then it is up to 
us to show you that there’s money in it. A post-ecard will do, if you 
do it post-haste. 





Salesman’s sample case as above, 
$3.00 each net. 


H. J. REYNOLDS & CO. 


55 State Street Chicago, U. S, A. 
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Shows location of 
pen in its vacuum 
chamber when not 
in use. There are 
no air holes, and 
evaporation cannot 
occur. Lay the pen 
away anywhere for 
a considerable time 
in any position and 
at any time it may 
be picked up and 


will write at once 











Bisected view of 
our new safety cap 
showing the 
chambetf, also other 
end for butt of 
holder. 


pen 








The John Holland Gold Pen 










UHN HOLLAND PAT PENDING 








We have invented an entirely newidea in fountain pens and have brought 
them to perfection, as these pens will not only fll themselves, but also 


cannot leak. 


Our new invention is a double-end cap, one to cover the pen when not 
in use, and the other for back end of holder when the pen is in service. 
Top and bottom illustrations are of the cap fitted to our two styles of 
self-fillers, either of which has every desirable feature for pens of their 
kind—great ink capacity, ease and quickness of operation, no objection- 
able protuberance, longest life for soft rubber ink container. There is 
no extra charge for the new safety caps. 


John Holland Safety Self- 
Inking Fountain Pens 


mark a new epoch in fountain pens and are in advance of all others, just as the 


founder of our firm was the first man to perfect and place gold pens upon the market 
70 years ago. 

Our line offers you supreme quality, the largest variety of sizes and styles of dropper- 
Two different constructions of self-fillers with or without the new safety 


filled pens. 
Five different stylographic pens or ink pencils. 


cap. A safety cut-off fountain pen. 
A full line of popular-priced pens in the Fountograph to sell at $1.00 or thereabouts, 
and a self-filling pen of novel and practical construction, the Founto filler. 
The Holland Grip-Cap, fitted to any size or style, is the leader of its kind. 


Catalogs on Request, 


Company 





ESTABLISHED 18541 





127-129 East. Fourth Street. 


CINCINNATI 

















Show cases furnished ‘ree for display of pens. 


Special easy payment plan to introduce new accounts. 
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WASHBURNE’S PATENT ADJUSTABLE 


a Er) K. 9? PAPER 
4 FASTENERS 
R [isconn0vsemset] MR. DEALER 


ze 


N° IB 


BS 


N° iB 


z 
° 
o 


> 


“0. K. 3? PAPER 
FASTENERS 
OLD the past YEAR 
~ R should convince YOU of their 
pe etteegs SUPERIORITY 
Re a SY There is genuine pleasure in 
i‘ their use as wellas Perfect Se- 
ehcp = curity. Easily put on or taken 
: off with the thumb and finger. 
Can be used repeatedly and 
“they alw ays u vork, > Made 
of brassin 3 sizes. Put upin brass boxes of 100 Fasteners each. 
HANDSOME COMPACT STRONG No Shopping, NEVER! 
Note our trademark “‘O. K.”’ stamped on every fastener. 
All -tationers. Send 10c for sample box of 50, assorted. 
Illustrated booklet free. Liberal discount to the trade. 


The O. K. Mfg. Co., Syracuse. N. Y., U. S. A. ‘Qois 





The above “ad.” is now running in the following mediums: 


There are just two reasons why some Paper Fasteners 
are not advertised. Either they are not worth advertising, or 
else they are so cheap that the manufacturer cannot afford 
to advertise them. 

It should interest you to know that we don’t lie down 
after we have made a demand for our goods. You can see 
that we are alive to the best interests of our trade, by alook at 
the accompanying illustration of our advertisement at the head 
of our list of advertising mediums. 

Had you not rather handle a line of well advertised 
goods like ours that your customers will swear BY and not AT ? 





Oe WEEKLIES When you pass a box of our WASHBURNE’S 

iain Sunday Life. PATENT “O. K.” PAPER FASTENERS over the 

[sa agazine. Literary Digest. counter to a customer, he will tell you they look “good enough 
Neup Collier's. Outlook Magazine to eat”. Yes, Sir, every time, and he will come back again ois 

Illustrated Sunday lacie: hit 7 very soon, hungrier than ever for more. This is why with 

[a wagon. : ay . ; a wes extensive advertising we are now selling SEVENTY-FIVE 
N° UB) Independent. — MILLION of these smart Paper Fasteners per year, --- with NO IB 

MONTHLIES sales increasing all the time. These Paper Fasteners are 

es McClare’s. most attractively put up and are superior both in quality 
nities Nis Resell and appearance to ALL others now on the market, accordingly Noia 


SB 


N°1B 
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American Industries. 


American Magazine. 
Angler and Hunter. 
Army and Navy. 
Atlantic Monthly. 
Banker’s Magazine. 
Bank Notes. 


National. 

Normal Instructor. 
Overland. 
Pearson’s. 

Postal Service. 


Primary Plans’ 


they never fail to please the most fastidious. 

Listen, we have never asked you to create a demand 
for our Fasteners and we are not going to. We simply ask 
you, if you are our customer, to keep up your stock at all times 
and if you are not our customer we want you to become one 


NOW. Don’t put it off. Order through your jobber 


today. 
Washburne’s Pat. “O. K.” Paper Fasteners are made 


NOIB Progeecsive of BRASS in three sizes and put up in BRASS boxes of 100 
Book-keeper. Stenographer. 
Public Officials fasteners each, ten boxes to a carton. 
Ax Bockman. Magazine. RETAIL PRICES: Size No. OB and 1B 20 cents 
Nowe 4 Busy Man's. Red Book. a box. $1.65 per thousand; No. 2B 25 cents a box, $2.10 


oR 








Case and Comment. 


College Mercury. 


Review of Reviews. 


per thousand. 


OUR EFFORTS TO INCREASE 


trand. 
N° Cosmopolitan. rad YOUR SALES NEVER CEASE 
Current Literature. 
Bee THE 0. K. MANUFACTURING CO. 
Everybody’s. Jas. V. Washburne, Prest. and Treas. 


‘| 
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Good Literature. 
Hampton’s. 


Human Life. 


Technical World. 
Van Norden’s. 


World’s Work. 


JB 


a 3 a & 3 3 3 3 
3 oo @ @ oe o o @ 


Syracuse, New York. 


L. &C. HARDTMUTH, 12 Golden Lane, London, England. 
Selling agents for Europe, India, Australia, New Zealand and South Africa 
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2th Annual 


Madison Square Garden, New York, 


Every Progressive Manufacturer 


@ Of Office Appliances would have an exhibit at the Business Show if he could run the Show to 
suit himself. The management of this year’s Show knows that, but you know that no man can 
agree absolutely with a hundred other men. The more forceful and original a lot of men are 
the more varied will be their ideas. 


@ We know that it would be impossible to incorporate all the good suggestions that might be 
made to conduct a Business Show that will please every exhibitor. We know, having been 
exhibitors, what each one wants most: sales, inquiries, profits. The best way to get profits 
out of any business is to conduct it on definite business lines, to follow a progressive business 
policy. That is what we have done and are doing with the Business Show of 1910. 


Here Are Some of the Policies: 


@ Advertising the Show to PROSPECTIVE VISITORS, BUYERS, PURCHASING AGENTS 
AND MERCHANTS WITH BUYING POWER AS PROVED BY THEIR RATING. Copy, 
offering season passes to all such men of standing who will write to us on their business stationery 
and tell us what their positions are with the firms on whose letter-heads they write, is now run 
ning in a dozen magazines that we know reach BUSINESS MEN—the kind of men we want at 
the Show. To prove that this is a good thing for the exhibitors we have only to show you the 
class of replies we are getting every day to the advertising’ It is attracting an entirely new lot 
of very high class people. It is also interesting the former visitors who had stopped coming be- 
cause they thought the Show too nearly the same every year. The fact that there will be 
more originality at the 1910 Show than at any previous one will make it of great in- 


terest to visitors. 


@ We are limiting the amount of space any one firm can buy. This will prevent any one class 
of goods or any single firm from dominating the Show. 


@ We are allowing NOTHING BUT BUSINESS DEVICES and supplies on the floor. Spac 
will not be sold to anybody selling goods not used in the conduct of office, store or factory. It 
will be strictly a Business Show. 


@ The Service Bureau has been opened for exhibitors who want to have their spaces all read} 
to receive their goods on the morning the Show opens. This Bureau has figures and sketches of 
signs and decorations. The cost per square foot does not exceed 26c and will include orna- 
mental lighting. The cost of decorating in former years has been as high as from 60c to 75 

We are also endeavoring to have all decorations as nearly uniform as possible. 


g All tickets called for in the contract will be distributed to exhibitors on or before September 
25th. The contract allows four tickets for every $1.00 worth of space. Any exhibitor who wants 
his tickets sooner can arrange to get them by writing his reasons and meeting the conditions 
imposed, 7. e., full payment for space. 

@ The Show Company will arrange to publish a daily Show Newspaper. This will be bright 


newsy and full of valuable suggestions for the exhibitor. It will be printed on some of the Office 
Printing Machines exhibited at the Show. Probably on several of them, directly before the visitors. 
@ The Show Manager will have an office and reception room for dealers and out-of-town visitors 
He will see that such visitors and dealers are shown every device in the exhibition. 

@ No selling or distributing of advertising matter will be allowed in the aisles. Novelty hawkers 
will not be permitted in the exhibition 


ee 





A. L. FIERLEIN, President 
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Business Show 
October 22-29, 1910 Inclusive 


G In short. the management is going to have a properly organized Business Show, cleanly run 
on a definite policy. 


@ The best Press Bureau in New York has been engaged to do the Business Show’s press work. 
There will be more newspaper 2nd periodical publicity of the newsy kind than ever thought 
possible. The value of such publicity, which costs exhibitors nothing extra, cannot be estimated. 


@ Arrangements have also been made to have an International Typewriting Contest. The 
European operators will meet and contend for “The $1,000 Office Appliance Trophy” and the 
title of the World’s Champion Typist, in London. The results will be cabled and will be 
posted in the concert Hall at Madison Square Garden where the American contestants will do 
their work. This event will attract wide newspaper comment on the Show and in that way 
benefit every exhibitor. 


@ It is also planned to have a number of prominent business and advertising men throughout 
the country, every one of them a widely known sales or advertising manager, or captain of in- 
dustry, speak in the Concert Hall. These talks may be in person or through the medium ofa 
specially constructed talking machine. Illustrated business lectures may also be included. 


q A card system has been devised for keeping an accurate list of every request for a Season 
Pass in reply to the advertisements by correspondence and in the magazines. When the pros- 
pective visitor answers our ad., and asks for the season pass we offer, we return to him a card with 
his name, address, title and firm written in—this must be turned into the Box Office by him in 
return for the season ticket. In this way we will have a valuable list of prospects which every 
exhibitor may have by asking for it. 


@ Exhibitors may have requisitions for tickets instead of the tickets themselves, and their 
requisitions will be redeemed at the Box Office and returned to them daily. In this way an 
exhibitor knows who came to the Show with his tickets. It is a great way to add a lot of 
the right kind of names to your mailing list. 


@ A suppemental Show is also being arranged for one of the big balconies. It will be called the 
Advertising Section and we expect to make it a complete Advertising Show. 


@ YOU can’t afford to lose the sales, prestige and publicity that a Show will bring if conducted 
on the above policy. 


@ As proof that our policy and plans are approved by manufacturers who have been shown, we 


have only to state the fact that over two-thirds of th« space (Main Floor) has already been 


taken, although it is only the middle of August at the time of writing. 


May We Show You? 
Just Write or Wire! 


ANNUAL BUSINESS SHOW COMPANY 


150 Nassau Street, NEW YORK 
Rand-McCNally Building. CHICAGO 


Responsible dealers and purchasing agents who contemplate visiting the Show are invited 
to send us their names NOW for season passes to be issued to them without charge. 


L. H. MORY, Treas. @ Bus. Mgr. 
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REVILO 


A line of Typewriter Ribbons, 
Carbons and Typewriter Papers 
that’s quite different 





The best thing about REVILO Ribbons and 
Carbons and Typewriter Papers is said daily 
by a host of competitors. And in no unkindly 


spirit at that. 





You've heard the old familiar, ‘Just as good 
as REVILO.” It is a frank confession of 
REVILO superiority. It shows REVILO as 


a standard by which others are measured. 
A look is as good as a nod to the wise ones. 


Every dealer in supplies can advance his own 


interest with the REVILOQ line. 





These goods are different from the ordinary 
run. They were created solely for the advan- 
tage of the Oliver Typewriter users that they 


might have supplies of the same standard as 


the machine and at the lowest price consistent 


with the highest quality. 


The big demand which followed their intro- 
duction led to the establishment of our sup- 
plies department and the sale of the goods to 
the dealers. 


Some dealers trace the beginning of their suc- 
cess to these supplies. A comparison of these 
lines—number for number—grade for grade- 


makes the reason plain. 





Besides the quality and price advantage, the 
dealer has the benefit of our great organiza- 
We 


co-operate and show you how to get the best 


tion, our capital and our experience. 


results. 


Our 24-page catalogue shows our complete 
line of accessories. Let 
sample book of typewriter papers which con- 
tains twenty-one grades of great variety. 


us send that and a 


Write today. 


Fe —— 
OLIVER 


Typewriter @. 


Supplies Department 
CHICAGO ILLINOIS 
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THE NATIONAL HAND STAMPER 


gets your mail out on time. 





No more working in the mailing room till late at night, putting on stamps. 
No more letters returned in the morning with the stamps off. The NATIONAL 
stamps the letters and the stamps stick. 

The NATIONAL stamps envelopes of any size and of any thickness from a post card to 


a 36 page booklet. Stamps them more firmly and neatly, and five times as fast as by hand. 
All you have to do is depress handle % of inch. 








The NATIONAL takes stamps in rolls of 500 or 1000 as furnished by the government, 
and locks them up securely. Every stamp used is registered and counted so that they cannot 
be diverted from their proper use. 


The NATIONAL has a solid cast iron casing, heavy enough to carry all the working 
parts.: It is strong and durable and will do the work of a busy office day in and day out for 
years. It is simple—no complicated working parts to get out of order, no fine springs, cogs 


or wheels. 


To Dealers and Salesmen: We have an unusually good proposition to make to 
you and shall be glad to have you write us for details. Address as below. 





National Envelope Sealing & Stamping Mach. Co. 


New John Hancock Bldg., Boston, Mass., U. S. A. 
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The Carbon-Less Paper Co. 


Mr. Dealer: This advertisement is running in “System” 
for September especially for your benefit: 















Will you clip this cou- 
== pon and let us show 
yyou a quicker—better 
Rand cleaner way to 

make duplicate copies? 


An end to soiled hands and smudgy letters— 
neater, cleaner ge Fre better 
work from every typist. This, briefly, is what 
the new Carbon-Less Paper brings you. 


Where you now use a carbon sheet for transferring and a 
second sheet for receiving and preserving the impression of 
your letters, you can obtain a better result with a single sheet of 
Carbon-Less Paper, because it combines in one operation the 
action of both the carbon sheet and the second sheet. And the 
copies are free from the customary smudges of carbon and blurred 
They are clean-cut, neat and practically indelible. 


’ 


jmpre ssion. 


» Carbon-Less 
Paper 


up does not embody carbon or any like substance. 

The process by which it is made is entirely new 
and controlled by us absolutely. The important 
feature being this pure white surface which offers 
you the advantage of cleanliness and perfect, in- 
delible copies, any number of which can be made 
at once according to the thickness of Carbon-Less 
Paper used. All copies show test in a ground 
snappy black on pure white. 









is pure white, abso- 
lutely clean. You 
can handle it as you would a sheet of white pa- 
per, without mussing or dirtying anything. Your 
stenographer can make clean copies and keep her 
own hands clean as well. All the obnoxious 
features of soiled fingers and finger marks, 
smudged copies and general unsightliness are 
eliminated by Carbon-Less Paper because its make- 








Although the cost of Carbon-Less is a trifle more 
than that of carbon and second sheets, the remark- 
able advantages it offers in speed (two sheets in 
stead of three to handle) cleanliness and perma- 
nency of records will overbalance many times the 
slight difference in cost. The more rigidly you 
compare the two methods, the stronger 


—— I~. 














Carbon-Less Paper 
shows its superior 


ity. 
Coupon 
Clean Copy \ 
Send the cs PAPER mtd peters” 


BON) -LES ea i? 
Coupon ™ Cho. 402 234 St-- i yn Less Pi ee = t st ; icon - ’ 


Car \ 
a 7 your fice, Ss whi 
Dear SIS: \y need it 1m my vec) (Check x > sheets 
ay j certainly ess charge { so - 
1s yay the expr x enclosed $1 5 
7 Free sample with OF ok 


and get a sample and full viculars 
details of this remarkable — Let your stenog- CI full pat 
rapher test it. Or send us $1.50 for a trial box of 


soo sheets. Don’t deny yourself these advantages a 
Order of your 









moment longer than is necessary. 





dealer, or send the coupon foday. Nam¢ 
THE CARBON-LESS PAPER 
COMPANY, Inc. ow 





400-402 West 23rd Street 
New York City 









Business. eee 


(Signed) THE CARBON-LESS PAPER CO. 
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The Dividing Line 


That contrasts the difference between Book-Keeping by machinery on 
Elliott-Fisher and the old fashioned way of doing the same work by hand. 





The Old Fashioned Way-- Elliott-Fisher Way-- 

by Hand by Machinery 

(1) Daily posting —long hand some- (1) Daily posting, machine written, al- 
times illegible, always chance for ways legible, mechanically proved, 
errors which occur often — un- no chance for error to pass. Speed. 
proved work. Customers’ statements written at 

same operation. 

(2) When end of month comes extra (2) Last day of month’s work same as 
work and overtime hunting errors that of other days. Work proven 
before getting trial balance. daily makes trial balance unneces- 

sary. 

(3) Statements written up after trial (3) Statements all done when last item 
balance is secured. Extra work, is posted to ledger. Absolutely no 
chance for errors in copying — late chance for error —statements can 
in going out. go out immediately. 

(4) As statements are late going out, (4) Statements mailed promptly at close 
collections are slow coming in. of month’s business make for quick 

collections. 

(5) General statement of operations. (S) General statement of operations 
late and oftentimes inaccurate on out promptly and machine proved. 
account of rush work. No rush work. 

(6) Slow collections and late state- (6) Prompt collections and early state- 
ments of operations turn the in- ments of operations work the capi- 
vestment slowly. tal invested to best possible advan- 

tage. 


There are many other striking contrasts no matter how large or how small the busi- 


ness or what line you are in. 


You want to be on the right side of the dividing line—then why not ask how Elliott- 
Fisher—the Book-Keeping Machine, will help your accounting department P 


Elliott-Fisher Company 


102 Cedar Street Harrisburg, Pa. 
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A machine that writes form letters—fills 
in the name, address, salutation and date, 
in a single operation, with individual metal 
| typewriter type, 
printed through a 
typewriter ribbon. 








Actual typewritten work. 








The most important invention in 
the office appliance field since the 
advent of the typewriter. @ This re- 
markable machine can be used for 
any of the purposes specified above, 
or all may be done in a single opera- 
tion. The same plates used for filling 
in the letters are also used for 
addressing the envelopes. 





We will occupy Booths 151-168 


AT THE Z 


Annual Business Show $ = 
| 











For Further Particulars Address 


The Rogers Addresser Co. 


Special Office Equipment Devices. 











10-12 N. Desplaines St. CHICAGO, U. S. A. 
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How a New Typewriter Quickly 
Became Famous 


A new typewriter, made on a simpler principle than others, comes into the field of 
highly developed writing machines, and the business world immediately sits up and takes notice. 

Big business houses investigate this new machine, in comparison with all others, and 
‘decide that this is just the machine they wish to adopt throughout their offices. 

Concerns needing one or two more typewriters, instead of buying more of the same 
kind they have, look over the field and decide on this new machine—the 


ROY AL 


STANDARD TYPEWRITER 


The first thing you notice about the Royal is its simplicity. You are impressed by the 
absence of fragile parts and complicated mechanisms. You see instantly that the Royal is 
constructed on new and correct principles, with all needless attachments and devices elimin- 
ated. The Royal is built for service. It has only about half as many parts as other 
standard machines. 

The simplicity thus secured works for the user’s advantage in four ways: A saving in 
the original investment, low cost of maintenance, minimum of effort and maximum of con- 
venience in operation, and the long life of the machine. 

The price of the Royal is $65—a new standard price for a high-grade writing machine, 

The more you learn about the Royal, and the methods by which it is made and marketed, the stronger 
it grows in your estimation. It is made by a responsible company and is backed up bya genuine guarantee. 
The materials are the best to be had and the mechanical workmanship is of the highest order. It has visi- 
ble writing and universal keyboard. Every essential feature of the latest models of other typewriters is to 
be found in the Royal, together with certain useful ingenuities all its own. It is all that you could wish a 
high-grade writing-machine to be. 

















("Ask our 
represen- 
tative to 
call, or stop 
in at our 
offices and 
see the ma- 
chine for 
yourself. 


Royal 
Typewriter 
Company 


Royal Typewriter Building 
NEW YORK 


A Branch in Each Principal City 


London Office: 75-A Queen Victoria St. 














*"Seseee@enpueueuepuupause 
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STYLE “GEM” 


Center Lock Sectional Post Binder 
Also Made With END LOCK 


Our Complete Line Will Fill All of Your Wants 





Current Ledgers Ledger Transfers 
Sectional Post Binders 
Solid Post Binders Sheet Holders 


Loose Leaf Forms 


a "* Low Price Transfer Binder ° 
Be Rastece Vascaded Pas Binder Catalogue Mailed on Request 


HENRY C. SHERICK 


Manufacturer to the Trade Only 
Established 1884 


No. 301 Walnut St. | CINCINNATI, OHIO 








i 
+ 
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We manufacture 


Roll and Flat-Top 
Office Desks, 
Standing Desks, 
Typewriter Desks, 


Office Tables. 





A FULL LINE OF 


Sanitary Desks 





WRITE FOR NEW CATALOG TUST ISSUED 


J. EF. DIETZ & COMPANY 


309 West Third Street, Cincinnati, O., U. S. A. 
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co QB | Standard 


Folding 
Typewriter 





Price 550 
Including Case 
In a class by itself 


TYPEWRITER DEALERS 


It makes no difference what machine or how many different makes of machines you are 
now handling—IF YOU DON’T HANDLE THE STANDARD FOLDING TYPE- 
WRITER, YOU ARE THROWING AWAY GOOD MONEY. 


This wonderful little machine is different from all the rest. It sells toa particular 
class, it meets a specific need, it can be sold where otherwise a sale would be impossible. 


As soon as you receive your first “STANDARD” machine you have increased immeasur- 
ably the possibilities of your territory. You have started a little intensive cultivation, ina 
field where you can have no competition. You have multiplied by 100% the 
earning power of all your previous investment in the business. ‘ 


Write at once for our catalogue—ask to see a sample machine—-see for yourself that this 
| typewriter is as practical and smooth running as any $100 machine on the market. It is 


a visible writer, front stroke, and PORTABLE. 


Drop us a postal TODAY. Tomorrow your territory may be assigned. Address the 
sole manufacturers, as below. 


Standard Typewriter Company 
GROTO$=——_——————————— ee 


SOLE MANUFACTURERS 
GENERAL EUROPEAN REPRESENTATIVE - - - - A. MUELLER & CO., ZURICH, SWITZERLAND 
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Colledge Emblem 
Fountain 
Pens 














Every 
College or School mem- 

ber cherishes the emblem of student life 
and especially when mounted on as useful 
and permanent an article as a fountain pen 







f 
Vy “~} 


Class, School, College and Fraternal 


enamel emblems, mounted on gold plated band on the cap of ‘‘Capitol’’ 
Fountain Pens, make one of the most attractive and profitable lines a 
dealer can stock. The ‘‘Capitol”’ is one of our best low price pens. It is the 
enormous quantity that is sold that permits us to maintain the low price. 








~~ = — eo 


CAPITOL 





Manufactured entirely in our own extensive factories 
from the best materials. Fitted with the famous A.-L 
14kt. Gold Pens, which are tipped with iridium, hand 
tempered and with fine, medium and coarse points. 









Since our recent preparations to produce these emblem mounted 
pens, many dealers have ordered a supply with local college emblem, 
placed them before the college and supplied nearly every student. Your 







imprint also on the barrel of pens, if desired. 






Excellent for Town Souvenirs 


ANY EMBLEM REPRODUCED IN COLORS 
PER GROSS $144.00 NET 


In half gross lots nominal charge is made for dies. 
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Write for Samples and Information 








ws 











AIKIN-LAMBERT CO., 15-19 Maiden Lane, New York 
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Profitable Facts vs. Pertinent Questions 


@ CORPORATIONS seeking 
eS new quarters invariably buy 
Stas Filing Devices. 


@ Those in present quarters are replacing 


old wooden files with the Midi 


kind every day 
AND YOU MR. DEALER 


to insure a cumulative filing cabinet business for 
the future, must build your business along steel 
lines. 


@ The stock line— U-NETTES, 


VERTICAL UPRIGHTS and HORIZONTAL — 
UNITS are sold by dealers who stock the g “ 
@ We ship promptly from a large and complete stock. @ Catalogs and discounts to 


U:eeee S responsible tradesmen in the few remaining open territories. 


TPO Ginicrtenrax “The 0G People” YOUNGSROWN- SEE 




















oods. 


























EXTREMES ARE UNDESIRABLE 


In the lines of Typewriter Ribbons and Cartsin Papers, as in all other competitive lines, there are 
two extremes. @ Very Low Priced goods, made from shoddy stuff, that are expensive at any price. 
@ Very High Priced goods, that pay somebody too much profit. @ The dealer cannot make good 
handling either. 


The A. & W. Line of both Ribbons and Carbons 
are manufactured from the best materials made. 








A Manufacturing Organization of the highest type enables us to sell dependable goods to the trade 
on such a basis that the dealers profit is assured, and his retail selling prices are most reasonable. —— 


WE ARE WAITING FOR AN INQUIRY FROM YOU. 


THE AULT & WIBORG COMPANY 


Factory: Cincinnati, O. 





NEW YORK, Cor. Pearl and Elm Sts. TORONTO, Canada, 19-23 Charlotte St. 
CHICAGO, 383 Dearborn St. ro rae Canada, ~ ~~ ~ pees St., W. 
: AVANA, Cuba, Calle Lamparilla 50 
needy bony CITY OF MEXICO, Primera Calle de Lopez, 
4 ~ . os. 16-20 
PHILADELPHIA, 1217 Cherry St. BUENOS AIRES, S. A., 1059 Calle Mejico 
MINNEAPOLIS, 729 Fourth St., South PARIS, France, 82 Quai de Jemmapes 


SAN FRANCISCO, 545-547 Mission St. LONDON, E. C., England, 4-5 St. Johns Square 
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BE PREPARED for the de 
mand we are creating for you 

Weis Slide Door Bookcase is 
mechanically perfect, handsome 
in appearance and is_ shipped 
knocked down flat 

Doors are double lights of metal 
framed glass and slide horizontally 
in Steel lined grooves 

The cut at the right shows the 
relative height of the 
‘“*“Model’”’ Stack when set » 
up and knocked down 
as you receive it 


THE FREIGHT YOU 
SAVE IS ADDED TO 
YOUR PROFIT—A case § 
with which you can) 
meet any competition. 7% 

A most complete line 
in all popular woods and 
finishes, including a 
large variety of book, 
desk, base and drawer 
sections. 

If your catalog of this § 
line has not arrived, mail 
us acard. The discounts 
and profits are liberal 


Ws) 1DE DOOR BOOKCASES will be 


Favorably Known to 300,000 Readers of Standard, Business and 
Professional Men’s Magazines Before the Holidays. 














__ 
role FILING DEVICES 
and Stationery supplies are shown 
in the new 64 page catalog ‘‘D.”’ 
Sixty-four pages replete with 
cuts and descriptions of oppor- 
tunities for you 
The popular No. 421 
herewith is a recog- 
nized leader in the 
realm of vertical files 
Its substantial, 


shown 


handsome appear- 





t 


ance at its remark- 
ably low price makes it the best filing 
cabinet value. 

Solid Oak, either Golden or Weathered 
finish. Roller 
r locking following blocks 


bearing drawers, equipped 


with leve Dust 


of and sanitary. What more 
can one desire of a filing cabinet? 
Write now for catalog ‘‘D”’ if 


your copy has not arrived 


THE $f MFG. CO. 


162 Union Street, MONROE, MICH. 
N. Y. Office, 108 Fulton St., A. H. Denny, Mer. 


Address correspondence to 



































Reliable and complete information gladly given upon request. 


Is a machine for the rapid photo- 
graphic reproduction of records, 
ledgers, journals, documents, checks, 
drafts, orders, statements, reports, 
drawings, tracings, blue-prints, etc. 
The maximum size of print on 
standard machine is [JxJ3 inches; 


reduces or enlarges from original at 
will of operator. One operator can 
make from 300 to 500 prints per 
day, cost of standard sized print, in- 
cluding paper and chemicals, 5 cents. 


The Rectigraph is in general use 
throughout the United States by 
Life Insurance, Title Insurance and 
Abstract Companies. It is unques- 
tionably the “World’s Greatest 
Copyist.” Every letter every word, 
every sentence, and every signature 
is shown in fac-simile. 

















ROCHESTER 





RECTIGRAPH COMPANY 


NEW YORK 
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HI-Hl Ring Books 


EXCEL ALL OTHERS 


SUPERIORITY Material, finish and workmanship the BEST. 
Our METAL PARTS are unequaled in ap- 
pearance, strength, durability, simplicity and 
All our products compactness. Sold through 


are fully guaran- A comparison will convince. ORDER NOW! dealers only. 
teed in work- Write for 
catalog and 


——— Hamacher-Hawkins Mfg. Co. = “= 


LOOSE LEAF 
SPECIALTIES 








manship and 











——— Twenty-second and Campbell Streets 


KANSAS CITY, MO. 


iis 
a 





a NEW YORK’ : : Room 716, 320 Broadway 
CHICAGO : : : : : : 442 Wells Street 














SAN FRANCISCO Market and Front Sts. 




















CLIPLESS PAPER FASTENER 


Guaranteed for Five Years 


Increases Capacity of your Files 25 % Saves, Time, Space, Money 


THE CLIPLESS PAPER FASTENER DOES IT ALL 


Securely fastens from two to ten sheets of paper together without the use of foreign material, in one operation, thus eliminating 
the use of clips, pins or fastenings of any kind, and their attendant expense. 
The paper itself forms the fastening—it is neat and secure and destroys none of the paper. It is as strong as the paper itself—a clip 
or pin is no stronger. The above illustrations show the fastening. . 
Every file remains independent of every other file—no clips to push off or pins to fall out. 
Use it to attach the carbon reply to your letters, before it leaves your stenographer’s hands, thus avoiding the possibility 
error. 
Use it to attach to your letter check, drafts, estimates, price-lists, invoices, statements, etc. 
Use it wherever you would use a clip or pin. 
As to construction the Fastener is made of the best tool steel and is as perfectly finished as a surgical] instru- 
ment. It will last a lifetime. We guarentee it for five years in all its parts. 
The idea is all ours—we are not imitators—we are the inventors, manufacturers and sole distributors of 
the “Clipless” 
Ask your dealer for the ‘‘Clipless’’ or write us. We will be pleased to send one to any responsible party 
on five days’ trial,express prepaid. We have 
sold thousands in this way tothe best firms 
in this country—we bank on your judg- 
ment. You will find it indispensable to 
your business—you will buy it. Itis 
our faith in the “Clipless’’ that 
prompts this offer Send for o 
today. 


—PRICE $3.50— 





STAND MACHINE.) 






















(HAND MACHINE) 











LENGTH 6 1/2 INCHES 


DEALERS:— 
Write for trade discount. No middleman’s profit. You deal with us direct 


CLIPLESS PAPER FASTENER COMPANY 
HEIGHT 5 1/8 INCHES NEWTON, IOWA 























OFPORTUNITY 





writer Demon- Comptograph Adding Machine 
ting Stand. On our Stand. 


IDEAL 
Tubular Stands 


complete the usefulness and convenience 
of such office appliances as adding ma- 
ehines, typewriters, envelope seal- 
ers, stampers, ietter duplicators, 
colin counting, changing and as- 
sorting machines, laundry mark- 
ers, phonographs, diotation and 
transoribing machines, letter cop- 





The Edison Business Phonograph is the big- machinery. They srecompac manta 
gest thing in business appliances today. Don’t forbusinescticeas. 
49 They are made of cold-drawn, seam- 


leas, steel tubing, highly finished; trim- 


overlook this great opportunity. You can sell es cies! pated sift are sped 


with easy revolving casters, that will not 


the Edison Business Phonograph — because the —— 
business world is your market and that market snown. baa e revolving ‘able top, which 
buys on a basis of time and money saving— cides’ of machipe without moving from 
earning power—and the Edison Business Phon- pit youre terested ju wand tha 
ograph offers greater saving and earning power Seplceacd to abit sample with quota 
than any other business appliance today. The cuts herewith show but 2 
Show any business man how he can“make a clean cut of 50 per Ba 4, 4h ££. £4 
cent in the cost of producing his business correspondence, or how he a 

can double the volume of correspondence turned out in his office For further information and 


catalogue write the 


Fowler - Manson - Sherman 
Cycle Mig. Co. 


The Edison Business Phonograph || _ ...°%.™*.°..., 


you can show him how. 


and he'll prick up his ears and listen. With 





at the present total cost 


—he an dictate to the Edison Business Phonograph nearly twice 
as fast as a stenographer can take his dictation in shorthand; 

—the stenographer can transcribe his dictation from the phono- 
graph nearly twice as fast as from shorthand notes. 

—none of the stenographer’s time is lost in taking anyone’s 
dictation; it is all spent at the typewriter in actual production; 

—no one’s dictation is held up, waiting for a stenographer to be 
at liberty; everyone dictates to the phonograph. 








And all this means Concentration, Convenience, Simplicity, Speed 
and Accuracy, and 100 per cent efficiency, resulting in a greater re- 
duction in office operating expense than any other business appliance 
can offer. 

Where do you wish to locate ? 

We can place live salesmen with dealers already handling the 
Edison Business Phonograph—or, if you have small capital and 
desire to start in business for yourself we can help you. This is the 
biggest opportunity in the business appliance field — get in now and 
get your share of the generous profits it holds out to you. 














Edison Business Phonograph Company, 205 Lakeside Ave., Orange, N. J. Typewriter m 








OFFICE APPLIANCES 














UNDERWOOD 


REVOLVING DUPLICATOR 


Simplest 
and 
Best 


The Underwood Revolving 
Duplicator is constructed with 
the well known Underwood 
skill and workmanship, is a 
tremendous business getter, 
and will, in a short time, save 
any office many times its cost. 

All classes of work, possible 
on any duplicator, can be pro- 
duced more efficiently on the 
Underwood Revolving Dupli- 
cator. There are more than a 
hundred different uses for this 
machine—any one of which 
will save you time and money. 

[t is not only as nearly auto- 
matic in handling its paper 
and in its inking mechanism 
as any machine manufactured, 
but has many exclusive fea 
tures. The 


Underwood 
Revolving Duplicator 


is sold without restriction. Its 
superiority of construction, econ- 
omy in cost of operation, and large 


printing capacity are being demon- 
strated every day by thousands of 
progressive business houses. 


Write for Booklet 


UNDERWOOD 
TYPEWRITER CO. 


INCORPORATED 
Dept. B 3 Park Row, NEW YORK 




















IT PROVES AS!T CALCULATES 


PROVES AS IT CALCULATES 


and does it 


QUICKER 


than the most expert accountant 











Human liability to error is costing business men untold sums every 


day of the year. 

' These seemingly ‘‘careless’’ but in the long run itmevitable mistakes 
are the Evil Genii of every known method of calculation, unless the 
work is checked. The CALCULUS checks automatically, at the same 
time the work is performed 

The result is an INFALLIBLY ACCURATE ANSWER. 

The speed with which these correct answers may be secured is more 
astonishing as the difficulty of the problem increases. It makes no 
difference whether its multiplication or division, i whole numbers, frac- 
tions or decimals—the harder it is, the quicker the CALCULUS seems 


to operate. 
Business men are saving many hours of valuable time through this 


marvelous device, in the intricate work of cost finding, inventories, pay- 
rolls, discounts, invoices, percentages, construction estimates, etc. etc. 


High Class Specialty Salesmen 


There are a few cities which are large 
enough to carry with them a big oppor- 
tunity, in which we wish to place repre- 
sentatives at once. We want specialty 
men with experience in office equipment 
lines ,_ men of big calibre and strong men- 
tal fibre,— men with enthusiasm and ener- 
gy enough to go ahead and use their 
initiative. 

If you're that kind, write at once. We 
can show you the opportunity youha ve 
been looking for. Put it up to us, if you 
like, but do it TODAY. 





JAMES J. HINDE COMPANY 


700 Ellastone Bldg., Cleveland, Ohio 
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Lights 
bleltte \pproval 


The Emerson Typewriter has al! of the features of 
er make of writing machine. It is standard in 
and is the machine that the modern 
has been seeking. 7 


Ihe Emerson Typewriter is the 


st dealership proposition in this 


mine Emerson 


| ypew riter 


ng the right 
al eee 
table 


right 








ah > v. 

The Emerson Typewriter Company 
lactory 

Woodstock, Illinois 


‘eroitoe  melsiia | 
McCormick Building, Chicago 
A. MULLER A CO. 
tere 


Kepr entatives ta the F femisphere 


/urich, Switzerland 


Aic age office 
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Kind of Manhood Business Demands. 


Vol. XII. 
OPULAR sayings are sometimes mis 
ading. People used to say, when 
they got an unfair advantage of 


somebody, “Well, business is business, you 
know,” and then everybody else took notice 
that the 
to keep an eye on 


speaker was a pretty good person 


But it is beginning to 


be different now. In some quarters, per 
haps, business is still avowedly business 
but it is surely going the way of the old 
rule of caveat emptor in law which once 
put the purchaser of goods on notice 


that he is not supposed to 
doesn’t 


himself of reason 


many things 
know now—at any rate, have to 
know order to assure 


able protection. 


We like to think that the people of thes: 
United States ar 1 people who enjoy 
the “business is business” idea, becaus« 
when a man regards business as merely 
business he is beginning to skate around 
on those parts of the duck pond where th: 
thin ice signals are strewn as thick as 

aves after the first hard frost. 


+ 


Business is much more than business 
is a manifestation of life—an expression of 
manhood or 
that 


character—an outpicturing of 
the evidence of 
within 
showing the quality 


womanhood. It is 
which goes on 


individual, 


them, their attatude toward 


something a com 
pany 


of the life in 


or an 


their fellow men, what their motive forcé 
is and what sort of energy and morality 
they are capable of 

Business is what most men are engaged 
in from one-third to one-half of their tim« 
on earth To be a good business man, 
therefore, does not necessarily mean that 


make a big pile of dollars, but 
that one in his business must 


character as to leave 


one must 
have shown 
such a something of 
associates during his cours 


value to his 


He should set the example of sobriety, ap 


plication and industry; he should take se: 
ond thought of what he does or is inclined 
to do,and should so conduct his life that the 
lives others are not made worse thereby 
There is no distinction between a bad man 
da bad business ma Some may quar- 
rel with this way putting it. A poor 
business man, then, may perhaps be a good 


moral man, but a man whose moral side 


is askew can’t be a good business man be 


ymewhere business there is a 


Business and Professional Men Must Bring 
Full Powers to Daily Work. 


By H. W. Martin. 


weak spet—bound to be, for either he will 


sometime spend too much money, or lose 
his nerve at a critical moment, or do som 
thing that will rip the cover off of what 
he has been so careful to hide 
Credit is the life of business, and credit 
a peculiar and sensitive thing. It is not 


extended to a man who has reputation 
1 shady deals—and just one queer deal 
may kill a man’s business prospects utterly 


light at the wrong tim 
things 


The banker o1 


it it comes to 


and the wrong time is when such 


have a habit of coming up 
the credit man who does not know th¢ 
have yet to 


ord of his customers—well, we 


meet that kind of a banker or credit man 
T 


[f Smith drinks too much he may be sur 


that the man from whom he buys his goods 


is going to know about it. His record may 
be clear, but back in the minds of his as 
sociates, those from whom he buys and to 
whom he sells, is an interrogation point 


Sometime, they reason, he is going to get 
intoxicated at the wrong time, hence they 
keep back a little confidence, give a littl 
: 


There is a flaw in the de 


f credit. 


Sf 
f 


Smith’s card is up in the credit 


man’s file. for does not the astute credit 
that 


fundamental weakness of mind it will sure 


man know whenever a man has a 


ly bring sorrow to him sometime? 
Hang on to the Essentials. 


The good business man need not be a 


periections, but he 


should hang on to the fundamentals like a 


paragon of all the 


’ ; 


bull ‘pup to a bone. A man of good habits 


has fewer dangerous weaknesses than a 
whose habits are not good. A lax at 
titude of mind in one direction favors 
ity in others partly because a bad personal 
habit gets to savor somewhat of insanity, 
nd sometime or other will get possession 
of its victim in such a way as to obscur 
his vision with respect to other essential 
[The man whose mind is possessed by 
sort of an obsession which breaks 


down his mastery of himself, no matter 
when or where, cannot be a good business 
man. 

The young man who would build hin 


self up in business must watch his life and 
habits or he will go to smash, A large 
percentage of those who fail can lay their 
non-success to lack of tone and grasp of 
mind, lack of energy and capacity for clear, 
consecutive thought, to carelessness, to ill- 
health, perhaps at a critical period, most of 
which might have been avoided if proper 
habits of mind had been cultivated with 
half the industry with which the victim 
pursued what he called a good time. 


The writer is neither a preacher nor a 
prude, but every man past thirty-five knows 
that when the young man starts out to take 
a fast gait he is drawing a draft on the 
future that sometime will have to be paid. 
[It is paid every year in the record of fail- 
ures and in the vital statistics, which show 
that, barring all accidents which happen to 
men in hazardous pursuits, more men die 
every year than women. 

The wild youth pays the price of his fun 
in lessened efficiency. The physical machin- 
ery must be right or the mind will be 
wrong. The two cannot be divided, for 
a man is a unit, and whatever interferes 
wit one function affects all the rest. The 
matter is not one merely of abstract moral- 
ity. Did the reader ever ask himself what 
the purpose of the moral law is? It is not 
something foisted upon mankind by an 
absentee God to put men to the test of 
obedience. Moses brought down from the 
mountain an excellent code. If the Lord 
appeared to him, as_ he told his supersti- 
tious followers, then there is all the more 
reason for men to obey the enactments; 
but let any man believe what he will upon 
that point, he cannot in this day deny that 
the teachings of Moses and of Christ as 
they relate to the personal life of individu- 
als, are grounded in nature herself. Do 
we wonder why the Jew retained his 
strength and nationality for thousands of 
consecutive years, despite wars, defeats, 
temptations, scourges? Do we marvel that 
he retained his manhood surrounded as he 
was on all sides by the corruptions of the 
Babylonian era? Is it correct to say that 
the Jew was the chosen of the Lord, as he 
claimed to be? Perhaps; but it is a suffi- 
cient answer to reply that the Jew obeyed 
the laws laid down by Moses, spending his 
strength in industry and not in excesses. 











Selling Office Specialites Successfully. 


ECENTLY a successful bank 

president in New York’s 

largest institutions made this answer 
when asked how he accounted for his great 
success in the banking world, “My success 
is due to this one thing, that I make the 
banking business my hobby.” 
weeks 
Colorado, | 


very 


one of 


Only a few since, on a trip 


through northern overheard 
the owner of one of the largest and finest 
grain elevators in the West tell one of his 
customers that he was the first one down 
in the and the last one to leave 
at night. 


in speaking to his customer, 


morning 
“Do you know, George,” 
“I simply love 


said he 


this business so much that I never grow 
tired of it; I almost hate to go home at 
night.” This Colorado grain dealer, like 


the New York banker, is making his busi 
ness his hobby, and it goes without saying 
he is successful. He could not help but 
be so 

This same spirit is what is making suc 
cessiul men in the office appliance field to 
day—love of the work—making your busi 


ness your hobby. This spirit carries with it 


more than mere enthusiasm. Sometimes 
mere enthusiasm in a salesman _ savors 
too strongly of the profit to be made 
Let there be with your enthusiasm a 
real heart interest in your work and 
a real interest in your customer's wel 
fare. This genuine love of your work 
and your interest in the customer will 
reach your customer as surely as night 


follows day—for thoughts are real forces 
That the average and print 
ing houses fail to get anything like their 
quota of the specialty business is I think 
This is due to 
to inattention on 


stationery 


generally conceded. poor 
window and floor displays; 
the part of the salespeople; and to lack of 
proper instruction to the salespeople on the 
part of the traveling representatives of the 
various specialtics handled. Competent 
clerks should be employed and they should 
be instructed in the use of every specialty 
handled by the heads of the firm and the 
traveling representatives. 

Machines and appliances of all kinds on 
the floor should be kept in Al condition 
all the time. The clerk 
to apologize for a machine being dirty o1 


should never have 


out of order in any way, and after a dem 


onstration has been made, should see to 


it that the machine or device is left in prop 
er shape for the next customer to inspect 


Every filing case, every card system, 
every device should be made thoroughly 
familiar to every clerk at a meeting once 


a week where questions could be asked 
and the clerks become thoroughly posted 
This would be a business producer. But it 
would be better than demonstrating the 
device on the floor to be able to take your 
prospect into own office and show 
him that you believe in the latest and best 


that think enough of 


your 


appliance, and you 


Suggestions on the Right Way to Handle 
Office Appliances and the Proper Spirit 
in Which to Undertake the Work. 


By R. L. Bowers, of Hadley & Hine, Den- 
Colo. 


ver, 





A large Eastern res- 
taurant owner advertises thus: “Mr. Blank 
restaurant.” Let us do 


it to use it yourself. 
eats in his own 
likewise with the things we are constantly 
exploiting and have an ideal office, one in 
which we can take our prospects and show 
them everything in perfect order from the 
follow-up system right through to the col- 
lection system. 


Successfully to sell an office appliance, 


you must first of all believe in it. You must 
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know beyond all doubt that the machine 
or device you are endeavoring to sell is the 
others which will do the 
are claiming for it. Coupled 


one above all 
thing you 
with that feeling, let there be a thorough 
knowledge of the machine you are trying 
This does not 
must be the 


to demonstrate and sell. 
mean that 


operator, rather a 


necessarily you 
most expert 
times, a thorough knowledge of the device 
and what it will do, together with the abil 
ity to clearly explain its use to the other 
fellow, than the ability to operate it ex 
A combination of 


thousand 


pertly and stop at that. 
these two qualities is highly desirable, but 


is very rare. 
’Tis Good to Listen as Well as Talk. 


In the early stages of your selling talk, 
be careful to let the other fellow—your cus- 


tomer—talk. Many salesmen have an idea 


that it is up to them to do all the talking 
It is a good idea to lead the customer along 
to the point where he will open up and tell 
you just how he runs his office [his 
knowledge will, nine times out of ten, give 


you your cue and show you exactly whet 
he is weak; but let him know 
have found this out—you may offend him 
Tell him, rather, that without your device 
best could do 


instrument only is lacking to.-make 


don’t you 


he is doing the man 
that the 
his system perfect. 

I think salesmen in our line are not fu 


awake to the fact that friends count in the 


any 


specialty game as much or more than they 
do in the more staple mercantile lines 
There is no doubt but that it pays to work 
with that thought back of every promis¢ 
To be able to use your customers name 
as a reference and feel sure of getting 


good send-off is surely a big asset to the 
Not long since I spent 
practically four days with a dissatisfied cus 
had not 


specialty salesman 


tomer (one whom I sold and to 
whom I was under no obligations), and feel 
that that 
vantage \ 


year from to-day, this customer may have a 


time was spent to excellent ad 


month, six months, perhaps 


chance to do me some good; that 


not hesitate to do so if opportunity offers 


there is no doubt. Human nature is the 


same the world over. It pays to 


under your customer’s skin,” as a very su 


cessful manager of one of Cleveland’s finest 
retail houses puts it. To “work in undet 
your customer’s skin” means that must 
give him a square deal first, last 

ways—that you must not only be enthusias 
tic about getting the signed order, but that 


you must be equally enthusiastic in get 
him started right in the use of the machine, 


or appliance, or whatever it may be, and 


even then, call occasionaly and let hin 
know and feel that you have a real, sincere 
interest in his getting the most out of his 
investment. It pays to give full measure 
“pressed down and running over whet 
this is done, not only is your pocketbook 
enriched, but your work becomes a means 
to a livelihood and a real pleasure as well 


One of the principal reasons for the rapid 


growth of the young man in business to 


day is the fact that he is ever ready—yes 


anxious—to improve his methods and the 


inethods of the older men in his line of 


business Knowing this, the man on the 


call on 


should possibl 


firing line every 
user in his line—big or little—for the 
to-day will be the “big fellow” to 


The “little fellow’s” desire to be 


“little 
fellow” 
morrow 


come “big” gives the salesman a very at 
tentive listener. 

No merchant or manufacturer can afford 
to say to the office specialty man: “Not 
interested.” All should be interested, foi 
the man selling a good office specialty is “a 
man with a message” that perhaps means 


dollars in the pockets of his customers 


the salesman should not 


lhis being true, 


moment feel the slightest hesitatio1 


one 


in approaching the men highest up in any 


corporatio1 The office specialty salesn 
has every right to hold his head up and 
deport himself as a man should who know 
that he is filiing a place of importance 
the business world And the lack of thi 
very knowledge on the part of the salesmai 


loses him many an interview and many a 


order \ salesman in the great field of in 
provement of office methods and equipment 
should not be awed by the greatness of any 
man, matter how high his station. 

A p worthy of attention is the fact 
hat the man whose office is the most up 
to-date, who has apparently every new ma 
chine and device on the market, is almost 
invariably the eastiest man to approach and 
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terest in any possibDie im] vement 
his already splendid equipment [ think 
is especially true of Colorado busin 
who always seem to have tl 
ring out” for the man wh ow t 
better way To this spirit belongs 
9 de ret the credit ror t] ¢ up-to-t 
minute methods and progress which W 
ern industry is making 
If | were to sum up in a w words 
requisites necessary for the iccesstul de 
onstration and selling of office specialties 
[ would say that first of all, your heart 
nust be in your work a1 that you must 
velieve in and have a thorough know 
edge of your product and what 
Then, knowing this, hold up your head 
nd uphold your goods Ask the price 
earlessly. Give trials only when absolutely 
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necessary. Keep every promise, and do not 
promise things that are unfair to yourself 
and the people manufacturing the specialty. 
Make it a point to satisfy your customer 
thoroughly and keep on satisfying him even 
after he has paid for the goods. Surprise 
him by giving him that which he did not 
expect—one hundred cents’ worth for every 
dollar be invested. Last but not least, keep 
posted by subscribing to all up-to-date pub- 
lications in the office specialty line. There 
are many valuable hints to be picked up— 
hints that will very materially increase your 
sales and fatten your commission check. 

In the final analysis, it is character that 
counts in the selling of office specialties. 
The field is always open for men of this 
stamp—men of character—men of personal- 
ity—real salesmen. 


Price and Salesmanship. 


N answer to an advertisement which r« 


cently appeared in 


an applicant for a position as salesman 


wrote: “TI will be pleased to have full par 


ticulars, the price is not too high.” 


This is only one instance among a hun 


dred others in which remarks of this naturé 
are made \ manufacturer receiving an as 
swer like this to his advertisement has 
some excuse for feeling exasperated. On¢ 
who has faith enough in himself to call 
himself a salesman should not, in writing 
to a firm for whom he wished to act as 
representative, be guilty of an error of this 
kind The question might be asked 
‘Should such a letter receive an answer?” 
Is it not an evidence of deficiency in the 
applicant? Has he not at the very start 
betrayed his mental  short-comings, and 


would it not be wiser to drop the matter, 


rather than 10 waste time in what is likely 
to be unprofitable correspondence? 
He is a poor salesman indeed who can 


not judge the value of an article unless he 


knows the price, and progressive manufa: 
turers look askance at applications from 
such a source 
In these days of keen competition 

manufacturer must know that the article 
he is producing is backed by a value that 
will bring the price. How long would his 
business ntinue if this was not the case: 
Price-making is, perhaps, the tissue of busi 
ness success, but value is the blood which 
pulses through the system; which give 
life to the business and makes it grow. A 
man in the market for a device or an ap 
pliance does not think so much of cost in 
this progressive age as of results. “Will 


the machine or device do what T want it 
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Real Salesmen Sell on Merit and Get the 


Price. 
to do—and will it do the work better that 
another machine? If so I am going to hav: 
it—in fact 1 can’t afford to be without it 
Such are the conclusions of up-to-date 
ness men The salesman has only t 
vince them of the fact and they wi 


and buy readily 


It is a salesman’s duty to demonstrate 
to prove that the article he is selling 
worth the price asked for it. If he cannot 
see the value himself; he does ni r 
lieve the article is worth the money, he is 
no fit salesman for the line he is carrying 


less he can practice the law of mutual 


benefit and have full confidence in beliey 
ing he is practicing it, he had best get out 
of the field—the sooner the better, not only 
for himself but also for the house he is 


striving-to represent 


Salesman Must be Man of Faith. 
On the other hand, let a salesman 
ieve in the article he is selling: let him be 
lieve that it will produce results and wil 


rive unbounded satisfactio1 that sales 


man will prove the worth of the specialty 
he is handling, and his own worth, 
unfailing terms \ good salesman knows 

t he is the public’s servant He goes 
about his work as a servant should, and 
he device he is introducing grows t r 

very part ol mselt S tlhiisias 
<nowing its value he earnestly pr ims 

to the trade as a eg ing, and this 
earnestness and sincerity are so contagious 
that sales come readily and in satisfac \ 
umbers 











The fellow who wonders if the price may 
be too high; who is afraid to undertake the 
work on such a lame excuse, is a weakling 
in the field, for salesmanship has been de- 
fined as the selling of goods for a profit 
and that definition is hard to improve 
upon, 

The ability to sell in a way that will con- 
vince the purchaser that the article is 
worth the money requires good rich red 
blood, courage, determination and a host 
of other manly qualities such as are neces- 
sary in any line to reach more than aver- 
age distinction; but the.man who on the 
threshold of the venture hesitates, 
wonders and stammers about the price 
shows that his makeup is deficient. 

The manufacturer of today wants live 
men in his employ, men with vigor and vim, 
to carry the message in such a manner 
that it will result in getting names on the 
dotted lines, and the names must be placed 
there only on one condition—that of mutual 


very 


benefit. 

Small wonder then if a letter with the 
weak excuse of price as a barrier, elicits no 
reply. The man who asks that question has 
not qualified himself, nor begun to qualify 
himself for the work he is soliciting. 

It requires little or no effort to take orders 
for goods; the art of selling is an entirely 
different and greater achievement, calling 
for ability of a high order, backed by man- 
ly qualities that will be attractive and wel- 
come to the trade. A real salesman has 
much to be proud of; he is a man who does 
things, he has a name among the people, 


and he knows for himself that his character 


is clean and of that quality that means 


success. 











Conditions in Office Appliances in Austria-Hungary. 


Note.—Readers of Office Appliances are 
usually more than a little interested in th 
progress of the business abroad, especially 
in those countries where laws and customs 
are of the habit 
where the living, though 
ample and sufficient, is upon a more car: 
than The 
full of information 


Austria-Hungary, that 


more conservative and 


average scale of 


ful, economical basis our own 
following 
about 
interesting land where the attempted coali 


requires 


article is 
conditions in 


tion of two distinct nationalities 


such delicate and masterly diplomacy on 
the part of the 
an embarrassing European crisis 
writer is Miss L Vienna, 


thorough grasp ol the subject together with 


governing powers to pre 


The 


whos 


vent 
Reid of 


her clear narrative style commend the art 
\ppliances 


icle to the readers of Office 
years the us 
kinds « 


time-sav 


last few 


[THIN the 


appreciation of all f 


and 
office appliances and of 
ing contrivances has increased throughout 
the whole of the dual monarchy of Austria 
typewriter 


light of 


Hungary Some years ago a 
was regarded more or less in the 
a rarity, while a typewritten communication 


formed a pleasant change that was rarely 


enjoyed. It seemed, indeed, like an oasis 
in the drear desert of hand-penned letters 
that made up the morning’s post. Only a 
man who has lived in the midst of a land 
like Austria-Hungary, where so many races 
inhabit the various countries that form the 


monarchy, can really appreciate the terrors 
of illegible handwriting Persons of the 
same nationality can usually make shift to 
read the handwriting of their fellow-coun 
Che real difficulty comes in when 


adopted 


trymen. 
the writer is 
Certain peculiarities that belong to his na 
formation of the characters, 


the caligraphy of capital let 


using an language 
tion in the 
especially in 
ters, in the use of. expressions, are preser\ 
These all contribute t 


ed in all his work 


complicate an otherwise clear style. Thus 
the typewriter came as a boon and a bless 
connected with business in the 
whole Although the 
slowly but surely making its way into the 


is hardly appreciated 


ing to all 
empire machine is 
newspaper offices, it 
at its full The 
manuscript, especially when the typesetters 


value. benefit of a clear 


are frequently non-Germans, would be seen 


to be almost inestimable, but the fact r 

mains that the principal newspaper offices 
adopted th 
time-saving appli 


like the 


But in 


agencies have not 
kindred 


anything 


and news 
typewriter or 


with enthusiasm 


ances 
that 
houses, the 
can be heard at all the open 
dull monotony of a drowsy summer after 


could be expected business 
“rattlesnake,” as it is called, 


windows, the 


noon is broken or perhaps one should say 


Views of Men in the Thick of It—Type- 
writer Show at the International Fields 
and Sports Exhibition in Vienna 
this Year. 
increased by the steady “tap, tap” of the 
operator 
Many 
that they are 
to manipulate a 


men of letters and others, feeling 


too old or, if still young, too 


busy machine themselves, 


either resort to one of the many typewrit 


ing offices of the city, in order to dictate 


their work, or employ a “rattlesnake” with 


in the house [he price 


the operator 


charged for such service is comparatively 


high, when the employment is merely of 
an occasional nature, and this leads to th: 
engaging of a regular secretary, whose pay 
is for the most part, very low. Many per 
sons in a small way of business are now 
learning to do their own typewriting and 


many enquiries are heard for a small ma 
chine that 
manipulated without difficulty 

firms that deal in office ap- 


Vienna 


can be easily transported and 


\ number of 
been established in 
It may be looked upon as 


pliances have 
for many years. 
trade that is carried on 


territory, 


a large center of 
throughout an extended stretch- 
ing from the German frontier on the north, 


Russia.,on the east, and reaching 


the Mediterranean on the 
Cur 


as far as 
down to 
Enquiries come not only from 


right 
south. 
key, but even from Egypt, while the poly 
the praises of his 


glot commercial sings 
wares in twenty different languages and 


shows the typewriter to wondering crowds 
in little mountain villages in the Balkans as 
well to the ruling princes throughout all 
those far-off regions that now are so rap 
may be con 
of the 


idly opening up to trade. It 
fidently expected that the inhabitants 
Balkan accept the 
up-to-date business methods, neg 


small states will most 
lecting in 


tervening grades of a gradual system of de 
velopment, that has been the work of cen 
a fairly 


turies in other lands. Indeed, now 


large trade is done in the regions that were 


some few years ago looked upon as barely 
civilized Thus the Vienna house must 
adapt its ways of business to a polyglot 


crowd. Its circulars must offer type ma 
chines that. will write backwards, they must 
be provided with a variety of alphabets 


The ordinary Latin characters are only one 
set of letters among a number and by no 
means the only possible characters or al 
phabet that can be employed. The nit 

teen races that live in the various coun 
tries that make up the dual monarchy of 
\ustria-Hungary boast as many languages, 
besides a host of dialects; each of thes: 
languages has various signs and modifica 


tions that must be provided for on the key 


board of the typewriter. 
\ monthly publication “Das Moderne Bu 


reau” has existed for some time in Austria 
Hungary. The proprietor was go: ugh 
to give me his views on the conditions pre 
vailing at the present time in the typewrit 
ing world in the empire, and to supply me 
with facts that are of world-wide interest 
Herr Carl Peigerle is one of the pioneers 


in the typewriting business in Austria-Hun 


gary and his efforts have done much to 
make many new systems and innovations 
of all kinds known far and wide through 
out the land. “The trade in tyy ting 
machines and in office appliances, generally 
is very good in Austria-Hungary,’ he says 

“To descend from the general to the par 


visible machines ‘go’ 
ter than the ‘blind.’ \ 
offered to the public; it w 


ticular, the 
number « make¢ 


is be ing 


invidious to mention any one nan t as 
a general rule, it may be accepted that the 
total disappearance of the smal] machine 

approaching rapidly. The slightly built 
fragile article that is to be purchased at a 


cheap price, is giving way to the thorough 


ly good and efficient article that, it may 
be said, is the only one that finds a really 
satisfactory market here. The America 
makes ‘go’ especially well. Sor rms 
cannot keep pace with the orders that ar 
pouring in.” 

‘The annual import of machines t 


to 10,000, while the demand for typewriters 


grows steadily. While 4,000 of the ma 
chines imported are of German m OVO 
come from America, a large proport 


favor of the latter country, espe 


the relative distances, cost of freig 
etc., ar taken into consideratio1 

The introduction of typewriting ( 
into all offices is merely a mattet time 
and a very short time at that. It may be 
expected that an office not fitted with t 
latest time-saving appliances, will 
quite unique and the laughing stocl f its 
neighbors \ new law; relating to the r 
form of law court offices in Austria-Hun 
gary 1s now passing through the houses of 
parliament, and will provide for the intro 
duction of type machines into uch 
offices not already provided with t 

Other Machines and Appliances. 

Calculating machines are larg 
ported into this country, and although tw 
factories for the manufacture of these ma 
chines already exist in Austria, many the 
machines actually in use come from Ger 
many and America. The “Burroughs” may 
be considered as the machine that takes the 
lead in this particular branch. 

It is strange that carbon paper Ir 
rolls are for the most part imp [t 
would seem that the manufactur these 
articles would be easy in the land itself 
but remarkable to say, the fact ret that 


from abroad. A de 


the g part come 
cided preference is given to the American 
goods this line. While copying machines 


are larg imported, the typesetting ma 
chine ] market here. The manipula 
tir S nsidered too complicated, and the 


instructing operators, unused 


nachines, renders them unpopular 
then went on to speak of 


furniture in its lit 


the importation of ofhce 
eral set such as desks, tables and chairs 
Now, it may be,” he said, “reckoned as 
I Che s absolutely no demand for of 
ce furniture from abroad. There are sev 
eral reasons to account for this. The car 
riage is a heavy item to add to the cost 
the article The duty, which is consider 
able, added to the heavy freight, bring up 
the pt » one that is almost prohibitive 
Phe iperiority of the wares is not al 
lowed veigh against considerations of 
econon Of late years a new industry 
has spri p in Bohemia. The dense for 
ests a sufficiency of wood required 
or the purpose of manufacturing office fur 
nitur Cheap lab readily obtained 
Phe del office furniture that 
im¢ ¢ ly fr America, have been 
copie irried out in cheap materials 
Thus been possible to put an art 
ntly good for all ordinary pur 
post e market, and there is every 
prospect of the Bohemian article continuing 
ti ll the requirements of the trade 
hes ntries. Small attention is paid 
here t finish: th utting down of ex 
penses is the first consideration, and there 
are very few firms that do not think th 
econd or en third rate article sufficiently 
g | purpose when new furniture 

g purchased.” 

Herr Peigerle is evidently an optimist as 
gar tur the machine. Of the 
val S s represented in this city, w 
the “Underwood” as one of the 
re] hous It was one of the 
rs ld here, and has known how 
to keep t lead This is no doubt owing 
to the ¢ llence of the business methods 
tl happy combination of those 
g \met nd Germany. Fur 
t tl n dis red, at a very early 
ate, tl the real difficulty is not in in 
trod machi nto a country, and in 
ss men to purchase it, but 
that it lies in keeping them satisfied after 
the the mal The very common 
istor introducing an article, and pro- 
viding ilities for its being kept in or 
der ring con ssions to the agent, 
ut 5 » lasting benefit to the firm 
Ve he machine needs repairing 
Eitl ss handling or ignorance leads 
saste \ visit to the nearest repair 
ws \ youngster of small 
k inversely great assurance, in 
spects the machine and says that it must 
be sent to headquarters; that is, to the 
I ers \merica. This means waiting, 


trouble with the cus 
The purchaser who 


11 
l 


| these 


ind finally 
officials 
perienced a inconven 
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nees, probably prefers to do the 


his correspondence in the antiquated way 


that was good enough for his fathers, a1 


takes the ordinary steel pen, that does not 


break down at awkward times, into favor 
again [The damaged machine is sold for 
what it will fetch, and the name of thi 
maker “filed for reference after being 
loaded with its due of abus¢ 

It is a very interesting tact that the ag 
Emperor of Austria, who has so recently 
celebrated his 80th birthday, takes a very 
vivid interest in type machines. He is 
this respect, very far in advance of many 
of his subjects who were and indeed are 


by no means so quick in realizing the bens 


The Em 


fits of time-saving appliances 

peror Franz Josef is well known for h 

love of order This characteristic has 
marked him since his early childhood, when 
those in charge of the youthful Archduk« 
said that there was no need to tell him 
to put his playthings in ordet He iny 

riably did so himself, as anything that was 
not in the place intended for it, caused him 
much distress It is said that after the 
first occasion which the Emperor saw 

typewriter, and a document in the typ 


written form, he forbade his secretaries to 


lie 


bring any paper for his inspection that had 


not first been typewritten tle caretully 
selected the type of machi yr the In 
ial Offices, and chose an especially larg 
type, as he remarked that “they must « 
ider his eyes.” The machines the Im 
perial Bureaux at Schonbrunn Palace 
Vienna, at the Hofburg in Budapest l 
at the summer villa in Ischl, are all of one 
type They are enamelled in royal 
I Imperial Arms being engraved up 
then \ll the metal parts are in si 


nickel 


The representatives of the “Hammond 


machine in Vienna appear to be highly sat 
fied with the progress made by their ma 
this The 

Such persons as are in 
typewriter of certainly 


endorse this claim, and say that “the ma 


line in war cry 1 


country 
durability 


this mak« 


sion ot a 


chine is a handy little thing, never out of 
rder.” The Hammond, it is considered, I 
certain pull over other makes, that th 
type plates can be changed without troub 
Not only can single letter or document 
written on this machine, be written in typ 
of different sizes, thus accentuating parts 
the letter or circular that are of extraord 
iry importance, or certain lines dist 
shed from the remainder of the copy 
the employment of sloping characters, but 


specially prepared types with accents 
orrespondence carried on in the French 
language, modifications for the Germar 


vowels, can be substituted for the ordinary 


type, by the operator in the fraction of a 


second, with a simple movement of th 
hand The Hammond Company alwa 

makes a point of sending out its circul 

in a number of various types In som 
six to eight varieties are used. This n 


good deal of attention her 


od attracts a 


where so many languages ar 
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use and where the ordinary buyer likes to 
have as much as possible for his money. 
rhe Hammond is, they tell me, in great 
favor as a traveling machine. It has pene- 
trated into far and unlikely corners of the 
Empire, as it has found favor with the for- 
esters, is used in the marine, in iron works, 


mining offices, etc. The representative of 


the firm in Vienna showed much satisfac- 
tion at the preference shown here for 
“fancy” hands. He says here that he has 


a distinct advantage over the majority that 
merely offer one type of letter. 

The “Ideal,” the only German machine of 
note that is sold here appears to go well 
in Austria. Special stress was laid by the 
manager on the growing trade in the Bal- 
kans. Strange to say, the same verdict is 
given everywhere. In answer to my ques- 
tion as to how such poor people managed 
to pay for machines, I learned that they 
do find the money. How it is done nod 
one seems exactly to know. The “Ideal” 
seems, some advantages that are 
The most important of these is its 
visible writing. It is not only “visible” in 
the same sense as other machines that 
claim this advantage, but the written line 
lies high up on the page, where every let- 
ter may be seen plainly and distinctly, 
without the operator being obliged to bend 
down. Further, spacing that is not possible 
without trouble on other machines, can be 
easily accomplished on this make. The rep- 
resentative says that the position of the 
levers affords peculiar striking power and 
that an especially large number of carbon 
copies of the sheets may be made that are 
all of great clearness. It is evident that 
the machine is making progress. The firm 
has lately put a small traveling machine 
It is named “Erika,” and 
has a universal keyboard. It is a folding 
machine and is contained in a neat rec- 
tangular box that is easy of transport, it 
weighs 4% kilograms. The “Standard” ma- 
chine, another traveling typewriter, is very 
popular here. It is much appreciated among 
that not inconsiderable public that requires 
a portable machine. It is principally used 
by persons requiring a small and handy 
machine for private correspondence. Some 
professional typewriters use it interchange- 
ably with a large “universal” machine, and 
carry it with them when they have work to 
do outside their office, to save the expense 
of a cab. Many officers take a “Standard” 
with them to the maneuvers, sending their 
reports to headquarters in a legible hand 
and avoiding all the inconvenience of trans- 
porting writing materials when in camp. 
The “Standard” was exhibited at the Office 
Appliance Exhibition held in Vienna last 
spring and that gave it a decided “lift,” 
while there is another reason sufficiently cu- 
rious that has led to many sales. Austria is a 
country where present giving is carried on 
on a large and extravagant scale. Many 
ordinary services instead of being compen- 
sated by a money return, are paid by a 
gift. This is sometimes satisfactory, when 
the present takes a practical form, but on 


has, it 
unique. 


on the market. 
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the other hand leads to much storing of 


unnecessary ornaments, when the gifts are 
relation to the new 
The 


hittings, 1s 


absurd considered in 


owner's circumstances “Standard” 
with 
sufficiently elegant to form a suitable pres 
ent. A 
ordered last Christmas for this purpose, 
the 


presents. 


its aluminum considered 


large number of machines were 
ind 
they are bought as 
Nothing 
could be thought of 
author, a doctor or a 


the gift of a typewriter from the friends of 


throughout year 


wedding much more 


for a young 


than 


suitable 
young teacher, 
his youth. 

The Remington Company, in Vienna, is do 
ing a large business which it combines with 
It is that 
the new “visible” Remingtons go much bet 
ter than the “blind.” It is even 
that 99 per cent of the sales are of 
models. The the 
told me that their experience here points to 
the futility of attempting to put any but 
the very best market 
Not only do people prefer a superior make, 


a teaching establishment found 


claimed 
new 
firm 


representative of 


machine on the 
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but they insist on having the latest model 


with the newest improvements. A certain 


optimism as to an ever increasing demand, 


and the opening up of new markets in far 


off regions, ran through his comments 

Among other old-established firms that 
are doing a steady business in “universal” 
machines, may be mentioned the “Yost.” 
Che “Smith Premier” is one of the oldest 
established firms in the business in this 
country. The “Oliver,” too, is a_ well 
known make 

The “Oliver” Company has a stall with 
in the great rotunda, that is sacred to 


International 
the Prater 


trades and crafts in the large 

Fields & Sports Exhibition in 
The wet weather that has been fairly con 
stant throughout the driven 
the crowds that came to inspect the exhi- 


summer, has 


where 
stall 


bition as a whole, into the pavilions, 
are The “Oliver” 
a center of attraction, as the first dic 
Vienna 


charmed 


they under cover. 
was 
tophone publicly exhibited in was 
Everyone was 


The “Standard” 


on show there. 


with the new contrivance 


machine was also on show thet 


ever | passed through the Rotund« 


crowd had collected around th 
and on inquiry at headquarters 
that great things were expect 
interest created within the wa 
hibition In the colonnade, 
Copying Machines were also 
of much comment The appar 
with which a number of repri 
made, fairly fascinated the crow: 
on the “Underwood” stall is s: 
decorated in the imperial bla 
lows \ machine, probably wit 
of giving an example of its 
serves as a pendulum of a cloc!l 
to and fro, with a steady m¢ 
During the spring months th 


typewriter operator, Trefzger, f 


of the attractions of the colon: 


speed with which his work was a 
to be regarded her« 


the 


ed was apt 


thing bordering on miracul 


ther on in the exhibition, office 
is on show, but no special featur 
the display, which was wanting 


The Break in the Chain. 


Few manufacturers know the retailer, and 
fewer retailers know the manufacturer. 

Each hangs back from a hearty grip be 
cause they are strangers, yet cach needs 
the other, and each would help were the ice 
once broken. 

The manufacturer is not an ogre- 
the retailer the unthinking 
individual which 
him to be. 
all 
purchasing of a goods is 
done through a This for 
economic reasons which all understand and 
appreciate, but as a result manufacturer 


and retailer—with interests absolutely mu- 


nor is 
unreasonable, 
some manufacturers be 
lieve 


In almost actual 


lines of trade the 
manufacturer's 


middleman. 


tual—are strangers. 

The manufacturer invests large sums in 
advertising to back his products with qual 
This means consumer-con- 
worth or 





ity guaranties. 
fidence in either getting money’s 
money back. 

The only way for the retailer to grow— 
to build up a permanent and profitable busi 
secure. the of his 
He must stand back of goods 
most 


ness—is to confidence 
customers. 
sold to them—the backbone of 
is “money back if dissatisfied.” 
pride themselves 


sales 
Retailers justly on 
handling goods for which there is demand. 
shelf ornaments. 
the 


Addition to 


sales—not 
from 


want 
Thereby differing 


They 
gentleman at 


Assistant to Manager H. E. Russell. 


Let the good work go on 


Pertinent and Timely Suggestions by Rob- 
ert Frothingham, Advertising Man- 
ager, The Butterick Trio, 

New York City. 


Basswood Corners who said: “B’gosh! | 


will buy no more red calico—the dinged 
stuff hardly hits the shelf before I have to 
order another roll.” 


It is only the makers of unknown, un- 


advertised merchandise, goods without a 
guaranty—goods unsafe to identify with a 
name or trade-mark, that scream “slot-ma- 


chine” at the retailer. It distracts attention 


from the fact that their own goods are 
“dead stock.” 
It is an insult to the intelligence of the 


retailer to yell “slot-machine” because he 
prefers quick sales and good profits to plat- 
itudes and dead stock. 

It is an insult to the intelligence of 
retailer to attempt to distract his attention 
from the wisdom of co-operation with the 
National Advertiser. Why? 
the National Advertiser—directs customers 
to the retailer to buy the goods for which 


the 


Because he— 


his advertising has created a demand. 
So much for that—but get together 
Mr. Retailer and Mr. Manufacturer, 
goodness sake, tell each other 
eed and what you have to offer each other. 
Mr 


for 


what you 


Retailer, try writing a couple of 


National 
help 
borhood; 


\dvertisers that you y 


making more sales in y 


that your class of cust 


aftord high grade goods; that you 


tle time to devote, but that M1 \Ma 

turer can get more sales over yout 

if he helps out. He will be “on tl 
Mr. Manufacturer, tell the reta 


your goods and what you are doing 


the public interested. Tell him, 


getting his share of the trade you 
veloping, to drop you a line {sk 
suggestions. Retailers know their 
individuals 

Why not establish a “Depart: 


Retailer Relations?” Let your Sal 


ger or Advertising Manager use part 


the time of some capable assistant 
watch Trade Papers, and through 
and by direct letter 


eep 
k } 


umns 


on the pulse of the Retail Trade, wl 


tually hands your goods over th 
Let the Retailer know that y 
him—what 


in furthering the sale of your g 


you are prepared to s 
acquainted. Knew each other. 
The Retail Merchant of to-day 
twenty years ago. It 
to know 
You are not 


Retailer of 


portant tor you him as 
him to know 
tors—but partners. 


Get together. 


you. 


Staff of B. F. Swanson Co., Des Moines, Iowa. 


John Barrett Russell. 
Born Sept. 20, 1910. 


Tips the beam at 8 1/2 pounds. 


rut 


rked 





The Stationer and the Writing Machine. 


HREE great inventions have been 

chiefly instrumental in the progress 

of the world during the last century, 
viz., the ention oi the steam engine, the 
application of electrical force to communi 
cation and mechanics, and last but not 
least. the invention of the typewriter 
What the steam engine is to the world oi 
transportation and manufacture, the type 
writer is to the office world. It is indis 
pensable Whole businesses that are now 


profitable would go to ruin did they not 


have the assistance of the typewriter for 
and economical despatch of cor 


pro 


the swift 


and no business of any 


respondence, 


portions at all would fail to suffer acutely 


were the typewriting machines wiped off 


the face of the earth. Has it ever occurred 


to the stationer to inquire how much of his 


stock is dependent for its sale upon the 


typewriter? If everything to which the 


typewriter contributes were figured up, wi 


believe the results would be _ sufficiently 


startling and significant to convinces the 
dealer that he is in duty bound to advance 
the sal typewriters by every means in 


his power 


Wip the typewriters and away would 
go ninety per cent of the demand for cat 
bon papers, 100 per cent of the demand for 


typewriter ribbons, fifty per cent or mor 


of the demand for second sheets, nearly the 


whole of the demand for typewriter papers 


and perhaps thirty-three and a third per 


cent of demand for loose leaf goods of 
different 
['wenty-five per cé 


in the United States would hav 


classes. 
the filing cabi 


nt ot! 


nets in use 


to go out of business were it not for the 
product of the typewriter, whose uses, ex 
tending every day, have all but gone be 


yond the power of the mind to grasp in 


details ramifications. 


all their and 
If it were not for the typewriter half, th 
big paper mills of New England that now 


run full time on fine papers would have to 


and the other half would have 


their equipment to meet the new 


shut dow1 
to chang« 
conditions 


And 


mail order businesses, 


The big 


the immense amount 


this is by no means all. 


courts, the busi 
their 
throughout the 


of litigation in the great 


institutions with thousands of 


ness 
corre spond nts scattered 
world, would be practically helpless without 
The work could 


such a number of clerks and 


the typewriter. not be 


done without 
secretaries that half the business enterpris 
es of the country would be swamped with 
the expense of carrying them on. 

Nor is this all. Without the typewriter 
there would be no duplicating machine in 


dustry in its present form. There would 


be no demand for the reduplication of 
typewritten letters and we would be thrown 
back on 


cating processes in vogue thirty years or so 
manufacturer 


the slow, inadequate hand duplli- 


ago unless some ingenious 


Something that the Typewriter Has Done 
for the Stationery Business and Why the 


Dealer Should Boost the Sale of Ma- 

chines. 
could devise a stencil process that would 
answer better for duplicating work tha: 
the old Uyciostyle of twenty-five years ago 
Chat, indeed, was pretty good, but unless 
one were skilled in manipulating the littl 
stylus with a milled wheel at the writing 
end, the results were likely to be on a pat 
with the handwriting of Horace Greeley 


lf it were not for the typewriter, think 


all the elaborate and successful follow-up 


systems that would go into the scrap heap! 
Think of the 
cabinets that would be relegated to the 
and the Chink of the 

} 


and one things that could not be 


card indexes and the car 


basement! thousa! 


done wer 


it not 


for the typist who easily does h 
Millions 


11 


. a day! 
letters would not be sent at all; millions 


ty or sixty letters 


of reams of paper for letterheads and 


velopes would moulder in the lofts if the 
typewriters were all obliterated and th¢ 
minds of men had to start afresh on the 
problem. 

Is it necessary to ask why the station 
hould boost the sale of the typewriter: 


Hardly. The business house in every othe: 


line is the close friend of the commercial 


stationer and the typewriter is the bond 


that joins them. How many commercia 


stationers could continue to do business 


a goose quill and steel pen basis? We 
don’t know, but it would be interesting 
someone would hgure it out 


World Just Beginning to Use Machine. 


Compared to filty-years ago, the averag 
up-to-date commercial stationer is tolerably 
prosperous To be sure, he s better on 
if he is wise enough to adopt the lists re 


ommended by the National Catalogue Com 
mission, but even without that he can keep 
with the typewriter to push him 


going— 
But there are more typewriters be 
this 


year. Where are they all going? 


along 
made last 


Part Ol 


ing made year than wer 
them will replace instruments that are wort 
date, 


far the larger number will be purchased by 


out or out ol while the rest and by 


rms whose business has grown so as t 


demand more machines, by new companies, 


by professional men who have heretofors 


gotten along without the machine, by small 
business men and even by farmers who aré 
waking up by the thousand to the fact that 
they must follow farming on business pri 
ciples just as much in selling their prod 
ucts as in producing them 
shall see the quite 


Soon we typewriter 


generally adopted in the home, where it 


+ 


will add as much to the pleasure of polit 


‘orrespondence as it has added to the ease 


i business letter writing. Wherever the 
typewriter goes it makes expression easier. 
lt is—or will be sometime—as much of a 
curiosity to see a hand-written letter as to 
see a hand-sewed coat or dress, for the 
typewriter will be as common in the home 
and quite as highly regarded as the sew- 
ing machine, and it won’t have the up-hill 
job the sewing machine had, to get in. 

Where the typewriter goes, there is no 
room for moth and rust. It has created a 
world within a world. Even the old ma- 
chine, renewed and rebuilt, goes to some 
recent convert who forthwith desires some- 
thing better, and so the ball continues to 
roll gathering size and force as it proceeds. 
fhe larger it gets the greater is the de- 
mand for supplies, and all the accessories 
that go to make the food of the typewrit- 
ing machine. It is interesting indeed to 
consider the growth of the typewriter in- 
dustry. It is one in which competition is 
of the keenest, yet very few companies fail 
and these for no lack of a market for good 
machines, but rather from lack of capital 
or experience in getting the product prop- 
erly before the public. Hardly one of the 
leading typewriter companies has failed to 
signify within the past year or two an im- 
mediate intention to enlarge its plant so as 
to take care of the growing demand for 
machines. Many of these improvements are 
under way and some have been completed. 
The total cost of them will run well over 
the million mark, yet no one doubts that 
this money will all come back, and that in 
a comparatively short time. 

In every city, town and village in the 
world, among the farms and in the mining 
camps, the typewriter propaganda is being 
preached by an army of the most expert 
salesmen and demonstrators, the liberal re-— 
sources of the typewriter cqmpanies can 
employ. Every new machine sold, every 
rebuilt typewriter that finds a market, every 
one, cheap or otherwise, creates a greater 
market for the whole line of typewriter sup- 
plies. Every machine helps to turn the 
rolls in the paper mills; every one makes 
it necessary to weave more ribbons, make 
more ink, coat more carbon papers. 
Through the hands of the dealer flows all 
this demand, as it grows from day to day 
and year to year. Every item leaves him 
its proportion of profit. Because of the 
typewriter directly the dealer sells a large 
class of goods, while indirectly the grow- 
ing use of the machine brings him the trade 
upon filing devices, loose leaf goods, paper 
and envelopes and a thousand other things 
which the world did without or used very 
sparingly until the coming of the writing 
machine made them modern business neces- 
sities. 

By all means, let the stationer and office 
appliances dealer boost the sale of the type- 
writer and the duplicating machines. It 


pays. 





Steel Furniture, the New Money-Maker. 


By A. J. Abernethy, Sales Manager Stock 
Goods Department the General Fire- 
proofing Company, Youngs- 


om town, Ohio. 
country Phis never was so true as to up-to-date Then again the inhet 


OHN W. GATES once said: “Show match To this man, whether his 
me the market value of steel rails and 


I will tell you the condition of your 


be of oak or mahogany, a st 


match was an inducement for 


day, sor verily these are steel times. The tion by banks and large corporations, but ities of steel itself recommends 
steel industry is the index to the physical even up to a few years ago its use by cor steel is not affected by climat 
condition st the country and when the porations was almost impossible on account a fact which eliminates the 
enormous mills are not belching forth their of its all but prohibitive price. Immediate- drawers in damp weather and th 
OHO. leg smoke, surely we are going ly following this period came a big advance in dry weather, admitting dust 
through a time of adversity ; in the industry. There was placed on the Steel is also fire resisting and 
One need stop but a moment in thought market a complete line of all steel sec many cases; it depends a gr 
” realize what a prominent part this com tional filing devices constructed along course on the kind of case CI 
modity is playing in the development Of standard lines, conforming entirely to the wall construction contains an 
this country. It is only within recent mem needs and requirements of the ordinary tween the walls, which “dead 
ory that skyscrapers have been made pos business man. This opened the vast com greatest non-conductor of heat 


sible through the use of steel frames. The \ ' 
‘ ‘ An interesting test was mad 
railroads are adapting steel freight cars, and nt ; ' i ' 
. e town recently which evelops 
quite a few trunk lines are making capital y —— 


of the fact that they are running solid pas 


11 


that the contents of an all 


ST 


cessfully resisted 1800 degrees 


senger trains made entirely of steel, includ- 
, , . ‘ ther point 1s that steel les 
ing even the interiors of the sleeping cars 1) ; id 
: ° Ores to collect dust and dirt, 
A company has just been formed to manu f oe : 
. fore no “musty cases trom 
facture steel wagon bodies, and automobile . ‘ 
: : , In some of the older business 
bodies of steel are being liberally used in ; 
, , rats and mice have enteres 
this year’s cars. No one questions the prac : , : 
; many of them in the country 
ticability of steel for these uses, then why : , 
‘“e- ; : yen are indispensable. 
is it not only practical but preferable for 





use in offices in the form of filing cabinets, Where the Dealer Comes In 


desks, tables and vault fittings? ; 
But how can the dealer 


Steel furniture didn’t just happen 
é } _ PP handling a steel line, and how 
there’s a reason for its being here. In a 


recent government report the statement is 


crease his profits? 


Wr I have this argument prt 
made that the visible supply of oak suitable ' - 
: constantly and at first blush it 
tor furniture based on present consumption — os 

plausible, “I am well establisl 





is thirteen years. Does this mean any “ea? had 
5 . . 66 ing cabinet yusiness, Nave Nad 
thing? Simply this, that it will be the “sur neg : 
. . ” wood iine [tor severa years 
vival of the fittest,” the large manufacturer - 
ing a good re-order business,—t 


bss wood ere who cam. comtsol th A. J. ABERNETHY. about so much business here an 
source of supply will be well taken care 1] ie a 
: a steel line it means double the 
of, while the less fortunate will be very aps 2 
and double the floor space wit! 


much embarrassed. In any event it will mercial field which had heretofore been f 

mean the advancing of prices. The keen shut out on account of prohibitive prices, volum« te business. it . 
manufacturer was alert to this situation and and a product that was not adaptable to its this dealer is shortsighted Me 
steel furniture is the answer—not the fur needs. It also marked the entrance of the readers who might think 11l 


; ’ . ' suggest a few things 
niture of twenty years ago, but to-day’s third party—the dealer—and | might add it Beets 2 ’ 


finished product. was the first time in the history of the in- 
dustry that a dealer could handle steel 


[The strongest argument a1 


. : in itself conclusive is the fact 
Steel furniture while brought forth as a 7” ae ' 
substitute for wood is at the same time, | furniture at a profit. ic is demanding steel filing 


sibly this demand has not 


believe, an improvement upon wood. Let : 
Steel Compared with Wood. strongly in some parts of th 


us speak of filing cabinets particularly, as 


they are developed to a higher degree pos The first thing that might be said and ‘ 'S Very olten due to ie ra ; 
sibly than other lines. Since the inception which appealed forcibly to the prospective lic is aware that the dealer d 
of steel furniture, the product has gone user was the fact the “metallic sound was steel and consequently has 
through a series of evolutionary periods entirely overcome in the all steel product from him. But to those ot _ 
which has wonderfully improved its useful In the large drawers, the roller bearing was to the situation, we know th 
ness and adaptability, not to speak of its put into use and in the smaller devices a ture is coming and is coming 
quality and finish. So-called steel furniture formed up runner was employed which 'S "0 power that can stop it, 
has been on the market some twenty years, makes their operation noiseless and in product with merit and posses 
and I think those manufacturers who are many cases operative with less energy than qualities wood furniture has 
still in the ‘business blush when they se in similar wooden devices. Next to this th essential point that the o 
their product of early days. The present point might be mentioned the finish and los sight of—he must ren 
output could hardly be recognized as ever general design. The applying of the grained and os the wine with the ~~ 
having originated from it. The early prod- finish to the steel, as is done in this line, the business world. He cat 
uct was all built-to-order work, no attempt has been one of the greatest entering ‘%™punity with steel furniture 
being made at standardization or stock pat wedges into the business man’s _ office. a manufacturer's fad, but a pu 
terns. Its sales were mostly made to court There are many whose tastes are so high- Dealers will find out that h 
house and municipal buildings for housing ly developed that their entire office furni- line brings them a greater volut 
of public records. Then followed its adop ture must not only harmonize but perfectly ness. Many a man who is 








interested; the mat 
a different angle; 


buyer from an i 
» that of steel. 
filing cabinets 
which are often repré 


concern against 
bidder takes 
margin of profit, pro 


buyer’s requirements 
r could be convert 


and it can generally 


dealer has reduced his compe 


raph has measured up 


ing the five years of its 


been successfully 


npression that the 
yet been but barely 


or rather rectigraphic, 


machine itself 


! for exposing 
r, cutting the paper from th: 
rging the paper in the developer 
xing bath, without 
except pressing 


performed by an electric 
is so equipped 


manufacturing 


OFFICE APPLIANCES 


dealer gets many of these accounts 
started on the sectional cases it rorms 
s for a cumulative 1 pro 
Then, too, the handling of steel 
pens a new field Every esent 
ealer has his clientele who give him 
he business in his line They buy tl 


stationery, wooden 


» to the other fellow when they 
equipping their new wants They d t 
not from preference but because you, M1 
Representative Dealer, hav t had :" I 
ar to the ground and list: to the 1 s 

ir trad They would much rather 

ve told you what they wanted and had 
you take the burden of responsibility 

tting them up. You are right on the 
gt in see to the installati cor 
mistakes, take cart rders 


How the Rectigraph Is Making Headway 
in Big Offices. 


( he ck 


turned 


manual copies Mechanical copies 


out by the assuré 


Re ctigr: ph 


ccuracy beyond the hope of human skill 


Simplicity and certainty must prevail 
ny and all office equipment, and the 
perience obtained from each of the six 
models that have intervened since the i 


ention of the Rectigraph has contributed 
make the present model perfect and 1 
liable 


Possibilities of speed appeal to any not 


nal man either in or out of his office, and 


machine that will copy a ledger, a letter 


order book from thirty to fhity 


ournal or 
nes faster than the best typists, wins th: 
ttention and respect of all observers 
The question of expense determines the 
( iercial utility of any labor-saving d 
nd the Rectigraph easily prod s 

pies I e-fourth tl sual cost of 
nanual copies 

[Those who are using the Rectigraph to 

1d advantage include the |! insuranc¢ 
ompanies, which have for several years 
ade rectigraphic copies of their appl 

ns for insurance, as well medi , 
miner’s reports, realizing that when such 


45 


serve them in the same capacity as you do 


on their other requirements. 


Summing up the situation, the dealer is 
the logical seller of steel furniture to com- 
mercial houses, banks and business men— 
the percentage of profit is good, it increases 
the volume of business and reinforces him 
with the trade. 

Let me suggest, however, that great care 
be given in selecting the line. Remember 
that a large percentage of steel equipment 
bought to-day has to be made-to-order. Be 
sure the factory can do this. Also remem- 
ber that one piece or a dozen doesn’t make 
a complete stock line. It’s the factory that 
makes the stock goods, special vault work, 
desks, tables, omnibus trucks, and library 
and bank equipment of the highest quality, 
that is the factory with which to co-ope- 


rate. 


Photography in Business. 


copies are attached and made a part of 
their policy, the question of authenticity 
and accuracy of such copies will not be 
raised by either assured or beneficiary; 
title insurance companies, and abstract 
companies, which are liberal users of the 
Rectigraph for making copies of public 
records, the necessity of infallible copies 
in this important work being the real 
mother of this invention; the government 
departments at Washington are pressing 
the Rectigraph into so many different kinds 
of service that it is becoming the “Official 
Copyist” by right of usage. 

The Rectigraph, so far developed and 
perfected, was designed for,°and is best 
adapted to use in one place, but the de- 
mand for a portable device has prompted 
the manufacture of a machine weighing 14 
pounds, folding into a case a foot square, 
that produces prints 6%x10 inches in size. 
This junior Rectigraph can be quickly put 
into operation on any table or desk, and as 
quickly packed up and carried away. 

Thus the Rectigraph now available will 
make prints 6%4x10 inches, 7x13 inches, 
11x13 inches, and 11x18 inches in size at 
cost varying from 2 cents to 7 cents per 
print, and might be used by many commer- 
cial houses to advantage, and no doubt will 
be in the near future. 


Life without profitable occupation is like an engine 
{that breaks its driving rod. 








Business Men’s Department Stores. 


HAVE been interested in several a1 
ticles which have appeared in Office 
Appliances lately showing that the 

dealers throughout the country are recog- 

nizing the trend of affairs, so far as office 

By this I mean 

man’s 


appliances are concerned. 
the establishment of the 
department store—the handling under one 
management of printing and stationery led- 
gers, filing devices, office furniture and the 


business 


various office appliances. 

Taking up one line, that of office furni- 
ture, with which I am fairly familiar, I 
might say that the last few years have pro- 
duced a great change in the class of dealers 
handling it. 

Time was marketing of office 
merchan 


the 
almost 
The principal accounts 


when 
furniture was entirely a 
dising proposition. 
in fully three quarters of the various cities 
were handled by general furniture houses 


Desks were put in stock and priced and 


offered for sale along with all the other 
merchandise. A customer wanting a desk 
was shown a line from which to make his 


the 
his office 


selection The greater the variety, 
more was the dealer’s pride in 
furniture department. The same customer, 
wanting printing done, or stationery, went 
to another firm. When he wanted his 
various other office appliances he went to 
some one else and spent a day or so in 
together an office 
disagreeable, 


around to 
equipment. This 
particularly if he was a busy man. 

The manufacturers, however, developed 
more rapidly than their representatives. I 
can recall many dealers looking at me in 
almost holy horror when I would tell 
them that the proposition was not to lay so 
stress on the handling of those ar- 
ticles that seemed to be in demand; but 
to study the matter and find out what ar 
ticles were really the most useful and 
practical for the various purposes, and why, 
and convince the customer that you were 
right, bringing the from 
of merchandising to that of salesmanship, 
thereby the reputation of the 
firm for being up to date. When I was 
called upon to plan the furniture equipment 
for the Studebaker administration building 
I was met with all requests 
the various departments for as 
styles of desks, but it was an easy 
matter to convince them of the 
certain types when their particular features 


get 
was 


hunting 
very 


much 


proposition one 


increasing 


sorts of from 
many dif 
ferent 
value of 


were brought out 

The 
are all 
the sanitary desk and with its practical use 
and its universal adaptation that you can 
hardly appreciate the ridicule from certain 


You 


W ith 


the only one 


familiar 


dealer was not 


now so thoroughly 


manufacturers when they were first intro 
It seems to me a pity that the pub 
that the 
manufacturer 


duced 
lic does not generally know sani- 
tary desk was designed by a 
largely responsible for the general change 
selling office furniture 


of the manner of 


By Paul L. Barrett, Sales Manager, The 
Barrett Adding Machine Company, 
Grand Rapids, Mich. 


\ little good advertising might have 
brought people to associate the sanitary 
desk with this manufacturer The same 


firm is also responsible for the special fin- 
through the 
nearly all of 


ish which has been adopted 
agency of salesmanship by 
the larger office furniture dealers through 
out the country. And if you could have 
access to the order books of the 
salesmen of office furniture manufacturers, 


you would find that “Derby” oak 


various 


Ss speci 





PAUL L. BARRETT. 


fied to dozens of different manufactures, 
yet I doubt if the majority of purchasers 
know why the word “Derby” is used 
Office Appliances Concerns Winning Trade. 
I quote these instances to show why the 
general furniture dealers are losing out and 
the office appliances concerns are winriing 
is simply because they are try- 
get the 
and now you will find in the various 


trade It 


consumer what he really 


ing to 
needs; 
office appliances stores the very latest and 


most practical designs of furniture, in 


charge of salesmen who are specially edu- 
cated in this The stock 
consist of a large variety of 
but of a l 


well selected as- 
sortment to meet various 


line. carried does 


not miscel- 
laneous pieces, 
and 


sized purses 


designed especially to fill certain require 


ments, with plenty of duplicates to fill the 
orders 

[ think due credit should be given to the 
Dorsey Printing Company, of Dallas, Tex., 
for giving the people of that part of the 


country exactly what they require and what 
experience during the last few years has 
shown to be a vast improvement over the 
old method of selling goods—that is, th: 
business man’s department store, where 
man may equip an office from start t 
finish with all of his printing, stationery 
and other office appliances from one firm 
who are also capable of taking care of al 
his future requirements, where specialists 
are engaged to look after each department 
and where the purchaser can get as good 
service under one roof, from each depart 
ment, as he could from dealing with a half 
dozen different firms, and at the sa time 
receive the advantage in the various saving 
of costs that a combination of this t will 
produce 

Almost any manufacturer will admit that 
the branch store has not only en eX 
pensive, but entails a great deal super 
vision. They have, however, be« Imost 
necessary, in order to maintain the propet 
representation. I think that the spirit with 
which the various dealers enter to thi 
matter, to give the public th t 
demands, will in a large measure s e the 
branch house problem for many 1 fa 
turers 

If the various office appliances are placed 
in charge of thoroughly experiet met 


who look after each particular line, there 


is no reason why the manufacturer should 
not be well represented and the consumer 
benefited by the many advantages of deal 
ing with one firm. The success of this 
proposition was very recently illustrated 1 
Oklahoma City. Of course that is rap 
idly growing territory. Some business men, 


with the right ideas and plenty of push and 
ability, went there and started the West 
ern Bank Supply Company; and as | un 
derstand, very 

If you are either a dealer or consumer | 
think this is a matter which should 
your attention. I 


think the 
ness man’s department store has 


have been successful.* 


careful 


stay, and the principles involved are thor 
oughly sound and practical 


*The Western Bank Supply Company 
Oklahoma City is 
awake and up-to-date concern 


indeed a very widé 


man of that company contributed an articl 
to Office Appliances recently which ap 
peared on page 75 of the July imber 
Those who have read Mr. Coleman‘s arti 
cle will readily understand the est 
which his company is held.—Ed 

The National Association of Statione: 
and Manufacturers has sent out beautifully 
engraved invitations on heavy whité ck 


announcing the sixth annual convent 
be held Wednes 

Thursday, fourte¢ 
the Hotel 


Monday, Tuesday, 
October tenth to 


Belvedere, Baltimore 


A Sermon on Collections. 


HIS is an all-important topic and 


an hardly receive too much atten 


Every account has three distinct stages 


ot existence 


First, before maturity; second, at ma 
turity; and third—it is at the third stage of 
the account it becomes a collection. Some 
work is necessary before an account be 
comes a collection, for when it matures 
and betore it reaches the third stage, we 
should send the debtor a statement, to 
which statement should be attached a 


courteous request for settlement, together 


with a notice of draft to be drawn at a 
certain specified tim 
Chere will be perhaps fifty per cent of 
your cutomers respond to this solicitation; 
the other fifty will allow you to draw. 
Forty per cent of the debtors drawn 01 
will pay your drafts and sixty per cent 


will return them unpaid, and in the majo1 
portior cases no explanation is offered 
by the debtor for his conduct. 

It is this sixty per cent that causes all 
the trouble and work. Their excuses, when 
pressed, are varied It is either “No 
funds,” “Unable to Make _ Collections,” 
“Amount not correct,” “Did not receivé 
invoice,’ “Did not receive statement or 
notice of draft,” and ninety-nine other ex 


cuses to delay a settlement. 


Right here we desire to refer to the 
mailing of bills and statements. The United 
States postal laws allow the transmission 
of a package of first class or letter mail 


weighing an ounce tor two cents, and the re 


are occasions when it is good business to 


utilize the weight allowed. 

When comes to sending bills and stat: 
ments it is another matter, and we believe 
it good business to let the Government 
make a profit on this particular mail. 

We recommend that under no circum 
stances you allow any advertising matter 
to be enclosed with a bill or statement, for 


when you send a statement you want th¢ 


debtor’s attention, which to gain you must 
hand him the statement alone, so that he 
will see clearly that you are requesting 
him to meet his indebtedness. 

Printed matter with a statement or bill 
will distract the attention of the debtor 
from this most essential point. Do not 
therefore mail advertising matter with your 
statement or bill 

When and how statements should be 
mailed will be treated later, and we will 
now proceed with our collection. 

Assume that statement was sent a cus 
tomer and he made no response or settl 
ment Draft was made on him—still no 
response or settlement; and our account is 
in its third stage [It has become a collec 
tion, and in handling it we recommend 
that no printed forms be used. It is sur 
prising to note that many houses indulge 
in the free use of printed forms. Do they 


By A. E. Hockwalt, Credit Manager of the 


Berger Manufacturing Company, 
Canton, Ohio. 
not indicate to the debtor that the hous 
has a great many delinquents or slow ac 
counts? 
The point is to give the delinquent cus 
tomer the impression that everybody else 


pays up promptly, and that he is the object 


of special attention because he does not 
pay 

Your customer knows that he is not the 
only delinquent, but why remind him of it 
by means of a printed form? 
letters do not 


Dé especially dictated, but they 


Our necessarily need to 
should be 
written and mailed out as if they were. By 
that 


convenience 


this we mean forms may be used for 


the sake of and economy oO! 


time. Supposing we make thirty drafts 
on the same day. Twenty of these com<« 
back unpaid and without explanation. We 


that are identical, 


would 


here have 


and a letter that fits the 


twenty, cases 


one invari 


ably fit all the others, hence it would be 
a waste of time to dictate twenty separate 
letters. A good form in the hands of your 


stenographer will relieve you of this work 
She should, however, write and mail these 
letters addressed as if they were twenty 
separate and special cases 

Now two-thirds of thes 
be answered, and again a form letter will 
the 
your stenographer can 
f time 
of forms can be 


letters will not 


apply to twenty or more cases, and 


send these out at 
you. So you 
that to 


the debtor appear to be a specially dictated 


no cost <¢ 


or worry to 


see a series used 


letter appealing to him as the one individ 


ual debtor who has not paid 


There is nothing quite so exasperating 
as a man who will not correspond. We 
may gain something from a letter, even 
if ambiguous or obscure. We may  b¢ 
amused at angry and insulting letters, 
what are we going to do with a man who 
hoids his peace and ourmoney? Write him 
letters and letters; letters and letters; and it 


is right and proper that each succeeding 
letter sent him be a little more insistent 
than the last; this, of course, in a cas¢ 
where the debtor continues silent, where 
o answer whatever to your communica 
tion has been received, and there is 
room for any but routine work. Wé« 
classify our accounts, which is also right 
and proper, but it is a mistake to be too 
generous in this classification on the “Go 
easy, we may offend him” list 

We know we have customers who are 
good, but slow, and these as a rule ar 
very sensitive, and it requires tact to handle 
them. We have noticed that the feelings 
of some of this class of customers are 
easily hurt, and they get the impression 
that the wound thus given is a sort ol 
offset to the indebtedness 


In wording our letters we should be 


guided somewhat by our knowledge of the 
standing and reputation, and 
here again we say that a good form letter 
will not only lessen our work, but also the 
liability of making errors so common in 
the collection department. 

These errors consist in writing sharp, 
cutting letters, which if we had held over 
and reread the next day we would not have 
mailed. It is impossible for us to main- 
tain a mild, gentle and well-balanced tem- 
perament day after day, and we are espe- 
cially apt to be severe on days we receive 
information of a failure in which we are 
caught. 

Forms can be prepared that will suit 
the degree of first letters to be used in the 
various cases and stages of the collection. 

Let us agree that, notwithstanding care 
and caution, there will be some part of 
our business unsatisfactory; there will be 
loss because of error in judgment or be- 
cause of conditions that have changed 
since the purchase was made and the credit 
extended, but let us not at the end of any 
year be obliged to charge off to profit and 
loss and bad debts arising from an avoid- 
able cause, such as lack of method, care- 
lessness, fear of losing a customer by de- 
manding money that is ours, neglect to fol- 
low up a delinquent and many other like 
causes. 

Practical Method Discussed. 


Now in submitting the forms of dunning 
we give some of our accounts we do not 
ask that the reader follow them to the let- 
ter. We only ask that you extract and 
make use of such points as appeal to you, 
but let us say that where this ammunition 
was used, it usually got the money at some 
stage of the game, and where it failed it 
was useless for a collection agency to try 
its hand except by a suit at law. 

One thing is very necessary in the col- 
lection of accounts, and that is persistency. 
Give your debtor ample time to answer your 
letters, but don’t let that time be more than 
enough. Five to ten days, according to 
where he is located, is sufficient, and if 
you have the idea that a close collection 
policy will lose business and friends, dispel 
it, for it is the reverse. 

The man that owes you nothing is more 
certain to be your friend than the man 
who is in your debt. Of course you can 
encourage a man to buy goods, although 
delinquent. Then, too, those who are not 
subjected to a dunning system assume that 
you don’t need the money, hence don’t 
trouble to send it. Their credit is pre- 
sumed to be good and they use it freely. 
We have noticed that occasionally a 
customer succeeds in having orders filled, 
although three to five months delinquent. 
This is a bad policy and should not be in- 
dulged in. 

The credit of a customer who is delin- 
quent should be promptly suspended. He 


customer's 
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should not be allowed to increase his ac- 
counts, at least not without showing cause 
why he has not paid or cannot pay. 

It is proven every day that the majority 
of our customers who are slow, employ lax 
methods. They are either free in giving 
credits or they do not push their own col 
with the and proper 
Such policy will sooner or later 
bound to suffer 


lections necessary 
vigor. 
work havoc. 
a monetary loss, and as a general thing it 
is the creditor who suffers most. 

The customer has mismanaged with our 
and after all is it not partly our 
fault? Was it not our leniency that en 
couraged this 
quent disaster? 

Your policy toward a customer can be 
toward his customers 
turn will 
fatal 


Someone is 


funds, 


mismanagement and cons 


made his ‘policy 
Urge him, 


debtor. Nothing is 


and he in urge his 


more than to 
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When a 


extension, 


allow collections to drag along 
customer has not asked an 
nothing should be taken for granted. The 
burden of asking favors belongs on the 


debtor, and there it should be placed with- 


out question. 

Then let us not mail advertising matter 
with our bills and statements. Let us not 
neglect to send out our statements regu- 


larly and promptly when an account be- 
comes due. 

Let us without fail 
accompanied by notice of draft, and let us 


have all statements 


be sure that our drafts go out on the day 


scheduled, not a day sooner nor a day 


later, but on the very day scheduled. Where 
a draft is returned do not allow it to lie 
around for several days before writing the 
debtor. Write him at once on the day the 
draft comes back, or not later than the fol- 
File letter ahead so it 


lowing day. your 


come up in five to ten days it hile 
that it easily locat if an 
answer is received. If no answer is received 


will 


it so can be 


be sure to request one at the end of the 


time you allowed your custome: 


Every ten days, or three times a 
too often to write a cus 


overdue account fe wil 


spond 
month, is not 
tomer Owing an 
that 


must make anybody wait, it wi 


soon learn you are watching 
and if he 
be the creditor that is not after hit 
with a month witl yin 
threadbare 

He has paid you because you ur¢g 


an order to pla 


statement once a 


phrase stamped upon 
and he now has 
he place it where his account is s: 

will he give it to your competitor, who he 
is owing an account overdue? L 
a chance on the first proposition. It looks 
the more favorable 


(J ) be Noven 


concluded in 


A Word from an Esperantist. 


HE following letter was addressed to 
the editor of Office Appliances by 
Arthur Baker, editor “Amerika Es- 
perantisto” ot Chicago. Mr. Baker in his 
refers to “your recent 
Some of our 


opening sentence 


contribution,” etc. friends 
from time to 
mation about “Ido,” 
frained from doing any contributing him 
self lack of a sufficiently intimate 
understanding of the subject. We 
said nothing editorially except to express 
the view that an international language is 
desirable and that it will surely come some- 
time or other. If “Ido” is more suitable 
than “Esperanto,” let us “Ido,” or 
vice versa. We are “for” what is best and 
are glad to have the matter discussed in a 
fair and friendly spirit. 


Mr. 


“Your recent 
ject of the international language, from the 
standpoint of “Ido,” is likely to lead some 
of your readers to the conclusion that 
there is a break in the ranks of 
the international language advocates. This 
For a century various lan 


time contributed infor 


but the editor has re 


have 


from 
have 


have 


Baker’s Letter. 


contribution on the sub 


serious 


is hardly true. 
guage schemes have been proposed for in- 
ternational use, and one of these, Volapuk, 
developed to the point where, it is said, sev- 
eral hundred thousand people were active 
ly interested. The propaganda was halted 
by radical divisions among its advocates. 
“After the finale of Volapuk, and in, fact 
during its existence, Esperanto came be 
fore the public, and by presenting absolute 
unity and avoiding theoretical discussion it 
has now reached the point where, at the 
congress, held at Wash 
governments of the 


international 
twelve 


last 
ington, D. C., 
world were officially represented. 
“The “Ido” 
they have a language which is based upon 
Esperanto, but superior, can readily be ex 
In the first place, superiority in 


claim of apostles of that 


ploded. 


Advocate of Esperanto Presents Some of 
Its Advantages. 


a candidate for international support wouid 
lie less in the actual merit of the candidate 
than in the unity of the forces which devel 
oped the candidacy. In the second place, 
the opinion of thousands who have com- 
two’ languages, Esperanto and 
Esperanto is the better lan- 


pared the 
Ido, is that 
guage. 

“If the simple claim by its authors were 
sufficient to make a language better than 
Esperanto, there have been thirty such lan- 
guages, but the Esperanto propaganda has 
spite of it all, and none 
systems has ever grown 


steadily grown in 
of the competing 
outside the field of academic 
The whole kernel of the problem is unity, 
and Esperanto represents unity in the move 
for an international language. It is abso- 
devise a language 


discussion. 


lutely impossible to 
which would not offend the linguistic sense 
of all beginners in some particulars, since 
alt naturally think in their native 


and Ido is as fiercely 


lan- 
guages, criticised as 
Esperanto. 

“TI take it that the readers of such a mag- 
azine as yours have the idea of system quite 
Now, I have before 
Paris firm 


thoroughly assimilated. 
me your letter, and that of a 
On examination I find that they both fit my 


letter files. I had not thought of this be- 
fore, but now find that letters from Lon- 
don, Germany, Belgium and Spain fit the 
same files quite well. ut suppose this 
were not the case. Suppose that makers 
of writing machines, stationery, etc., had 
fifty different sizes. Would not the ‘scien- 


tific’ this or that manufac- 
turer that his size was the correct one for 
all to become rather 
comparison with the 


ment that the only essential thing for unity 


arguments of 


insignificant by 
argu- 


use 


common sense 


was for all to agree upon one size or series 


of sizes? 


“Esperanto represents such 
linguistic basis. Nobody pretends 


We do claim that it is i 


useful whicl it 


neutral 
It 1s pertect 


mensely practical and 


would never be if a German, for exampl 
were delegated to make it perfect 
Frenchman to perfect it 


Che ter 


to his view, or a 


from the 
tional 
the eyes of all 
best only an approximation 


French standpoint 


language can never be 


who must use 


‘As such an 
itself 


approximation | 
rs age | th 


presented some ye: 


constant, untiring propaganda wor 


followers has been such that to-day th 


whole world over, ‘Esperanto’ means ‘in- 


language. Esperanto is no 


Everybody in use 


ternational 
body’s property. 
Anybody who desires to do so 


a book 


alogue, or 


in Esperanto, or an advertising ca 
Nobod; 


ther language schemes 


a periodical. 
is necessary. While 


to their authors and most 


belong 
are copyrighted in the frenzied | 
they will some day make of the fond pa 
rent 
the public years ago by its author, who has 
over it, the language 


a billionaire, Esperanto was giv: to 


absolutely no control 
now being the undisputed possession of the 
people who use it, just as English 
to English-speaking people 

“If changes are ever made, they will 
come slowly and naturally, almost 
ceptibly, as other 


The presenting of other language 


languages @1 
change 
schemes may confuse the public mind for a 
time, they may yield a little notoriety to 
those them, they must 
inevitably fail because the basis of the in- 
ternational language is unity, and that basis 
is squarely occupied by Esperanto 

“360; ‘Ling Universel’ and other 
such schemes have exactly as much pros- 
small 


who advance and 


‘Ro,’ 
pect of displacing Esperanto as a 
corporation would have of displacing the 


Universal Postal Union.” 
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SOME VIEWS OF THE RECENT UNDERWOOD CONVENTION, 





1, The Folks Who Make the Underwood. 2. The Corps of Managers. 3. The Man, the Factory, the Machine and the Branch Managers. 4. 
At the Ross Fenton Farm Dinner. 5. Doing Hartford by Machine. 
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No. 696700. Paper-clip; patented Sept. 6, 1910, by George W. Hylkema, of Volga, South Dakota—No, 965,227. Manif: 
ing device; patented July 26, 1910, by George Heath Robinson, of London, England.—No. 969,206. Typewriter attachment; pat 
ented Sept. 6, 1910, by Frederic C. Schobert, of Pittsburg, Pennsylvania.—No. 968,657. Looseleaf book; patented Aug. 5, 
1910, by Lee D. Hamacher and Charles A. Melchert, of Kansas City, Missouri, assignors to Hamacher-Hawkins Manu 
facturing Company, of Kansas City, Missouri—No. 969,198. Reservoir pen; patented Sept. 6, 1910, by William W. Sanford 
of Newark, New Jersey, assignor to Sanford & Bennett Company of New York, N. Y.—No. 968,575. Penholder; patented 
Aug. 30, 1910, by Louis J. Libbing, of Fort Wayne, Indiana.—No. 968,985—Typewriting machine; patented Aug. 30, 1910, by 
Frank A. Robinson, of New York, N. Y., assignor to Underwood fypewriter Company, of New York, N. Y.—No. 969,483. Typ 
writing machine; patented Sept. 6, 1910, by Theron L. Knapp, of Woodstock, Illinois, assignor to the Oliver Typewriter Com 
pany, of Chicago, Illinois. 





958,739—Sales Book Holder. Nils F. Gat 
bo, Minneapolis, Minn 
958,778—Typewriting Machine. Arthu 


W. Smith, New York, N. Y., assignor to 
Yost Writing Machine Company, Ilion, N 


Y., a corporation of New York. 

958,785—Envelops Lewis C. Van Riper, 
Chicago, Ill., assignor to Bright Manuifa 
turing Company, Chicago, IIl., a corpora- 
tion of South Dakota. 

957,801—Paper File Charles E. Gibbs, 
Malden, Mass. 

958,817—Typewriting Machine. John ( 


McLaughlin, J., assignor to 
Underwood 


York, N. Y 


958,818 


Jersey City, N. 
Typewriter Company, New 
, a corporation of New Jersey 
Typewriting Machine. John | 
McLaughlin, Jersey City, N. J., assignor t 
Company, New 


, a corporation of New Jerse} 
Olm, Minne 


Underwood Typewriter 
York, N. Y 
958,819—Envelope. Oscar J 


Minn. 


958,904 


apolis, 


Pencil Sharpener Frederick 


Brostrom, Chico, Cal 


958,981—Envelop« John W.. Tyiska 
Meridian, Okla 
959,024—Typewriter Attachment. Thomas 


M. Morgan, Williamsport, Pa. 
Adding and Substracting Ma 
Kettering, Dayton, Ohio, 
National Cash 


959,059 
chine Charles F. 


assignor to the Register 


Company, Dayton, Ohio, a corporation of 
Ohio 

959,061—Column Stop Mechanism for 
Typewriters. Theron L. Knapp and Clay 


ton C. Harting, Woodstock, IIL, assignors 


to the Oliver Typewriter Company, Chi 


cago, Ill., a corporation of Illinois. 


959,125—Typewriting Machine. John A 
Edlund, Syracuse, N. Y., assignor to the 
Monarch Typwriter Company, Syracuse, N 
Y., a corporation of New York. 


Binder—Clarence D 
N. Y., a corporation 


959,182.—Temporary 
Trussell, New York, 
of New York. 

959,183—Temporary Binder. Clarence D 
Trussell and Emory A. Trussell, New York, 
N. Y., assignors to Trussell Manufacturing 
Company, New York, a corporation of New 
York. 

959,282—Document File and Holder. Jo 
seph Wilson, Christchurch, New Zealand. 

959,283—Envelope Sealing and Stamping 


Machines. Edward J. Abbott, Mission City, 
British Columbia, Canada. 

959,382—Ink Well Henry B. Parsons 
Zanesville, Ohio. 

959,405—Book Holder. Wilfred Charles 
Traher, London, Ontario, Canada. 

959,444—Typewriting Machine. Walter 


Hartford, Conn., assignor to 
Underwood Company, New 
York, N. Y., a corporation of New Jersey 
Perpetual Calendar. Eli W 
Doolittle, Binghamton, N. Y. 

959,531—Magazine Pencil. 


E. Barnard, 
Typewriter 


959.479 


John A. Hol 
lenberger, Hagerstown, Md. 


Patents. 


Copies of any one of these patents can 
be obtained by sending fifteen cents in 
stamps to E. G. Siggers, patent lawyer, 
Suite No. 33, N. U. Building, Washington, 
D. C., by mentioning Office Appliances 


959,660—Pencil Sharpene Martin W 
Walter, Dayton, Ohio 

959.696 lypewriting Machine W alter 
J. Barron, New York, N. Y assignor to 
Union Typewriter Company, Jersey City 


N J , a corporation ot New Jersey 


959,772—Ink Bottle Holder for Desks 
Virginia D. Maney, Hallettsville, Tex 

959,775—Manifolding Book. Bert C. Max 
well, Canton, Ohio, assignor to Julius 
Whiting, Jr., trustee, Canton, Ohio 

959,776—Manifolding Book Bert W 
Maxwell, Canton, Ohio, assignor to James 
Whiting, Jr., trustee, Canton, Ohio. 


Cabinet Rollo M. Vick, 
America! 


' , 
saiem, Uni 


959,821—Credit 
Detroit, Mich., 


Case and Register Company, 


assignor to the 


1 corporation of Ohio 
959,829—Typewriting Machine Frank A 
New York, N. Y., assignor to [ 
derwood Typewriting Company, New York, 
a 


Young, 


Y., a corporation of New Jersey 
959,831 — Pencil Sharpener 


\lexander, Brooklyn, N. Y 


959,832 


lrederick 


Device for typewrit 
ing Machine Frederick Alexander, New 
York, N. Y., assignor of one-half to Willian 
West Hoboken, N J 

Feeding Mechanism for 
Frederick Alexa 

assignor of one-half to 


West Llobok« 


Tabulating 


I, Laskowski, Jr., 
959. 833—Ribbon 
[ypewriting Machines 
der, New York, 
William F. Laskowski, Jr., 
New Jersey 

959,849 — Loos« Leat Book Devic 
Charles Forgerson, Kansas City, Mo 

959.850- Paper 


Finger for Typewriting 


Machines. Carl Gabrielson, Syracuse, N. 
Y., assignor to L. C. Smith & Bros., 
Company, Syracuse, N. Y., a cor 


New York 


Type- 
writer 
poration of 


959,938—Record Card. David E. Hunter, 
Cambridge, Mass., assignor to Library Bu 
reau, Boston, Mass., a corporation of New 
Jersey. 

959,945 — Automatic Ribbon Reversing 


Mechanism for Typewriting Machines. 
George M. Kitzmiller, Norfolk, Va. 
960,030—Manifolding Sales Book 
Carl A. Anson, Hartford, Conn 
960,092—-Safety Clip for Pens and Pencils 
William Olin Hunter, Topeka, Kan. 
960,215—Pen and Pencil Holder. John 


Dean, Racine, Wis., assignor to John Dean 


Holder 


Manufacturing Company, a corporation of 

Wisconsin. 
960,240—Temporary Binder 

Buck, Washington, D. C 


960,252 — Card 


Charles B. 


Machine 
York, N ¥; 


Roy R 


Typewriting 
selknap, New 


Binder 


Frank Drayton 
960,279—T emporary 
Darwin, Lansing, Mich. 
960,282—Penholder 

Gloversville, N. Y. 


Delton De Nure, 


960,363—Paper Holder. Charles P. Mar- 
shall, Centralia, Ill. 
960,373— Penholder. 
Elgin, Ill, 
960,384—Envelope. Frederick L. Norman, 
Baltimore, Md., assignor of one-half to 
llerman Bealmear, Baltimore, Md. 
960,413—Reservoir Pen. William W. San- 
ford, Newark, N. J. 
960,427—Typewriting Machine. Herbert 
H. Steele, Marcellus, N. Y., assignor to the 
Monarch Typewriter Company, Syracuse, 
N. Y., a corporation of New York. 
960,461—Newspaper File or _ Binder. 
Claude E. Watterson, Nashville, Tenn. 
960,528—Calculating Machine. Dorr E. 
Felt, Chicago, II. 
960,588—Pencil. Egon L. Scmhitz, New 
York, N. Y., assignor to Eberhard Faber 
Pencil Company, Brooklyn, N. Y., a cor- 
poration of New York. 
960,595—Penholder. 
Thayer, Kan. 
960,660—Fountain Pen. 
Chicago, III, 
960,672—Loose Leaf Book. 
Murphy, Sr., Independence, Mo. 


E. Moyer, 


Oscar 


Albert O. Sperry, 
George J. Martz, 


Arthur L. 


960,673—Loose Leaf Book. Arthur L. 
Murphy, Sr., Independence, Mo, 
960,674—Loose Leaf Binder. Arthur L. 


Murphy, So., Independence, Mo. 
960,679—Typewriting Machine. William 
P. McLaughlin, New York, N. Y., assignor 
to Underwood Typewriter Company, New 
York, N. Y., a corporation of New Jersey. 
960,693—Self-Indexing Book. John B. 
Perrine, Valparaiso, Ind., assignor by 
mesne assignments to Workman Manufac- 
turing Company, Chicago, IIL, a corpora- 
tion of Illinois. 
960,726—Ink Well. 
ville, Cleveland, Ohio. 
960,727—Manifolding Sales Book Cover. 
Frederick H. Spencer, Minneapolis, Minn. 
960,753—Combined Paper Weight and 
Pen Extractor. Nathaniel O. Wicker, Las 
Animas, Colo. 
960,770—Inkstand. 
New York, N. Y. 
960,804—Typewriting Machine. George 
B. Brand, Syracuse, N. Y., assignor to the 
Monarch Typewriter Company, Syracusé, 
N. Y., a corporation of New York. 
960,836—Folding Desk. Lewis Daniels, 
Philadelphia, Pa. 
960,853—Adding and Recording Machine. 
George Wilson Dudley, Staunton, Va., as- 
signor to Numerograph Manufacturing 
Company, Charleston, W. Va., a corpora- 
tion of West Virginia. 
960,854—Tabulating Mechanism for Type- 
writers. George Wilson Dudley, Staun- 
ton, Va. 
960,997—Typewriter Attachment. 
L. Murphy, Covington, Va. 
961,064—One-piece Loose Leaf Binder. 
Albert William Badrow, Brooklyn, N. Y. 


William J. Somer- 


Frank M. Ashley, 


John 








ws 
tN 


OFFICE APPLIANCES 





FounpDepD BY Georce H. Patrerson 


Epitep sy Evan Jounson 
Hosart W. Martin, Associate Eprrcr 





DEVOTED TO THE INTERESTS OF MAKERS, SELLERS AND 
USERS OF OFFICE EQUIPMENT AND SUPPLIES. 


ITS FIELD INCLUDES 


writers, Adding Machines, Addressing Machines, 
Office Printing Machines, Business Phonographs, Fold 
ina Machines, Cash and Time Registers, Loose Leaf 
Systems, Office Furniture, W riting and Carbon Papers, 
Stationery and all supplies and conveniences intended 
for office use. 


PUBLISHED MONTHLY BY 
THE OFFICE APPLIANCE CO. 


303 Dearborn Street, Chicago, Ill.. U.S.A. 
Telephone Harrison 3698 Cable Address, Applico, Chicago 
Telegraph Code, Western Union 











EASTERN OFFICE, 508 Tribune Building, New York 
L. R. MAXON AND F. E. TupPer 
FRANK RUTHERFORD, Correspondent 


Vol. CHICAGO, OCTOBER, 1910 No. 5 





oa 





SUCCEEDING AND EMBODYING 
Typewriter JouRNAL AND Orrice Systems, N. Y. 
Tue Orrice Appitiance JourNnat, Chicago 
TYPEWRITER TrapE JOURNAL, New York 
Tue Orrice, Franklinville, N. Y. 

Tus NaTionaL STATIONER, New York 
The purchase of other suitable publications will be con 
sidered at all times. Correspondence solicited. 


MEMBER OF 
“s tional Association of Stationers and Manufacturers 
Chicago Trade Press Association 
Chicago Advertising Association 
Chicago Stationers’ Association 
New York Boost Club 
Stationers’ Association of New York 


SUBSCRIPTION RATES 


PAYABLE IN ADVANCE 
In tae Unitep States AND ITS POSSESSIONS, 
AND Mexico 








Tear - - $1.50 5 Years -« - $5 00 
CANADIAN 

Year - - $1.75 5 Years - - $6.25 
FOREIGN 


41l countries in the Postal Union the equivalent of $2.00 
American Gold for one year and $7.50 for five years. 
Remittances may be made by personal checks, drafts on 
New York or Chicago, Post Office or Express Money 
Irders, or in American Postage Stamps or Currency if 
ent by registered mail. 

Subscribers may have their mailing addresses changed 
as often as desired. In ordering such changes it is neces- 
ary that both old and new addresses should be given. 


ADVERTISING RATES 
$2.20 an inch, column measure, each issue. Minimum 
ace two inches. Time discounts quoted on application. 
he Orrice AppPLIANCE Co. reserves the right to reject 
any advertisement. 


OFFICE APPLIANCES 

is absolutely independent and its columns are open to 
anyone who has anything to say of interest to this trade. 
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Editorial 


Y THE time this issue of Orric—e APPLIANCES 
scribers the Baltimore Convention will have been called to order for its 
first day’s session. The meeting of the National Association of Stationers 

and Manufacturers this year will be an epoch-making event, for it will mark the 
end of the first year in which the National Catalogue Commission has worked as 
THE WORK OF 22 authorized committee of the national organization. Its work 
THE CATALOG during the past vear has been even more successful than it was 
COMMISSION thought it would be, and the Commission has attained a place 
in the respect and esteem of the trade throughout the entire country never before 
enjoyed by any committee of the association. It is no longer an experimental 
body. The work of the members of the*Commission during the 
been of inestimable benefit to the association and to the trade at large. 
pectedly it has been the means of increasing the membership of the association 
very materially, and it is due in part to the work of the Commission that instead 
of falling off as was expected when the rule of individual membership was sub- 
stituted for that of association membership, the membership of the national body 
has actually increased by twenty-five per cent. 
OrricE APPLIANCES trusts that when the question of the next appropria- 
tion for the use of the Commission shall come up in the convention, the 
I 


reaches the hands of its sub- 


past year has 
Unex 


zation will insist at least upon doubling the amount of the funds which were last 
year placed at the Commission’s disposal. The thousand dollars which was last 


year appropriated was insufficient, so that the beeen of the Commission are 
personally out of pocket for their necessary traveling expenses incurred in per- 
forming the work assigned them. 

But the work of the Commission is more than the mere compilation of lists 
of prices, for it is a settler of disputes between members of different local organi 
zations. During the last year the time of the members has been repeatedly taken 
up in attending meetings at various points and straightening out price difficulties 
and getting stationers in line, unifying different factions, smoothing prejudices 
and in many cases making it possible for stationers to work in harmony for the 
betterment of their business in their respective cities. All this strengthens the 
arm of the National Association and opens a field of usefulness for the Commission 
not heretofore considered. 

Orrice APPLIANCEs trusts that the convention will accord the Com 
the fullest measure of support it may require, for there probably never has been 
a body of men before in any association who have given so freely and disinterestedly 
of their time, strength and money with results so gratifying to themselves and their 
associates in the trade. 

HE business show is the expression of 
gather under one roof the record of th 


mission 


big idea. It is an endeavor to 
world’s progress in the in- 


dustry which is keeping pace easily with the advancement of mechan 

ical science in other lines. 
It is pleasing to all of us who have the best interests of the office appli 
TWO BIG BUSI- @0Cces trade at heart to note that this fall there will be two busi- 
NESS SHOWS ness shows—one the annual event in New York, and the other in 
THIS FALL the queen of southwestern cities, Louis. F. W. Payne, a 


master in the trade show business, is in charge of the St. Louis proposition. The 
show will be held in the St. Louis Coliseum, of which building Mr. Payne is the 
general manager, and no labor or pains will be spared to make the show 

St. Louis is the gateway of the great Southwest. It is tributary to the whole South, 
from the strands of the Gulf of Mexico clear ’round to the shores of the Atlantic. In 
the olden days it was one of the chief points north of New Orleans for the sale of 


successful. 


plantation products, and in these days it is the principal jobbing center for the 
distribution of manufactured products, machinery, power plants, office appliances, 
etc., to the Southern and Southwestern farmers and merchants in exchange for 
the money for their agricultural products, their forests and their live stock, a con- 
siderable portion of which yearly finds its way to the markets of St. Louis 

Thus business and sentimental reasons unite to make St. Louis an ideal 
city for holding the great business show. It joins the old and the new. It is rich 


in memories of the old South and richer far in its present condition and its outlook 
over an empire richer and vaster than the dreams of Charlemagne. 

T IS pleasant to see that our old friend, General Prosperity, is still with us 

and that there are indications that he is planning to make an extended visit 

He is as welcome as our rich uncle—in short, the most petted and pampered 

old codger in the country. One of the indications that he is preparing to stay 

with us a while is to be found in the recently noted increase in railway earnings 


RAILWAY The powers that manage the railroads seem to see in the 
EARNINGS SHOW growing demand for cars and rolling stock an indication 
INCREASE that this fall and winter will be busy times. Extensions 


and improvements are being planned, and many of them are under way. The 
railroad, whatever the sins the politicians attribute to them, are good spenders. 


The Business Woman in the Office Appliances Field. 


N ALL of Pt 


re alert and 


nnsylvania 
capable dealer in 
office appliances than Mrs. A. M. 
it 39 South Tenth street, 


Philadephia, is hea 


Sweet, whose stor 


Iquarters for many of 


the pi ipal office devices. Mrs. Sweet 
S of 1 business judgment 
She is old Quaker stock, and first saw 
the light of day in a farm house on th 
summit of one of Pennsylvania’s pictur 
esque mountains. Here among the moun 
tains and forests with earth’s panorama 
spre ad ut before her, she spent her girl 
hood days in the simple, wholesome man 
net the “Down East” Quaker folk. She 
ittende school industriously, encouraged 


thereto by her parents, who realized th: 
ilue of education, and by her mater 

grandfather, who was a man of wonderful 
judgment and kegn business. sense. H« 


vas a man of the old Quaker stock; a mat 


made a great success of his busi 


W ri¢ nad 

ness. and whose character filled the grow 
ing girl with wondrous pride and admira 
tion for his ability. One trait above all 


others which he possessed was his absolute 


honesty in all matters. Under his tutorag¢ 


girl received her first business 

exp ice, such as collecting rents, bank 
ing, calling his attention to the time wher 
es fell due, and accompanying him o1 
his visits to the various mills dotted over 
his extensive property. His advice at all 
tit given to boy and girl alike was: 


learn, everybody needs to learn.” 


Irs. Sweet tells a herself to 


effect that 
grandfather was of great value to 


story on 


while her early experience 


her 11 equainting her with a good many 
the business forms and practices, and en 
g her as to the mascuJine attitude 


ess affairs. it fell short somewhat 


ame to teaching the use of mod 
appliances During her exper! 
her grandfather the only method 
g a letter means of the 
ynned hand 
unknown 
a position, on being 


was by 
copying press, carbon 
being practically On going to 
*hiladelphia to secure 

how to use carbon paper,she insisted 
everal days on putting the coated side 
the heet the wrong way about, so that 
the copy appeared reversed on the back of 


1 of on the sheet 


riginal instea copy 


that she was worried for 


finally 


S] wns up 


veral days before she convinced 


there is no 


Mrs. A. M. Sweet 


herself why the coated side of 


pl icé d the 
Sweet 1S 


should be other way about 


Mrs 


regard 


now better informed in 


to the use of carbon papers She 


takes some of the largest orders in the 


country, her business running into the 


thousands of dollars every year for carbon 


pape alone Some time after her en 

counter with her first sheet of carbon pa 

per she accepted a position with one of the 

largest carbon paper manufacturers in the 
| 


country, selling goods on commission only, 


ifterwards office on her 


opening an 





MRS, A. M. SWEET. 


sale of the 


this business for 


account for the company’s 


She conducted 


goods 


several years, when the: office was taken 
yver by a concern who manufactured an 
up-to-date office appliance and Mrs. Sweet 


entered their employment, remaining there 





more than five years For a_ short 
period she had the entir« of 
yne of their branch offices, during which 
time she was advised by the home office 
that her sales were second only to the main 


office of the company, and that the per 


centage of expenses to sales was lower! 
than that of any other office of the com 
pany. At times the firm would send her to 
save sales where salesman had failed, as 
well as branch managers in one or two in 
stances, and she was successful in her ef 
forts in each case, bringing in several thou- 
said dollars’ worth of additional business 
to the firm All of this, hows was rt 
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accomplished without much hard work, 
and Mrs. Sweet retains a very high regard 
for the men with whom she was associated 
in that firm, especially for the general man- 
ager, who was a most remarkable man, of 
executive ability. She credits 
her associates with aiding her in many 
ways by their words of encouragement, 
without which she feels she could not have 
accomplished what she did. She _ stood 
ready at all times to carry out the com- 
mands of the company, and was doubly re- 
paid by the information and insight into 
the business, and by the handsome salary 
and commissions she received. 

The present business in which Mrs. 
Sweet is engaged requires the use of two 
floors to carry the stock and to provide 
offices for the use of salesmen and execu- 
tives. During the busy season Mrs, Sweet 
employs four or five salesmen and four 
girls to do the advertising, stenographic 
and office work. She says: “We are the 
distributing house for Philadelphia of 
serkshire Typewriter Paper, agents for 
Eastern Pennsylvania, New Jersey and 
Delaware for the Writerpress, and agents 
for the State of Pennsylvania for Inter- 
national carbon paper and typewriter rib- 
bons, besides other well known lines—I 
say ‘we’ for our people are most loyal and 
I! consider them a part of the business, 
for without their loyalty and effort I could 
not accomplish what I do.” 

Mrs. Sweet is an enthusiast on the sub- 
ject Of advertising, and attributes her suc- 
cess in great part to the judicious manage- 
men of her advertising campaign. Re- 
cently, on a Saturday, her house received 
orders through advertising by mail and 
phone for 40,200 sheets, made up of Berk- 
shire typewriter paper and carbon paper. 

Her aim is to give customers honest 
value for their money, and quick service. 
She calls on many of her customers per- 
sonally and attends to all complaints, which 
she says are very few. 

Mrs. Sweet in her business career has 
traveled over many states, and numbers 
among her acquaintances business people 
in England, France, Germany, Australia, 
Canada, and all parts of the United States 
and Cuba. She says that all in all the bus- 
iness world is not a bad place for a woman, 
provided she makes a diligent study of her 
work, is honest, energetic and sensible. 


wonderful 











New Adder in the Field. 


NEW adding and computing machine 
known as the “Barrett” is being ol 
fered to the public by the Barrett 
Adding Machine Company of Grand Rap 
ids, Michigan. Parties well known in manu 
facturing circles in Grand Rapids are as 
sociated with Mr. Barrett in the enterprise. 
The machinery was all installed and spe 
cial tools completed early in the summer, 
and shipments are now being made from 
the first large quantity of machines to be 
produced. 
As with other good things, Necessity was 





G. J. BARRETT. 


the mother of this ingenious invention, 
which has successfully passed through vari 
stages of evolution during the past 


Its designer, Glenn J. Barrett, 


ous 
five years. 
while an engineer of a well-known office 
appliance company, became convinced by 


the part of sales 


continuous requests on 
men, of the demand for a light, portable 
and speedy machine which could be oper 
similar to that of the 
but without 


ated in a manner 
listing machines then in 
certain disadvantages, and at a price within 
So the idea grew, and at 
The idea 


use 


the reach of all. 
last it has taken tangible shape. 
from the start was a departure from the 
beaten paths. Its object was the produc 
tion of a machine adapted to all forms of 
calculations, which could be operated rap 
idly without any special skill. This latter 
thought is an important one, as Mr. Bar 
rett well knew that to limit the use of his 
machine to experts in order to be sure of 
results would be fatal to his main purpose 
of producing an adding machine which 
would become as popular and as generally 
used as a typewriter. 

one better 


was probably no 


the 


There 
equipped in matter of experience to 


Grand Rapids Company Enters Lists with 
Interesting Computing and Adding 
Machine. 


ee 


handle this proposition than Mr. Barrett. 
past twenty years he has been 
engaged in the difficult problems 


which arise in the manufacture of typewrit- 


During the 
solving 
ers and adding machines. He has designed 
and perfected several complete typewriters 
which have proven successful and are now 
known. He built several 
complete typewriter-adding machine com- 
binations, and his position as general me- 


well has also 


chanical engineer for prominent manufac- 
turers of office appliances has enabled him 
to carefully watch a demand, 
which he believes the “Barrett” fully meets 
The task but well 
worth the effort. 

Mr. Barrett, through his company, now 
offers the Barrett adding and computing 
machine, which is light, speedy, portabie 


growing 


has been a severe one, 


and durable. It is so simple in its opera- 
tion that no instructions are really neces- 
sary. He has provided a suitable check 
against every possibility of incorrect opera 
tion, so that his company need not men- 
tion any “don’ts” or “cautions.” The ma- 


chine requires no reali thought or concen- 
tration during ‘its operation. The mind 
may be left free for the real problems of 
business life. 

The Barrett adding machine possesses a 
a complete set of digits for 
The 


“sets” 





full keyboard 
denomination. depression of 


mechan- 


every 
these keys merely 
isms which are actuated by an operating 
handle of only a little over three inches in 
small 


certain 


length and requiring an amazingly 
amount of power, which feature is, 
said, a surprise to one familiar with the 
operation of adding machines. Then, too, 
Mr. Barrett has made this handle serve as 


a key-releasing means and also as a means 


it 1s 


for “clearing” the machine, so that it is 
never necessary or even advisable to use 
the left hand, which is free for indexing, 
etc. 


Another very important point, of which 
Mr. Barrett is justly proud, is the fact that 
in the operation of his machine for the 
process of multiplication, not only is the 
product shown, but also the multiplicand 
and multiplier, and all of this is accom- 
plished without the necessity of the oper- 
ator keeping count of the handle strokes. 
So simple is the “Barrett” process that the 
operator hardly needs to have his mind 
upon his work at all—merely pulling the 
handle while the machine performs the rest. 
The same may be said of the process of 
division, which by the “Barrett” method 
automatically discloses the correct quotient 
and remainder, if any. 

The Barrett adding machine requires no 
governor to restrain its operating parts 


“overthrow,” and so its speed is 


against 


limited only by the ability of the operator 

Several models .of the machine were 
made some years ago, which have been 
given the most severe tests, and which 
have been wholly satisfactory to Mr. Bar 


rett, and he now turns his invention over to 
the public with every possible confi 
inspired by judgment and experience, the 
result of twenty years’ labor. He lieves 
the advent of the “Barrett” upon the 
ket is particularly opportune at this time 


with the 


mar 


in keeping up development of 


other brain-and-labor-saving office appli 
ances devices. 

The sales department has been placed in 
charge of Paul L. Barrett, who has been 





THE BARRETT ADDING MACHINE. 


¢ 


for the past ten years prominently connex 
ed with the Derby Desk Company of Bos 
ton in the organization of its selling forces, 


and who is thoroughly familiar with the 
office appliances field throughout the 
United States. 

Some of the best office appliances met 
have secured valuable territory in which 
to exploit the Jarrett” and have already 
sold machines far in excess of the present 
ability of its manufacturers to produce 
them; however, the output is rapidly t 
creasing in a manner most gratifying to the 


company, who will open up more territory 


accordingly. 


It is the opinion among those who have 
become acquainted with this enterprise that 
it is destined to take a prominent part 
among the high class manufacturers and 


distributors of modern office applia: 


The Dustless Pencil Sharpener Company, 


Rochester, N. Y., is a new corporation with 
a capital stock of $25,000. The company 
commence business with $1,000 capital 


Van de Venter, William J. Watters 
Watters are the direct 


John J 
John F. 


named 


and 


Remarkable Series of Machines. 


MACHINE that prints the body of 
a form letter and at the same time, 
in the same operation, through the 


same ribbon, fills in the date, the name of 
the addressee and the salutation—a machine 
that is not a theory but a fact—this is the 
achievement of the Rogers Addresser Com- 
pany of Chicago, which has solved this me 
chanical feat a way that there ap- 
pears to be nothing to be said against the 
method employed. The company has built 
a machine which will do these things and 
which will be exhibited at the coming 
business show at Madison Square Garden, 
New York, this month. It is entirely auto- 
matic—keep it supplied with letter 
and name plates and it will run indefinitely, 
as it is kept oiled and the supply 
Every 


in such 


heads 


as long 
of paper and name plates holds out. 
letter is typewritten in that it is entirely 
metal type made to match 
the type of the machine one customarily 
One may select the elite or the pica 
order any style 
within the capacity of the type-making 
matrices to turn out. As a matter of fact, 
however, the type need not match the type 
of the machine one happens to have in 
one’s office, because, from the time the first 
letter is run from the machine until the last 


printed from 


uses. 


typewriter tace, or may 


one is stamped and in the mail it does not 
see a typewriter at all. There is no filling 
in of date or name or salutation—that work 
is all done’ by the at the 
time the body of the letter is printed and 
through the same ribbon, with the same 
type, producing a result which even many 
acute experts would fail to distinguish from 
work actually done upon a typewriter, be- 
there is no more question of match 


machine same 


cause 
ing type and ribbons than there would be 
if all the entirety were 
upon a typewriter, and, further 
marks are raised a 
of the sheet, just 


letters in their 
written 
more, the 
little on the 
as they are in letters which are done by 


punctuation 


reverse side 


one’s stenographer in one’s own Office. 
The Rogers Addresser, which uses metal 


upper and lower case type in its address 


plates is already well known to many mem 


bers of the trade, and this new machine 


development of the Rogers idea—a 


addressing 


is 2 
combination duplicating and 
machine which performs both offices at the 
will of the operator, for, when the letters 
are all finished the name plates which hav: 
supplied them with the names and address 
es of the addressees may be returned again 
to the machine, the gear controlling the 
duplicating drum thrown off, and envelopes 
placed in the receptacle above the feeding 
mechanism when the plates will again run 
through the and address all the 
passing them out in the same 


machine 
envelope S, 
order as the letters. 
A Trip to the Home of the Rogers Ma- 
chine. 
\ representative of Office Appliances re 
cently visited the plant of the Rogers Ad 





New Rogers Combination Duplicator and 
Addresser Now Ready. 


dresser Company in Chicago. The com- 
pany recently moved into a new plant, 
which already is being found to be too 


small for its requirements, and it is plan 
factory soon in 


The 


Evans, secretary 


suitable 
suburban 


ning to build a 


some convenient location. 
writer was met by R. L. 
and general manager of the company, and 
was immediately introduced to the different 
processes through which the different parts 
and machines go before they are turned 
out of the factory and pronounced perfect 

He was first introduced to the new com 
bination that letter, fills 
it in and addresses the envelope while you 
this turn out a 


machine writes a 


wait. He saw machine 











ROGERS COMBINATION DUPLICATING AND 
ADDRESSING MACHINE. 


himself, all com 
the en 


letter addressed to 
plete, even to the 
velope, date of letter, name and salutation, 
all done in a minute fraction of the time it 
takes to tell abdut it. The “juice” 
switched on, a name and address plate was 
placed in a chute, the machine made a rev- 
olution and out came a complete typewrit- 
ten letter. The name and address plate 
was again put in the chute, an envelope in 


rorm 


address upon 


was 


the feeding receptacle, another revolution, 


and out came the envelope properly ad- 
dressed. 
ter, place it in the envelope, affix a stamp 
and mail it. The writer found, not 
machine, but a small one not larger than 


But it runs 


It remained only to fold the let- 
a big 


an ordinary adding machine. 


with the freedom and smoothness of a 
watch. 
In the first room visited we saw all of 


the earlier models of the Rogers Address- 


ing Machines, tracing the development of 
the idea from its inception to the present 
achievement of the company—and there is 
a vast difference between Rogers Address- 
er No. 1 and Rogers Addresser No. 6. 

The basic invention, without which it 
would be impossible to turn out the Rogers 
machines in their present high state of 
perfection, consists of a method of making 
metal plates all in one piece and metal 
type to fit the grooves in these plates. For 
a long time the company experimented on 
both these problems, but now has solved 
them. We saw the plain pieces of tin plate 
in one department and successively traced 
it through several dies until it came out 
finished, ready for the typesetters. We 
saw the molten type metal in a small ma- 
chine as it clicked along not unlike a sew- 
ing machine, and saw the: small completed 
types lining up in neat tin tubes or chan- 
nels, 100 letters to the tube, ready for the 
typesetters. So quickly and economically 
is this type made that it can be sold for 
six cents a hundred letters and it is really 
cheaper to return unused type to the fac- 
tory at type metal rates than it is to save 
it, distribute it and use it over to make 
additions to one’s mailing list. It is cheap- 
er, in short, to buy the type new than to 
reset it. 

One of the most interesting departments 
of the Rogers Addresser Company’s plant 
is the room where the name and address 
plates are set up and prepared for the cus- 
tomers’ mailing lists. It should be under- 
at the outset that the customer 
may buy the address plates, type and 
equipment and set his mailing lists in 
his own office if he wishes to do so, but it 
is quicker to turn this part of the work 
over to the Rogers Addresser Company, 
whose skilled corps of young ladies turn 
out the work with almost incredible speed 
and accuracy. When a customer sends a 
list of names to the Rogers Addresser 
Company to be prepared, here is the course 
through which it goes 

On the receipt of the list of nantes it is 
assigned a list number and the total num- 
ber of names is counted, checked and 
entered in the record books, which show 
the total number of names on the list, the 
style of type face desired, special style of 
address or title and all other particulars as 
per the instructions of the customer. The 
list is then subdivided into drawer or gal- 
ley forms or “takes” which conform as 
closely as may be to seventy-five names 
per “take.” Then each “take” is given its 
correct numbers, which include the list 
number and the number of “take” (“take 
numbers being arranged consecutively), 
and passed to the typesetters who set up 
the type in the names and address plates 
on the automatic typesetting machines. 
When the “take” has been set up complete 
in the name plates it goes on to those who 
justify and arrange the addresses according 


stood 





56 
to the special instructions of the order, 
and when the type is properly placed in the 
plates with reference to the arrangement 
of the lines with reference to the margins, 
etc., the operator places the plate in an in- 
genious punching machine which throws 
up type-retaining clips or indentation at 
the end of each line. These clips are a part 
of the plate itself and serve to retain the 
type in its proper position, but may be flat 
tened out instantly by the same machine 
that throws them up, when the type may 
be instantly removed. This may be done 
aS many times as may be necessary 
out any injury whatever to the plate. 
When the addresses have been justified 
and the type retaining clips thrown up, the 
carding and proofing of the addresses are 


with- 














ROGERS TYPE DRAWER. 


all taken care of in one operation, the 
proof being taken upon strips 
plates through a regular typewriter ribbon 
by means of an ingenious device whereby 
proof is taken of a number of plates in 
Then the strips go to the proof- 
them all corrections 


The cards are then 


from ‘the 


stantly. 
readers, who note on 
and changes necessary. 
cut from the strips to the proper size and 
inserted in the proper receptacles on each 
name plate, which thus forms an address 
list and a card catalogue as well, for there 
is room enough on the cards for the nota- 
special information that may be 

The plates now go to the cor- 
rectors, who make the corrections in the 
type which may be noted upon the cards. 
After the corrections have been made the 
plates go to a different lot of girls, who 
make new cards for the corrected plates, 
which are then turned in for a final proof- 
reading. The last process before the mat- 
returned to the office to be checked 
that all 


tion of 
required. 


ter is 
out is to re-read the list 
necessary corrections have been properly 
made. In the office the list gets another 
checking over and comparing before the 
name plates are finally sent out to the cus- 
tomer, so that the errors which escape this 
extreme scrutiny are very few and far be 


and see 


tween. 
Genesis and Development of the Rogers 
Machines. 
The Rogers Addresser Company have for 


working to complete a 
their 


some years been 


line which would enable the user of 


addressing machine to do actual typewriter 
work in the general addressing, listing and 


OFFICE APPLIANCES 


filling in field as economically and as speed 
ily as possible. 

Starting in with a small machine capable 
only of handling an ordinary commercial 
envelope or postal card, and with rubber 
type style of address, they have gradually 
progressed to the latest model of their ad- 
dressing machine known as the Rogers Ad- 
dresser No. 6. It is worthy of note, how- 
ever, that the central and basic idea embod- 
ied in the earliest and crudest equipment 
which they put out 
through all the progress and improvements 
shown since the inception of the company. 
upper 


has been maintained 


This idea or principle has been an 
and lower case typewriter face style of 
printing with an automatic feed, not only of 
the plate, but of the matter to be printed. 
For the better information of readers we 
are showing cuts of the earlier models of 
the machine and plate, as well as of Model 
No. 6, which shows better than words the 
progress the machine has undergone. 

One of the first conclusions arrived at by 
the company that metal type would 
prove to be more satisfactory in their ma- 
chine for the purpose of giving an exact 
reproduction of typewritten work than rub- 
ber type, and that if a way could be devised 
metal type with speed 


was 


to make individual 
and economy it would prove commercially 
more available than rubber. The 
conclusion was that in order to duplicate 
actual typewritten work it is necessary to 
print through a regular typewriter ribbon 
instead of by the free inking process. 

With these ideas in mind the company 
began some years ago working to make a 
machine that would print through a type- 
writer ribbon by means of an address plate 
made up of individual metal typewriter type 
which would enable the user to match up 
any face of typewriter type he might have 
standardized for his correspondence. This 
purpose has seen its practical realization in 
the Model No. 6 machine, which prints 
through the typewriter ribbon in conjunc- 
tion with a one-piece address plate contain- 


second 





through a ribbon. The date can 


changed from day to day and n 


month, the individual type being 
ized here. 

One of the latest additions to th up 
ment of this machine is the new listing, 
duplicating and repeating attachm: y 
means of which any address t ted 
is brought into printing position 
there while as many impressions th 
address or any part thereof as may 
sired are taken. This feature of the work 


is especially adapted to pay rolls k 
statements, 
ployed by public utilities companies 


stated 


shipping tags or the 


The address plates, as 
































ROGERS CARD CUTTER. 


ing individual metal typewriter type of any 
desired face. 

The machine has an automatic paper feed 
with a range of work from the smallest pay 
envelope to the largest catalogue cover or 
wrapper, and will handle material ranging 
in thickness from a thin letterhead or state- 
ment to a five or six ply folder or post 
The furnished 


dating 


machine can also be 
attachment that 


card. 


with a prints 


ROGERS DATING ATTACHMENT 


consist of a single piece ol metal with type 
grooves stamped exactly to the thousandth 
part of an inch. They can be used er 


for different address: ind 


corrections, et ir 


and over 
changes of 

readily made by sliding the easily 
or out of tl 


address, 


able individual type in 


to meet the exigencies of each cas¢ ho) 
cial devices for these uses are a part of the 
equipment furnished by the company Che 
removability of the type makes the Rogers 
system very economical from the stand 
point of the user, and also permits | 
take care of changes, corrections and di 
tions to his own list in his own offi d 
thus have it always up-to-date and rrect 
to the minute 

The plates also have a space reserved for 
a large card index or record which n be 
ruled to contain any desired data s 
the user’s requirements, and which, being 
made separate from the name card 
easily removed as necessary without y 
or replacing the name card itsel Chi 
plates are furnished with index t d 
are loosely filed in metal trays, co 
a practical and easily handled c 
system 

Two styles of typesetters are pr if I 
the convenience oi users of the equipment, 
one being a large office typesetter especial 
ly designed to meet the requirements of 
users with a very large or changeable list 
and similar to the typesetters used in the 


company’s typesetting department 


There is also a smaller hand typesetter and 


own 


corrector which, the company finds, has 
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generally proved sufficient to meet the re characters each is furnished for the con tion machine further embodies all the facili- 
quirements of the ordinary list. venience of users who take care of changes ties and special attachments used in connec- 

An especially interesting feature of th in their lists in their own offices tion with the regular addressing machine, 
type plate is the fact that the company has Combination Machine the Latest Rogers the No: 6 Model, as described previously in 
recently dispensed entirely with the use of Product. this article. Where postal cards or other 
rubber plugs or plugs of other materials lhe latest machine put out by the Rogers matter have been run upon the letter writ- 
for retaining the type in posi ing portion of the machine each 


tion in the grooves of the ad- piece of such material can in 


dress plate The type is now turn be run through and sep- 
retained, as already partially arately given a typewritten ad- 
described, by means of small dress. 

metal clips or indentations The machine ‘combines the 
which are thrown up in the three functions of addressing, 
type grooves of the plate and dating and duplicating, with 
are themselves an integral part change of salutation if desired, 
of the plate. These retaining and any or all of the above 
clips can be easily blanked out functions of the machine can be 
whenever it is desirable or nec- performed either separately or 
essary to remove the type from in conjunction to meet the re- 
the plate for correction or for quirements of the special work 
other purposes. This work is to be done. All work done, as 
done by means of a small de- in the case of the well and fa- 
vice known as the _ justifier, vorably known Rogers Ad- 


dresser No, 6, is actual type- 
writer work insofar as being 
done from individual metal 
typewriter type printed through 
a, regulation typewriter ribbon 
makes it so, 

The machine has been so de- 


which is not unlike the ordinary 
clipper so generally in office 
use, except that it has two jaws, 
by inserting the plate in one of 
which the clip is thrown up by 
pressing a small handle, while 


by placing the plate in the other 


the clip can be flattened out so signed that the ordinary indi- 
as again to permit the free slid- vidual metal type plates as used 
ing or removal of the type upon the Model No. 6 Address- 
from the grooves of the plate. er are also used upon this new 
This device is also used in justi- Combination machine. 


This latest type of machine, 
while having the widest range 
of usefulness, is astonishingly 


fying or arranging the style of 
an address in the desired print- 





ing position in the grooves of 


the plate simple in construction and op- 
Other equipment consists of ROGERS ADDRESSER NO. 6. eration. ' 
special card feeds and printing The principle upon which it 
devices, card cutters, etc., all of which Company is their new Combination Letter works is the cylindrical prifting drum, in 
are designed to enable the user to Writing and Addressing Machine. The gen connection with which the letter writing or 
control the making of mew _ address eral features of this machine have already duplicating feature, the dating device, and 
es and correcting and keeping up to dat been outlined in the introduction to this change of salutation are embodied, all be- 
old addresses in his own office. Type al article. We have already noted that upon ing timed to pass beneath the printing plat- 


ready distributed in tubes containing 100 this machine a letter may be written with en in conformity with the time of printing 
change of address or superscrip 
tion for each letter as written, 
with change of date and also 
change of salutation as necessary 
Thus at one operation an individ 


1 


ual and complete typewritten let 
ter is produced at the rate of five 
thousand or more copies per hour 
This new machine is really two 
machines in one, and by means of 
1 very simple mechanical adjust 
ment the addressing feature can 
be brought into commission inde 
pendent of the letter writing or 
duplicating feature and envelopes 
can be addressed to conform in 
exact order with the letters as pre 
viously written, making the subse- 
quent enclosing and mailing of the 
letters a very simple operation. 
Vice versa, the duplicating feature 
alone can be brought into use and 
straight duplicating of form writ- 





ing of any sort can be done. The 
addressing feature of the combina- OLD MODEL ROGERS REPEATER MACHINE 


OLD ROGERS STANDARD MACHINE. 








38 


for the address plates and with reference 


to each other. 

While the different functions of the ma 
chine are always in conformity with refer- 
ence to each other when used conjointly, 
these functions can be so arranged as to 
meet the varying requirements of different 
work. For instance, the dater can be used 
in conjunctiin with the letter writing and 
addressing feature so as to give a complete 
individual typewritten letter, with each por 














R. L. EVANS. 


tion of the work in its proper relation to 
the other features, and also both the dater 
and addressing or filling in feature can be 
operated together independent of the letter 
writing or duplicating feature, where the 
date only is required in connection with the 
superscription, as on statements, and in a 
different location with reference to the ad 
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dress from that required in letter writing 
work. On the other hand the dater and 
duplicating feature can be 
with or without salutation on 
which no superscription is required, 
Letters or other matter to be continuous- 
ly typewritten or duplicated are set up in a 
semi-circular cylindrical type-holder which 
is removably attached to the printing drum, 
obtained with each 
The done 


used together 


matter for 


an impression being 


revolution thereof. writing is 





the drum rather than lengthwise with the 
printing platen, thus getting a reduplicatio: 
of actual typewriting, doing away with the 
varying impression so frequently found i1 
printing lines of different lengths, the pres 
sure of the platen roller in the Rogers Com 
bination machine being always distributed 
over the entire length of the matter to be 
written. This method of cylindrical type 
writing applies to the dating, superscription 
salutation and general body of the letter o1 





METAL TRAY WITH 


from. a specially-designed typewriter face 
type as upon the No. 6 Addresser through 
the regulation typewriter ribbon, and as in 
the case of the address plates, any style of 
type face together with any color of ribbon 
may be used to conform to the standard 
the user has adopted for his general corre- 
spondence. 

One very special advantage 
this machine is that the type runs around 


claimed in 























ROGERS HAND TYPESETTER. 


ADDRESS PLATES. 


other matter to be written, thus ensuring 
absolute uniformity of work. 

The cylindrical type holders for letters 
or other forms are very easily and quickly 
drum 


from the and ca! 


be filed for use as needed or readily changed 


removed printing 
to meet the varying requirements. 
The same typesetter used in conjunction 


with the regular Rogers equipment is used 














D. C. HUGHES. 


in setting up the duplicating form for the 
Combination machine. In fact, the entire 
Rogers system has been worked out and 
designed for interchangeable use in their 
addressing and duplicating system of type 
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written work for general correspondence, moderate cost Any machine equipped with 
listing, addressing or other like require motor can be run at any time desired by 
ments. hand without change or alteration in th 
All type used in the Rogers system is machine. The company also puts out a 
complete line of stands, unit storage cab 


interchangeable, and obsolete addresses or 
forms can be distributed into the typeset nets of different sizes and finishes for sto1 
The Combination age of the 
other like equipment 


The Rogers Addresser Company—lIts Per- 
sonnel, Etc. 


ters and reset if desired. address plates and trays 
I } 


embodies the well known 
feed It can be 


No. 6, 


machine also 


automatic paper 


Mode! 


Rogers 
equipped, as can the with 


Rogers Addresser Company was o1 


either direct or alternating current motor The 
drive, the Rogers motor drive being esp ganized in 1907, having been founded by 
Russell N. Rogers, a man of uncommon 


cially noteworthy by reason of its compact 
ness, durability, economy in operation and inventive talent and capacity. About a year 
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and a half ago Mr. Rogers sold out his 
interests to the present stockholders of the 
company. The officers of the company are 
men of wide business experience and the 
company is backed by ample capital. The 
president of the company is Livingston 
Fairbank; vice-president, Dexter Fairbank; 
secretary and manager, R. L. Evans; super- 
intendent, D. C. Hughes. The directorate 
of the compary consists of the president, 
the vice-president and the secretary and 
manager. 

D. C. Hughes, the superintendent of the 
Rogers Addresser Company, was born in 


VIEWS SHOWING OPERATION OF ROGERS MACHINES. 
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1877 \t the age of sixteen he entered the 
employ of the Western Electric Company 
in the regular machine shop; later going 
to the Q. & C. Company in order to learn 


He subsequently was with 
sake of 
the foundry practice and to learn moulding 
there he the 
Works, in order to learn heavy machine de 


pattern making. 
the Chicago Brass Works, for the 
Gates Iron 


From went to 


signing, where he served as assistant in 


the superintendent’s office. Later he went 
back to the Western Electric 
working in the fine tool designing depart 
ind the 
Watch and American Clock Company in or 
der to 


there 


Company 


ment, afterward entered Elgin 


learn the special designing in us« 
For the past six years he has been 
in the designing and 


associated 


especially engaged 


manufacture of office appliances. last 


connection prior to becoming 


with the Rogers Addresser Company was 
as president of the Rex Tool & Manufactur 
ing Company, who made some of the first 
of the original machine 


Mr 


considerable time in taking special technical 


models 


In the interim Hughes has put in 


courses in line with his work. He has a wide 


experience in designing and manufacturing 


special machinery and tools, and through 


his connection with the Rex Tool Company 


BROADWAY'S NEW WONDER, DISPLAYING A 
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and also with the Rogers Addresser Com 
pany. has been mainly responsible for the 
growth and development of the Rogers 
equipment to its present point 

He is of pure Welsh ancestry, having 





FOGERS ADDRESS PLATE. 


been born in Wales: but came to this coun 


try at a very early age 
A COLOSSAL SIGN. 
The colossal electric advertising sign 


the Rice Electric 


Display Company of Dayton, Ohio, on the 


erected and operated by 


roof of the Normandie Hotel at Broadway 


and Thirty-eighth street, New 
deniably world beater in th 
sign lin 

While the “Great White 
York has always been noted { 
able collection of illuminated 
new n ter far outshines 
lows, having ten times as 
the next argest electric Sig! 
2,000 light 

The ipanying illustratio: 
a taint 1 of the impressi 
piece of ectrical wizardry 
sign it s alive with mot 
ing it 000 lights at the 
flashes per minute it portray 
a race between three Romar 
erything is in motior1 Che 
madly Che mantles of the di 
wind. Dust clouds arise fron 
The roadbed itself flies by 
wheels turn at top speed l} 
the colum: spout flames 
this sigi motion 1s on 
gotten 

Is it any wonder that on the 
opening this display jammed 


with a crowd which required 


of 100 special police? 


REMINGTON ADVERTISEMENT. 





York, is un 


s) 





publi 


now 


( 


me, whether we 


Creative Salesmanship. 


selling depends on three es 
funda ital things: getting the 
er; selling him; keeping him. The 
the advertising man’s job; the se 
the salesman’s: the last is both the 
ind h employer’s. 
second and last I am chiefly co: 
th « th occasion, for these 
re of th ry essence of creativ 
ship 
usines stand just so much 
ng expens Beyond that limit 
ials and tribulations, sleepless nights 
iles manag and falling hair 
l mal 
1 constant effort on the part 
nen to bring this question of ef 
esmansh lown to a busi 
us admit the necessity of 
of the goods, but we don't give 
1 chance to get it, except i 
wast to ourselves—by ex 
g on ustomers. 
xpect al to get his knowledge: 
re They don’t get it Phe 
s failed nd it is the one big 
take most of us make 
manufact will spend thousai 
s and an unreckoned amount 
energy and thought in developing 
ntion, but he thinks the salesme 
to realize all the profit on that 
_ can ¢g ut, without a worl 
edge what the invention wl 
S ¢ it 
hance has a “born salesman” wit 
roduct 
earning that the fundament 
of creative salesmanship 


are selling lemo1 


machinery We are hearing less 


s of the cry, “Our business is differ 
We are coming to realize that our 
emains much the same: we know 
hat the customer decides the sale, 
lat we have a part in that decisio 
proportion as we know the cus 
condition has led to expensive ré 
our sales departments, where we 
contend with the ignorance and 
lallowness of the superficially « 
man and woman; where we |! 
sales managers” who can’t see 
educational processes because they 
othing about them. Until they 
of course they won't be abl 
\ll are likely to think the business 
was “a case of hard luck,” and th 
ss we landed a matter of superior 
e who |! anything to do witl 
ng of salesmen, knows they com« 
rained In the average number of 


ut twenty-five per cent of the men 


ou pay salary, for whom you 


From an Address Given by E. St. Elmo 
Lewis, Advertising Manager, Bur- 
roughs Adding Machine Company, 
Detroit, Mich., Before Several 


Organizations in the 
Spring of 1910. 
ike al expense all Wal»hice pal Ol is 
vorth the cost 

The enormous waste in business 1s call 
ng strenuously for a remedy. We find con 
rns and business men willing to pay the 
price of education, but skeptical of organ 
ed methods of education. They still stick 
the luck theory of being “born” to it 
We are commencing to realize in our com 
school educational work that it re 
uires different training to make men 

F TE eS 





E. ST. ELMO LEWIS 


bread-winners from drawing room orna 
ments 

We are now endeavoring to fit our boys 
for the walk in life which they seem pre- 
destined to enter. Even the superficial 


amount of manual training which they get 
right direction 


system 


is a step in the 


What can 
man 


you expect or a that 


on Monday, takes him for a 
through the 


gives him his samples on Wednesday, 


nires a 


trip 


] 
aay, 


store or plant on Tues 


starts him for his territory on Thursday, 


recovers Ol! 


first bill 


where he arrives on Friday, 


Saturday, and goes out to sell his 
Monday? 
but 
ity of twenty to fifty per cent a year in our 
the 
that 


has 


ot goods on 


Some succeed; what of the mortal 


11 
] 


selling losses 


organizations; what of 
the 


business? 


of failure ebbs 
Each 


or in 


with tide 
the 
cash in hand 
get. What of that? 
The Educational Process. 
You will say at once that this educational 


that 


vO 


ut of man cost 


money; business he 


failed to 


work among your sales people will require 


a great deal of extra effort and money. 


So it will, but it is daily requiring a great 
deal of extra effort and money to sell 
goods. 

Instead of starting a man in at a small 
salary as is done abroad, when he is very 
young, letting him slowly absorb right 
methods through a long period of service 
in the house, it is the American method to 
cut corners. Catch him young and put 
him under intensive training.’ It is a good 
thing to concentrate on that man, if he 
has good selling material there, all of the 
teaching ability you have. Give him six 
months if it is necessary, but when he 
comes through he has all the house can 
He knows an opportunity when 

He knows what he wants and 


has it. 


give him. 
he sees it. 
when he 

You can pay him more; and keep him 
longer. 

Those who believe that salesmen are 
born and not made, forget the history of 
their own childhood and of the teaching 
of the children whom they have in their 
own homes. 

The mediocre man can be improved by 
teaching; the good man can be made better 
by teaching, and the best of them can be 
strengthened by teaching. I think that is 
all there is to it. 

There are some men who through study 
and preparation and dogged determination 
to do, can succeed in spite of the handicaps 
which Nature has put on them, A great 
genius springs full armed from the heart 
of life and revolutionizes the world of little 
men. 

The great salesmen who are born 
not made, strange to say, are greater when 
they are forty than when they were twenty. 

The large retailers and ‘matufacturing 
concerns conduct schools of their own. 
Notwithstanding the cynical laughter of 
the born salesman, schools of salesman- 
ship are going forward in the country, and 
lectures such as this now attract a respect- 
able sized audience of thinking men, rather. 
than a smaller sized audience of miniature 
clerks. Salesmanship classes are being or- 
ganized in the Y. M. C. A.’s, in clubs, busi- 
ness colleges, etc., throughout the coun- 
try, for men realize that there are some 
general principles of salesmanship com- 
mon to all kinds of business, and all kinds 
of selling. They are hungry for the testi- 
monies of organized experience. 

It is one of the most lamentable things 
in business to hegr.a man get up and say 
he doesn’t want his- salesman ‘visiting with 
other salesmen, because he has some par- 
ticular sellimg method, some particular way 
of training his men,.that is more efficient 
than anybody else ever had. We used to 
think that about advertising, until we found 
out through our clubs and-associations that 
our exclusive cinch was the common prop- 
erty of most everybody else and that some 


and 
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other fellow was doing it better than we 
were 

The most interesting sessions at the com 
mercial clubs are the experience meetings 
because after all, the most interesting thing 
in the The most interest 


ing thing about business is the “man stuff” 


world is man 


of which business is made 
The Manufacturers’ Problem. 
that old 


that 


manufacturers will find 


The 


salesmen die and new ones come in; 


there must be a process of enlivening the 


old men as well as informing the young 


The old man must be kept young in his en 


thusiasm; there must be a constant pour 


ing-in process because the demands of th« 


business are constantly sucking it out 


To many men who made their success 


when the country was young and green, 


and competition was almost unknown, this 
seems a revolutionary attitude. Some may 
even whisper, “Theory,” when any educa 
tional process is mentioned 


insurance companies, 
National Cash 
Burroughs 


The typewriter and 


and such concerns as the 


Register Company, and _ the 


\dding 


schools 


Machining Company, conduct 


and classes where the new sales 


men are educated in the fundamentals of 


the business, and old ones are brought in 


and taught the latest methods and the uses 


of the newest products 
In the manufacturing line the work would 


be confined to teaching your salesmen 


First, you will need a teacher. Most man 


ufacturers fall down here 


give sales’ training schools into 


the hands of a glib salesman who knows a 


They 


lot of disjointed and undigested facts about 
selling; or, to a man who is a thinker, but 


who can’t get his thoughts to the sales 
men 
I have seen both types fail. They do 
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not know how to lay out a course of study; 
they play too much to popularity with the 


men on the one hand, or are indifferent to 


the interest requirements of school pra 


principles have to be 


tice. Kindergarten 

applied, because salesmen by the time they 
are twenty-five or fifty years of age, have 
either forgotten or never knew how to 
study. 

I once heard a_ successful salesman’s 
training school head say this to new 
class of salesmen 

“It doesn’t matter, gentlemen, how much 
you know about selling; how clever you 
are; there are a whole lot of things you 
don’t know about this business. You will 
be expected to learn these things so we 


may have an opportunity to proht by your 
previous experience and present cleverness 
We have.a regular course we are going to 
ask you to observe. The day between eight 


a. m. and five p. m. is our time; we have 


paying for it We expect 


At the end of our 


bought and are 
you to deliver the goods 
series Of sessions we will have you answer 


test questions, to find out if 
that It 


on paper a few 


we have given to you, so has 


‘reached’ you, what we know by experience 


you must have.” 
He was one of the most successful sell 
ing school teachers I ever knew He di 


vided his school program into two parts 


hearing and doing—most of the hearing 
was done in the morning when minds were 
fresh; the doing wa’ in the afternoon when 
minds were a trifle tired and restless nerves 


found action agreeable. 
“Creative Salesmanship” in Service to the 
Customer. 


Finally, | come to the proprietor and his 


personality and his ideas of service 


You are a failure unless you make your- 





How 
Do you get out ; 9 


their need 


self needed by the public 


know their needs? 


the people and study S 


let your clerks and your buyers 


advertising managers join advertising, s«¢ 
ing and commercial clubs; do you pay thet 
dues? 

Probably not 

You don’t care; you haven't time t 


up from your ledgers, or from yout Ils 


payable; you haven’t time to get out int 
the heart of the world and meet your | 
ple face to face 

To many of you your customers ar 
ledger pages 

Your employes “are supposed to know 
their work, and when they don’t you 
them.” But you don’t know how mucl 
they fail! Get out and see yourself the 
public sees you It may hurt you 


good 


will do you 


LIVE EVERY MINUTE. 


Live every minute of the day \ 


play, rest, but don’t loiter, hesitate or stag 


nate. Moments are to be used, not w 
Think 


throw yourself 


work with all your might 


hard 


into your recreatt 


enithusiasni, rest as absolutely as if y 


net a cal n the 


world, but 
ininute 


If nature cut you out for big things 


be content with doing small ones But 


you are cut out for small ones, don’t wast 
your energies nor exhaust your enthus 

in attempting something too big for y 
Don’t be 
but be 


you can do and do it well, is to succe 


satisfied with less than your bes 


satisfied with that. To do the thing 


1 


\ valuable man is one who always knows 


what to do next. 





MEMBERS CHICAGO SALES FORCE, THE REMINGTON 


TYPEWRITER COMPANY. 





THE REMINGTON TYPEWRITER 
COMPANY’S CHICAGO CITY SALES 
FORCE. 


\ppearances are sometimes absolutely 
truthful For example, looking at the abov: 
picture of the city sales force of the Rem 
Ing pewriter Company’s Chicago 
office one 1s led to form a high opinion « 
the strength, ability d progressiveness oO 
the members of that group. They look like 
men who are right up to the minute in 

erythi connected with their business, 
ind wl n be depended upon to accon 
ylish sults, nd that is exactly the 
kind they are, according to J. T 
[Thornton, the Chicago Remington man 
ger 

Mr. Thornton says they are every bit 
as good as they look, and that he couldn't 
possibly ask for a better selling force. H 
is proud of them and of their work and 
he doesn’t hesitate to express this pride 

unmistakable terms Furthermore he 
can produce the best of reasons why hi 
should be proud of them by referring to 
the grand sales records which the Chicago 
Remington office has to its credit and the 


splendid feats of salesmanship the indi 
vidual salesmen have accomplished. In the 


latter line their work in behalf of the 
Adding and Subtracting Attachment of the 
Model 11 Remington Typewriter is esp: 
cially worthy of not 


Only the city salesmen are included 
the accompanying picture It does not 
show the many Chicago salesmen wh» 
work in territories outside the city limit 

[Identifying the gentlemen shown in the 
picture, those in the top row (reading from 
left to right) are H. W. Ralph, H. R. Sin 
clair, J. E. Ryder and Wm. Luff; second 
row, B. F. Buckley, H. A. Quist, C. M 
Kalbfleisch, J. R. Buckley, Meyer Norden 
and E. B. Morrow; third row, Wm. Eis 
mann, S. S. Graves, J. E. Pratt (assistant 
manager), J. T. Thornton (manager), J. K. 
Mowers and F. M. Simmons; bottom row, 
W. G. Brown, R. C. Bushnell, E. G. Wright, 
F. A. Bremer and M. T. Babcock. 

The present dean of these Chicago Rem 
ington salesmen is Mr. Simmons, who has 
served the Remington Typewriter Com- 
pany fer more than eight years. Running 
very close to Mr. Simmons are Mr. Brown 
and Mr. Bushnell, these two gentlemen 
having been Remingtonians for periods 
only a few months short of that of the 
first named Then Messrs. Babcock, Br: 
mer, Graves, Mowers and Norden each 
have more than five years’ Remington ser- 
ice to their credit 

With such a sales force it is easy to 
inderstand why the progressive success of 
the Chicago Remington office remains un 
yroken and unchecked on its upward grade 


The transforming power of cheerfulness 


is the miracle of every-day life. Cheerful 
ness turns drudgery into pleasure. Under 
the rays of cheerfulness, difficulty is trans 
formed into success, and discouragement 


into inspiration. 
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cai New Devices Spring Up Every Day 
Ss Which Require an Ink Ribbon 














Weare prepared 
to furnish any- 
thing special re- 
quired. 





You can come to 
us with your 
wants knowing 
that we can fill 
them satisfac- 
torily. 








This means 
success for the 


machine. 











This also means that we, as the 
Great Specialists in this line, are 
making today without reservation 
the finest line of 


Typewriter Ribbons=Carbons 


in the world 




































You can only reach our standard by using 
our goods 








SEND FOR OUR NEW TRADE CATALOG AND AD. MATTER 


MITTAG & VOLGER, Inc. *?.ieteas” 


PRINCIPAL OFFICE AND FACTORY: PARK RIDGE, N. J., U. S. A. 








BRANCHES: NEW YORK, N. Y., 280 BROADWAY 

CHICAGO, ILL., 200 MONROE ST. 

LONDON, 7 AND 8 DYERS BLDG., HOLBORN, E. C. 
AGENCIES: ALL OVER THE WORLD. 














Banks and the Loose Leaf System. 


Some Discussion of an Interesting Topic “4 ; 
its received” on his teller’s blotter. Th 


. RECENT bank defalcation was writ- : : 
; , : Ww : by F. W. Risque of the Sieber & Trus- oft , 1 
en up by one of our estern pa- : Osit tickets are collected by a messenget 
Py .oF os F sell Mfg. Co., St. Louis, Mo. . > Sat ed 
pers, and as is usually the case, the handed to the bookkeeper, and the book 
manner of covering up the shortage’ was - keeper’s entries must agree with the - 
sul : 8 " any ledger sheet, provided the books of — 5 
investigated by the reporters, and of course ~ “s = , figures; consequently, in that case to 
. ’ ; ' heir j original entry, such as the “teller’s cash fefal : 
many tacts were bro ) ry . : % , > Z faication tf a depositors m 
; y ete ught out y e 1e1r in book or tickler or blotter” and bookkeeper’s up a deta ca of ep 
quiries. The directors and remaining offi- «: ‘9 : there must be collusion, and there is 
, journal,” are correct, or if the deposit ; 
cers were interviewed, and also the bank : . , tem of checks which can prevent def 
2 ’ tickets or checks and the applications for 
examiner. The facts were reported as fol- : ; . , ' tion when there is collusion 
, : . th fail certificates ol deposit can be secured But 
ows in one of the daily papers: . » of » larger banks » rec 
Abate rete when the deposit tickets are destroyed, the In some of the larger banks, the rece 
teller makes out a slip showing the 


TOPEKA, Sept. 18.—The looting of the Holly- journal is falsified, or the record of certifi- 
rood and Abilene banks by their respective cates of deposit issued is not properly kept, deposits received by him, and frequ¢ 


cashiers has uncovered a weakness of the state pe : 
specifies the total of checks, exchange 


no system in creation, whether it be bound 


banking law that the legislature will be asked 
to cure next winter. rency and collections The paying 
Banking authorities thought they had guard- s “pp 
makes out a slip showing the total 


ed against every loophole of systematic theft in 
the present law, but they overlooked one point 
They failed to protect against the theft of 
money as it passed over the counter, especially 
time deposits 

In the Hollyrood bank looting case it devel- 
oped that the cashier would issue a time certifi- 
cate to a depositor, rake in the money and put 
it in his jeans and never make any entry of the 
thing on the bank books. 

Flack, the absconding cashier of the Abilene 
bank, would issue a time certificate to the de- 
positor, rake in the money, and then make an 
entry on the books for a nominal sum. In one 
case a farmer deposited $7,180 on time and re- 
ceived a certificate for that amount. Flack 
entered the account for $180. He stole the 


other $7,000 
STEALING AT LEISURE. 


Time certificates run usually for six months 
and are seldom called for before maturity. So 
this new device gives a crooked banker at least 
six months to do his stealing in and he can 
make away with a good large sum in that 
time 

The usual examinations made would not turn 
shortage in the time certificate fund, 


paid during the day, and usually ther 
subdivision, showing the checks on his 
bank, checks on other banks, or exchang: 
cashed by him. The discount clerk n 
out a slip showing the total notes di 


ed by him, the discount and the net 
ceeds, and the collection tellers mak« 
their slips also. All of these slips ar 
1e messenger of the chief 


chief clerk, who on 


lected by { 
and hande« 
capitulation sheet is able to show 
minutes the total amounts deposited 
ceived by the bank that day, whether: 


+} 
Lie 


m 


notes or otherwise, and the total 
paid out of the funds of the bank 
No communication 


balance, et 
1¢ tellers and the bookk« pel 


between t 
and in this way the accounts are daily 


up any 
because the examiner would have no way of 
telling how many time certificates were out 
standing, except by the bank books. fied 
MAY d OOSE LEAVES : j 
[AY BAR LOOSE LEAVI Should a defalcation take place 
barely ssible, als é 2 af } 
It is barely possible, also that loose leaf slips are very important evidenc« rl 


ledgers will be barred. Flack covered up much 
of his shortage by extracting leaves from his amination of a bank cannot always bs 


time now allotted the 





loose leaf ledger In some states the courts . | 

have held that loose leaf ledgers are not good clusive in the 

» nee 35 Xi ‘rs say F . : 

evidence: Bank examiners say that the old . ww. peauE son making the examination, and it is 
by those who have had a great deal 


style ledgers furnish much better protection 


Bank Commissioner Dolley now has under con- 
this office should be filled 


sideration the proposition to compel all banks 
to discard their loose leaf ledgers, ; ; perience that 
ma nnven't decided yet vo AE _~ books or loose leaf ledgers, will show on 1 man, not because of his popularity 
ruled that I have the authority to make such their face the true statement of the account party affiliations, but by a thorough 
an order. But there are some things to be said The question of examination has often -ounti vho is familiar not only with 
on both sides of the question. Still if after a countant who 1s tamiliar not ’ 
Se ee. ae page gape Rm come up, and in several instances the writer banking business, but who has a 
against thefts then I will order them out of has made examination of banks, both State knowledge of business affairs Lf 
sainatiss Tile bar oe Gecmoien ls and National, and the weaknesses of the were enacted in all the states to the eff 
secondary. present examination have been commented that a director of a bank must attend 

At the end of the above article is a criticism ©" time and time again. There is no sys meeting of the board and be held pers: 
of loose leaf books, and as a reply to that ‘te™ of books or accounts which will make ally responsible for any irregularity 
criticism, we think that the grounds taken @ thief honest If a man wishes to steal, occurs by reason of his neglig« 
against loose leaf are not wholly fair. In he will always find a way, though it is well which occurred at a regular n 
the first place, the greater part of the defal- known that he is always discovered in the which he should and could hav 
cation appears to have been covered up end His reputation, his social ties, his tended. ther would be less nec 
temporarily by a failure to enter deposits peace of mind, all seem to be forgotten of the duties as a director; there would 
after receiving them—the failure to enter when he decides to commit the theft. Pun fewer men who would allow their nam« 
the time deposits on the bank books, or ishment is no deterrent; he always believes be used as directors of banks without 

that he can so cover up his acts that he ing any of their time to the management 


them as of a much smaller amount 


| Cp eee : 
In will not be caught the bank. just for the honor of the posit 


would be a greater feeling of resp< 


enter 
than the certificate of deposit called for. 


there can be no difference, f deposit there 


such cases, In some countries, a certificate « 
whether loose leaf or bound books are used must bear the signature of two officers, and sibility, a closer scrutiny of the affairs 
number 


corresponding decrease in the 


The principle criticism against loose leaf those signatures are never affixed unless a 

was that a ledger sheet could be abstracted those officers are sure, of their own know defalcations When a man assumes 

and an examination would show no irregu edge, that the proper entries have been sponsibility, he leads the public to be 

larity, as there would be no sheet in the made. This is a most excellent check on that his intelligence, experience and 
certificates of deposit. In many of the dom are at the service of the bank, 


book to show the account. 
It is known to all experienced office men in administering the trust, 


that a first-class accountant can reproduce 


banks of this country, the bookkeeper must used 
should ful! 


have a record of the amounts of all “depos | that offic 
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Counsel to the 
Bourse Members 


and Subscribers 


H. S McCORMACK 





In the capacity of counsel, it places at the disposal of 
busy Executive the personal assistance of a prominent, 
owledged authority on “Office Economy,” having years 
xperience, and backed by an organizati vhich maintains 
ost complete and comprehensive files of data ever com- 


bearing on the subject. 
The Bourse Service was inaugurated for the convenience 


e executives of those firms and corporations desirous of 


ng kept correctly supplied with reliable information and 
them its unique system of “Special Reporting” furnishes 
what is required and which would be otherwise tedious 

d expensive to obtain. It is heartily endorsed by concerns 
the greatest influence throughout the untry (many of 
m have granted us to use their names as references) 


} 


Bourse Service includes during a year’s member- 


two hundred printed, illustrated exhibits, the net result 


personal, unprejudiced examinations, approval and -rejec 
Further examinations or investigations, consultations 

Special Reports are furnished when requested, as a part 
Ser 

\lthough of great convenience and true economy, the 

ted exhibits do not, in themselves, represent the real 
of the cost of subscription, but, the Service, which is 


f the Bourse contract, the Confidential Reports, and the 
System established between the Officials 
the Lead Firms and Corporations, Subscribers say, 


IS WORTH MANY TIMES THE PRICE OF SUB 


[he Editor of the “Bourse Reports” is universally ac 
ted as an authority on Modern Office Systems. His 26 
rs’ experience as Manager, Inventor and Expert, renders 


him peculiarly well qualified to pass judgment on the subjects 


for which reports are called. 


\s Counsel to Bourse Subscribers, H. S. McCormack, 
through his experience, his study of Office Saving Methods, 
give intelligent and authoritative advice on 
the practical merits and limitations of any office device or 
meet special individual requirements. 


is im a position t 


Through the medium of the Bourse Reporting Service, 
an accurate working system has been established whereby 
executives, upon request, can have recourse at any time to re- 
liable information and expert advice, at a cost less than one- 


y's Salary. 


The Bourse Reporting Service is furnished under an 
which permits the subscriber to return the 
printed reports (and binder) at any time within the period of 
six months and secure a refund of the entire amount of 
the subscription, he being the sole judge as to whether the 


absolute guarant 


Service warrants the expenditure. 

The Bourss igent for no manufacturer—it neither so- 
icits pts commissions or gratuities of any kind what- 
soevel 

Members and Subscribers to its Reporting Service find 


the Bourse a great convenience, enabling them as it does 
to examine under one roof the latest products of the lead- 
ing manufacturers, and to practically test them out. 


[he Bourse derives no profit from manufacturers or in- 
ventors, as its charges for exhibition and the distribution of 
literature are limited solely to the cost of maintenance. All 
service to manufacturers and inventors is strictly auxiliary to 


the Bourse Reporting Service. 


INTERNATIONAL OFFICE EQUIPMENT BOURSE 


260-261 Broadway 


Send for c« 


py of The Buyers Guide, 
Devices and Supplies. 


it devices are on the market 


(Opposite City Hall) 


containing the only classified publis! 


Not a Manufacturers Directory. An invaluable a 


list of Office Equipment, System 
in checking up and ascertaining 


New York City 











Big Firms to Boost Export Trade. 


N September 12 an organization was 

pertected at the Hotel Imperial, 

New York City, which is to be 
known as the American Manufacturers’ Ex 
port Association. It is the expectation of 
its originators that its work will mean a 
great deal in the expansion of the export 
trade of the United States. Manufacturers 
whose capital aggregates more than $250, 
000,000 were represented by their 
managers or other The 
actually present was about fifty, though the 


export 
officials. number 
meeting by voice, letter or telegram rep 
resented 160 American manufacturers, says 
a New York morning paper. 

Such concerns as the International Har- 
vester Company, the Westinghouse Com- 
pany, Swift & Co., the N. K. Fairbank 
Company, the American Steam Pump Com- 
pany, the National Cash Register Com- 
pany, the Studebaker Bros. Company, the 
Yale & Towne Company, the A. I. du Pont 
de Nemours Company, the Welsbach Com- 
pany, the Eastman Kodak Company, the 
Henry Disston Company, the Herring-Hall- 
Marvin Company, the Oliver Typewriter 
Company, the American Laundry Machin. 
ery Company and the Victor Talking Ma- 
chine Company responded to an invitation 
sent out recently as a result of the gather- 
export managers in June. 
movement is the out- 


ing of several 
It is said that the 
growth of agitation begun by the Ameri- 
ca Company, publishers of “How to Ex 
port.” 

The object of the association primarily 
is to bring into close touch the export man- 
manutacturers and the 
them, in order to 


agers of American 
manufacturers through 
do concrete things for the benefit of the 
export business of these manufacturers. It 
was pointed out recently that certain big 
American concerns have managed to cap- 
ture the field in their respective lines in 
Others go- 
appro- 


various quarters of the world. 
ing in find that the British 
priated territory as their own commercial- 
ly, while the Germans have been even more 
active in finding out just what the local 
merchants want and supplying them with it. 


have 


It was instanced that merchants from 
China, from the South Sea Islands and 
from South American countries when vis- 


iting New York have been asked why more 
American goods have not been sold in their 
respective countries, and the answers have 
invariably been: 

“The American manufacturers make little 
effort to get our trade.” 

“When they send salesmen to our part 
of the world they are usually men who do 
not speak the language and who make no 
effort to understand the people. 

“They insist upon selling us something 
they wish to sell instead of offering to sup- 
ply us with something we wish to buy. 
They do not study our needs. 

“Goods shipped from the United States 


Leading American Manufacturers Form 


Association to Promote Trade Growth 
in Foreign Fields. 


packed and usually arrive 


are carelessly 
with a large percentage of breakages or 
other loss. 

“Shipping rates are frequently higher 
from American ports than from European 
ports. 

“Banking facilities for exchange 
United States are causing 
the banking to be done through Europe.” 

I. S. Betts, export manager of the Na 
tional Cash Register Company, was tem- 
porary chairman of the meeting, and A. E. 
Ashburner of the America Company was 


The session was devoted to dis- 


with the 


poor, most ol 


secretary. 
cussing the need for such an association 
and the objects it hoped to accomplish, and 
the election of officers. 

One purpose is to bring united influence 
to bear upon the Departments of State and 
of Commerce and Labor to make them 
work for the advancement of American 
foreign trade. An effort 
induce transportation companies to estab- 
lish freight rates that will give American 
shippers equitable rates and better service 


will be made to 


to foreign ports. , 

Some other particular objects set forth 
at the meeting were these: 

“26 trademarks of 
manufacturers by combating what is said 
to be the common practice of unscrupulous 


protect American 


foreign firms or individuals in registering 
and doing business under such trademarks. 

“To look out for those members who get 
into the meshes of customs authorities, 
aiding them in reaching an equitable ad- 
justment of their difficulties.” 

To combat evils that thrive on the gen- 
ignorance of business conditions; to 
firms meth- 


eral 
endeavor to eliminate 
ods are reflecting discredit upon the nation, 
and who operate with little or no fear of 


‘whose 


interference.” 

To enhance the dignity and standing of 
the manufacturers the associa 
and 


composing 


make more effective 


done by individual 


tion; to broaden 
the work 


managers, and to investigate organizations 


now being 
and publications purporting to exist for the 
benefit of manufacturers. 

The last and one of the most 
purposes of the association is to secure the 
foreign customs 


important 


proper intrepretation of 
regulations, fighting such as are unfair and 
which the individual American shipper 
would be in no position to deal with. 

It is asserted by those who are back of 
the movement that patriotism no less than 
a desire to make more foreign business for 
American manufacturers is its inspiration, 
and that united action and interchange of 
experiences on the part of American ship- 


pers will do for American export trade 


what commercial organizations in 


have done for German export trad 


last ten or fifteen years. 
These officers were elected 
President, W. B. Campbell, sect 
the Perkins-Campbell Company, 
nati, Ohio; First Vice Presid: 
Rodgers of the E. I. du Pont de Ne: + 


Powder Company, Newburgh, N 
ond Vice President, D. P. Mitche Victor 
lalking Machine Company, Camde1 

Third Vice President, D. E. Delgado, East 
Kodak New Haven, | 


man Company, 


Directors, I. S. Betts, National Cash Kegis 
ter Company, Dayton, Ohio; E. H 

C. A. Edgarton Manufacturing Company 
Shirley, Mass,; S. S. Weart, Sun Vapor 
Light Company; Alfred F. Howe, the Bor 
den Company; L. A. Kimball, Simo \lan 
ufacturing Company, Fitchburg, Mass., and 
Maurice Coster, Westinghouse Electri 


and Manufacturing Company and Westing 
house Machine Company, New York 


NEW COMPANY AT SAVANNAH. 


The Nathan 
Whitaker 


Ga., is one of the latest incorporat 


Coleman Company 


and Bryan streets, Savannah 


the stationery and office supply lines in the 
South. 

Nathan Coleman, who is president the 
firm, began operations in the stationery and 
office supply lines in June, 1909, wh he 
purchased a bankrupt stock of stationery 
amounting to $922. In less than six months 
this was increased to a $5,000 stock \l 
though only a little more than a year has 
elapsed, his trade has now grown to such 
an extent that it has been found necessary 


f 


to incorporate to properly conduct the 
Not less than a $9,000 stock will be 


carried henceforth. 


ness 


fact that the house has 


gained a reputation in Savannah of 


Owing to the 


ling only the best goods manufacture: 


that unsatisfactory purchases are “mad 
good,” the business is continuing with rap 
id strides, and it is predicted that before 
long the new firm will add an up-to-date 
printing plant. 

Office specialties are also handled this 
company, and communications from 
facturers having new office time saving dé 


vices are soli ited. Good inside and tside 


salesmen are also wanted. 

“IT wish to preach, not the doctt 
ignoble ease, but the doctrine of the stre1 
uous life—the life of toil effort, of 
labor and strife; to preach the highest 


of success which comes, not to the man or 


and 
form 


woman who desires mere easy peace, but to 
the man or woman who does not shrink 
from danger, from hardship or from bitter 


toil, and who, out of these, wins the spler 
did ultimate triumph.”—Roosevelt 
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STANDARDIZED — with tne 
L. C. Smith & Bros. Typewriter 


(ALL THE WRITING ALWAYS IN SIGHT) 


The DuPont Powder Com- 
pany of Wilmington, Del., 
the most prominent manu- 
facturers of explosives for 
Government and private 
use in the world, lately 
purchased on a single 
order 


'- 
Nitene 


. 
wueet’ 





921 
L. C. Smith & Bros. Typewriters 


To Standardize their equipment, acting on unanimous recommendation of a board of 
five of their mechanical engineers, to whom all competing makes were submitted.’ 


It will pay you to standardize your typewriter equipment with the L. C. Smith & Bros. Typewriter for 
the same reason that decided this shrewd, hard-headed business corporation—superior merit of the machine! 


And the reason holds good whether you use one typewriter or five hundred. 
Write Today for the Free Book. 


L. C. SMITH & BROS. TYPEWRITER COMPANY, Syracuse, N. Y., U. S. A. 


Branches in all Large Cities. Head office for Europe, Asia and Africa: 19 Queen Victoria Street, London, E. C. 

















You are losing good money every day that you don’t handle 


the Uhl Art Steel Typewriter Table and Cabinet. 
We are developing sales in your territory every day, for the 
most Convenient and Serviceable Typewriter Stand ever built 
Saves the purchaser time, space and materials 
Quick Seller— Appeals to All Who Own 
Typewriters. 


Write us today for our Dealers’ Proposition. It means mort 
ness and more profit for you 


THE TOLEDO METAL FURNITURE COMPANY 
2039 Dorr St., Toledo, Ohio 

















(in a long article published a few months 
ago one “(j. (b.” shows up verbosely, if 
not jocosely, the advantages of a capital- 
izer that dispenses with capital letters. 
(these i have already enumerated in a re- 
cent article in (office (appliances, as well 
as in my (letters (patent. 

(when “(j. (b.” says that the capitalizer 
“should involve the dead 
key,” he is right. (furthermore, the capi- 
talizer, when struck, should print the sign 
far enough to the right to space at the 
same time, and thus not lose a stroke. 
(now this cannot be done without the use 
of a special device, the existence of which 
is fully justified by the advantage gained. 
(this, of course, applies to the use of the 
capitalizer on the typewriter. 

(when he avers that it should be usable 
in print as well as in typewriting, he is 
right again. (but that the same identical 
form and collocation of the capitalizer is 
necessarily to be employed in both cases, 
viewed from the standpoint of its “logicici- 
ty,” is a clear and legitimate non secuitur. 
reason for a sign that 
reach to the right and enclose the letter 
to be capitalized on the typewriter does 
not exist in the case of printing, since the 
spacing between words is accomplished in 


never use of a 


(the special will 


a very different manner; besides, a sign that 
must enclose the latter or character to be 
capitalized is not practicable in 
(hence, a modification of the sign used in 
(this modifi 


printing. 


typewriting should be used. 
cation might be very similar to the one im 
itated, or it may vary indefinitely from it 
(it may be a specially devised character, or 
it may be any existing character found 
among the fonts that can be made to serve 
the purpose. (since the character is to 
serve a special purpose, i should prefer a 
special character for this purpose in order 
to give it the appropriate beauty and dis 
tinctness of form recuired. (hence, i would 
not use either the slant, “/,” or the ordinary 
“(,” both of which have 
with that of a 


parenthetic curve, 
their own uses inconsistent 
capitalizer; but a slight modification of the 
latter would serve the 
(if all the capital “(i’s” 
into such capitalizers, 
twenty-five capitals could be run into about 
three many 
great 

(our friend “(j. (b.” 
he asseverates that a capitalizer should per 
mit the lines to be “as close together or 
as far (but the 
“wished” is presumably meant to apply to 


purpose admirably 


were melted down 


the remaining 


times as minuscules, and a 
saving effected. 


is right again when 


apart as wished.” word 


mentality (i have 


their 


persons of normal 
known so stingy with 
that filled a 
sides they wrote all over it 
and then the 
tion to be deciphered by an inoffensive cor 


pape r 
both 


people 


after having sheet on 


again crosswise 
produc- 


sent palimpsestical 


respondent who had never done them the 


“One Capitalizer.” 


This Article is by Henry Wise of Indang, 
Cavite, P. I., and Explains Mr. Wise’s 
Ideas With Regard to “No Capitals.” 
sign for 

for tight- 


slightest injury. (a capitalizing 
the typewriter is 
fisted folks who wish to make the lines lap 


(any 


not intended 


Over one another to save paper. 
closer spacing that the sign i use permits, 
would be unsanitary for the eye-sight. 
“(no patent or copyright,” says “(j. (b.,” 
can prevent anyone from making applica- 


tion of the capitalizer idea, to any extent, 


or with any machine.” (as i am not an 
expert in patent law, i cannot say whether 
this statement is true or not. (all that 1 


can say is, that i have patented the idea 
of capitalizing small letters, or other char 
acters, by the use of “an arbitrary char- 
acter imprinted on the margin, or part of 
the margin, of the the letter 
take;” and that “it is to be noted that 


capitalizing sign may be of any other form 


space is to 


the 


or character suitable for the purpose from 
that (it may be that my patent 
will not protect me this pat- 
ented idea, tho i do not think it a violent 


shown.” 
in the use of 
presumption that it will. 

(but 
“(j. (b.s” logic. 
“need never, and should never, recuire the 


not the worst sample of 


“(the capitalizer,” he says, 


this is 


additional mechanism in any di- 


(he had already mentioned how 


slightest 
rection.” 
the might be and 
compacted” by the omission of capital let- 
the 


inclusion” of 


keyboard “simplified 


ters, and foghorned on superlative 


merits of a “supersessive 


twenty-six foreign characters of various 
breeds to take the place of the capitals as 
“a better alternative.” (as if the inclusion 
of all 


volve 


these characters would not in- 


“the slightest 
1 


new 
additional mechanism 
in any direction”! (the change recuired in 
the mechanism to fit a machine with a spe- 
cial capitalizing sign, such as i have de 
vised, is indeed slight in comparison with 
all of this “supersessive inclusion” of out- 
landish characters; so slight, indeed. as to 
the advantages 


be negligible, in view of 


gained by its use. 
(i do not mean to belittle the merits of 


the substitution proposed by “(j. (b.” (to 


any person who wishes to correspond in 
all of these languages, such a machine 
would no doubt be useful. (or a (russian 


alphabet might be substituted for capitals, 
as the (kanzler 
(but for the average man, the substitution 


typewriter is now doing 


of an italic alphabet for the capitals would 


be far more useful and convenient 


(the use of a special capitalizing sign 
does not necessitate an additional typebar, 
since the underscore bar is set free, this 


(the cap 
italizing bar should be bent slightly to the 
the 
striking 


character being no longer needed 


character in its 
the 


right, so as to print 


proper place without space 





would be the only chang 


(this 
cuired; but 


bar. 
whether it would constitute an 


“additional mechanism” or not is t leep 
a problem for me, with my limited knowl 
edge of typewriters. (if you wish to know, 
you might ask “(j. (b.” 

(i have not used my fonetic sty] f 
spelling in this article. (i confess that it 
is not “harmoniously adapted” to printtyp 


ing, with present ecuipment of printing 
fices. (neither is it patented or copyrighted. 
(anyone is welcome to use it who 


ing to foot the expense of a special 1 ne 
properly ecuipped. (and, tho it is nothing 
to me, (i advise you to do so. (but the 


capitalizer idea is another matter. ( 
the market, and (i am the patente 
“one capitalizer.” 


there is but 


WINNIPEG REMINGTONIANS HOLD 


PICNIC. 
The city force of the Remington Tyy 
writer Company’s Winnipeg offi had a 


red letter day not long ago. This th 
day of their annual picnic, whet r-old 
between salesmen, rep 


rivalries city 


shippers and general office staff 
settled 

This Winnipeg force works hat 
forward 


7 11 
cesstiully pushing 


prestige Western Canada. H 

this particular Saturday morning 

once retired from first place and Reming 
ton spirit at this branch had its t t 
upon what was to come in thi 

All minds were busily 

afternoon’s events Who was t 

ner? Who could eat the most 

In the baseball game would M: 


team of “Totalizers” beat Mr. D 


of “Rap Cards? 


At noon the office closed a1 


twenty-five hearty Remingtonia 
for Assiniboine Park. The big 
the day was the ball game, which 
by Mr. Bradley’s team of “Totaliz 


the running events in the men’s 
taken by Mr. Weir Miss Finl 


everything in the girls’ class 


and 


Supper was served by the ladi 


office in the early evening and Mz: . 


well entertained with music Ch 2g 
northern 
the 


time, each 


twilight was spent pleasantly by 


) 


party having a good old “Remingt 


Remingtonian leaving the 


nic with an intensified friendly f 


ward his or her business associates 


The National City Bank of | 
nounces that the bank has moved 
new banking room in the Natio: 


175 Dearborn str 
removal of bank to the new 
took place on Sept. 19 and the 

cordial invitation to fri 


Iding at 


the 


Bank Bui 


tends a 
patrons to call upon it in its nev 
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Th (A Grady-Rebuilt typewriter is a real rebuilt. 
: e € Every dollar of the purchase price represents in- 
trinsic value plus our small margin of profit. @ We 
St an d ard do not rebuild machines to fit prices. The 
L. machine is rebuilt; actually made over, and the cost 
carefully computed, 4 To this we add our reason- 
of V alue able profit and arrive at the legitimate selling price. 
dE |. © That is why Grady-Rebuilts are standards of 
value, in a class of their own. 4 Machines in the 
rough cost practically the same the country over. 4 Necessary parts can be 
bought for about so much—the variation is small. 4 Skilled labor runs so 
evenly that it is a question about any great difference here. 4 Now we have the 
following operations to deal with: dismantling, cleaning, enameling, nickeling, 
assembling, adjusting, inspecting, packing, shipping. 4% All these must be 
figured out to a nicety. We know to a fraction of a cent just what it costs 
to rebuild a machine RIGHT. 4 Thus we establish a standard of value, 
equitable in every respect to our trade. No manufacturer can reduce the 
selling price without a corresponding reduction in the value. 4 For every dollar 
less in the price there is a dollar less in the quality. 4 The selling price is in- 
variably an index to the value. 4 Every business man knows this. 4 Grady- 
Rebuilts are built right and the prices are consistent with the quality. 4 Acting 
on these principles we are daily adding satisfied dealers to our list. 4 It will cost 
you one machine to prove all we’ve told you. 4 As long as it is-so easy, 
why not TRY IT NOW. IT WILL PAY 7307717 
YOU. 4Grady-Rebuilts mean more sales, better Re veges 
profits, satisfied customers and repeat orders, COMPANY 
€ These all spell profit. Don’t forget there is 2 \pw No. 312-398 N. MAY STREET 




















STANDARD OF VALUE. 4We adhere CHICAGO, ILL. 
strictly to that standard. 4If you’ll exchange con- Headquarters and General Otttoes forthe 
fidences with us, it will be greatly to your advan. ‘™ GRADI-RESORE eee 
tage. @TRY IT JUST ONCE. (Oppocts he ae Ge 


Rie y- # , LONDON, B. C.) 
“The proof of the pudding is in the eating.” W. T. HARDING, Managing Director 
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Adding Machine 


the machine that does things 


128345 x 2425=—311236625. Computed and verified in 
12463 x 1324+19876 x 1245414864 x 2425—-77291832 
27-13/16 x 13-1/4—368.515625 


List 10 bales, giving number and weight of each, total 
weight, and the amount at 14-1/8c. 


Av) 


1421 bu. & 534 wheat at $1.12-1/2, $1599.61-1 
42400# oats at 72-1/2c per bu. (32) 960.62-1/2 


23 sacks (2004) at $16.75 per ton, $38.52-1/2 
42 sacks (1004) at $17.35 per ton, $36.43-1/2 


17365 ft. at $13.25. Wt. 22004 per 1000, Frt rate 22c 
Amount $230.09, Freight $84.04. 
121 pieces 1" x 10"-16' at $13.25, $21.37 
lengths 12! 14! 16! All 1-1/4" x 
Pieces 394 648 375 11979 ft. 


am 


From $2143.54 subtract $987.65, $1155.89 


extension and verification. 


The 
Only M 
Ops 


Touch Vi 


Ril 
oO 


17 5/12 doz. at $14.50, -— - - - $252.54 
276 1/2 yds. calico at 3-1/8c - - 8.64 
Bol. sugar, 334 at 5-3/8c - ~ ~ 17.95 
23 1/2 doz. eggs at 25c & 17-1/2# butter at 35c 
(One operation) Eggs, $5.87-1/2; Butter, $6.12-1/2 
Lengths 13'-10" 14'-5" 16! 18'-7" 20'-2" at 22c 
Pieces 123 52 132 124 45 
Less 65-10. (7775 ft) $538.81 
Give yds. running measure, of lineolium 2 yds. wide, to cover floor 
12'-10" x 8' 6", and amount at $1.50 per sq. yd. 
6.06 running yds. (6 yds 2-1/6"), Amt. $18.18 
28-7/8 days at $2.02-1/2 per day $58.47 
56 hrs. & 35 min. at 21-1/2c per hour 12.17 
$123.17, 3 mos. 21 days at 4-1/2% $1.71 
Door listed $12.00, Disc. 70-10-10% $2.92 
$135.00 less 70-10-10-5-2 1/2% $30.38-1/2 
REDU N 37 long tons to short tons - 41.44 short tons 
35 short tons to long tons - 31.25 long tons 
724004 Pig Iron to long tons ~ 32.32 long tons 
741004 Sand to cu. yds. (2646) 28. cu. yds. 
745004 Slag to cu. yds. (2300#) 32.39 cu. yds. 





The Dalton is without doubs the simplest, fastest, most perfect, practical, durable 

4 and versatile adding and calculating machine ever invented. It is in 
a class by itself. It performs all the work of any of the old style eighty-one key machines 
with greater speed and ease and in addition thereto does many things that they cannot do. 


FACTORY AND MAIN OFFICE: 


DALTON ADDING MACHINE COMPANY _ popLaR BLUFF, MISSOURI, U.S. A. 





Humanize Your Advertising Copy. 


success in 


would keep 


KNOW of no recipe for 
advertising. If I did I 
is nO more a science 


| 


of 


it myself. Ther: 
than 


ol 


there is a 
izations like the 


advertising science 
education. But New 
York Advertising Men’s League are work 


Orgal 


ing in the right direction. Co-operation 
and harmonious effort only can produce 
great results in so complex a state of so 
ciety as ours 


Advertising is a description of a place, a 


| 


All life is advertising. | 


thing, an event. 
do not differentiate between literature and 
advertising. Herodotus and Plutarch, who 
told us so much of what we know about 
old Greece and Rome, were advertising 
men 

[here are other big advertising achieve 
ments in history. The man who put that 
defiant message in the mouth of Paul Jones 
(something, by the way, he never said) was 
a_ headline But “We haven’t begun to 
fight yet” stands as an achievement of real 
advertising 

Now I’ve written some advertisements 
myself—for pleasure as well as for a con 
sideratior [ have written one for the 
Standard Oil Company and some for the 
Equitable Life Assurance Company. I do 


not claim to be an expert advertising man 
But as I thought the matter over I decided 
that advertising was not essential 
ly different kinds of 
Before beginning the advertisement I called 


am iili 


forceful 


from other writing 


to mind a habit of Lincoln’s; upon every 
conceivable occasion he used to say, “That 
reminds me,” and then tell a story. I set 


out to write a “that reminds me” advertis« 
begin with a sentence with which 
You may re 


advertisement 


ment—to 
would 
member that 
“The Standard Oil Company is an Ameri 
Nobody could deny the 


every reader agree. 


how began 


institution.” 


can 
statement; indeed, many would be favor 
ably impressed, for they would call to 
mind other great American institutions 
which excite their pride 

Was I right, then, in presuming that 
with this sentence I disarmed, in a degree, 
hostility sentiment? All great writers 


of patriotic 


By Elbert Hubbard—Reprinted from the 
Fra Magazine. 


are cumulative, and are masters of bri 
and pithy expression. In building up th 
Standard Oijl advertisement, what bette: 
models could I follow than the classics of 
simple English writing? So the next set 





/ Oh 
aw 
| i ; 
\ 
' 
od, s 


tence was a step ahead; I made another 
statement which could not possibly be dé 
nied. I said: “It deals in American 
product.” Don’t you see now the Stars and 
Doesn’t that evoke a bit 


you in a 


an 


Stripes waving? 


feeling? If so, are 


WANTING— 


To live like other people live 
To do like other people do; 
To act like other people act, 


is the craving of an advancing civilization. 
you would advance, cultivate and live up to these desires. 


FRED S$ 


, 


favorable position to extend fair considera- 
tion to the following arguments of the ad- 
vertisement. 

In writing advertisements, don’t be afraid 
to let yourself get into the copy. Let a 
smile go into the ink bottle, if it will. In 
advertising, you are dealing with very hu- 
man men, and you cannot mistake by let- 
ting your copy be human. In writing ad- 
vertisements I first try to have an idea; 
then I strive to put that idea into a form 
that may be easily read. Cut out every 
superfluous word. Make what you say in- 
teresting. Literature, and that means good 
advertising, need not be deadly dull. 

In building an advertisement for the 
Equitable, I tried to get a good headline— 

thought that could be expanded into a 
telling argument. Between New York and 
Rochester, on the train, I hit upon twelve 
such headlines, each of which I believed 
could be enlarged into a good advertise- 
ment. Then I eliminated and eliminated 
and reduced the twelve to the one that im- 
pressed me as the best. 

That one I submitted to Paul Morton and 
he seemed to like it. The advertisement 
stirred up interest, too.e For instance, cer- 
tain professional men wrote heatedly to Mr. 
Morton, protesting against employing me 
to write the advertising. One man espe- 
cially insisted upon an explanation. Mr. 
\Mlorton made use of the fifty-word tele- 
graph rate, and wired this gentleman as 
follows: “The reason why we have Elbert 
Hubbard write our advertising is that you 
will write and ask us why we’ have Elbert 
Hubbard do our advertising. Our repre- 
sentative will call upon you at ten to-mor- 
row morning to explain in person.” Could 
that man turn down the representative? 
Did not the company have a man inter- 
ested in the company’s policies in that 
man? 

So I say, in all advertising be human. 
Appeal to the great common instincts of 
mortal men. Let your advertising speak 
out of your own personality. And make 
that personality of yours healthy, normal 
sincere and honest. 


Therefore, if 


LINCOLN, Washington, D. C. 
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There Are Many 


Reasons 


Why dealers in office equipment should get acquainted 
with our line of office and typewriter chairs and our meth- 
ods of marketing them. 

We cannot begin to enumerate these reasons here but 
want to tell you that we have made 


“Quality” Chairs 


for many years and sold them, 
thousands of them, to dealers who cater 
to high class trade. Every chair has 
made good. Need we say more? 

We have prepared a catalog telling 
something about our Quality Chairs, 
with illustrations of some of them. 
Will gladly send it to any dealer 
on request. 

If You Can Sell Office Chairs 


That Meet a Demand for 
BEST; Write Us. 


OUR TERMS ARE RIGHT AND WE TREAT OUR DEALERS RIGHT 


Cc. A. COOK CO., Manufacturers, 


16-28 Osborne Street, Cambridge, Mass. 














VALLEY CITY DESKS 





have raised the quality standard 
of the furniture world. 


Write for deal 


VALLEY CITY DESK CO., SAX2,84?!P5 























FULL STEAM AHEAD. 


Late in the sixties a few gentlemen, as 


sembled at Secretary Seward’s hous: 


Washington, were discussing the recipr 

ty treaty brought by Judge Harris from 
Honolulu. One objection was that it might 
ultimately lead to annexation and foreign 
complications. Mr. Seward then made use 
of the following observations, which were 
so remarkable that the writer, who 
present, made a note of them 

‘Policies suitable to adolescence aré 
fitted to manhood. It is the mission of the 
United States to lead the world to demo 
racy, and it cannot continue to do this 
staying at home. This means an abando: 
ment of the protective system, the cultiva 
tion of foreign markets, the organizat 
of a sea-going navy, and the acquisition of 
commercial outposts 

What has happened since? 

We have acquired Alaska, the Hawaiian 
Islands, Guam and the Philippines, to say 
nothing of Porto Rico, Panama and certain 
other “commercial outposts.” We are sink 
ing $500,000,000 in the Panama Canal—for 
what purpese? Chiefly in the hopes to gain 
the Chinese trade, the only trade of suffi 
cient magnitude to warrant the outlay. And 
we relinquished a portion of the Boxer 


demnity, order to assure the Chinese 


that our desire to trade with them is 
ural, sincere and unmixed with any politi 
cal design. Plenty business, good friends 

In conformity with the policy of William 
H. Seward and John Hay, our colonial ad 
ministration of the Philippines, is making 
distinctive arrangements to push the Asiati 
trade, while the railway system of Alaska 
appears to be steadily approaching that 
shore of the Straits which is destined 
mately to connect the road with a 
steamers to Manchuria and China 

The course of our principal commer: 
the future will not be eastward, but west 
ward; and commerce means not the | 
gling gains of rival manufacturers, but 
generous profits of international excl 

The first step in this business will 


cut down our tariff to a commercial 

the next will be to assist China te ring 
her monetary system into such hart 
with our own that it will form no obstacle 
to trade; then full steam ahead.—W 


Street News 


INTERESTING SHORTHAND BOOK 


The D. R. Cox Method of Rapid 
hand Writing is the title of a new 
which aims to present the subject of sl 
hand writing in a way that will be a gt 
for the beginner and an aid to the writ 
of other shorthand systems. In his pt 
the author says: “In presenting this w 
to the public for criticism, we wish t 
there is no claim made as to the superior 
of it over any one of the followers 
Pitman Alphabet, although one may 
a few changes from the Isaac Pit 
course We base our method on 





writing more than we do upon any number 
of marks made, and we are apt to make a 
few more or less than other systems us 
* * It (the Cox Method) is a complet: 
exposition of syllabic sound. * * * We 
believe we use more consonant and less 
vowel sounds than any other system.” 

The author states that his system has 
been tested out thoroughly step by step 
since 1899 and its practicability proven be 
vond peradventure. He asserts that writers 
of his system do not lose the art of short 
hand writing, and that notes are legible to 


the writer years after they have been 
written 
Che real worth of the Cox method is 

increasing the efficiency of the school, as 
well as to increase the efficiency of the stu 
dent as a writer The method taught by 
the Cox system consists of more than first 
class shorthand and typewriting. It in 


cludes also a business education as a whole 


which enables the young man or young 


woman to go into an office and within a 
period of a little over two years, be able to 
earn a b vv salary. 


RICHARD S. BIRCH PASSES AWAY. 


We announce with regret the death of 
Richard S. Birch, son of James H. Birch, 
manufacturer of the well-known Birch Jin- 
rikishas, at Burlington, N. J. 

For twenty-five years the deceased was 
associated with his father in business, and 
was his constant companion and con 
fe ree. 

Che death of Mr. Birch occurred on Sept 
13, and Office Appliances extends its pro 
found sympathy to the bereaved father, 
who is a valued subscriber of this maga 
zine, and to the remaining family and 
friends of the deceased, who was a man of 
rare and admirable qualities. 


GOOD ADVERTISING STUNT. 


Strikingly novel and catchy is the new 
advertising idea of E. W. Harvey, Superior, 
Wis., a progressive photographer of that 
place. 

Mr. Harvey has originated photographic 
letters, which, on account of their novelty 
and attractiveness, are bound to win atten 
tion \ letter is printed by hand in neat 
letters, then photographed, and sent out in 
a folder in which appropriate photos illus 
trate the line which is being presented 
Photographic follow up letters are also 
used in carrying out the campaign. 

It is claimed that the work is not expen- 
sive for hand work 

While designed for banks, other lines 
could easily be presented by this method 
Anyone interested will receive full infor 
mation regarding the photo process by ad- 
dressing Mr. Harvey, as above. 

A cheapskate is a fellow who tries to 
prove that every man has his price by cut 


ting his own 


| 


= 
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MEDICINE CABINETS UMBRELLA STANDS 









OFFICE TABLE—QUARTERED OAK 
Top, 96x42—Legs, 4 inches 


NO. 559 





WE MAKE FOR OFFICE USE 


Tables Costumer’s 





Send for Complete Catalogues 





CONREY-DAVIS MFG. CO. 


SHELBYVILLE, IND. 


















ENSDERFER 
Typewriters 
Visible 
Writing 


Light 
Action 





BLIC 





Interchange- 
able Type 


Back- 
Spacer 





NEW No. 8 MODEL 
Equipped with DECIMAL TABULATOR for which no charge is made 





SEND FOR CATALOG THIRTY-TWO 


The Blickensderfer Mfg. Co. 


STAMFORD, CONN. 
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TYPEWRITER PLATENS 


Recovering 50c; $40.00 per 100 


Finished Platen covers ground on dead true 
steel mandrels shipped to any address prepaid 
upon receipt of 50c each or $40 00 per 100. 
We use the best grade of air cured rubber 


REBUILT 
TYPEWRITERS 


Under 100 M Over 100 M 
Remington No. 6 and 7..$20.00 $25.00 


Smith-Premier No. 2 and4 20.00 25.00 
SY We Oss so vce eee ca 22.00 27.900 
Under 27M Over 27M 
as Seo es Soe B... .. ss 30.00 35.00 
76 to 100M Over100M 
Underwood No.4....... 40.00 45.00 


ALBRIGHT BROS..REBUILT TYPEWRITER CO. 
801 HOLLAND BUILDING, ST. LOUIS, MO. 








One Writerpress 


One Boy 


day. 


saver The Writerpress is. 


A PRINTING PLANT 
The 


Writerpress Co. 
187 Writerpress Bidg., 
BUFFALO, N. Y. 
New York Office, 302 Broadway 
Chicago Office, 215 Dearborn Street 
Londen Office, 
408 Moorgate 
Station 
Chambers, E. C. 





One Addressing Attachment 







Figure out for yourself 
how long it will take one 
dirl with a typewriter to 
write one letter 5000 
times — or figure how 
many girls and typewrit- 
ers it will require to write 
one letter 5000 times 
IN ONE DAY. 


One boy with THE WRITERPRESS and ADDRESSING ATTACHMENT can print 
one letter 5000 times, and fill a different name and address on each letter, all in one 
The letters look so much like letters pounded out on a typewriter that an expert 
cannot detect the difference, only the Writerpressed letters do not have any mistakes 
in names or addresses and consequently no wasted postage. 

Contrast the time and cost of writing the letters on typewriters or printing them on a duplicating machine 


and having the names and addresses matched in on letters and envelopes addressed on typewriters with the 
cost of having the whole job done on The Writerpress and you will see what a wonderful money and time 


The Writerpress can also be convefted into an_ office printing 
plant by attaching a Direct Inking Carriage. 
circulars, office stationery, shipping tags, quotations, reports, etc., at one-half to three-fourths less than printer's 


Prints booklets, 


cost. Nooth 
er machine 
can do the 
variety or 
a quality of 
: its work. 
Send cou- 
pon for full 
information 
and samples 
of its work 
























TYPEWRITERS IN BRAZIL. 


Among the meritorious articles 

ican manufacture, and especially recognized 
throughout South America, is the 
Consul P. Merrill Grifhth 


writing to the Bur 


as such 
typewriter, says 


of Pernambuco, 


Manufactures, United States Department 
of Commerce and Labor. Several of th 
leading manufacturers and exporters of the 
United States have already established 
agencies and salesrooms in the principal 
cities of this country and practicaliy do all 


the business, which however, is as yet in its 


infancy. Other machines of foreign manu 
facture are cumbersome in comparison, and 
do not seem to answer the requirements ot 


the trade 


An American representative now travel 
ing through Brazil, who recently visited 
this office, told me that, without scarcely 


any effort on his part, he disposed of two 
dozen this 
His chief mission here, however, was not to 
but to and demonstrate to 
prospective the 
machine and appoint an agent. He 
light but very neat, 
portable article at about one-half the price 
of the standard machines, This light ma 
chine, with its superior and compact me 
chanical arrangement, workman 
ship and popular price, is especially 
venient for anyone who has light work or 


machines in city in one day 


sell exhibit 
buyers efficiency of his 
sold a 


compact, convenient 


excellent 


con 





who is traveling about from place to place, 
but for heavy office work there seems to be 


| a greater demand here for the heavier 


} standard machines. 


The duty on a typewriter of any descrip 
tion or weight imported into Brazil is 30 
added to custom-house 


milreis, which, 


charges for dispatching, commission, et¢ 


amounts to 52 milreis and 200 reis, 


Typewriters import 


or about 
$17 American money. 
ed from the United States are admitted at 
a reduction of 20 per cent of the main duty 
of 30 milreis. 

American 
this 


There is an 
manufacturers to extend their trade in 
this those 

l representatives who ar 


send 


opportunity for 


line in district, and interested 


should out 


familiar with trade conditions and wh 
speak Portuguese. In the event of this 
being inconvenient, all correspondence 
should be carried on and all catalogues | 
price lists should be printéd in Portugues: 
Those who desire to secure the names of 


leading typewriter dealers in this 


should write to the Bureau of M 


tures at Washington, D. C. 

The manager who puts into practice the 
workings of the Golden Rule with every 
one under him, from the womar wl 
scrubs his floors, to his most trusted em 
ploye, is going to reap figs from fig trees 
in better service 

A consular officer in Russia writes 
a firm in his district desires the add1 


of Americat manufacturers of 


paper 





A BOOK ON LIFE INSURANCE. 


handsome volume, splendidly written, 
john F, Dryden’s new book, entitled 
\ddresses and Papers on Life Insurance 
Other Subjects,” a copy of which has 
by the editor of Office Ap 

1 
M1 Iryden, who is United States Sen 
tor r New Jersey d president of the 
Prudent Insurance Company, presents a 
imber interesting and instructive lec 
tures in this 330-page volume, most of 
which |] to do with the inception, prog 


sults of industrial and ordinary 
life insurance There are several papers 
economics, taxation and super 
vision by the State and [Federal govern 
ments, to which have been added a memo 
rial addres Abraham Lincoln and Mr. 
Dryden’s address delivered in the United 
States Senate on the Panama Canal. Some 
of the lectures which comprise the book 
have been published in leading periodicals; 
others have been delivered in such places 
as Yale University, the East Orange Re- 
publican Club, the Newark Board of Trade, 
etc 

The problem of insurance, its rapid 
public favor, its benefits, etc., is 
nterests or should interest every 


growth in 
one that 

one in this age of industrial progress, and 
Mr Dryde 
ous subjects in a clear and interesting man 
ner. The workingman who earns but $10 
per week is shown how the insurance plan 
will be of great benefit from a _ saving’s 


n convincingly presents the vari 


standpoint, while the man of larger means 


is taught the value of protection for one’s 


1 


self while he lives and for his family when 


he dies 
The book is not an advertisement for the 
Prudential Insurance Company—far from 
it. It makes no claim of merit for the well 
known company of which John F. Dryden 
the head, but it goes into the matter of 


urance exhaustively, shows the inception 

of the ind istry, 1ts early problems, its econ 
omy, how to provide with certainty for old 
age, the problem of the uninsured, life in 
a career, taxation of life insu 

nee in the United States, regulation of in 
Congress, and the commercial 

Federal regulation of insurance 

As it mes from the brain of one of the 
est known men in the insurancs 

world it should be received as a valuabl: 


an important subject. 


Dryden’s lectures on “The Americar 

Type « Isthmian Canal” and the memo 
\braham Lincoln, which conclude 

the book, are masterful productions and 


quisitions to the list of orations 


ed American orators. These le: 

tures have nothing to do with the subject 
The |} k is printed on fine, rough cut 

k paper, in clear and beautiful type. It 
silk cloth, gilt lettered, and is 

every way a handsome and valuable vol 
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You pay NO ROYALTY 
on our valuable patents 




















@ In order to introduce the wonderful 


Ross Steel Ball Bearings 


to the business world, we are today selling our high-grade cabinets, 
with the exclusive Ross Patent feature, at the price you have 
always paid for the ordinary kind. 

@ By means of the Ross Patent, the drawer is suspended in its 
niche so precisely that it seems to roll in and out as if it actually 
touched no part of the cabinet at all. The Ross Cabinets area 
complete system of filing units—perfect examples of cabinet 
making—with this big patented, novelty feature added. 


@ Any dealer can make a success of this line—but we want the 
Do you belong to that class? Then, 
We can both make money. 


best dealer in each town. 
write today for further particulars. 








MUSKEGON, 
» MICHIGAN 





ROSS MFG. COMPAN 














Ideal Sealer 
Best One Out 


Only 5() Cents 


Sanitary 


Seals Envelopes, Attaches Stamps, Labels, Etc., Quicker and Better 
Than Any Other. Great Thing for Canvassers. 


IDEAL ENVELOPE SEALER CO. 


22 Blackstone Building CLEVELAND, OHIO 





MOISTEN 





> 
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INTERIOR STORE OF SPRINGFIELD OFFICE SUPPLY COMPANY. 


PROGRESS NEW ENGLAND CON- 
CERN. 


The Springtield Office Supply Company 
Worthington Springfield, 
dealers in high class office furnish 
that 
holding a creditable place in its field 
The three ye: 


ago, its 


of 00 
Mass., 
ings, 1s 


street, 


building a business is justly 


formed irs 
being the handling of a 
On August Ist, 1908, 
moved to 62 


company was 
purpose 
loose leaf line only. 
the 
Worthington street, where an entire line of 
On April Ist, 
1910, another move was made into the pres- 
ent at 66 Worthington 
where more space is enjoyed, the building 


office and store was 


office supplies was installed. 
street, 


quarters 


now occupied having a frontage of thirty 
feet and ninety feet depth. 


The manager of the Springfield Office 
Supply Company is William W. Burch, 
who accounts for the success of his busi 


ness by the application of several good old 


fashioned, reliable attributes, such as qual 


ity of goods, promptness of delivery, and 
persistency in the solicitation of orders. It is 
the policy of the company to give every 
customer all the assistance in its power 
in supplying him with the best goods 
the market affords. Every customer is 
given prompt and courteous attention, 


no matter whether he is a small buyer 


or a large buyer. It is understood 
by the customers that every article 
sold by this company, whether it 
comes from the stock or is specially 
made, may be returned if it is not sat 


isfactory. 
The 

for the 

Shaw, 


systems, 


the exclusive 


well 


company 1S agent 


following known lines 
Walker filing 
Horrock’s 


business 


devices and card 


ce sks, 


phonographs, 


Gunl ck 


Fd 


chairs, Edison 





Kalamazoo loose leaf ledgers and binders, 
John C. Moore Corporation and 
cabinets, Toledo Metal Com- 
pany’s goods, Crown Brand typewriter rib- 
bons and carbons, Durabul brand typewrit- 


binders 
Furniture 





er ribbons, Jones Loose Leaf Specialty 
Company's goods, and Triple Expansion 
ledgers and binders. 

WHY IS IT? 
(Reprinted from Baer Facts by permis 


sion.) 


Pap and | were talking it over the other 
The manner in which he was peeling 


that he 


day. 


his after-luncheon orange meant 
was revolving something in his mind and 
Like the 
advertised a back that 


I knew Pap, so I just 


attempting to reach a conclusion 


fellow who while 


“He 
went on upholding the silent end, 


knew Lincoln,” 


waiting 
for him to open up. 

“John,” 
snapped the last seed at the waste basket, 
riddle What 


quality would you say the average, or per- 


said he meditatively, as _ he 


“T’'m going to give you a 








haps I might better say, the typical Ameri- 
can business man mostly lacks 

“Well Pap,” said I, “that’s a tough one 
Not because I believe he is deficient in so 


many ways that it is hard to pick out one 
of his failings which is more general than 
the other but rather that the typical Ameri- 
can business man appeals to m«¢ pers« 
ifying the very highest type of isiness 
man. In fact in so many ways that Baer 
Facts would never get out on time if | 
started to tell you all the whys and whe: 
fores of my beliefs.” 

“I know, I know,” replied Pap as he set 
tled back in his chair, “maybe it’s easier 
for me to give you the answer b¢ the 
deficiency I speak of has been brought to 
my attention so many times.” 

At this juncture a loud voice bellowed 
“Hello, Pap—howdy, John?” and Thomp 


son, middle west man for Bunn & Co., ink 


manufacturers of New York and compet 

tors of mine, precipitated himself 

midst. Without apologizing for the inte 

ruption, he sat down on the edge of Pap’s 
desk and immediately began a flow of ver 
biage that covered everything the 
standing of the Giants to the home-coming 
of Teddy and Mystic Mazie the itest 


Broadway dancing favorite. He received 


very little encouragement from myself or 
Pap who merely gave his attention without 
comment After fifteen minutes this 
sort of thing, during which time he asked 
Pap to take dinner with him at the hotel 
which invitation was politely declined with 


thanks, seeing that I was there to stay and 


evidently realizing that things were not 
coming his way, he went out, visibly show 
ing his displeasure at his failurs butt 
in” successfully 

Pap turning in his chair smiled at me 
quizzically and pointing to the retreating 
figure of my competitor said, “Get 

“Yes and no, not exactly, what is it?” | 
responded 

“Courtesy,” said Pap, “just the ordinary, 
old style, home-made brand that distin- 
guishes the gentleman from the—well 
what?” 

“Mucker,” said I, and Pap smile ssent 


INGENIOUS NEW PENHOLDER. 


Chere have been various schet 
convert steel pens into fountain | 
it has apparently remained for George W 
\lexander, Room X. C., 602 | 
ental building, Baltimor 
the right idea I 
ve cents’ Mr. Alexander 
sample of a new penhold 


is claimed, is an imoprovet 


inything of its kind on thi rket 
The Economy penheocider is 
ranged that it is claimed one ha ly 
to dip once and the pen will take up 
ink enough to write one’s signatures 
ore than one hundred tim One’s 
favorite style of pen can be u il 
ording the advantages of a fountain 


pen. The holder will be sent 


ty days’ trial and may be returned 





PUT FULL POSTAGE ON FOREIGN 
MAIL. 

From Jamaica comes a complaint of the 
carelessness of American merchants and 
others doing an export business in not 
sufficiently prepaying their letters, thus 
imposing a penalty on their customers, 
amounting in some countries to double the 
unpaid postage. 

A small matter this may seem, but it is 
an important matter. Much is to be gained 
by a favorable reception to any letter, and 
when the recipient has a letter delivered 
to him with a postage due stamp thereon 
the good impression which might have been 
made is frustrated at the start. 

Now, as a matter of fact, it is almost al- 
ways the case that the man who wrote the 
short-paid letter did not mail it. The fault 
lies with the office boy who forgot to put 
on the extra stamp It may be argued 
that a stamp is a trivial matter anyhow, but 
there is more than the value of a stamp 
which enters into the matter. An instance 
has been cited where a foreign merchant 
in one day’s mail had to pay sixty cents 
penalty for some one’s thoughtlessness 
American mail must certainly have been 
looked upon with suspicion the next day, 
and with little cordiality . 

It is too bad to blame the office boy 
for this error He is in almost every case 
the most poorly paid employe in the se- 
tablishment, and in the rush hours of clos 
ing, when he often must work overtime to 
get the mail out, small wonder that he 
overlooks a foreign letter and forgets to 
add the extra stamp 

The following suggestions may be of as 
sistance in overcoming the evil: Why not 
make a rule in every office that the ste 
nographer—the one who writes the letter, 
must direct and stamp it? If those envel- 
opes issued by the United States Post Of- 
fice department are used, let her affix the 


additional stamp. Another rule would be 
to impose upon every stenographer the ne 
essity of writing the word “Foreign” in 
the upper corner of the envelope where 
the stamp is placed. The latter suggestion 
is a simple and efficient one. A firm who 


has tried it vouches for its efficiency. In 
this case the stenographer was warned that 
for every letter sent to a foreign firm or 
individual, not marked “Foreign” a fine of 
five cents should be paid. The effect this 
had was of more than incidental value—it 
trained the typist to be careful, and that 
care was exercised in other work. 

The house must stand the blame for the 
postage due stamp, not the office boy. It 
is for the house to correct the evil. It can, 
with a little foresight 


“In mental vision there are four ranges 
the man who can look no farther than th 
present is mentally blind; the man who can 


plan for the future has his eyes open; he 
who can plan for a lifetime is a general; 
and the man who can plan for generations 


is a genius.”—Sheldon 
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Interchangeable Carriage ? 


Yes, 


and best of all it takes but a 
few seconds to do it. 





It is not necessary to send for a mechanic to come and file, 
and fit, and make a repair shop of your office. You or any- 
body can make the change, it’s so simple. 

If you are doing several copies of manifold work on the 
VICTOR and somebody wants a hurry message written, just 
stop where you are, slip out the carriage with manifold work, 
replace it with another carriage and you are ready for business. 

Remember, it takes but a few seconds to make the change. 


Send for a catalogue today. 


Victor Typewriter Company 
812-814 Greenwich St. NEW YORK 








WE WANT: STATIONERS—TYPEWRITER SUPPLY MEN—OPERATORS | 


owen ee 





TO TRY 
The Chase Shock and Sound Reducers and 
Spring Clamp Attachments for all Type- 
writers. Price, per complete set, ... $1.00 













We can refer you to the largest firms, banks and type- 


in the country. 


— Sample, Catalogue, Selling Plan, Liberal Trade Dis- 


every city. t 


J. L. CHASE MFG. CO. Dept. O. TOLEDO, OHIO 


CO 
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WISE ONES— 


meaning progressive commercial station- 
ers and typewriter dealers in all sections 
of the country—report ever increasing 
business through handling 


KEYSTONE 
RIBBONS and CARBONS 


Your customers, after once giving Keystone Ribbons 
and Carbons a trial, find that they turn out hand- 
some work, clear beautiful letters, perfect second 
sheets, work that reaches the standard. The cus- 
tomers come back with repeat orders. The Key- 
stone Ribbons and Carbons soon build up a trade 
for themselves—retain old accounts—bring new ones. 


The reason for the success of the Keystone dealers 
lies in the fact that the ribbons and carbons are 
made better than the ordinary—made by formulas 
that are not experiments—made by craftsmen in 
the ribbon and carbon line—made dependable. 


The Keystone line will give your ribbon and carbon 
department a boost on the day they arrive. Compare 
our prices with some others. You will find them 


interesting. 
Let us tell you about our dealership proposition 
write today—we’ll make your ribbon and carbon 
department a success. 
Are you one of 
the wise ones? 


Keystone Carbon Paper Mfé. Co. 


Home Office and Factory: Franklin, Pa. 


New York Office: 26 Broadway, New York 
























GOOD BOOK ON FACTORY 
ECONOMICS. 
To write intelligently on such a 
as factory organization and its successful 
administration is by no means an 


task. Therefore, when such a book « 
to the market it should meet a cordial r« 
ception by those for whom it is intend 


A 


“Factory Organization and Admi 
tion,’ by Hugo Diemer, M. E 
book, carrying a message of va 
involved in the management 
its purpose being to show how m 
time and energy may reach their 
worth. The book is intended to 
ice not only to officers of manufacturing 
corporations, but also to works 
superintendents, accountants, ’ the 
heads of such departments as purchasing 
stores, cost and production—i1 1] 
employes of manufacturing 





who desire to acquire ac 
| grasp of successful work in det 
The author, who is professor 





Pennsylvania State | 


eering in th 

and consulting industrial engin 

| brought his message to the pul 

| twenty years’ of experience, of 

| about one-half was spent as 

and about one-half as consulta S 
| therefore, well qhalified to writ I 
a subject. The book contains 

| and its twenty-six chapters covet 


ject of successful factory admini 
a concise and practical manner. T] 
industrial engineering is first 

| dealing with the qualifications « 
trial engineer for most effective 
succession follows the economi: 
factory location, the planning 
staff and departmental organizat 
tive control reports of departn 
general office, the order dep 
of material, the drafting, patter: 
ing, stores and stock, and produ 
partments, foundry systems, ma 


and tool, and shipping and re 
| partments, time taking cost de; 
| aids in taking inventory, inspect 
ods in modern shops, employment 


and labor problems, wage systems 


ing of piece work rates, and the pr 
underlying good management 
concludes with a_ bibliography 


bearing directly on factory manage 
As ambitious engineers, first 
tern makers, and other high class 


heir books and mag 


men have tl 
reference and study, so should con 
engineers do likewise, and the bib 
is given for the purpose of showing 
who would acquire more knowledg 
books will satisfactorily answer th 
lems they are likely to meet 

For those who are interested 
cessful factory work the book 
welcome and profitable friend 
the way to producing better 
a better system, and all in all 
that will be a wise investment 
who feel the 1 eed of it. 

It is printed on highly calender: 


| bound in rich black silk cloth and 


trated with a goodly number of drawings 
and half tones 

Published by McGraw-Hill Book Com 
pany, 239 West 39th street, New York 
City and 6 Bouverie street, London, E. C 
Price $3 net 


REMINGTON TYPEWRITER BAND 
FINISHES TOUR. 
ded tour which the 
Band has been making through 
York and E: Ontario 
brought to a 


[The extet Remington 
[ypewriter 
Northern New 


peen 


astern 


has just close, and it 


proved one of the most successful of 
the many trips the band has made. This 
musical organization is composed exclu 
sively of employes of the Remington Type 


writer Works at Ilion, N. Y. 


\side from the regular concerts on thei 
schedule the band gave several complimen 
tary performances at various points. At 
Murray Isle in the Thousand Islands they 
played at the Yachting Ball given at the 
conclusion of the motor boat races. 

« At K ston, Ontario, they gave Sunday 

erts at two of the largest public insti 
tuti n the evening gave a concert 
at MacDonald Park before more than 10, 
000 peopl In addition to this audience, 
the river was alive with boats of all kinds 

The band was highly complimented on 
every ha t every stop they made, not 

r the excellence of their musical 
performances but also for the courteous 

gentlemanly conduct of each and every 
member. One very pointed indication of 


the way thei inces are appreciated 
was the ct that after their 
attered about the 


program 


pertorm 
concerts one 
ould find 1 programs si 
person securing a 


FRITZ BREAKS RECORD. 


MISS 
Miss Rose L. Fritz, for several years 
world’s champion typist, recently exceeded 
the 1 kable record she made last year 
Madison Square Garden during the 
ntest t the Business Show, where, for 
made a net average of 95 
words ] minute under Office Appliances 

ru 

Recently, while demonstrating at Toron- 
to during the Canadian National Exhibition, 
Miss Fritz wrote in one hour from unfa- 


words, or an average of 
With the five-word 
deduction for all errors her net average 
was 111 words per minute—l16 words more 
than her net a year ago, when she 
ichieved first professional 


miliar copy 6,891 
115 words per minute 


average 
place in the 
hampionship contest 


This is faster than most of us talk. 


SHERLOCK HOLMES IN BUSINESS. 
“You are typewriter for your 
correspondence too Miss 


using the 
personal much, 
Pompadoore.” 

“T do not use it at all for private corre- 
spondence, sir.” 


that this exclama- 
out?”—Buffalo Ex- 


then, 
worn 


‘How comes it, 


tion point is all 


press 
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This Machine Produces From 
1 to LOO Good, Bright Copies 
Quickly—Economically 


—ON 
ANY 
WEIGHT 
PAPER 


No Type to Set 
No Stencils to Cut 
No Washing 

No Soiled Hands 





The Billograph is a new type of duplicating machine that offers an importan 
service to such business quire from 1 to 100 copies of origina 
matter speedily and economically made on any weight paper. Although 
irst duplicating machine to offer efficient service in the order and 
nd varied that it lends the same efficiency 
of specifications, statements, statistics, 
instructions to buyers and salesmen, 
price-lists, stock-quotations, descriptions of real-estate, bulletins, maps, 
plans, real estate plats and other documents in colors, etc. And every copy 
- and readable—no blurred carbon effects. The sheets come out flat 


curl. 


| 1iouses aS Tt 


I 
billing field, its scope is so broad a 
to rapid and economical reproduction 
‘eports, notices, inte forms 


» F 
T-nouse 


is cleat 


id t 
ana ao not 








BINOGRAPH 
DU Pico ~ 


Simple Efficient 


fore lost between operations. Bands 
may be covered with original matter 
once each day. The ink is absorbed 
over night and they are again ready 
for use the following morning—and 
no washing is necessary. 


THE SAVING 


The Billograph offers to firms having 
sufficient duplicating work of the 
character for which the Billograph 
is intended, a tangible saving of from 
25 to 95%. One large business house 
states that our machine will save 
them fully $25,000.00 per year. 


THE PROCESS 


The Billograph: | 
no stencils to fs no type to set. 
From original documents written 
with copying ink—copying ribbon, 
copying carbon or indelible penc il, 
impressions are: made on a gelatine 
band 16 feet long supported by a steel 
plate and over which is run a simple 
mechanism for feeding and drawing 
off copy by the same operation. A 
single turn of the crank a fresh 
surface into position to receive a new 
As it takes but five seconds 
a band, little time is there- 


WRITE FOR BOOKLET 


Our new booklet describing the single type Billograph is just off the press. 
For a more definite understanding of this new machine—and its new mission 
in the business world—simply write us on one of your business letterheais 
these booklets to you immediately. 


rocess 1S 


1 
simpl 


brings 


original 
to replace 


and we will be pleased to forward one of 


BILLOGRAPH SALES COMPANY 


444-51 MONADNOCK BLOCK CHICAGO 
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CAPTAIN BURTNER, BENEDICT. 

The good wishes and congratulations of 
Office Appliances go out to Captain O. A 
Burtner and Mrs. Burtner, who was until a 
few weeks ago Miss Florence C. Jones, 
Rochester, N. Y. The wedding took place 
early in September, at the parsonage of the 
First Methodist Episcopal Church at Albu 
querque, New Mexico, the Rev. Frank W. 
Otto officiating, and was the happy climax 
of a romance of fifteen years. We are sure 
that in all New Mexico there is only one 
person more fortunate than Mrs, Burtner, 
and that one is, of course, Captain Burtner 
himself. 

When one starts in to 
wishes to a couple like Captain Burtner and 
Mrs. Burtner, one needs the pen of a Dick- 
ens to do one’s sentiments justice. Ordi- 
nary expressions of felicitation inept 
when addressed to those whose personali- 
the ordinary level of hu 


expreess good 


seem 


ties are above 
man kind. 

Reckoned even according to the prosai 
levels of life, Captain Burtner is a success 
ful man, He is a business man, proprietor 
of the Albuquerque Typewriter Exchange, 
and New Mexico representative of the Roy 
al Typewriter Company. 

His knowledge of military affairs and his 
actual rank entitle him to be addressed as 
“Captain,” for captain he is, or was, in his 
state’s military The 
is in the photograph and in the records 


organization. proof 
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That is a Captain Burtner—his 
business and military side. The other Cap- 
tain Burtner is the man under the evening 
the are over. 


side who 


part of 


activities 
—the 


when day’s 


the 


lamp 


This is we know man 





CAPT. O. A. BURTNER 


lanes of 
of 


dark 


footsteps 


wanders in down the 
old London, the 
Chuzzlewit upon his works of kindness, sor- 


rowing with Little Nell, exulting in the self- 


fancy 
following 





effacing heroism of Sidney Carton and drop 
ping a tear for the fine courage little 
dressmaker who beheld through Carton’s 
eyes a vision of the life beyond whe love 
and kindness would abide instead of the 


prison and the guillotine. In spirit we, too, 


have wandered with friend Burtner on 
Christmas eve to where, in the same crys 
tal globe, we have beheld the dream of 
Scrooge. We have wandered in fancy with 
him along the lane where poor Smike 
sought refuge from the _ brutalities of 
Squeers, ind have exulted i: n usty 
bellow of joy when Nicholas Nickleby 
avenged the wrongs of his friend and 


protege. We, too, have shuddered a1 
our breath as we saw the grinning Cark« 
step back, back, back in front of the 
rushing train, and have with our é 
beheld the tragedy of a man chang: i 
formless, lifeless Thing. And in th 
ings we have joined that rar 
with Burtner at our side, come 
with Dombey as he gathered his daug 
children about his knees and told 
story of a little boy who once was | 

Yes, Captain Burtner, we kno Little 
Dorrit and David Copperfield and dear old 
Pickwick and Micawber Lord bles 
yes, we know them all, and so, 
other has come into these intimacies to pre 
side over the heart and home of Capt 
3urtner, we say with sincerity as deep as 


that of Tiny Tim, “God bless us, every ons 





New Line of 


No. 331-42 Sanitary 











The Quigley Furniture Co. 
Whitesboro, N. Y. 


UIGLEY’S 
Rolland Flat Top Desks 


Made in Quartered Oak Deck Tops, Writing 
Beds and Fronts, with Plain Oak End and Back 
Panels and in Birch Mahogany. 





Sizes 
42 in. 
50 sé 
Bh 


60 eé 








Write Dept. 3 for New Catalog No. 10 





330-42 


Sanitary 


No. 
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DEATH OF PROMINENT TYPE- 
WRITER MAN. 


in August 30, at Quebec, Canada, o 
curred the ath of Charles W. McFe 
manager of the Washington, D. C., office 

the Smith Premier Typewriter Com 
pany. Mr. McFee had been suffering for 
some litt time from what was supposed 
to be acute indigestio1 ut which dev 

p nto Bright’s diseas¢ He was spend 
ing his ition at Quebec, and on th 
29th was taken ill He went to the hos 
vital, where he died next day 

Mr. McFee’s funeral took place on Sat 
urday, September 3, at St. Thomas’ 
Church in Washington. H. 1. Seddon rep 
resented the officers and home office force 

the Smith Premier Typewriter Com 
pany, and Manager Yerkes of their Phila 
delphia office and Manager Bell of their 
Baltimore office ‘represented the managers 
ind sale rcé 

Mr. McFee graduated from Princeton in 
1879, taking up the study and practice 
law, and terwards became private secr« 
tary to Senator Gray of Delaware, latet 
Judge G1 of the Circuit Court. 

Mr. McFee served in two Democrati 
National mventions as delegate from 
Delaware in 1892, when Grover Cleveland 
was nominated, and again in 1904 whet 
Judge Alton B. Parker headed the Demo 
cratic ticket Besides being a member of 


( 

the Metropolitan and Chevy Chase Clubs 
Washington, Mr. McFee was a member 
the Princeton Club of Philadelphia. 

Mr. McFee entered the employ of the 
Smith Premier Typewriter Company, 
March 5, 1903, having been appointed man 
ager of their Washington office. He made 
a brilliant success of the Washington office 
and his loss will be widely felt because of 
the many friends he had made in the or- 
ganizatio1 

The Washington office was closed Sat- 
urday, September 3, as a mark of respect 
to his memory 

The pallbearers were Andrew Gray, At- 
torney General of Delaware; Charles 
Cullen of Georgetown, Del.; Philipus Mil- 
ler of Philadelphia; Gist Blair, J. William 
Henry, Dr. Ralph Jenkins, Robert Fitch 
Shepard and L. Kemp Duval. 


A CORRECTION, 

Baldwin’s Ginger Pot for July, August 
and September, which we mentioned in the 
last issue of Office Appliances, was printed 
on the Automatic Letter Machine. 

\ mistake was made in this respect in 
our previous announcement, in which we 
stated that it was printed on another 
duplicating machine 

Since both duplicators are well known 
and enjoy the highest possible reputation 
in the trade, we believe that this correction 


will be sufficient to put the trade right 11 
this particular instance The work is cred 


itable to any duplicator, and we believe 


that apologies are hardly necessary. 


| 
| 
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What YON ae 


r copies than can be obtained with 


Roneo means better, cleanet 
the slow, laborious, antiquate¢ a iette! 


Roneo means original letters 


unmutilated—you would not know the 


Roneo means the elimination of 
laden clothes, stagnant water, blotters 
Roneo means ten times better 


Means 





turned out clean and dry, unblurred, 
had ever been copied. 

filthy water pans, ill smelling germ 

and ‘oiled sheets. 

copies in one-tenth the time—and 





NO WATER REQUIRED 





Roneo means copying paper sold ready for use—supplied in rolls, 
nd delivered from the machine in ae of uniform size sheets, ready to 
» they are firmly bound. 


slip into a Roneo letter book whe 


Roneo means that the letter book may be retained—many people 
prefer to keep copies of their correspondence in books—it is a time honored 
institution—we do not discourage it—-but, where preferred, Roneo copies 
paper being particularly well adapted 
for vertical filing as it possesses the requisite stiffness and strength. 


may be filed loosely Roneo copying 


a 





You can do this with the Roneo Letter Book! 





Mr.Office Appliance Dealer: 
0°, of your customers are 





still using the letter press! 





You don’t believe it? Very 
you know how to 
prove our statements, 


Better get our proposition. 
We may be able to give you 
the agency for your section. 
Some very desirable territory 





FYONES COMFANY 


NEW YORK 


Branches or dealers in all leading cities 


371 BROADWAY 

















The Business Show and the Contest. 


HE time for the Annual Business 


Show at Madison Square Garden in 

New York City draws on apace, and 
as the date of the opening, October 22d 
gets nearer and nearer, the booths are fill 
ing until at the time of writing but few 
remain unreserved. 

The Show will be replete with features 
that will interest the public, and other fea 
tures that will be of special interest to deal 
ers in office appliances. One of the fea 
tures of the Annual Business exhibition, 
which will be of special interest to the pub- 
lic, will be the part taken by the Edison 
entertainment. Mr. 
have his 


Phonograph at the 
Edison has consented to 
ants see that short addresses from a num- 
ber of the leading men in the office appli- 
ances trade are taken on the Edison phono- 
graph, and these will be reproduced in the 
concert room of Madison Square Garden on 
a certain evening during the business show. 
A list of some thirty speakers who will 
give two minute addresses will probably 
render this a most unique and unusual ex 
hibition. These speeches will be by men 
who are leaders in the business world, and 
will be in themselves, of considerable inter 
est. Added interest will be lent to this fea 
ture of the program by the fact that the 
speeches will be delivered by a phonograph 
equipped with a special device which speaks 
much louder than an ordinary machine of 
the kind, louder than an individual 
ordinarily speaks. There will be no diffi 
culty in hearing every word of these ad 
dresses all over the hall. These phono 
graph records will not be reproduced any 
where except at the business show 


assist- 


and 


Probably the event which holds the cen 
ter of public interest at the business show is 
the typewriting contest which this year will 
be an international event, for just previous 
to the time when the contest is being held 
at the Madison Square Garden, a similar 
event will be held in England. For several 
years a series of nominally 
contests in typewriting have taken place in 
far the contestants have 

Americans. With the 
making these 


international 


America, but so 
exclusively 
praiseworthy intention of 
competitions actually international in char- 
acter arrangements have been made to hold 
the contests in the two countries 


been 


The chief event is the international cham 
pionship, at present held by Miss Rose 
Fritz, of New York, the title taking with it 
the silver trophy valued at $1,000 offered 
by the publishers of Office Appliances. 

A second event, known as the amateur 
championship, follows the chief event, and 
is open to all who have never participated 
in the American international contest. 

The third event will appeal more particu- 
larly to students, being confined to those 
whose experience in typewriting in any 
shape or form dates back no further than 
September Ist, 1909. 


Space Now Nearly All Sold and Program 
of Events One of Best Ever Prepared. 


All three contests for England will take 


place at Olympia in London, on the elos- 
exhibition there, 


ing day of the business 


October 22nd, and the results will be cabled 


to the management of the New York busi- 


and will be announced on the 


which the 


show 


ness 
evening on similar contests in 
\merica are pulled off. 

There will be one contest at Madison 
Tuesday evening of 
others be held 


Garden on 
show week, and the 
on Thursday evening. 


Square 
will 
features of the business 


Of course the 
f business men 


show from which 
greatly profit will be the exhibits of new 
devices and appliances which will be on dis- 
include a wonderful va- 


will most 


play. These will 
riety of new machines and devices and im- 
provements upon machines and appliances 
already well known to the trade. Among 
the interesting exhibits will be those of the 
Rogers Addresser Company, which will dis- 
play the new combination duplicating and 
addressing machine, the model No. 6 ad- 
dressing machine and the rest of the Rog- 


ers appliances, all of which are of great 
interest to the office appliances trade. Rob- 
ert McCrum will show the Abrader rapid 
envelope opener; the Standard Stamp Affix- 


er Company will be present with an exhibit 
of their line, also the National Machine 
Recorder Company of Chicago; the Dalton 
\dding Machine Company with an interest- 
ing display; the White Stamp Affixer, made 
Office Manufacturing 

of Providence, R. I.; the Bur 


by the Appliances 
Company 
roughs Adding Machine Company will also 
be present with their usual display of the 

Burroughs adding and listing 
The Wizard Patent Developing 
New York present a 


lines which have heretofore 


well known 
machines 
Company of will 


number of new 


never been shown by that company at a 
business show. The Belknap Rapid Ad 
dressing Machine will present a complete 


The Elliott-Fisher Company 
will have a well equipped booth, as usual, 
showing the Standard Writing-Adding Ma- 
and the Book Recording macl 


Multipost'Company of Rochester, will 


equipment. 


chine 1nes 
The 
show a very interesting line of mailing ma- 


adding machines will 


chines. Among the 
be the Calculus, with which the readers of 
Office Appliances are already familiar. 
\mong the duplicators will be the Daus Tip 
The Reynolds Envelope 
sealer will be present, also the Addresso 
graph Company with a very extensive dis- 


Top duplicators 


play of the automatic feed addressograph, 
graphotypes, card index 
graph, etc. An interesting exhibit 
that of the Montague Mailing Machinery 
Company which will display a full line of 
its well known machines. Among the type- 
writers represented will be the Underwood, 
the Bennett Portable typewriter, the Mon- 


otce addresso 


will be 


a 
othe 


arch typewriter, and very likely 
the leading machines. Proudfit Loos« 
Company will display its well known 
of loose leaf 
of other devices which will also be on 
Among the furniture displays to 


goods, and there are scores 


play. 
shown at the business exposition will be th 


lines of the Unit Steel Cabinet Company, 
and those of other well known ste ind 
wood furniture manufacturers. 


noted, the Edison Busi: 


Company will 


As already 
Phonograph have 
complete and extensive display of their 
known goods 

Plans for the decoration of the Garde: 


show 


for the week are practically com 
pleted, and it is declared by the manag: 


ment that the appearance of the exhibition 
hall will be an improvement on any of thi 
previous years, 

novelties to be shown at 
Universal Information 
neat pedestal 


Among other 
the Garden are the 
Bureau stands. These are 
stands in the form of a desk, and on the 
flat surface, under glass, appears a diagram 
of the with the location of each 
exhibitor indicated. This will simplify 

matter of visitors going direct to any p 


1 


ticular booth or stall, and will eliminat 


Garden, 


confusion 
Several of these information stands 
be located at the entrances to the Gar 


[he show will open on October 22m 
29th. For intere 


that has ever been hi 


close on October 
business show 
exceed this one, and all those who 
range to attend should certainly 
Many of those who g 
convention will avail t 


the opportunity 
the Baltimore 

selves of the opportunity to be 
York during 
pecially those who go to 
Western and Southern points. 


part of the show wee 
Baltimore 


The Business Show is by all odds the big 


gest event in the office appliances w 


and 
manufacturers and dealers. 


should receive the liberal support 


TAKES CHARGE OF SIOUX CITY 
OFFICE. 


P. W.. Hennessy has recently 
charge of the office of B. F. Swanson ¢ 
pany, Inc., distributers for L. C. Smith & 
Brothers typewriters, 510 Fifth street, Si 
City, Iowa Mr. Hennessy is a live 
ling business man and it is safe to 
that the L. C. Smith & Bros 
in the Sioux City territory are in g 
hands 

In spite of all competition in Gert 


the American typewriter is pre-eminent 
half dozen kind 
office 


matter what one of a 
taken as an example. 
plies the fact that an article is of Americat 
make vouches for its quality and usefulness 
American. 


Among 


—Baltimore 











DESIRES TO SELL MUSIC TYPE- 
WRITER. 


The combination music and regular type 
writer which was described on page 60 of 
the September number of Office Appliances 
is in the market. The inventor and paten 
tee, M. Gabriel Marie Nicholas Lafarie of 
Cognac, Charente, France, desires to get 
into communication with persons desirous 
of taking the business of producing and 
marketing the machine. It is already well 
protected by patents in England, France, 
Germany and the United States. 

The inventor is willing to make all rea 
sonable arrangements and concessions to 
secure the necessary capital to market the 
machine. He will place the concession for 
the Western Hemisphere alone, or for the 
Eastern Hemisphere, or for a greater con 
sideration will give the concession for the 
entire world, reserving to himself a reason- 
able royalty percentage, to be arranged 
upon a basis which shall be mutually sat- 
isfactory. In short, it is the desire of M 
Lafarie to make any reasonable and busi- 
ness-like arrangement which will result in 
placing his invention upon the market at 
the earliest moment consistent with the 
proper completion of the necessary details 
of manufacture 

M. Lafarie’s invention is important. It 
combines a machine upon which it is prac 
tical to write music in a clean, rapid, legi 
ble manner, with even greater accuracy and 
with the same latitude with which it is pos 
sible to write music by hand, but with the 
same speed and ease with which ordinary 
typewriting may be accomplished. In addi 
tion to this it is possible to employ th: 
machine as a regular typewriter without the 
music writing mechanism getting in the 
way or offering any inconvenience or ob 
stacle to the operator It is, in short, a 
two-in-one machine, which offers all the 
advantages of a single machine in each one 
of its separate offices 

The use of such a machine, should it bs 


properly backed and placed upon the mar 


| 
| 
| 





ket in a manner to bring it to the attention | 


of the public, could hardly fail to increase 


steadily among cultivated and musically in 


clined people, in-private homes, and among | 


music publishers and writers of instrumen 
tal and vocal music, to whom old methods 
have long been a source of irritation ant 


drudgery It is not too 


much to hope that 
the distribution of such a typewriter gener 
ally among people of musical education and 
talent may result in saving to the world 
many a gem of melody that would other 
or lost in the labor of 
translating the harmonies in the mind to 


wise be forgotten 


the written page. 

Life will give us whatever we put into 
just like a bank. Put 
joy into the world and it will come back to 


it. In a way, it is 


| 
| 


you with compound interest, but you can’t | 
, , 
check out either money or happiness when | 


you have made no deposits. 
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A Successful BUSINeSS—for the Buyer 


All enlightened humankind strives for success that 
comes through effort. There are as many defini- 
tions for success as there are individual minds. 
In business, success means, practically speaking, 
to grow in volume of business, to pay all debts 
when due, to pay an average remuneration for 
labor given, and to have the bank account grow 
to meet possible emergencies; to give capital, 
brains and effort invested, a legitimate return. 
That is success achieved, but success has no limit 
in its degrees. Measured by volume and money, 
success can become greater every year. Any de- 
gree of permanent success, a success that never 
retrogrades, cannot become such except through 
selling goods that have been made of honest ma- 
terials and workmanship, have true merit for the 
purpose for which they are to be used, fulfill all 
claims made for them, are sold under strict busi- 
ness principles, give user value received, and make 
him satisfied with his purchase. Such a business 
is a permanent success and becomes a still greater 
success as the years go by. It is self-evident why, 
as originators and pioneers, we are the leading, 
largest and most successful stencil process duplicat- 
ing machines and supplies makers in the world. 
Think this over, Mr. Buyer, for your needs. 


A. B. DICK COMPANY, S804%%e" 


The house that never forgets the user 


Here is illustrated our very 
lastest product with improve- 
ments that place it in a class by 
itself. It has an Automatic 
Self -Inker — the greatest ad- 
vancement ever made since dup- 
licating machines were first in- 
vented. 


Ask for “76 Catalog.” 





The New Number 76 Rotary Mimeograph 
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The MOLIT16RAPY/7 in 


Sixty-One Permanent Exhibits 


COMEW HERE near you there is a permanent 
\) exhibit of the Multigraph. At that exhibit, 
on any business day 1n the year, you can have an 
actual demonstration of the Multigraph and its 
application to your business. You can try the 
machine yourself, at your leisure, and see how 
little instruction is required to learn its use—how 


little practice to develop speed. 


Akron, Ohio 
Albany, N. Y 
Atlanta, Ga 
Baltimore, Md 
Birmingham, Ala 
Boston, Mass. 
Buffalo, N. Y. 
Chicago, il 
Cincinnati, Ohio 
Cleveland, Ohio 
Columbus, Ohio 
Dallas, Texas 
Denver, Colo 
Des Moines, lowa 
Detroit, Mich 
Fresno, Cal 
Harrisburg, Pa 
Hartford, Conn 
Houston, Texas 
Indianapolis, Ind 
Jacksonville, Fla 
Kansas City, Mo 
Lincoln, Neb 
Los Angeles, Cal 
Louisville, Ky 
Memphis, Tenn. 
Milwaukee, Wis. 
Minneapolis, Minn 
Montreal, Que 
Muncie, Ind 
Nashville, Tenn 
Newark, N. J] 
New Orleans, La 
New York 
Norfolk, Va., 


119 State St. 
307-309 Candler Bldg. 


36-37 Franklin Bldg 


650 Brown Marx Bldg. 


546-548 Old South Bldg 


393 Ellicott Square Bldg. 


277 Dearborn St 
200-201 Bell Block 
314 Caxton Bldg 


316 New First Nat'l Bank Bldg. 


309-310 Juanita Bldg 


1137 First Nat'l Bank Bldg. 
905-6 Observatory Bldg. 
402-3 Tolsma Bldg. 

1944 Tulare St. 

No. 1 Troop Bldg. 


252 Asylum St 

414 Scanlan Bldg 

426 State Life Bldg 
510 Bisbee Bldg 

730 Delaware St 
Oliver Theatre Bldg 
159 Pacific Electric Bldg 
82 Todd Bldg 
232 Randolph Bldg 
538-539 Wells Bldg 
15 South Fourth St 
409 St. Nicholas Bldg 


524 West Jackson St. 

604 Stahlman Bldg. 

411 Central Bldg. 

601 Canal; Louisiana Bank Bldg. 
1108 New York Life Bldg. 


$12 Paul; Gale Greenwood Bldg 


Just go to the nearest of these sixty-one branch offices: 


Oklahoma City, Okla 504 Colcord 
Omaha, Neb 
Philadelphia, Pa 
Pittsburgh, Pa 
Portland, Ore. 
Providence, R. I. 909 Lapham 
Richmond, Va. 709 Mutual 
Rochester, N. Y 443 Powers 
Sacramento, Cal ; 527 
Salt Lake City, Utah 110 Atlas 
San Antonio, Tex 
San Francisco, Cal 
Scranton, Pa 
Seattle, Wash 
Spokane, Wash 
Springfield, Mass 
Springfield, [1 

St. Louis, Mo 
Syracuse, N. Y. 
Toledo, Ohio 
Toronto, Ont 
Vancouver, B. ( 
Washington, D. C 
Wheeling, W. Va 
Wichita, Kans 


908 Chestn 


230 Beck 


. 562 Pacific 


405-407 Crary 

408 First 

210 Myrick 

. 211 Ferguson 
411-12-13 Fullerton 
213 Post-Standard 
813-814 Spitzer 

129 B: 

307 Crown 


409 Schmulbach 
. 17-19 Samuels 
) 


207 Jeffers yn, 


Bldg 


305 Paxton Bloc] 


ut ot 


305 Third Ave 


Bldg 
Bldg 
Bldg 
Bldg 
J St 


Bldg 


319 Navarro St 


Bldg 
Ave 
Ave 

Bldg 

Bldg 

Bldg 

Bldg 

Bldg 

iy ot 


Bldg 


1315 New York Ave., N. W 


Bidg 
Bldg 


Winnipeg, Man 232 Chamber of Commerc: 


The American 
Multigraph Sales Compa 


Executive Offices and Factory: 
1806 East 40th St., Cleveland, O. 


European Representatives: The International Multi- 
graph Co., 79 Queen Street, London, E. C., England 
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The MULIIGRAPSZ in 
Sixty-One Permanent Exhibits 





Demonstration-Rooms in the New York Office, showing Hand and Power-Driven 
Multigraphs, the Universal Folding-Machine, and the Markoe Envelope-Sealer 





‘ | exhibit in the New York office is of par- 

ticular interest and importance. Besides the 
standard exhibit of the Multigraph and the Uni- 
versal Folding-Machine for office use, it includes 
our latest devices—the Compotype horizontal 
typesetting machine, for use with the Multigraph 
auxiliary printer, and the Markoe EleetHe 


Envelope-Sealer. 


. Every progressive business man owes it to 

The American hiniself and his business to become acquainted 

. with these time-saving, money-saving, business- 
Multigraph Sales Company getting office appliances. 

Executive Offices and Factory _ They increase profits by reducing the cost of 

1806 East 40th St., Cleveland, O. printing, folding and mailing, or by producing 


European Representatives: The International Multi- more advertising-matter with the same expen- 
graph Co., 79 Queen Street, London, E. C., England diture. 
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We Beg to Announce the Arrival of a New SUN 


MODEL 
No. 2-A ‘ 


, 
‘ 





In addition to the well-known good features of the No. 2 model, 
the following have been included: 


Carriage, 94 inches wide. The latest idea in Paper Feeds, 
Writing Line, 84 inches. AND 

Triple Line Spacing. The very best Back Spacer Ever 
Extra Key, making 84 characters. Produced. 


Let us tell our story to you in our con- 
servative way. There is no raving in it. 


THE SUN TYPEWRITER COMPANY 


317 Broadway Address, Sales Organization Dept. NEW YORK 








Abolish “That tired feeling” TODAY 


MecCLOUD BACK RESTERS are the great conservators of busi- 
ness energy. If you believe in conservation of your personal 
vitality as well as of our national resources you believe emphati- 
cally in McCLOUD BACK RESTERS. 

The special features are the easy adjustments. The 
back can be instantly adjusted forward or back- 
ward to any required position without rising from 
the seat. The back itself can be raised or lowered 
to suit the taste. There is also an adjustable 
screw attachment whereby the seat can be raised 
or lowered to any desired point, yet revolving free- 












ly without changing the height. 


DEALERS 


You can make good money out of this line, 
whether or not you have ever handled of- 
fice furniture. 

WRITE TODAY FOR FULL INFORMATION 


The Davis Chair Company 


DEPT. 4 


Marysville, Ohio. 




















HANDY TYPEWRITER COVER. 

A cover for typewriters that will effec 
tually do its work and not be cumbersome 
when not in use is indeed a boon to any 
one who manipulates a writing machin 
There have been covers of various desigt 
since the typewriter was first produce 
most of which have in a way been satisfa 
tory, yet all have had their disadvantag 


[The tin cover which effectually exclud: 


dust fills its purpose well when in use, b 
is an awkward affair and takes much valu 
ble space at other times. The cloth c: 
has the disadvantage of not fitting closel 
around the bottom of the machine and 
troublesome to put on and remove. TI! 
rubber cover is not only ill fitting, | 
cracks and soon wears out. 

The Spiro Manufacturing Company, 106 
W. 10lst street, New York City, have 
their new Spiro’s “Auto Folding” Typ 
writer cover an appliance which it is claim¢ 
is the only one that is dust proof whicl 
occupies no valuable space when not in us¢ 
It fastens to the machine and the foldins 
steel frame swings open and closes wit 
out difficulty. When not in use fol 
flat and is out of the way. 

The Spiro company are desirous of 
ranging for agencies throughout the Unit: 
States and Europe for the sale of th 
covers. Full particulars may be obtair 
by addressing the firm as above 


LEARNED TYPEWRITING AT 
EIGHTY. 

James Clark McGrew, who laid claim 
being the oldest ex-congressman in tl 
United States, died at his home at Ki: 
wood, W. Va., September 18th, in his ni: 
ty-eighth year. Death came unexpect 


from heart disease after the celebration 


“his ninety-seventh birthday, held recently 


He served in the forty-first and forty-se¢ 
ond congresses, and was one of the fifty 
five Unionists in the famous Richmond co1 
vention who opposed secession from Vir 
ginia, 
After his eightieth birthday Mr. McGri 

learned to operate a typewriter, and si1 
then conducted his own correspondence 01 


the machin 


GLOBE REGISTER MAN MARRIES. 
B. M. Boyd, secretary and manager of th 
Globe Register Company, Cincinnati, Ohi 
was married in Holy Trinity Episcopal 
Church, Brooklyn, N. Y., Sept. 28, to Mis 
Laura V. Roberts of New York City Che 
happy couple left immediately on their hon 
eymoon trip to Bermuda and will return to 
New York Oct. 6, visiting Washington and 
Baltimore on their way to Cincinnati, which 
will be their home. Mr. Boyd has been con 
nected with the Globe Register Company 
for many years, most of the time as man 
ager. The company’s many agents and 
representatives throughout the country will 
all be much interested in and pleased by 


the good news. 
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NEW OFFICE APPLIANCES COM- charge of the office furniture and cabinet ing with the prominent company from 
PANY IN ST. LOUIS. department. Mr. Rawlings resigned his po which he has just resigned. He is an ac- 
The Office Equipment Manufacturing. *ition in the office furniture department of _ tive, clean-cut young man, and will prove 

Company, with the trade-mark, “Systems the Scruggs-Vandervoort-Barney Dry a valuable addition to the force. 
Berean,” have baawe operations date ME Goods Company of St. Louis, to put his The new company will sell high grade 
Louis field, backed by some of that city’s Shoulder to the wheel in the new enter office appliances only, and will handle only 
landilaw benlnnte Gian ; one of its kind in each line; that one must 
as ’ 
[The company has become _ incorporated abe best by the Systeme: Warmers 

' 1 ; . oO st. 

0 Oya ie p Pageceagy Phi —_—*~ President Taylor, notwithstanding his 
ea aie and intiee ececeain ole many other duties, has found time to start 
” ; a monthly paper. It is a hummer, and a 


ine booster for his company’s business. 
Manufacturers desiring an outlet for their 


Eighth street 


The company will devote its endeavors 




















to the promotion of the trade in filing cabi devices in the St. Louis territory will find 
nets, loose leaf ledgers and binders, card the company open and willing to, investi- 
systems, office furniture, and other high gate their products. 
grade off appliances. They have also ar 
ranged for the sale of the Moon-Hopkins ACCUMULATED VICTORIES. , 
oS Big successes are, as a rule, made up of 
Santord Taylor, one of St. Louis’ most an accumulation of little victories, and the 
progressive business men, and well and fa creat failures are often only the sum of in- 
vorably known as an authority in his line, significant defeats. It is seldom) that one 
has been chosen president of the new cor wins out by one splendid stroke, and it 
porati He has resigned his position with is just as seldom that failure comes as a 
tl rwood Business System organiza downward plunge into a chasm. To-day’s 
tion, in order to give his entire time to his conquest of some trifling obstacle is part 
w duties in the Systems Bureau. Mr of the success for which you strive. To- 
aylor is 1an who knows his business day’s shortcomings are counted on the side 
thoroughly, and the directors of the com E. W. RAWLINGS. of ultimate failure—The Macey Monthly. 
pany have appreciated that fact in the se prise. He is a man of splendid qualifica 
lection of a president Mr. Taylor will tions, and will assist greatly in pushing the All of us love truth—if it bears our own 
specializ n systematizing and accounting business to the front. Mr. Rawlings has brand. 
thods , had splendid training and experience as a 
[he secretary of the new organization is filing cabinet systems man, having been Virtue expects no reward—if it does it 
E. W. Rawlings, who will have active trained with the Library Bureau before go isn’t virtue. 













Possibly 
You Overlooked a Point 


In our Previous Advertisements of the 


Multipos ws 
ultipost = (“» 
Stamp Affixer @ Check — 


Did you notice all the ‘‘sassy’’ claims’ It’s very easy to make claims 











It’s harder to make them good. 


We Make Good on Every One! 


Note a few: : 


1. Machine cannot be operated except by authorized person. 

2.. Attempted pilfering of stamps is instantly detected 

3. Always ready, even if a year has elapsed since last used 

4. Can be left for any length of time in any position without water leakage 
5. No gear wheels, ratchets, wick, felts or pads 

6. Uses rolls of 500 stamps obtainable at any Post Office in the United States 


Our booklet gives 20 other important exclusive features. Ask for it on your business stationery. 


Multipost Company, 294 State St., Rochester, N. Y. 





























MONARCH 
Light Touch 





A Typewriter Test that 
Means Something 


Blindfold yourself. Have ten type- 
writers of different make placed in a row 
a Monarch somewhere among them. 

Try each keyboard turn. The 
machine with the lightest touch will be the 


in 








Monarch 
Light Touch 


and you can locate it every time no 
matter how its position be changed. 

Just as the proper tools produce the 
best work, so does a responsive key acticn 
increase the efficiency of a stenographer. 


It saves her strength. Therefore, she has 
a better grip on her work, is more accu- 
rate, more rapid, gets a greate r quantity 
of work done. There is no ‘‘three-o’clock 
fatigue” where the Monarch is used, and 
a few days’ trial will convince you of 
this fact, 


Send for Monarch Literature 


Learn the reasons for Monarch superiority 
Then try the Monarch, to the end that you may 
know that Monarch merit rests in the machin 
itself, not merely in what we tell you about it. 


Representatives Wanted 
Local representatives wanted everywhere, 
also a few more dealers for large territories. 
Write for details and attractive terms. 


The Monarch Typewriter Company 


Executive Offices: 

Monarch Typewriter Building 
Broadway, New York 
Canadian Offices: 

Teronto and Montreal 
Branehes and dealers throughout the 
world. 


MONARCH 
Light Touch 
| 
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Reports a Splendid Trip. 


Stationer, 


Returns from 


Profitable Visit Abroad. 


A. G. Carlson, 

A. G. Carlson, one of the most progres 
sive stationers in the Middle West, doing 
business in the tri-cities of Moline, Rock 
Island and Davenport, recently returned 


from an extended European trip, after an 
absence of ninety-seven days. While abroad 
he met many European office appliances 
dealers 

\side from his exceptional business abil 
ity, Mr. Carlson 1s a singer of more than 
talent, this fact 
nized last spring when he was selected to 


join the chorus of Swedish-American 


ordinary and was recog 


Sing 





A. G. CARLSON. 


ers who were sent to Sweden to tour that 
country the past summer. 

Mr. Carlson did some extensive traveling 
Denmark, 
\ustria, Switzer 


W hile 


impressed with the scenery of Switzerland, 


in Europe, visiting Norway, 


Prussia, Saxony, Bavaria, 
land, France, England and Sweden. 


the beauties of Scandinavian landscapes 
with their precipitous mountains rising 
from the shores of gleaming fjords, whose 


placid surfaces gave back the reflection of 
rugged hills 
gripped his heart and stirred his blood with 


and snow-crested summits, 


that love for the big free things of earth 
that has ever made Norsemen invincible. 
The hospitality granted strangers was 


marked, especially in the North, where he 
states visitors are accorded better treatment 
the Southern 


more 


“One 1s 
openly the 
“and for that reason thou 
that this 


than in countries. 


met and honestly in 
North,” he said, 
sands of travelers turned way 
season.” 

The Olive Male Chorus were at the sta 
tion at Moline to meet their comrade, and 
when “Ab” alighted from the train they 
greeted him with a rousing song. 


then escorted to his home, where a season 


He was 





il retul! I 


of followed the s: 
their friend 

Mr. Carlson is one of the 
in the trade 
ing well known to all engaged in th : 
around His 
and 


jubilati | 


livest managers 


stationery in his territory 


ness for miles many ft ls, 


both 
glad that he was able to enjoy the pleasut 


in a business way socially, whil 


of sight-seeing for a season, rejoice that he 
has returned without accident to tak ip 
his regular affairs. 

The firm of Carlson Brothers was estab 


lished in 1891 at Moline, Ill., on $75 
rowed capital, in a building with less than 
100 square feet of space, for the sal t 


newspapers and magazines only 
In 1895 books and stationery wer: 


to the newspaper line, and it was not long 


before new quarters were moved into 
the business grew by leaps and 
The office supply business was er 
added, and new and larger quarters had 
be secured every few years, until x4 
the Carlson boys bought their ow: le 
ing, of a generous size, which gave them 
room to take on office furniture, typ: 
ers, etc., including all branches of 
appliances 

In the six years they have occupied 
building the business has grown until! they 


now find that they have only one-third 
the room necessary, and consequently ar: 
erection of a large four-st 


planning the 


MARTIN R. CARLSON. 


brick building which will give them floor 
space of about 21,000 feet 

The firm is composed of Albert G, and 
Martin R. Carlson 30th men are experi 














enced in the office appliances field and are 


well acquainted with all features of the busi- 
ness and with the buyers of office supplies 


and appliances in Moline, Rock Island, Dav 


enport and neighboring cities 

Both were born in Moline and have lived 
there always. Both are Shriners. Albert 
s a member of the Odd Fellows and a 
member of various singing societies. Mar 
tin is vice-president of the Moline club, 
president of the Moline Retail Merchants’ 
associatio1 da prominent Elk and a 
member of the Red Met He is also a 
member of the County Board of Super 

The su ss which has followed the ear 
nest efrorts I the Carlson brothers 1s 
but an evidence of the just reward that 
ever follows in the wake of men who do 


their best under all circumstances, and who 
thus build their character into their busi 


ness, making it stand among its competi 


NEW RICHMOND REMINGTON MAN- 
MANAGER. 


The new manager of the Remington 
[ypewriter Company’s Richmond office is 
T. S. Handley, who in the four years that 
he has been a salesman at the Kansas City 
Remington office made a very fine selling 
record. In fact, it was this sales record 
which won for him his recent promotion. 

At the very outset of his managerial ca- 
reer Mr. Handley had the pleasure of meet- 
ing his fellow managers of the domestic 


Remington organizati at the 1910 Rem- 
ington Managers’ Convention at Atlantic 
City. 


The selling experience, the winning per 
sonality and the executive ability which 
Mr. Handley brings to his new Remington 
work in Richmond constitute an _ ideal 
equipment for that work, and all who know 
him are confident that he will make a bril- 
liant record as a Remington manager. 





TYPEWRITERS IN INDIA. 


A correspondent in Calcutta who is in 
the typewriter repairing business writes us 
that the typewriter trade in India is mak- 
ing splendid progress The development 
of the typewriter industry in India, he says, 
owes much to A. P. Stockwell, the ener- 
getic and able manager of the Calcutta 
branch of the Remington Typewriter Com- 
pany. Mr. Stockwell is deep student of 
onditions in India, and has 


economic 
adopted a well organized system to meet 
the requirements of rich and poor alike. 
He is enthusiastic with regard to the pro- 
motion of the typewriter business, and 
every typewriter school in India is in- 
debted to him for the assistance, direct 
and indirect, which he has rendered in 
helping them to secure second-hand type- 
writers at very low prices. Hardly any 
institute or town can be found where the 


Remington typewriter has not acquired a 
firm footing, thanks to Mr. Stockwell. 
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COLONIAL QUALITY 


irried throughout is manifest 
is clearly in our typewriter chairs, aS in our more 






+} 


expe nsive swivels 

Notice the back rest supported by spring wire, which 
fives automatically with the pressure of the back of 
the person using the chai 

Dealers We have a live organization and our 
Prompt shipments are guaranteed. 
Discounts furnished at once to reliable dealers 


COLONIAL CHAIR COMPANY 
1732-1758 N. Maplewood Ave., CHICAGO, ILL. 


‘ices are right 








A Marvel in Time Stamps 


THE RELIABLE 
Price $18 


Prints in a straight line— 
simple—quick—accurate. 
Built like a watch, but 
stronger. Weight less 
than two pounds. 
The Reliable Time Stamp 
gives the utmost satisfaction 
and is guaranteed for 1 year. 





The DOUBLE GRIP 


OF THE 


SUPERIOR 


Paper Fastener 





It prints automatically 
and in a straight line the 
month, day, year, hour 
minute, A.M.and P.M. Al 
so at the same time, your 
business name and address 








Puts it in a class by itself. These 
fasteners are tnade of brass, neat and 
attractive, and are put up in hand- 
some boxes, 100 to the box. Each one 








together with six lifferent can be used many times over and still 
words such as Received, be like new. Tour customers will 
Answers d, Paid, C. O. D., appreciate the Superior Paper Fastener 
Shipped, Arrived, Departed because with it the papers cannot 
Recorded ‘ snced, F inishec i, et« or any e pivot. 
other word : 





words are Write at once for samples and prices 


urely and qui 








at your bidding 


Dealers > Oot it Baye hae Tal” sla SUPERIOR MFG. CO. 
will help you ake sales The levice is One 


Sidney, Ohio 


f real merit. Write u 


Reliable Time Stamp Co. 

















3 West Broadway, New York City 
The greatest 
typewriter cab- Tar p. 
MD ig Dealers 
ever ote red 


only 


No. 27 OLSEN 


TYPEWRITER CABINET 


The extreme low price of this selected white Oak 
Typewriter Cabinet, makes it the greatest typewriter 
36 inches long by 28 inches wide and type- 





ibinet bargain ever offered. .The cabinet i 


writer platform 20 inches wide in the clear. The top and typewriter payer are made 
of 5-ply, built-up stock, and are operated by a simple device of unequalle 


d efficiency which 
1ot be used by other manufacturers, as fully protected by our own patents. The 
-abinet has four drawers, extension arm rest, ball be aring casters, hardwood drawer sides 


and combination lock on drawet1 Finished in golden oak, dull wax finish, or weathered, 
as you prefer. Our money-back gu iranty gO0eS ¥ with every No. 27 cabinet we sell. 
in rd ee sure to state en 7’’ as this is a special « abinet not shown in our general catalogue. Please 


wing tk l f le; a uur ‘‘Imperial’’ Sectional Bookcase catalogue. 


O. C. S OLSEN COMPANY, 2527 Moffat Street, CHICAGO 

















A Meeting of Enthusiasts. 


) 


T SYRACUSE on September 7, 8, 
9 and 10, took place the most suc 
cessful convention of branch man 
agers ever held by the Smith Premier Type 
writer Company. Besides the American 
managers there present, William T 
Humes, manager for Continental Europe; 
E. Spencer Harrison, manager for 
Britain; J. P. Pajot, Paris, France, branch 
manager, and Richard Siering, Berlin, Ger 
many, branch The 
numbered some seventy members 
As if for this, the latest and best conven- 
tion, the new Onondaga Hotel had thrown 
open itS doors the week before and the 
managers were there. The 
convention meetings were also held at the 
hotel in known as the Hiawatha 
Room, a large, well-lighted and most ar- 
tistic convention room. Very little attempt 
was made in the way of decorations as the 
room itself is so beautifully finished. The 
and French 


were 


Great 


manager. convention 


accommodated 


what is 


American, English, German 


SMITH PREMIER 


Fifth Convention of American Branch Man- 
agers of The Smith Premier Type- 
writer Company. 


flags, however, were draped from the pillars 
in honor of the visiting managers, and 
large, strikingly lettered signs containing 


news of interest to all were placed about 
the borders of the room on easels, 


[The convention was opened at 9:30 


Wednesday morning by General Manager 
William Allan Dyer who gave a short, 
spirited and earnest address of welcome. 


His reception was one of marked cordiality 
and the greatest attention was given to his 
inspiring words. At the close of his speech 
Manager Dyer introduced to the 
Barney ot 


General 
managers Superintendent E. E. 
the factory, who spoke but a short time, as 
the morning was scheduled to be given up 
to a visit to the factory. This visit to the 
factory was the best possible “start” for the 


‘ 


conventio1 Che managers were se] 


] 


into squads and each squad was head 


an efficient factory foreman as guid 
this way the men got the greatest 
process 


carefully explain¢ d and every interest fe 


of good from the trip, every 


of machinery being called to their 
and thus it was possible for them 
themselves the care taken in manufa 

Sessions were held from 9:30 until 
and from two until 5:30, and in the 
from eight until ten. Subjects of most 


interest to the selling end of the bus S 
were discussed, and papers on vari 

jects were read by the managers appo 
subjects lr} 


to handle the individual 


papers deserved special commendatio 
each was well-written, full of subst 
and the 


practically treated 


subject enthusiastically as w 


afternoon the 


sess 


On Friday 


journed early and the managers wer 


on a tour of the city in automobil O 
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BRANCH MANAGERS IN CONVENTION 


AT SYRACUSE, N. Y. 
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CHICAGO OFFICE 


243 Wabash Avenue 


FRED D. HILLS 





LEVELAND.OnI0- U — 


he Meatbta Ppa gitash Coaie Cg) 
See 








ne Mabew of Sine Cheated 
\ a 


The superior quality of workmanship and 
materials and the beauty of design and 
finish of these chairs can be only partially 
conveyed by a half-tone illustration, such 
as is shown herewith. 


But you can see the distinctive ear-marks of 
QUALITY nevertheless, and then when 
you have seen one of the originals you will 
marvel at the elegance of the product. 


DEALERS: 


Let us ship you one of our justly famous Di- 
rectors Chairs for examination. The banker 
or business man whose business you are most 
anxious to secure, will have his heart set on 
that one chair as soon as he sees it displayed. 


It pays to handle the BEST—That’s why it 
will pay you to handle “Marble & Shat- 
tuck’s Chairs.” 


NEW YORK OFFICE 


815 Marbridge Block 
Herald Square 


A. B. HUNN 

















Check the Articles that You Use 


and drop in the mail, but be sure to check 
the articles that you use even if they are 
only leased or on trial. 












Adding Machine 
Typewriter 
Phonograph 


Autographic 
Register 


Bill-Lading 
Machine 


Card Cabinet (size) 
Telephone 


Dun or Brad- 
streets Book 


Special Machines 


“*As Convenient as Your Favorite Pen’’ 


My business is to locate your Adding 
Machines and Typewriters, your Tele- 
phones, Bill of Lading Machines, Auto- 

aphic Register Machines and Small Card 

ndex Cabinets, your Dun and Bradstreets 
Book, etc, where they will do the most 
good. Will you cut out this “ad’’ and send 
it tome? That’sall I want, but I want 
you to de it now. HENDRICKS. 


Adjustable Table Co. vevteras, wie. 
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J aa Carbons 


are enough different from the usual run of 
similar lines to mean more profit in your sup- 
plies department. [hey carry a uniform qual- 
ity standard that insures the satisfaction of 
the user—an essential factor in the building up 
of your business. They are made 


FOR THE TRADE 
ONLY 


We do not enter into competition with the dealer 
by selling the consumer. 

e know trade conditions and trade require- 
ments and make our goods a ur 
prices and quality get the business, Your co- 
operation means more for you. 


Write Today. 


Republic Carbon & 
Ribbon Mfg. Co. 


OFFICE & SALESROOM: 

46 West Broadway, New York 
FACTORY: 

180-182 Center St. 

New York 


VS es SEs % ~ ee 
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Service 


pros} ective customers. 


our line is the largest made. 





—the life-long service of. sturdy 
oak, fashioned on clean-cut dignified lines into furniture for 
offices, is the grip of the Stow & Davis line on the approval of 
that portion of the buying public who are your present and 


Our line is all-embracing — with it you are equipped to 
furnish anything from a single substantial work-table to the 
average office, or complete suites in magnificent hand-carved 
mahogany to corporations or banks. 

Our designs are made by business men for business men; 
We have the benefit of years of 
experience in Grand Rapids. These are o t-repeated facts, but 
they count, with you and with your customers. 

GET OUR CATALOG. 


Stow & Davis Furniture Co. 
Grand Rapids, Michigan 


Tits 
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the return trip General Manager Dyer 

BUILD YOUR REPUTATION ON tertained them for a few moments at h 
home, then all adjourned to the hotel whe: 

CROWN RIBBONS AND CARBONS the banquet was served. This took pl 
at 7:30 and was, without exception, the 


most entertaining and satisfactory banq 





They will bring you the telephone repeat orders, that put every good sales- 
given at any Smith Premier conventio1 





























man on easy street You are truly building your own business when you ' 
: ‘ : , ‘ Special menu cards were designed, havi 
take our agency, for these of our capital and repu : “Seand of Colors.” tactadine the Enclis! 
ribbons and carbons will tation. You will be par- American, French and German  flas 
bring you satisfied cus- ticularly interested in draped above the Smith Premier m«¢ 
tomers that no amount our Special Proposition gram. Inserted in this cover, besid 
A = ‘ menu, ‘re several ages oO hich we 
of attempted competition to stationers and type- oe ‘aga ee ee , accuse 
a 4 ‘Ee ote P _—— ite b : printe parodies ot popular songs. ’ 
will be able to take away writer supply dealers. these parodies directly applied to Smi 
from you. Write today for complete Premier business or to officers and met 
We will help you develop particulars. We will send bers of the Smith Premier organizat 
your territory to the you samples for you to [he music was led by Kapp’s orchestra 
ry : b an vil “horus.” ONnSIS 2 or ¢ t 
best advantage as well try out. Test them to the - Anvil ( ma, CONSISTING OF Mgt 
. ot t} , tei nit ; Smith Premier men, headed by Manag 
as give vy » backing fe Wi , ; : 
as give you the backing imit—we wan you to Jarrett of Indianapolis. President Br 
be perfectly satisfied that Crown goods are first-class in every way. Then was a trifle late in arriving at the bai 
let us tell you how you can make good money from the line. Put it up to us and his entrance was the signal 
—but do it now, TO-DAY, while you have the matter in mind. Address great volume of applause, immediately 
‘ lowed by the singing of an excellent par 
: | ) 1 T 1 ] bh rel 
Crown Ribbon & Carbon Mfg. Co., Rochester, N.Y. | wvicn nod been prepared by Manas 
rett in honor I M1 Brown The 
peeches whicl vere made were of 





formal nature and were all marked bs ( 
NOISELESS AUTOMATICS ] e Send for a Free thusi istic mention of Smith Premier Mod 
Sample Package " is ai bial 


last sessio! 















Give the typewriter, 
Better Sound, 6e'T'9? nd 
Better Touch, - 0 Ins place on Saturday morning, and when Ma: 
Better Action, iger Boldry was «¢ illed upon for.his paper 
Better A ance, , The perfect pin for home and ek ees sets I pa} 
Better Wear, a office use. It can be inserted he diverged from schedule somewhat 


peo without hurting the fingers, and 
withdrawn, no matter how 

firmly imbedded, without break- 
Tos the finger naiks. Always 
hoids securely—the head can- 

not possibly pull through. 
Strong, needle pointed, made 


Better Control, 
And they never wear out. Every typewriter 
cabinet should be fitted with this excellent 
system of attaching and detaching the ma- 
chine. Thoroughly automatic. Cushions are 
invisible, sanitary, permanent. The only 


introducing a bit of by-play in which h¢ 
was assisted by \lanager Zellers of New 
York City. By conspiracy they manage: 


to remove Mr. Dyer from the presiding 


scientific setting for the typewriter in cab- in seven sizes. Write for the 
inet use. free sample package today. chair, and Mr. Harrison was selected to 
Send for illustrated booklet. Cushman & Denison Mfg. Co. preside temporarily. This being accom 





plished, a tribute was paid to General Mai 


Typewriter Economy Co. 
Tribune Building. - NEW YORK : 


240-242 23rd St. NEW YORK 




















ager Dyer by Messrs. Boldry and Zellers 





on behalf of the branch office managers, an: 





a vote of thanks was extended to him and 





to the convention committees for the su 


Letters from Foreign Buyers cess of the convention meetings. Mr. Bol 
Acknowledge the Superiority of dry then read his paper, and after a short 
discussion the fifth convention was closed 


\ltogether the convention was complet: 
ly successful, full of lasting good to al 


present, and through them to the company 


REBUILT TYPEWRITERS | “or — 


The volume of domestic demand also establishes <-0 Dibdeen: ‘eb ex eeesed’ te 


° ° ° Grand Rapids district in the interests 
their superior quality. the McCaskey Cash Register company for 
three years, has formed a partnership with 


You are always able to obtain one or the other i ne os a 
features, “price”’ or “‘quality.’’ gage in the manufacture of an account fil 
which has been perfected by Mr. Dodsor 

WE OFFER QUALITY AND PRICE The enterprise will be known as the Rapi 


\ccount Register company, and the fas 

Rebuilt Like New tory is located at Canal and Newberry 

e streets, Grand R ipids, Mich The file will 

The General Typewriter Exchange, Inc. VaR 0k GON cash ditie aneneite 
W. H. BEARDSLEY, Managing Director ind is to be marketed at a reasonable price 


21 Murray Street NEW YORK, U. Ss. A. It is Mr. Dodson’s intention to take charge 
Wholesalers and Exporters Exclusively M 


of the selling department personally, call 


ing upon the trade as he did in his former 











connection 
' 


























PAP BAER RETURNS FROM VACA- 


TION. 

Baer facts for September comes to us 
its usual bright and breezy way. Pap Baer 
has evidently been on a vacation, for there 
is a picture of him on the front cover with 
a hat in his hand and a suit case behind 
him, looking contemplatively at letters piled 
up on a chair in front of his closed roll top 
desk, on the slide of the desk and on top 
of it 

By the page article we note that hi 
has just got back from some big city. We 
hope it wasn’t Chicago,, because if it was 
we are going to be mad If any of the 
Baers ever come to Chicago and don’t come 


to see Office Appliances we are going to 
raise a war-whoop that will be heard from 
here to the banks of the Wabash 
Here’s a little poetry that hits off th 
Baers pretty well. We don’t take any risk 
in quoting it, because we are lifting it bod 
ily out of Baer Facts It 1s entitled 
“Pastery.” 
Chere’s certain striking likeness 
’Twixt the service Baers’ provide 
And the paste-box that is standing, 
As we write this, by: our side. 
For the paste-box never fails one 
When there’s work for it to do, 
Always ready when it’s needed, 
On the job the whole day through 
And it sticks things tight together 
With a stickiness that wears, 
Just exactly as Baers’ service 


close to Baers! 


Makes you stick right 


PROGRESSIVE STATIONERY HOUSE. 


The Sherman Stationery Company, Inc., 
Water Street, Mobile, \la., is one of the 
young organizations in the South that ts 
making a name for itself. This company 
has recently occupied a new three story, 
modernly improved building 

The business of the concern covers a 
large and varied field The first floor rep 
resents their sundry stationery department; 
on the second floor, reached by elevator, a 
modern and complete stock of office furni 
ture and filing cabinets is carried; the third 
floor is used as a shipping department and 
for storage of heavy goods 

Since starting business this firm has 
opened ounts throughout the States of 
Alabama, Mississippi and Florida, besides 
taking care of a liber share of Mobile's 
patronage 

Messrs. Kiger & Robe, of Huntington 
and Columbus, have opened an up-to-dat« 
book store at Marietta, Ohio. The site 1s 
that portion of the Wittling Building on 
Front street formerly occupied by the de 
funct Colonial Book Store \ full line of 
books and stationery will be kept in stock 

If you wish to grow, confine your 
thoughts and actions to one important 
achievement and do not waver. 
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priced machine writing with a ribbon. 
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Pointer 







Carital S. ift beta a 
Figure Shift 
Visible Writing 

L— Paper Feed Guide 


Age nts wanted 





.. Marginal Stop 







business men testify that the ** Benmett’’ completely 


**Bennett’’ machine is a product of the Elliott-Fisher factory 
y the manulacturers’ one year guarantee, 


i for a few unfilled territories. 


C. N. K. BENNETT TYPEWRITER 
366 Broadway, New York City 


Line Space Lever 

, Keyboard Lock in the U.S. 
Folding Paper Table Seeten cnt 
Movable Scale in foreign 
Ribbon Reverse countries. 
Type Guide 








Bell 
Keyboard— 84 Characters 


SOLD ON APPROVAL 


Bennett’ Portable 


high cost typewriter. The only 
It has standard 

It isas srrall as an efficient machine can be (11x5x2 
hs 44 pdurdsincase). Thousands of letters from pro- 





The “ 


all the wouk of the 


ulrements. 


secured the agency for the **Bennett’’ are 


h the 


have 
uccessjul in us sale tf they are familiar wit 
typewriter as a demonstration means a sale. 


Co. 











Sixty Sheets of Paper 





ise the Vise Cl 
Send 10 cents 


THE 


can be held togethe1 
The VISE CLIP 
Not earring, no itilatix no sing 
cannot slip in any direction Easy to put 
on or take off. Lawyers, bookkeeper 
stenographers, business me verywhere 
Made of solid stee nickel finis! 


rasample box 


H. C. COOK CO., Aenea, Conn. 





TYPEWRITER DEALERS 
ATTENTION! 


We have bought the entire stock Fay- 
Sholes-Remingtoa-Sholes blind typewriter parts 
—some visible parts. Send 10c for sam- 
ple of our New Platen Knob Cushion, the best 
cushion ever devised for platen knob and 
a good seller. We sell hundreds of them 
every month in our own retail store. 


Ben Samuelson & Co. 


Rebuilders of Ferpue ont and Remington-Sholes 


ers. 


R. 309, 225 Dearborn St. Chicago 
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Van Dorn Steel Files installed in Cook Co. Court H 


The Van Dorn Iron Works Co. 


METALLIC FURNITURE DEPT. 


CLEVELAND, OHIO 


BRANCH OFFICES: NEW YORK, 


vot 


STEEL 
FURNITURE 
for Banks, Court 


Houses, Corpora- 
tions, Libraries, 
State Capitols, 
City Halls, etc., etc. 





Send us your draw- 
ings for estimates. 





ouse, Chicago, Ill. 


CHICAGO, BOSTON, PITTSBURG 
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A Franklin 
Desk 
Exclusive 
Agency 


increase the 


Our poli v oft 


will materially profits of 
your desk department 
giving one dealer in each town the ex- 
clusive agency for our desks, and then 
helping him develop a substantial busi- 
ness out of the agency, is winning for 


us the finest accounts in the country 


q The progressive dealer who secures 
this agency puts out a desk that retail 
at a price that will give him a grip on 
Our price to you 


You don't have 


the business at once 
allows a liberal profit 


to take our word for this—let us prove it 





FRANKLIN 
DESKS 





are unimpeachable in quality of mate- 
rials, finish, workmanship and design. 
The cabinet-making (not carpentry) is 
the best. We have left nothing undone 
to turn out a product of which not only 
we can be proud, but on which the 
dealer to whom we give an exclusive 
build a reputation for 


contract can 


quality at a fair price 

@ You will be as enthusiastic over this 
proposition as we are when you learn 
the full details. Writeatonce. Every 
day counts. You can’t make a mistake 
in writing us, unless you put it off. 





PADMA 
2% e%a%er eee e%e%e'e"e"e 


2. +. 2.9% oe eee © ooo @ & @ 
Oo OOOO 
DOI! 


franklin Desk Company 


46 E. Jackson Blvd. 
CHICAGO 
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Municipal Publicity. 


Detroit Enters the Advertising Field. 


We have received at this office a copy 
of the first number of the “Bulletin of the 
Detroit Board of Commerce” which will 
be published monthly in the interest of 
the beautiful “City of the Straits” and are 
glad to note that another of our great 
cities has entered the fold of those who 
believe that it pays to advertise 

That Detroit has entered the list is, no 


loubt, largely due to the personal efforts 


of the editor of the Bulletin, Mr. E. St 
Elmo Lewis, the well known advertising 
manager of the Burroughs Adding Ma 
chine Company, and president of the Na 
tional Association of Advertising Mana 
gers, who together with four of the ad 
vertising managers of Detroit concerns, 
constitute the Publicity Committee of the 
Board 

Mr. Lewis has addressed many commer 
cial bodies over the country on this hobby 
of his and his influence has been potent 
in the establishment by many of these 
bodies of publicity boards which have a 
complished much good for their respe: 


tive municipalities 


If we may judge from an article in th 
Bulletin by W. M. Stocking, on the growth 
of the city in the last decade, Detroit has 


fared well indeed and we shall expect great 
publication to the 
the 


follow a 


results to 


world of the advantages of city 
is a place in which to live and earn money. 


The increase in her population from 285,704 


many 


in 1900 to 465.766 in 1910 or 63% shows 
a greater percentage of growth than for 
any other large city in the country. The 


automobile industry has undoubtedly been 
single factor in the growth of 
But 
com 


the largest 
Detroit during past 
there others. The 
panies have all increased their capital and 
additions to their build 


the ten years 


are great stove 


have made large 
ings, the car shops have added many acres, 
a new ship-building company as put De 
troit at the head of the shipbuilding ports 
Lakes and the manufacture 


and steel 


on the Great 


of malleable have grown 


iron 
amazingly. 

The from Sit. Louis to 
of the Burroughs Adding Machine 
pany has added over 2,000 men to Detroit’s 
industrial forces and put the city ahead of 
cities combined in the adding 
machine field. Not 
dustries such as this added largely to the 
population and prosperity of the city, but 
almost every industry that was in exist- 
ence at the beginning of the decade em- 
ploys a much larger force than it did then. 


Detroit 
Com- 


removal 


all other 


only have new in- 


Banking capital and surplus has grown 

from $9,815,100 to $18,410,000 or 88%; de- 

from $68,555,414 to $134,682,958 or 

93%: which shows that the growth of 

population has been attended by an even 
larger growth in wealth. 


p< sits 


A very interesting article on “VW 
Work in Detroit l 


Factories” deals w 
subject which is receiving much attenti 
lays 


these « and publicity given to the 


of such concerns as are caring for 
creature comfort of their employes will 


much to create interest and cause 


1 


tion on the part of others. 


The Bulletin is a fine example 
publisher’s art, its thirty-two pages 
filled with interesting articles copious 
lustrated. The citizens and the city wi 
greatly benefited by its publication and we 
hope that the spirit of civic pride wl 
inspires it will spread to other cities. W 
heartily mmend the Detroit Boar 
Commerce in the new venturé 


MULTIGRAPH CO. TO DISPLAY 
LINES. 


The American Multigraph Sales < 
pany, Cleveland, Ohio, will have an « 
at their New York sales rooms, located 
1108 New York Life Building, New \ 
City, during the week of Oct. 22 t . 
Complete machines with all attach: 
will be exhibition for the bene 


those who n ay be interested in dup! 


machines 


There will also be on exhibitio1 
same company the Universal Folding 
chine, the Markoe Sealer and th 
Compotype, which latter is a type-s 
machine, intended for the use of th 
desire type-setting machines eith 


1 


nection with the Multigrapl 


some other machi 


present 
ment, or with 


HOARDING ENTHUSIASM. 


Enthusiasm is not exhausted by use. \ 
can be enthusiastic in your work, et 
thusiastic in friendship, enthusiastic in y 


recreation, and still have enthusiasm 


for anything extra that comes along t 
if you accept your work as drudgery; 
your friendships as a matter of cours: 
try to hoard your enthusiasm for some es 
pecial occasion, you will find, when tl 
time arrives, that the stock is low 
that what is left is of an inferior quality 


To be prop rly 
practice enthusiasm 


Macey Monthly. 


enthusiastic in large things 
you need to l] 
things.—Th« 


CAPITALIZE YOUR BRAIN. 
The late Marshall Field once said 
man who thousand dollars addi 
tional capital into an established business 


puts ten 


of increased returns; and, 
puts addi 


is pretty certain 
in the 
tional 
well-directed 
bilities—will, 
get increased returns. 
and no increase of capital safer and surer 
than that.” 


the man who 


brain—information, 


same way, 
into his 


thought and 


capital 
study of possi 
as surely—yes, more surely— 


There’s no capital 

















CASH REGISTER CONCERN BEGINS 
BUSINESS. 

The Dial Cash Register Company, recent- 
ly incorporated in Wisconsin with a capital 
stock of $1,000,000 by Milwaukee and Chi- 
cago capitalists, has leased the Kopmeier 
building, 409-415 Third street, Milwaukee, 
and will commence the manufacture of the 
new register at once. It is claimed by the 
officers of the new concern that the Dial 
register is superior to anything of the kind 
now on the market and that they already 
have orders for 1,000 machines. A New 
York syndicate offered to take the entire 
output, but the company refused, as they 
desire to have a more equal distribution 
than would likely come through a decal of 
this kind. The company will employ 300 
workmen from the start. The officers of 
the new concern are: president, J. B. Fos- 
ter; vice-president, Charles Sulfer; secre- 
tary, George W. Rite. 


INDUSTRIAL MAP OF CHICAGO. 


The industrial attractiveness of Chicago is 
set forth in a new map of the city designed 
by W. R. Humphrey, industrial commis- 
sioner of the Chicago Association of Com- 
merce, and just issued. Each section of the 
city, with its range and meridian, the out- 
going and incoming freight stations of each 
of the forty railroads centering in Chicago 
are shown, as well as the approximate area 
of each district and its estimated popula- 
tion 

The purpose of the map is to reveal Chi- 
cago as a perfect industrial center and to 
aid those seeking a location or re-location 
for any line of industry. It divides the city 
into forty districts, for convenience in pre- 
senting statistics, each district including all 
territory having the same _ general sur- 


roundings, transportation facilities, etc. 


SUPPLIES UNCLE SAM’S EQUIP- 
MENT. 


Fred S. Lincoln, president of Fred S. Lin- 
coln, Inc., Washington, D. C., is back at 
his desk after a vacation spent at Hanover, 
N. H. The Fred S. Lincoin Company has 
the reputation of being the largest govern- 
ment supply house for office equipment in 
the United States capital, ard has a record 
in 1910 of shipping furniture and supplies 
for Uncle Sam to every country on the 
globe 


ACCOUNTANTS HOLD PICNIC. 


The members of the Milwaukee Associa- 
tion of Accountants and Bookkeepers held 
their regular annual picnic recently at 
Sharpshooters’ parks, near Milwaukee. Two 
baseball games were the main attractions 
during the day. “Held’s Sharpshooters”’ 
defeating “Grundmann’s Cubs” by scores of 
9to7and6to 5. The rest of the day was 
spent in holding various athletic events and 
in the evening the members were enter- 
tained with a dance at the club house. 
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St. Johns 
Sturdy, rigid, built-for-wear 


office tables, made in the biggest table factory in the world, of 
timber sawed within gun-shot of our works—two mighty good 
reasons why St. Johns can offer better values than are possible 
in smaller shops. 

q They are strong, business-like patterns, just the cut that ap- 
peals to office men. They are made of perfectly seasoned, high- 
grade stock, finished to withstand hand usage. They are 
guaranteed. 


@ With your first order for a stack, we furnish, free, a set of stub 
legs, that save you display room, and show the tables to advantage. 

























Catalog to dealers— 
or any information you desire. 


- St. Johns Table Co. stenigan 
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No. 20 
Golden Oak 
Finish 
$2.50 to $3.50 





No. 25 
Oak, 
$6.00t05).0> 





8. Selected Quartered Oak, 
36°x72” $18.00 



































The DETROIT COIN WRAPPER 
ARE YOU SUPPLIED? 


These famous coin ir, Gy are quick sell- 
ers. Needed and used by bankers, offices 


JOHN ALLEN & CO. x and tranepoetation companies and all firms 


: *ho handle a volume of coin. 
478-480 Pearl Street NEW YORE ¥ 
ES SIZES TO FIT ALL U. S. AND 
 syregaanag Ea CANADIAN COINS 


Ca rbon Pa per Saves half the time wrapping—cannot 
eee unroll and coins won't slip ones res pg 
T iter, sold annually. Once used no other will do. 
"Carbon, a Pays you larger profit than others. Let 
Guaranteed Non-Smut. us send you samples and prices. 
Long-lasting, Clean Writings. The Eureka Don’t Rip Coin Bag is the 


Typewriter Ribbons Wate for eexpleand peices. 
For ali makes of machines. Will give best 
service and insure satisfaction te users. Detroit Coln 
Wrapper Co. 


371 Harper Ave. 
Detroit, Mich. 

















Write For Samples 























The Taft-Peirce 
Manufacturing 


Company 


Woonsocket, 
R, I. 





Q We develop and manufacture 
high grade mechanical specialties 
on the contract basis. 








@ We have the largest establish- 
ment in the world in our line, cons 
ducted solely on the contract basis. 













Contract 
Figure Means 
An Assured Profit 


@ We can handle any sized contract, 





@ Our proposition is particularly 
attractive to new enterprises. 










@Send for our literature before 
building a plant of your own. 












Smith Premier Wins Brussells Prize. 


First Typewriter Award Captured By Well 


CABLEGRAM which was of unusual Known Machine at Big International showing the mechanical construction of the 
interest to Syracuse, N. Y., people Exposition. Smith Premier, including a mechanical doll 
and public generally was received for showing the removable platen feature 

recently at the office of the Smith-Premier experts from all parts of the world, but We also had a greatly enlarged model 
Typewriter Company, announcing that that 50 per cent of its members were Belgians showing the type-bar action and a1 

machine had been awarded the first grand [his is the first time that our new model ¢!8ing machine by which type keys are op 
prix over all competitors at the Brussels I) 10 visible has been exhibited in a great ¢rated at the rate of 1,080 strokes per min- 
ternational Exposition world’s show for a prize in competition ute, showing such perfection in constru 

The city of Syracuse is proud of het with all the leading makes of typewriters tion that type-bars would not collid en 

splendid industries, and fully appreciates and our success in winning the first grand at that high speed 

the honor which has been conferred by prix is the highest possible testimonial we “The opinion was frequently expressed 
the award of the grand prix to a product could have that the Smith Premier is the fastest ma- 
of Syracuse industry It is stated that 5,000 “Before our present model was intro chine ever made or exhibited at a world’s 











= a 
= 4 me a 











SMITH PREMIER EXHIBIT AT BRUSSELS EXPOSITION. 


ir 6000 residents of Syracuse are directly duced to the public we won the rst grand fair \ll the leading machines ( 

dependent upon the Smith Premier Com prix at the Paris exhibition in 1900 with hibited at world’s fair All the 1 g 

pany for support, and all these and then our understroke model and this new award machines were exhibited—not only thos« 

friends will consistently rejoice over the now supplements our previous record from the United States, which 1s the t 

award Che residents of this city and especia important typewriter country, but many 
In an interview published in the Syracus« ly the Chamber of Commerce, have beet from Germany which ranks se 

Journal of September 22, General Mat ntiring in proclaiming the importance of writer manufacture, and several ot! 

ager William A. Dyer of the Smith Premier Syracuse as a leading industrial center, and tries.’ 

Typewriter Company said it seems to me the ‘Typewriter City’ has The members of the Smith Pt et 
“We naturally feel very much elated over now won a substational recognition of tts Typewriter Company are to be cong 
our success in winning the grand prix at claims, and while our company will spend lated upon the Brussells award. The Smith 

Brussels. While it is true we rather ex thousands of dollars in advertising our su Premier machine is one among s¢ 
pected it, still at the same time you know tt cess at Brussels, Syracuse itself will share typewriters which seem to have reache 
has been said that the most uncertan in the glory the highest point of practical mechanics as 
thing in the world is what a jury will do ‘There were 14 or 15 models of our ma applied to the art of typewriter mar 


The jury at Brussels was made up of chines exhibited and many devices for ture yet known 








GOOD SEATTLE WINDOW. 


Manager Norton, of the Seattle office 
the Royal Typewriter Co., has another 
good window display this month. Che 
prominent Royal features are displayed 
small cards on th xtreme points of thi 
antlers of a caribou Che cards are neatly 
lettered with such vords as, Practical, 
Portable, One-story Ni Complications, 
Longest Life, Faire Price, etc. There 
ire thirty-hve horn points on the head, and 
each has card attached; there is a larg 





window reading, 


prominent sign in the 
‘More Reasons than Pointers why the Roy 
al Commands Supremacy.” The window is 
decorated with the Royal colors, a large 
card bearing the price, $65, also machines, 
carrying cases and other articles. Mr 
Norton believes in window advertising, and 


his windows are always worth stopping to 


WELL, WHAT DO YOU THINK OF 
THAT! 

rady, of the Typewriter Sales Com 

pany, sends the following, clipped from 


Id newspapet 


When your fingers are just a trifle heavy 
nd your machine vibrates so that the cat 
lage refuses to eget ilk ny according 

schedule, and the lett pile up on one an 
others the ‘s’ is higher than the 

| the ‘m’ ts lower than the ‘d,’ and thi 
pacing long the line resembles the 


perspective ancient monuments in Sleepy 
Hollow cemetery, and the blamed machine 
is heard on the next block; and the rib 
bon ravels and the types get thick with 
poor ink: and—oh, well, send for the 
pairer. He comes in with wisdom and 
thirst; looks wise; jigs off seven pages 
See the old gray fox lick the neighbor's 
dog next door,’ ‘this is a sample of the work 
done on this machine,’ etc. Departs satis 
fied with himself and all the rest of the 
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MOON DESKS 


Made from selected materials. You 
cannot see one of the strongest points 
in Moon Desks from a picture 
workmanship and finish—but accept 
our guarantee that itis there. Every 
Moon Desk is made as good as a desk 
can be made. Every drawer works 
with the noiseless precision of an auto- 
matic machine. The Moon Line is 
complete—roll and flat tops in sani 
tary and full base construction. Type- 
writer desks in all styles with Moon 
‘Patented Attachment Bookkeep- 
ers’, Bankers’ and General Office 
Desks. 

Moon Art Catalogs mailed on re- 
ceipt of your name and address, with 
full particulars as how best to secure 
Moon Desks. 


Moon Desk Co. Muskegon, Mich. 

















TO STATIONERS 
who handle Typewrit- 


THE PRATT DOCFILE 


for filing all kinds of folded papers. ers or Supplies we want 
Both back and front are made from strong, to send a sample of our 
durable press foard, the front having RRub-beRR Type- 


blank space for indexing contents of the 
packet. 

As the packet thickness increases, the 
file may be exte: by simply drawing 
the tapes through the slits in the back— 
the leh hand fastenings act as a hinge and 
do not have to be released. 


The file will hold a pile of papers five inches thick. 
A sample file will be mailed to any address on receipt of a dime 


Pratt F. Mfg. Co., 111 Point St., Providence, R. 1. 


writer Cover. For all 
Machines. Also for 
Adding Machines, Cash 
Registers, etc. RRub- 
beRR stands for all 
that is best in a typewriter cover. Get our prices and 
discounts tothe trade. :: They will please you. 


TYPEWRITER SPECIALTY CO., Inc. 














72 West Broadway New York 











Here is at Last a 


Stenographer’s Table 


which matches in outline and 
color the Sanitary Desks. 


Handsome, Trim, Staunch and 
True. This is the selection of 
Chicago Typewriter Companies 
over all oieae makes. Be sure 
and try a half dozen packed in 
one crate. 


We are headquarters for Office 
Tables as well as every other kind 
of Standard Table for every pur- 
pose. Being in Chicago means 
quick shipments from our im- 
mense stock. Write for catalog 
and prices, which are the lowest 
for the best goods. 


The Niemann & Weinhardt Table Co.,”™* Siicaca 1 






Size 18 in. x 62 in.; 264 in. high, 12 
x 15 drawer and 10 x 15 slide 
Price $3.25 each. K. D Easily put 
up. Not less than a pair sold 























CHAIRS 


FOR 


OFFICES, HOMES, 
RECEPTION 


DESK CHAIRS 
OFFICE STOOLS 


COSTUMERS 
SANITARY, STRONG 


Steel Tendon Kind 
JACOB ann JOSEF 


KOHN 


110-112 W.27th Street 


NEW YORK 





























LEOPOLD DESKS 
THE NAME STANDS FOR QUALITY 


Think Leopold 
when you 2 ink Desks 
ad yu LhHink Best. 


Get New Catalog. 


Leopold Desk Co. 


BURLINGTON, IA., U.S.A. 








| 
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A BAER COPY HOLDER. 


Most stenographers know the conveni- 
ence of a copy holder fpr their notes. Sav 
ing of eye strain and bodily fatigue, as well 


as a greater amount of work accomplished 
result from the use of this appliance, and in 
most offices the fact has been recognized 
[The well known house of 216-218 
North Market street, Canton, Ohio, is intro 
holder that 


Baers’, 


ducing a stenographer’s copy 


is meritorious and a good seller. This they 





Holder It 


300k 
has the following marked advantages: It 
is made with a wooden frame, with heavy 
trunk board and bound in high grade cloth; 


call the “Steno” Copy 


it requires small space when in use, and 


when not in use is laid flat with book in- 
side, ready for immediate use; the note 
book stays in the “Steno” holder until 
filled, and no adjustment of any kind is 


necessary after book is inserted; flat copy 
can-be easily handled by setting on shelf 
at bottom of holder; it will take any or- 
dinary size note book. 

The “Steno” holder sells for 50 cents (15 
Baers’ will 


cents extra if by mail). send 


one on trial without money or price. If 
your stenographer doesn’t like it after a 
reasonable trial, tell Baers’ to send for it 
If vou like it, send Baers’ the price 


NEW “Y AND E” DESK CALENDAR 


FOR i911. 
For a number of years the Yawman & 
Erbe Manufacturing Co., of Rochester, 


N. Y., has issued a calendar pad which has 


een mailed to any address upon receipt 
4c to cover postag« 

In this calendar pad a number of cuts 
“Y and E” equipment were used and 


inder each a short, pithy descripti 


these calendar 


The continued use of 

veral years has stirred up among the 
thousands of business men who have used 
them on their desks, a considerable inter 
est in filing system methods \s one mat 
aptly put it in a letter to the “Y and E 
people 

Your little calendar pad is all right. But 
why don’t you issue a bigger one and gi 


information about filing systems 


is more 

. } ‘ ll » _ ‘ » 
which business men, generally, are inter 
ested [ realize that this would involve 
more expense on your part and will mak 


it necessary for you to charge for th 
endar. Even so, it will be decidedly wortl 
while, and thousands of business met 
around the country, like me, will 


ing to pay 50c or 75c for something 


an authoritative orga 


kind which 
like might issue.” 


\ number of 
and “Y and E 


yours 


such letters wer 


representatives in difl 


parts of the country reported a k 
terest on the part of business met 
thoritative filing system literature 

So it was quite the most natural thing 
in the world that the Yawman & Erbe 
Manufacturing Co. should take up this mat 
ter and consider it carefully. This they 
did, and, with characteristic aggressiveness, 
they are preparing for 1911 distribution an 
extremely unique and _ unusually handy 


“System Desk Calendar.” 
There is one sheet for each day of 
Che clear 


stand 1s 


the 
year, and each sheet is 3x4%-in 
memo 3x4-in. The 
stamped from one’ piece of metal and is 
beautifully The 
movable, so that new pads, to be issued an 
nually, by the Yawman & Erbe Co., can be 


space 1s 


oxidized. arches are re 


easily inserted. 

In addition to things, 
with any desk 
people have met the expecta 
the 
de- 


(about all 
the 


these 
you can buy calendar) 
“Y and E” 
tions of their friends by running on 
backs of the sheets a continuous and 


cidedly interesting story of filing 


We don't expect in this ] 
lumited space to do other i] 


Sy stems 





than simply ontline the ele 
nents apon which any C 
Svstem mast be based. The 
subject ttself has been co | 
ered by dozens of b | 
umes and requires the se i 
vices of hundreds of hig 


paid experts in working 


1917 


JANUARY _| _femaeant | 
reTeTiilsmrwrersl|hanw 











and their application to different 
busimess 

Che tyt is large and readable, 
some sixty or sixty-five illustrations 
tered throughout the calendar, the matt 


is not only interesting, but decidedly 
It is 


and is va 


written in clear, concise | 
luable alike to office boy and 


ful. 


ness executive 
The “Y and E” 


calendars wi be 


pe yple say the 


ready tor distt 























November lst, and, with them, we predict 
wide and general distribution of the cal 
the very reasonable price they 

have set—25c each, postpaid. 
teresting to note that they are 


making an especially attractive proposition 
to stationers and dealers, and we are frank 
to say that among the calendar proposi 
tions which come before us, up to the pres 
ent time, none looks better than this one. 


NEW WATERMAN FACTORY A 
SPLENDID PLANT. 

The opening of the factory of the L. E. 
Waterman Company occurred Saturday, 
September 10, in New York, and was at- 
tended by upward of 2,000 people. A buffet 
luncheon was served, after which the guests 
were shown the process of manufacture of 
the famous Waterman Ideal Fountain Pen. 

The new factory is a model of its kind, 
the floors being exceptionally well lighted 
and comfortable. It is built of concrete, 
and is ten stories high. It is equipped to 
produce 5,000 pens a day; about 40 per cent 
more than the former output. 

Every step of the work is done at the 
New York factory except the making of 
the rubber parts, which is carried on at Sey- 
mour, Conn. Not only are the 210 opera- 
tions required to make a completed pen car- 
ried on in the new building, but here also 
are made the gold and silver mountings, 
the cases and the ink 

Among the guests at the opening were 
many prominent business men, who de- 
clared that no better planned factory build- 
ing is to be found in the City of New York 





NOTICE OF REMOVAL. 

The National Association of Manufac- 
turers, of which John Kirby, Jr., is presi- 
dent, has removed its general offices from 
170 Broadway to 30 Church street, one of 
the twin Hudson Terminal buildings. The 
\ssociation’s growth during the past few 
years necessitated more commodious quar- 
ters than could be obtained at the Broad- 
way address. The new location is adjacent 
to steamship piers, and is directly con 
nected by tunnel with the great railway 
systems of the country. 

The many visitors from abroad, buyers 
and importers, who make their headquar- 
ters with the Association, can now go di- 
rect from their steamers to the general 
offices, and the three thousand members, 
located in every State, are equally benefited 
through the direct connections of the Hud 

tunnels. 

Che editorial and advertising departments 

American Industries,” the Association’s 
ial magazine, and of “Export American 


Industries” (English and Spanish editions) 
have also removed to the new location 

The fellow who is eager to give the 
ther man his dues never has much trouble 


getting his own 


People who say that it’s hard to be honest 


haven’t tried it 


| 
| 
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For the best lead try 








m= carters «= 
g FAERIE QUEENE ie The propositions which we offer to dealers are very 


CARBON PAPER 


Boston 


If you are 


following a good lead 


you will 


lead a good following 





Carter’s Ideal 
Ribbons and Carbons 


and just watch your 
following grow 


attractive and are based on furnishing the best goods tha 
can be manufactured. 


The Carter’s Ink Co. 
















A postal will bring full information. 


New York Chicago 

















Broome’s Folding 
Typewriter Table 


Made of oak. Golden or Mission 
finish. Complete with drawer 
and slide. $25.00 per dozen. 1 
dozen to crate. Size: 17x32 
inches, 26 inches high. 


THE BROOME MFG. CO. 


PERU, INDIANA 














HEADQUARTERS FOR 





Typewriter Ribbons, Typewriter Paper, 
Carbon Paper, for all uses. 
We manufacture the best line of TYPEWRITER 
SUPPLIES on the market. 


THE 8S. T. SMITH COMPANY 
11 Barclay St., New York City. Tel. 5922 Barclay. 


Please send for our Catalogue and samples of Mani- 
fold, Typewriter Linen and Carbon Papers; also 
Price Lists of same. DISCOUNTS TO THE TRADE 








“ONLY? 


THE CORNER CLIP that binds all papers securely 
Fills every business requirement. Lies perfectly flat. 
Equally useful as a temporary or permanent fastener 
Does not interfere with reading matter and will not 
become undone in handling papers. Low-priced and 
indispensable to progressive business houses. Ask 
your dealer or send 10c. today for a trial box of one hundred 
clips. DEALERS: Write for samples and prices. 




















WEST MFG. CO., 1112 Chestnut St., Philadelphia, Pa 














How Do You Put Your Name Plate on Your Product? 


Are you using a dull, unattractive metal or celluloid name plate that you cannot decipher five feet 


away and which is expensive to apply? Why not consider 


MEYERCORD DECALCOMANIA TRANSFER NAME PLATES 


right now? They can be applied in a jiffy onto wood, glass, iron or japanned surfaces. Any size 
or style of design can be reproduced in beautiful colors and gold. Can be put underneath a coat 
of varnish if desired. Used by ali leading manufacturers of Office appliances. 


Write today for Samples. Sketches Free. 


THE MEYERCORD CompPaAny, INC., 


American Manufacturers of Guaranteed Decalcomania Products 
Branches in All Large Cities. 


Main Offices: Suite 1107-1112 Chamber of Commerce Building, Chicago, Illinois 











OFFICE APPLIANCES 








4 








One the 
most progressive 
and su 
the Royal gel 


cies in Europe 1s 


fe hoe ee 


eee ore 


the hirn }O 
Lesti & ( I 
Vienna, t h 
>Ffra! ¢ S 
throughout Aus 


tria he nuel 


, 
whose portrait 1s 


show! 





Is a men 





| the firm, and the other member 


Ehrlich They have a very hands ely 
locat di 











| equipped office in a prominent 








rectly opposite the postoffice in Vie: 





= They carry a large stock of Royal ma 
o : chines and are conducting their busines I 
the most modern plans, They report ex 
9 * s ee. 
cellent progress with the Royal, esp: ly 
on 18s 18 in the various government offices, wher¢ 
- ; they have already sold a large nui r of 
rhis cut shows specimen pages from a ‘‘book-full”’ of practical information for machines 
users of, and dealers in up-to-the minute filing systems 
This book may be yours FREE for the asking as 
' 7885 ~ INTERESTING WEIS CATALOGUE. 
All you need to get it is write ‘‘Send me your Catalog,’ on your business T) We} , res 
stationery, sign your name, and mail to us 1e new Weis catalogue “D” is of special 
We will then forward to you postpaid, our ‘‘book-full” of fully illustrated in- interest to the stationery trade for several 
formation about Standard Horizontal and Upright or Lateral Sections, ‘‘Cabinettes”’ | reasons. It shows four distinct and com 
(little frational sections), Transfer Cases, Card Trays, all sorts of stock cards and plete lines of filing devices, each meeting 
instructions as to how you may secure equipment to meet any and all special filing | almost every filing requirement. It is hard 
needs ' : 
This ; al inf ‘ : to say which is the most popular of these 
lis is prac nforr on—such as y 5 ake practic se 1] 
S 1s practical information uch as you can make practical use of | lines, since they are all making remarkabl. 


show Ing 


bd The No. 421 cabinet, which has ery 
e 1S OO low price to recommend it to cert lass 
es of trade, is one of the most popular sell 


Asking for our ‘‘book-full”’ of filing information does not obligate you in any | ers in the filing device line 
way, shape or manner There are nine kinds of filing drawers 
made in both letter and legal cap si ny 





To Dealers 

‘““B-M Quality” Filing Furniture draws new 
trade—gives satisfaction to regular customers 
and increases the volume of profit on Filing 
Furniture Business 

The ‘‘B-M Quality’’ line is complete—in- 
ducements we hold out are liberal—prices and 
terms are “right’’ and our ‘‘Exclusive Agent’s 
Proposition”’ is an interesting one 

If you wish to investigate, please say so 
when you write for our catalog 


Browne-Morse Co., 110 5:::% Muskegon, Mich. 












































OLIV] ‘R combination or arrangement of wl “al 
be had in either letter or legal ze 
width cabinets 


1 


In addition there are four height 


2-Color Attachments for Oliver and Remington 
Typewriters, 75c each, $6.00 per Doz. 





voice files 
The filing drawers named above 
be arranged in the popular Weis ling 


BEAUBIEN @ BOOTH COMPANY Desk The filing drawers are incorporated 


in the pedestals of the desk in any arrang: 


435-45 La Salle St., CHICAGO, ILL. ment de sired by the purchaser 


Manufacturers of Typewriter Tools and Parts Send for Catalogue The cut herewith shows a_ ba 


; twenty-eight sections of these 


























Weis filing desk. They all align perfectly 

and present a very handsome &appearance 
The new catalogue referred to above will 

be sent promptly, together with Dealers’ 

Price List, upon receipt of request of the 

manufacturers 

MACHINE-A-DAY MAN PROMOTED. 


The latest one of the famous Machine-a- 


Day men of the Royal Typewriter Com- | 


pany’s sales organization to win promotion 
is C. K. Youngblood, of the Atlanta office 
Mr. Youngblood entered the Royal Com 
pany’s employ as a salesman just about one 
year ago, taking a country territory in 
Georgia, his native _ state He quickly 
showed his “stuff,” and in January, 1910, 
was admitted to membership in the Ma 
chine-a-Day Club, where he continued to 
distinguish himself as a “star” salesman 
His promotion to a position of responsi 
bility was but a question of time and op 
portunity, and the opportunity came with 
the transfer of Manager Myrick from At 
lanta to St. Louis 


Mr. Youngblood takes charge of the At 


lanta office of the Royal Typewriter Com 
pany with a firm belief in his ability to keep | 
the office up to the high standard set by 


Mr. Myrick. Atlanta has three times won 
the Royal branch office contest during the 
past eight months, and Manager Young- 
blood is determined to exceed Mr. Myrick’s 
best record. Youngblood’s motto: “I can 
do it.” 


ST. LOUIS SHOW IMPORTANT. 


There is going to be a crackerjack of a | 


business show in St. Louis during the week 
beginning November 28th and ending De 


cember 2, inclusive. It will be held in the 


Coliseum, and is managed by F. W. Payne, 
the secretary and manager of the St. Louis 


Coliseum Company. Its title is “The 1910 | 


National Business Show.” 

This is a fine opportunity for manufac 
turers who wish to reach the Southwestern 
and Southern trad St. Louis is a great 
jobbing center, greater than most of us 
suppose It distributes a tremendous 
amount of goods all over the South and 
Southwest, and is a sort of connecting link 
between the old South and the new North 
\ g | many pec ple like to go to St Louis 
because it is a sort of a southern metropo 
lis and has many old landmarks that ap 
peal to sentiment. In addition to this it is 
one of the livest, most thriving cities 
the world, and the ideal place to hold a 
business show to. attract visitors from 
some of the most important sections of th¢ 
United S r 

A business show at St. Louis cannot fail 
It will be a good thing for the exhibitor 
and a good thing for the visitor. We are 


heartily glad that Mr. Payne has undertak 
en this task. He announces that the show 


will be held but once in St. Louis, and that 
no company interested in the sale of office 
appliances of any kind can afford to miss 
this o1 opportunity to reach the entire 
business public of St. Louis and the sur 


rounding territory 
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Me, Making Dollars 
Ae gia Grow from 
Ribbons and 


Carbons 


The UNION Line 


is a big money maker for the dealer. 
It’s a line you can afford to push, both 
because of its quality and its price. 














@ The more you push it, the quicker you 
turn your capital, the more money you 
make, the more stock you can carry, the 
more advertising you get from satisfied 
customers, and so on in an endless 
chain—this is the science of Making 
DollarsGrow from Ribbons andCarbons. 


@ All you need to start is 


The UNION Line 


Get it at once. The first step is to write 
us today for samples and prices. Don’t 
put it off a minute. This call is your 
opportunity to increase profits. 


@ What is once started is half done— 
so drop us a postal right now, before 
you turn the page. You'll say it’s the 
biggest liitle investment you ever made. 

















Union Ribbon & Carbon Co. 


Oth and Thompson Streets 
PHILADELPHIA, PA. 




















Interesting Addressograph Book. 


NE night alittle calf broke out 
of a pasture and scampered 
through the woods to the river 
bank beyond. Instinctively, like all ani- 
mals, he picked the straight course. As he 
ran, he kicked up a path in the leaves. 

“In the early morning his mother missed 
him, Frantic, she broke through the crude 
fence and followed, widening the path with 
her flat nose, and marking it with her sharp 
hoofs. 

“When a man on 
the path was quite plain. He 
a short cut through the woods, and turned 


66 


drew near, 


thought it 


horseback 


from the road. 
“And it 
road grew up with 


The 
The 


Was a short cut. winding 


weeds. straight 


path through the woods—blazed by a calf, 


a cow and a horseman—became a great 
highway.” 

“This is the history of a diagonal street 
metropolis of America—a short cut 
millions ‘of steps in the 
heart of a city. It is the 
history of the world. We continue to take 
the long road around until someone shows 
When they prove 


short cut we 


in a 
that has saved 


business also 


us how to cut across lots. 
to us that the new 
take it 

“You no longer walk a mile to talk to 
your friend Jones The telephone has 
brought him as close to you as your desk 
three busi 
A girl 


Way 18 a 


You no longer scrawl two or 


ness letters a day with pen and ink. 
and a typewriter turn out fifty.” 

The foregoing are the first 
graphs of the introduction to a new and 
interesting book which has just been pub 
lished by the Addressograph Company of 
Chicago The book about 128 
pages and, in its neat red and gold covers, 
will be a very welcome visitor wherever it 

The title of the book is “Short Cuts 
Money Making Methods” 


few para 


contains 


ROC s 


and and it is 


written for the purpose of showing busi 
ness men new and profitable short cuts 


in their daily business, demonstrating how 
the turned 
out by the Addressograph Company may 
be made to yield profits to the user. The 
title page of the book best gives its ob- 
ject in the following words 

“How to handle lists of names in the ad 
vertising, accounting, pay roll, shipping 
and general office departments of any busi- 
The actual 512 man- 
239 lines of that 
routine, saved increased 


use of the valuable machines 


ness. methods of 


agers in business have 


reduced money, 
sales.” 

It may well be conceded that aside from 
general advertising, the only way to reach 
a large number of people at one time is 
by circulars, and to be most effective the 
should 
appearance to 
This seems to be the 


nearly 


approach as 
work 


circular letter 


as possible in done 


upon the typewriter. 


common view. which is doubtless correct 


in a general way, though we believe cir 


culars which are avowedly such are more 


Addressograph Company of Chicago Tells 
How to Save Much Time 
in Business. 





effective than is commonly supposed, for 
it is not the habit of most men to throw 
away unread anything which another man 
has paid good money to send him. 


Invention which Helped to Make Circular- 
izing Practicable. 

With letters which bear the 
personally dictated communication, manu- 
retailer, and every 
able to broaden 


signs of a 


wholesaler, 
has been 


facturer, 


business man 


out and grow with every development of 


appliances for making his circularization 
easier and less expensive 

With machines for producing fac 
typewritten letters, the man 
able to turn out thousands of 
send them to prospective customers whom 
he had never known. 3ut had 
the facilities for writing large quantities 
of letters, he found that he was hampered 
by the necessity of filling in 
and addressing his letters with typewriters 


simile 
busine $s was 
letters and 


while he 


expensively 


The invention and perfection of the ma- 
chine called the Addressograph solved 
these difficulties and made _ circularizing 
easy—so easy and inexpensive, in fact, that 


the Addressograph is claimed to have been 
directly responsible for a nation-wide in- 
crease in circularizing, and a correspond- 
ing increase in profits for these firms 
How the Addressograph is a 
short cut is clearly demonstrated, and that 
money 


valuable 
saver as well as a 
the 
ers generally. The 
as well as the expense, must certainly ap- 
are striving for 


it is a 
maker must be 


money 
conviction of its read- 
time saved by its use 


peal to those who busi 
ness betterment. 

The book is divided parts, of 
from three to four chapters Che 
latter three parts have to do with the col- 
lection of how to make 


regular statements, special systems for ren 


into five 


each 


money, showing 


dering statements and bills, how to make 
up and handle a pay roll, how to handle 
stockholders’ lists, how to make up fac- 


tory records, and the special uses to which 
The lat 


operate 


the Addressograph may be put. 


ted three chapters show how to 
the Addressograph, tells of the special at 


tachments to be used for special work, and 


describes the equipment with which this 
valuable machine is provided \ compre 
hensive index concludes the volum¢ 

The book is profusely illustrated, is 
printed on highly calendered paper and is 
bound in red linen cloth with gold orna 


ments. It is attractive in appearance, and 


its style is delightful. 
While it is good advertising for the Ad- 


t 


dressograph, there is much to be gleaned 


from its pages of a valuable nature with 


which this machine has nothing to do 
After reading the book, one can hardly 


fail to remark that he has learned some 


valuable pointers on “short cuts 
believe in his heart that the Address 
graph can help him very materially in his 
business. 

The following concrete instances of the 


t ret 
] 


uses of the Addressograph are quo 
among a large number cited in 


“The Addressograph can be, and being 
profitably used on pay rolls numbering hree 
hundred names or over, because the p! ira- 
tion of the weekly or monthly pay r 
cessitates the writing of each nam«é nd I 
ber from four to a dozen times J s is the 
equivalent of writing 1,200 or 3,600 names and 
numbers The Addressograph eliminates this 
much of the detail work of making up a! 
dling the pay roll. It can be applied 
business where there a large number of em 
ployes. It does not interfere wit t! present 
system of handling your pay roll ecause it 
simply prints the name and number where you 
have been copying the names time fte time 
with pen and ink. 

“The application of the Addressogr the 
pay roll of an eastern manufactur my y 
is typical of the methods adopted in sing the 
Addressograph for this purpose In tl ffice 
the Addressograph prints the names 1 in 
bers of employes on five different fo pay 
roll sheet, foremen’s check sheets, | eceipt 
slips, pay envelopes, and time dissectior 

“From the employes’ time slips the book 
keepers, each week, make up the pay ll sheets 
which have been furnished them by t yy ir 
charge of the Addressograph. The sted 
on the sheets represent the various depart! ts 
in the factory. The address plates ur? ged 
in numerical order by the departments in the 
card index drawers of the Addressograp! When 
these names are listed on the pay roll s, by 
means of the automatic feed attachment, they 
appear in the same order. 

“For years, the contract department f one 
of the big city telephone companies i been 
constantly troubled with mistakes | by 
clerks in filling out the twenty-six forms whicl 
are the necessary records of every installation 
or change of telephone service. On one form 

on a second in On 


there was one address; 
the tenth form the name was spelled yrrectly 


on the sixteenth, incorrectly. On t it 
form there was a variation in the b ng dat 
On the next, a careless clerk shifted imal 
point and lost the company more mon [ype 
writers and all kinds of machines we tried in 
an effort to make the notations on one for ex 
actly the same on all the others. But t Ol 
pany continued to have trouble. 

‘‘Now they have none. Their Addressograph 
prints the name, address and various notations 
exactly the same on every form. Wh n or 
der or change notice comes to the department 
the name, address and exchange numbe is i 
mediately set up in a 3-line Addressograph 
printing plate. A second plate, contair rea 
son for change or installation, billing dat ind 


rate, is then set up and placed in the 
directly behind the address plate 
plates are then ready to fill in the twe six 


forms, by means of the hand dupl t 
tachment 

‘Most banks prefer to do most of the work 
by machinery because of the accura¢ nd uni- 
formity obtained. There are six major S 


which the Addressograph is usually } 


bank: addressing envelopes, printing daily jo 
nal sheets, heading depositors’ statements, head 
ing statements to correspondent banks, printing 
interest slips, and printing trial bala In 
addition to using the Addressograp! these 
purposes, the well-organized bank is also f ng 
in the daily journal sheets with the machi: ind 
printing interest and trial balance slips 

“From one to four times a year, it 


companies send three communications 

policy holders notice, statement ind eipt 
Each of these requires filling in and addr ng 
The companies are also regularly sending ut 
notices to their agents. The filling ind ad 
dressing of communications to policy Id und 


mands a tremendous amount 

the Addressograph has bee 
purpose the most of this work has 
with, and absolute ax 


agents d 
labor, Where 
ed for this 
been dispensed 
cured. 


“The publishers of monthly periodica week 
ly magazines and daily newspapers found 
one of their heaviest expenses to be t ! 
stant addressing of wrappers for their pul i- 
tions. Addressing by hand is too exper i 
process for any publisher Moreover, it ib 


solutelv impracticable, for the 
wait for slow penmen, 


Published by the Addressograph | 
pany, 901-911 West Van Buren Str 


cago 
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> Quick Audits 


rT KY. ind Save Time 


fices wil npe rrect entry of each 
iny time statement of the standing of 
epartments. It esigned to meet the 
ich as Newspa Offices, Publishing 


Wholesale Houses, Insurance Offices, 


mber Othces. ete PIG. * * * 


ififice Registers Give 
ing Information: 


8~-The Immediate Cash 
Balance 

9.-Total Bank Deposits 

10--Total Amount of Checks 


1--Total of Cash Sales 
2-~Total of Charge Sales 


3--Total of Goods Sold 


4..Total of Cash Received on Drawn 
Account 11--Amount of Present Bank 
< Taal A 3 Balance 
5--i ota Amount I npai . 
: PP Ae: 12--Total Amount of Goods 
Customers Accounts 


Received | 
13--Total Amount of Bills Paid 


Cash 14-Total Amount of Bills 
Unpaid 


6--Total of Money Paid Out 


7--Secret Total of 
Received 


ng with other registrations, the “ Total” counter 
r adding all petty accounts or any separate 


is I otals Without int 
can be used f 


totals desired at any time during the day. 


transactions is welcomed by 


This meth O! np 
shiers kkeepers because it relieves them of much 
tail work prevents the errors which are common to 
| ait { ns 
Propriet Managers, through the use of 


can have almost an instantan- 
tment of the business for any 


—, 


eS TR: SG 7 
Doing so puts you under no obligation to buy. 


Dayton, Ohio 
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THE *‘HIGH SPOT’’ OF PERFECTION 





The Jones Improved Current Binder 
and Eureka Leat 


{{ No system of accounting is satisfactory, unless both the binder 
and leaves are satisfactory. The Jones Improved Current Bindei 
is the original screw-lock, three-piece, round-back binder improved 
—every fault eliminated—every known improvement added—but 
with the original high standard material and perfection in work- 


manship maintained. 





@ One of our latest features 1s our EASTERN treating plant, 
where we Eureka flexibly treat not only our watermarked 
ledger paper, but any make of ledger paper in ream sizes, which 
rules and prints as perfectly and rapidly after treated as before 
treated. All ledger paper mills can ship direct to our plant, 
and we furnish all who handle our products, Eureka treated 


paper promptly. 
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The Jones Improved Transfer Binder 


BEST IN MATERIAL AND WORKMANSHIP 


Perfect mechanical construction, infallible locking device, unlimited expansion. 
and our Styles A, B, D, F, G, H, P.-L., and R. Binders, contain every 


feature to found in other binders, together with the Jones 


| ° 7 . , 

= 7 ts ? 
iis piInde!l 
advantageous 


~ 


In proved features. 





We make only the highest grade and a few articles, rather than an incongruous 


mber of imitations. 
, but it requires ability to originate, and pride 


Any one can cut prices and imitate ju 

jua to make the best grade of goods. We have many reliable quality 
ensees Si ling our 11 nd want other dealers to become our licensees.-- We 
not sell the consume: 








NEW HOME OF THE FAMOUS JONES IMPROVED PRODUCTS 


We invite the closest inspection of our factory and these facts. 
Jones Improved Loose Leat Specialty Company 
CHICAGO : = 
| 
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Five Hundred and ‘Twelve Big, Broad 
ae )Minded Successtul Business | 
palit Men Wrote This Book 


You can have a copy FREE if you will sign the coupon 

















; Short Cuts and Money-Making Methods was compiled from aciual 
; hammered out through years of experience |[ red-blooded to-date live n 
executives in 239 distinct lines of business. These men troducti 
: : ] nroblems in madi f —_ 
faced a thousand times the same kind of problems in handling of ! 
+ front you The same difficulties of perfecting systematic llow up meth 
difficulties in the auditing department of promptly get out state 
i perplexity in your pay and shipping departments that you are dealing with today, t 
lealt with and eliminated at a profit by the m \ g t plained 
. LOOK AT ITS CONTENTS 
PART l-How to Compile a Mailing List Part Ul Getting in the Money 
i 
PAI lApr es 


Part Il Handling Lists 
PART IV—Handling the Pay Roll and Miscel! 


How You Can Get This Book Free 


Short | Cuts and Money-Making Methods is not a leaflet or a booklet 











t is acomplete work-—-128 pages—cloth-bound—gold lettered and handson 
, 7 +} ’ 
printed and illustrated. We cannot distribute it indiscriminately. We th« 
, d 


‘ 7 ™m ¢ 


ask you to give us the information requested on the coup 


the book absolutely free, charges paid. 


If you do not care to give us the above information, 
you can have this book for $1.50 











Manufacturers, wholesalers, retailers, dealers, bankers, officials of insurance 
companies, public service corporations, government departments, secretaries 
associations, auditors, paymasters, heads of shipping departments, officials an 
executives of every business—in fact, everybody interested in and using lists of 
names, should have a copy of Short Cuts and Money-Making Methods. 


To the man who uses or can use a list of names, this book will prove invaluable, because in addition to other 





information, it describes the manifold and profitable uses of the 


Addressogfaph 


. PRINTS FROM TYP 








Addressograph Company, = ,bsolute 
803 West Van Buren Street ; , —_ : *y 
CHICAGO, ILL. PC 























National Envelope Sealing and Stamping Machine. 


N THE new electric machine manufac- 
] tured by the National Envelope Seal- 

ing and Stamping Machine Company, 
of Boston, Mass., there is offered a simple 
and practical and economical sealing and 
stamping device. 
When we 


sending out 


consider that there are firms 
as many as 90,000 pieces of 
matter in a day; that the mail order 
houses have mailing lists of 4,000,000, and 
that there are many concerns whose daily 
is from 5,000 to 10,000 letters and 
circulars, the need of a quick and easy 
method of sealing and stamping this enor- 
mous mass of mail matter is apparent. Yet 
strange to say, less attention has been given 
to perfecting the methods used in this de- 
partment of office work than to those of 
any other, although sealing and stamping 
letters is the most unpleasant part of office 


mail 


output 


routine 

The “National” seals and stamps, seals 
without stamping, and stamps without seal- 
ing, being practically three machines in one 

The manufacturers state that it seals and 
stamps 4,500 letters an hour, handling en- 
velopes from 2'%%4 inches square up to 8 by 
10 inches, post cards, mailing cards of ev- 
ery description, small sample packages and 
booklets up to 36 pages. All the ordinary 
mail matter of the largest business house 
is thus taken care of quickly and econom- 
ically 

It can easily be estimated that the sav 
ing in labor-cost effected by this machine is 
enormous. One boy or girl at $5 a week 
can easily operate it, and can do as‘much as 
It can easily be 
device and 


conditions. 
figured what a labor saving 
money earner this machine is, yet its profit- 
able use is by no means restricted to those 
having an enormous daily output. Where 
a concern needs occasionally to get out a 
few thousand letters very quickly, as in a 
brokerage house after the close of the mar- 
ket, or where a large number must be 
mailed at certain times of the month, the 
National will be found invaluable. 

Not only is great economy effected in 
labor costs, but there is a large further 
saving in the protection it affords against 
fraud and carelessness in handling stamps. 
It is estimated that the loss from misuse 
and theft, where -stamps are sent out by 
hand is at least 5 per cent. The National 
takes stamps in rolls of five hundred or a 
thousand as furnished by the government, 
and locks them up securely. No stamps 
can be taken from the machine without af- 
fixing them to a piece of mail matter, and 
stamp so taken is registered and 
counted. By giving the key of the stamp 
compartment to one clerk who is made re- 
sponsible for all stamps bought, an accu- 
rate check can be kept on stamp disburse- 
ments and loss from carelessness or theft 


10 under old 


every 


eliminated. 


In corstruction the National. is as sim- 


A Machine Much Needed in the Business 
World. 


ple as an effective machine can be, every 
effort having been made to eliminate all 
complicated adjustments and to put in as 
It runs by 


Irom an 


few working parts as possible. 
electricity, obtaining its power 
ordinary electric light socket at a cost of 
less than %4 a cent an hour. Motors can be 
supplied to run either by direct or alternat- 
ing current, 110 voltage. The motor used 
is a % horsepower, and of the best make. 
The body of the machine is a solid casting, 
light, yet of sufficient weight to carry all 
the working parts and gears. The finish is 
black enamel and silver. It is mounted on 
a stand three feet high made of steel tubing, 
brazed together, with glass roller castors. 
The machine is thus easily moved, as it 
weighs only seventy-five pounds, 
Throughout the construction the greatest 
care has been taken to make each part as 
durable as possible. The top plate is of 
German silver nickel plated so as to be rust 
proof. In fact, wherever moisture can come 
in contact with the machine the working 
parts are made of either brass or German 
silver, other parts being the highest qual- 
ity of steel, The rubber rolls are of pure 
gum rubber, which the manufacturers state 
will not harden under conditions and 
are solid, having no wood or steel as a core. 
or raw-hide which 


any 


steel 
practically 


All gears are of 
makes the machine 
The company guarantees the machine for a 
should run 


noiseless. 


year, and with proper care it 


without repair for a much longer time. All 


parts, however, are interchangeable and 
are numbered so that it is very easy to re- 
place them if any break occurs 

The operation of the machine is very sim- 


ple. The envelope is started by hand or by 
an automatic feed through the first rollers, 
the flap passing over the mostening disc. 
It then goes to the automatic stop where it 
is held for a fraction of a until a 
stamp is affixed, passing on the the holders 
where it is sealed, and into the stacking de- 
vice which holds from 100 to 500 envelopes. 

When the envelope comes from the ma- 
chine it is sealed and stamped perfectly. It 
is absolutely dry as no more water is used 
to moisten the flaps or affix the stamps 
than is absolutely necessary. The stamp is 
put on evenly and securely. There is no 
danger that mail matter will be returned be- 
cause a hurried clerk put on a stamp that 
was insufficiently moistened. 

It has taken many years’ 
perfect this machine, but at present the 
company is making rapid progress in manu- 
facturing and before long will have com- 
pleted enough machines to fill immediate 
demand, 


A Hand Stamping Machine Also. 
The National Envelope Sealing 
Stamping Machine Company has in addi- 


second 


hard work to 


and 


tion to its electric machine, an ingenious 
and ptactical hand stamper, a cut of which 
is shown on page 21. This machine will 
handle practically all the mail matter which 
goes out from the ordinary business office. 
It is very strongly built, being a solid cast- 
ing finished in black enamel and nickel 
plated. It affixes stamps as fast as the 
operator can work, there being no limit to 
the speed of the machine. The stamp is 
cut off and affixed with one operation by 
simply depressing a lever % of an inch. 
It is not necessary to lift the machine, and 
for that reason it has been made heavy 
enough to stand firmly on the desk. It 
uses stamps in rolls of 500 to 1,000, and 
keeps them securely locked, It is impos- 
sible to remove a stamp except by affixing 
it to a piece of mail matter, and ahy stamp 
so used is registered and counted. In this 
way loss through theft or carelessness is 
eliminated. Unused stamps are kept per- 
fectly dry, as only as much water as is 
needed in affixing is used. A special device 
permits from one to four stamps to be 
affixed to the envelope, according to the 
weight of the contents. 

Dealers should find this machine a read- 
ily saleable and profitable proposition. 


Personnel of the Company. 

The National Sealing and Stamping Ma- 
chine Company, which was organized under 
the laws of the state of Massachusetts, has 
for its president C. E. Skerry, who is also 
general manager of the company. Mr. 
Skerry is well known throughout the New 
England states and the Middle West as a 
man experienced in the handling of office 
specialties, for several years having suc- 
cessfully managed the business of some of 
the larger corporations. 

Arthur F, Turner, the company’s secre- 
tary and treasurer, is a successful business 
man, having been associated with some of 
the largest banking institutions in the city 
of Boston. He is now taking an active part 
in the affairs of the National Stamping and 
Sealing Machine Company. 

Other members of the company comprise 
some of the leading business men of the 
city of Boston. 

The company has an excellent proposi- 
tion to make to dealers, both with regard 
to its hand stamping machine and its elec- 
tric machine. They believe that both ma- 
chines cover the field in combination, and 
that in handling them dealers will find an 
opportunity of rare and unusual merit. In- 
quiries should be addressed to the head- 
quarters of the company, sgh ob New 
John Hancock building, Boston, Mass. 





The inane manager growls; showing 
plainly he has not quite evoluted from the 
bear-like state of his ancestors, but the bus- 
iness manager who is kind, and suggests 
rather than drives, pitches his voice in a 
normal key. Which is the wiser? 
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THE “STANDARD FOLDING” IN AF- portable typewriter. Mr. Foran’s picture weighs but 5 Ibs., and when folded, fits 
RICA. is likewise interesting, and we can’t help into a neat leather covered case 10x8x4 
The accompanying illustrations are from wondering if the contributing editor of inches 
a beautiful little booklet entitled “Through “The Outlook” wore the same kind of a 
Africa With Roosevelt,” which comes from costume in the jungle In great part, self-confidenc« $ our 
the office of the Standard Typewriter Com The booklet also contains a portrait of strongest resource. Thus we are brought 
pany, Groton, New York. The reproduced J. Alden Loring, Field Naturalist, Smith to belie) in ourselves; to realize our 
letter written by W. Robert Foran, lat: sonian institute, Washington, D. C., who strength and make use of the talents we 
special correspondent for the Associated was also with the Roosevelt Expedition possess 
Press, who attended Col. Roosevelt on the [There is also a cleverly worded article, -—_—— - 
long and perilous trip, will prove good bringing out the features of the Standard Busine s a good deal like skating or1 
reading to anyone who is interested in a Folding Typewriter. This little machine thin ice—safety lies in keeping moving 
Cag. 2000659 Tere GEPAFO MOTEL co PROP aes » 6 @eenmoor 
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Wessrs The Standard Typerrit 
Groton, N. Y. 


Gentlemen: 

On my return from my fifteen months! trip 
through Africa as the Special Correspondent of t Asso- 
clated Press with the Roosevelt Expedition, I havo much 
pleasure in handing you the typewriter I purchased for 
use on the trip. It should prove a valuable memento of 
a very noteworthy achievement. 


I may state ue thé machine has een in 
constant use all the time, and I have u ’ writing 
my book "On the trail of hoosevelt® in “additic n to vrit- 
ing all my Press articles. It has stood the hard usage 
remarkably well and I may state that despite the many 
thousands of miles it hes travelled, the machine and case " 
were in perfect order on arrival in New York. 


I cannot express too highly my great appre- 
ciation of this valuable typewriter. Its lightness, 
strength, and general excellence of working leave nothing 
to be desired. It speaks highly for its durability when 
I state that the machine was carried for over 1500 miles 
on an African native's head through the jungles of Africa, 
besides travelling by sea and rail for many thousand miles. 


Personally I shall never want to use any other 
make of machine for I am of opinion that the Standard Fold- 
ing Typewriter supplies a long felt want, and, from a trav- 
Ollers' point of view, cannot be improved upon. 


Yours very truly, f 





W. ROBERT FORAN, 


Late Special Correspondent for tne associated, Late Correspondent for the Assoclated Press 
Press With the Roosevelt Expedition. with the Roosevelt Expedition. 




















That’s the gist of a letter from 
an Office-Supply man who knows 
a good thing when he sees it. 

And he’s no ‘‘babe’’ in the 
‘biz,’ having sold C P’s ex- 
clusively for a long time. 

Now Mr. Man, isn’t that more 
than just a straw showing the 
wind? 

We leave it to you; butif YOU 
leave it you lose money. 


Herein is again demonstrated that the ZONO CHECK PROTECTOR ZONO MFG. CO 


must be seen to be appreciated. This illustration is a poor substitute s : 
at best; conveys no idea of its winning features 50 Union St., Pasadena, Calif- 






























A BUSINESS SHOW OF THEIR OWN. 


Profitable Demonstration Recently Held 
By St. Louis Business Men. 


The business public opened up their mail 
recently to find a very attractive and uniqu 
invitation to attend “an office applianc« 
show, which is intended to be the most 
interesting and instructive event of its 


kind ever held in St. Louis.” 

This exhibition was held at the stor 
of Skinner & Kennedy Stationery Com 
pany at 312 Broadway, September 27th, 
28th, 29th and 30th. For the occasion, th« 
main floor was cleared and the exhibitors 
were given a prominent position in the cen 
ter. 

Those exhibiting were: The Dalton Ad 
ding Machine Company, represented by 
Mr. Smith, manager of the St. Louis 
branch; The General Fireproofing Com 
pany, A. J. Abernathy, Western Agency 
Manager in charge; Addressograph Com 
pany, in charge of F. W. Thompson, the 
St. Louis manager; The Dictaphone Com 
pany, with Mr. Scott, manager of the St 
Louis branch in charge; The Printograph, 
exhibited by Mr. Leeman, from the fac 
tory; The L. C. Smith & Bros. Typewriter 
Company, with Mr. Purdy, the St. Louis 
manager in charge. 

Other lines that received attention were, 
the Brown-Morse Company; the Interstate 
Standard Duplicator Company; the Twin- 
lock Company; the Irving Pitt Compay; the 
Toledo Metal Furniture Company; the 
Moon Desk Company; the Everett Change 
Maker; the Protectograph Company, and 
the Defiance Check Protector Company. 

The invitation read, that “Music will be 
furnished by the Columbian Phonograph 
Company,” which was done to the enter 
tainment of every one 

The show was a success from every 


standpoint. The response was spontan¢ 
ous, and at times the crowds were so great 
that it was impossible to move about with 
comfort. The store was most attractively 
decorated, and the exhibits were so a1 


ranged that demonstrations could be con 
ducted in plain view of the visitors. 

The success of the show was due to the 
fact that it was patronized by the repre 
sentative business men, who came for the 
purpose of learning of the new office appli 
ances and how they could be best applied 
to their own business 

One of the features of the show was 
the Systems Department, in charge of Ed 
ward L. Little, of Skinner & Kennedy Sta 
tionery Company. By a great deal of work 
he had gathered and collected over three 
thousand card record forms, covering every 
angle of commercial and professional lines 
Undoubtedly this is one of the finest colle 
tions of business systems ever exhibited. 

Great credit is due to the untiring efforts 
of Messrs. Warren Skinner, Wantz and 
Little, who spared no time and effort to 
make this event the most productive and 


interesting of its kind 
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q The Neidich Process is a method of making carbon 

paper and typewriter ribbons that puts in the com- 
pleted product a little more of that lasting quality which 
means nothing more nor less than greater service, without 
an increase in price. 


¢ These goods have proved their case conclusively 
through many years of satisfactory service. When 
this line is once introduced to a customer it proves “a 
sticker’’ which no amount of flattering competition can 


dislodge. 


Gq Those dealers who are wholesale buyers can get “‘N.P.”’ 
value and still have the goods made under their own 
imprint if they like. In this way you build up your own 
business. If there is some little eccentricity of manufac- 
ture that appeals to you and which you wish incorporated 
into your own “Special” stock, all right. You can have it. 


q These and many similar advantages will all be ex- 

plained to you, prices and discounts quoted, and sam- 
ples sent, if you will write us at once, referring to this ad- 
vertisement in OFFICE APPLIANCES. You will find 
our proposition is as liberal as our goods are superior. But 
write today. 








NEIDICH PROCESS COMPANY 


BURLINGTON NEW JERSEY 


Mr. P. Castelli; Casella Postale 909, Milan, Italy 














Continental Agent: 

















OFFICE APPLIANCES 

















Rothschi 
says: 


“One price to all 
Big buyer or small” 


One man has told you that my prices 
are based on shorter ribbons—Pure 
bunk 


Another has told you that I use cheap 
cloth and chemicals—Pure bunk. 


And yet another has told you that 
something must be wrong with my 
goods.—Pure bunk 


Why all this bunk in circulation? 


Simply because I sell my goods at a 
certain price and am getting the 
business 

I furnish you as good ribbons as you 
can buy from anyone at any time 
at any price 

I make them in my own factory 
which is equipped with the most 
modern machinery for producing 
high class goods. I buy the best 
cloth and chemicals that the market 
affords. I give you all that you can 
buy under any conditions. 

I simply put them in your hands 
with less selling expense. You pay 
for nothing but the goods. There 
are no salesmen’s salaries and ex- 
pense accounts to be figured in my 
selling price 


All I save in the selling cost 


is saved for YOU. 


That is all there is to it. There is 
nothing remarkable in it It is 
simply doing business by mail and 
being content with a small margin 
of profit on a large volume of business. 
Get my samples and prices to-day. 
You can furnish your customer with 
the best the market affords and 
make more money. 


M. M. ROTHSCHILD 


415-417 Dearborn St., CHICAGO 
42 W. Broadway, NEW YORK 














LENDERSON’S LADS WIN BIG PRIZE. 

The Chicago office of the Smith Premier 
Typewriter Company won first prize in the 
International June and July Selling Contest 
At the Smith 
last 
and 


inaugurated by the company. 
Convention of managers 
month the announcement made 
Manager Lenderson of the Chicago office 
was presented with a check for $200, repre- 


Premier 
was 


senting the first or “A” award for the 
largest percentage over the quota made 
during June and July by any Smith Pre- 


mier branch office in the world. 

Manager Lenderson on his return from 
the convention divided the money as fol- 
lows: To Frank B. McGough, the sales- 
man who exceeded his quota by the great- 
est amount, $75 was given; J. M. Sturn, sec- 
ond quota man, received $50, and D. R. 
Flood, the salesman who exceeded his quota 
the third highest amount on the list, got 
This made $150. The balance of $50 
was used in purchasing theater tickets to 


patios 
$25. 


“The Dollar Princess” at the Illinois The- 
ater for Tuesday evening, Sept. 20, when the 
salesmen .and office force and their wives 


to the number of thirty-nine people attend- 
ed the performance. 

The B prize in the International Contest 
was won by Syracuse and the C prize by 
Jacksonville, Fla. 

Manager Lenderson is proud of the fact 
that his office won the A prize. Chicago is 
one of the iargest offices in the world, hence 
it is exceedingly difficult to raise its per- 
centage quota into the first prize position. 





BEEBEE JOINS “WHOLESALE.” 

F. P. Beebe, one of the best informed 
typewriter men in the business, has joined 
the staff of the Wholesale Typewriter Co., 
108-110 Duane St., New York, and will 
spend a considerable portion of his time in 
the field as the company’s special represent- 
Beebee has been in the typewriter 
business for nearly 19 years. He learned 
the trade of a watchmaker and about 18 
years ago was en route to New York when 
he stopped to see a friend at Ilion. At the 
friend’s suggestion he became interested in 


ative. 


the typewriter and secured a position at 
the Remington factory. He went through 
practically all branches of manufacture and 
was later connected with the Underwood, 
the Oliver and Elliott-Fisher 
For a while he was in business for himself 
at Toledo and later at Watertown, N. Y. 
Mr. Beebee will take to his new employment 
a ripe experience of many years. He knows 


companies, 


every screw and pin in every machine. Of- 
fice Appliances presages that he will give 
good account of himself in the new posi 
tion. 





“BILL” FILSTEAD ON THE JOB. 

W. D. Filstead of Ames & Filstead, man- 
ufacturers of the famous Amfil Typewriter 
Platens, is again in the harness at the New 
York factory. Mr. Filstead spent a portion 
of the summer at the Wisconsin lakes re- 


covering from an illness of several weeks’ 











duration, and his many friends will be glad | 
to learn he is again on the job. 


The busi- 




















WITH LOCK COMBINED. The simplest, strongest 
and cheapest made. Holds machine securely and 
cuts noise in half. Typewriter can be releases 
instantly Price $1.00; lock 
$1.50. Liberal terms to dealers 


F. ROBERTS 


3854 McDonald Ave. St. Louis, Mo. 


with attachment 











Your Stationery in the OFFICE, 

BANK. SCHOOL or HOME by 

using WASHBURNE’S PATENT 
PAPER FASTENERS 


BRIGHTEN UP 


convince 


,) 
SUPERIORITY. 
K Mark 
a 


Trade (), 


Easily put on or taken off 


nger. Can 


with the thumb and 
of brass in 3 


be used repeatedly and “they always work.”” Made 
sizes. Put up in brass boxes fasteners each. 
HANDSOME COMPACT STRONG No Slipping, NEVER 
. Alll stationers. Send 10 for sample box of 50, assorted. 
booklet free. Liberal discount to the trade. 


The 0. K. Mfg. Co., Syracuse, N. Y., U. S. A. nois 


Ask For MASON'’S 


PENS 
6. SSE 10 


To convince you that our pensare of superior quality and 
durability will mall 25 No. 20 Pens on receipt of 25c. One 
gross only $1.00 prepaid. Order today. Satisfaction guar- 
anteed. W. L. MaSON CO., KEENE. N. H. | 














Mona-, Bi- and Tri- Chrome 
Typewriter Ribbons 


Perfect Combinations 


SNELLING & SON: Manufacturers 
So. Brooklyn, N. Y. 
MORE POPULAR EVERY DAY. 




















THE NELSON CORPORATION 
EXCLUSIVE MAKERS OF EVERY KIAD 
AND STYLE OF lOOSE LEAF BINDING 


DEVICE FOR THE RETAIL TRADE. 
RVLED AND PRINTED SHEETS FOR SAME 


442 WELLS ST., CHICAGS, ILL.,U.S.A. 





Trademarks and Copyrights 


Send your business direct to 
Washington. Saves time and insures better service. 


Personal Attention Guaranteed 
25 Years’ Active Practice 


Specialty :—Typewriting and Adding Machines 


Address E. G. SIGGERS 


Suite 33, N. U. Bldg., Washington, D’ C 















































ness of the firm is steadily increasing. New 
grinding machines have been installed in 
both the New York and Chicago factories 
to enable the firm to meet the growing de- 
mand for the goods The list of Amfil 
platen users is increasing wonderfully every 
month. 


DEALER AT LAWRENCE, KANSAS. 

\bove is a partial view of the store of 
Mr. R. M. Morrison, the able and active 
representative of the Royal Typewriter in 
the thriving little city of Lawrence, Kan. 
Mr. Morrison is the gentleman in the cen 
ter of the group; at his left. is his sales- 





man, Mr. F. F. Bliesner, and the one seated 
is Mr. E. P. Ryan, traveling representative 
of the Kansas City office. Mr. Morrison 
took up the Royal dealership in September, 
1908, and has been doing a nice, steady 
business ever since 


NEW ST. PAUL UNDERWOOD STORE. 

If location and equipment count for any- 
thing in the typewriter business, the new 
district branch of the Underwood Type- 
writer Co. at St. Paul is fortunate, indeed 
And this new Underwood Branch has the 
organization, too, brought together quick- 
ly and at work effectively. 

Office Appliances’ special representative 
had no trouble in finding the new Under- 
wood store It is placed in the center of 
things The landlord finished off a new 
building to fit the typewriter business in 
a convenient manner \nd the way the 
Underwood Company has attended to the 
matter of fitting out, has left nothing 
undone in making attractive and effective 
show-rooms, offices and workshops. 

The new store is located at 62 E. Fifth 
street, and it was opened promptly on Oct. 
lst. On that day the old store in the Ar- 
cade was entirely vacated. 

The universal feeling of the new selling 
force is that “St. Paul” will make strong 
and quick progress and in this earnest en- 
deavor, they have the moral support of 
Office Appliances. 

J. J. Phelan is in charge of the opening 
and establishment of this new expansion of 


the Underwood Company. 


It is better not to assume too much. 
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GREGG 
Legibility and Speed 
Again Demonstrated 











Charles L. Swem, a boy of seventeen, won the 
Gregg Trophy at the convention of the G. S. A. at 
Chicago, August 5th, with a net speed of 


200% Words Per Minute 


on a judge’s charge. Mr. Swem made two tran- 
scripts in the allotted time, qualifying on both. 

The records of previous contests show that only 
jour other writers have as yet made a net speed of 
over 200 words per minute on a judge’s charge, and 
none have made a record of 200. words on straight 
matter. 

The ‘‘Gregg Trophy Contest’’ was conducted un- 
der the same conditions as prevailed in the Interna- 
tional Contests. The matter was selected by Mr. J. 
N. Kimball, the expert shorthand writer of New York, 
sent under seal to the committee, opened in the pres- 
ence of the convention, and immediately dictated. 

This record demonstrates again the wonderful 
possibilities of Gregg Shorthand in the hands of even 
very young and inexperienced writers. 

In the Fifth International Shorthand Speed 

Contest last Spring, Gregg writer won first, 


second and third places in competition with 
all the leading Pitmanic systems. 


Send for full particulars of the contests. 








The Gregg 
Publishing Company 


New York Chicago 
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Now for the Convention. 





THE LAST CALL 


Editor, Office Appliances. 
Dear Sir—As president of the National Association of Stationers and Manufacturers, | trust you will grant 


me the use of your columns to extend an invitation to everybody to come to Baltimore and attend our next 
convention—especially | would urge those who are not members to join us there. It is the first convention for 
ee have been North, East and West—and now it is our good fortune to assembie under the sunny skies 
° ixie. 
No better city can be found than Baltimore, no better men than her sons are known to our organization. 
They are past masters in the art of hospitality. 

This is our sixth convention, the first, however, to assemble since the appointment of our Catalogue Com- 
mission and our permanent secretary; the work of both will be subjected to scrutiny by the convention. We are 
prepared to take hold of and settle many questions that have been heretofore discussed, and stationers and manu- 
facturers who desire to direct attention to any cause for complaint are urged to promptly communicate with the 
secretary. A fair and impartial hearing Is promised. 

You cannot change conditions by staying at home, but you can accomplish much by bringing a real live 
grievance to the convention. 

Especially do | want the traveling men to be with us Monday evening and all through the Convention. | 
am one of your number. Manufacturers should take pride in having their men at the Convention. The change of 
time for holding the Convention should not interfere with the attendance of traveling men. The success of the 
Association means multiplied business and multiplied profits to the manufacturer. The traveling man is the 
connecting link between the manufacturer and the stationer—iet him not be a missing link! Traveling Men’s Night 
was installed when |! was chairman of the Program Committee, under our lamented President Mann at St. 
Paul. This year our committee have prepared a particularly good entertainment. All are invited. All are ex- 
pected. Baltimore, October 10th, 11th, 12th, 13th. The first session will be called exactly at 10 o’clock—no delay. 

Your periodical has been most kind and generous to me and to the entire administration of the National 
Association during my term of office, and | desire to thus publicly thank you. 

Faithfully yours, 
FRANK W. BAILEY. 














] 


mi 


Y THE time this number of Ofhc: States. The full report of the Commission as a whole met or where severa embers 
Appliances has reached the hands will probably be distributed in_ printed of the Commission met and conferred with 
of its subscribers the Baltimore form, as it very likely will be too long in the stationers, it has been able to harmonize 
Convention will be in session, and it may all its details to be read at the Conven conflicting interests, and to assist in the 
be interesting to know something of the tion It will assuredly be so if it is to establishment of sounder relations in the 
things which will be discussed at the Con- include the price reports of the Commission trade and a better schedule of p: 
vention. during the year This, however, is now [It is encouraging to know that the prices 
Very likely the topic of greatest im pretty well in the hands of the members of recommended by the Commission in its 
portance will be the work which the Na- the Association already, and very likely the report have been readily adopted by many 
tional Catalogue Commission has accom report of the chairman of the Commission of the leading associations throughout the 
plished during the past year. As this is will include only the main features, or what country. The work of the Commission has 
the first year in which the Commission one may call the “high lights” of the work _ been very fruitful, not only in settling trade 
has worked as an authorized body of the of the Commission during the year difficulties and establishing a reasonable 
Association, its labors will be the subject During the year the Commission has met price schedule for the adoption of the sta 
of greatest importance The report of in Kansas City, Cincinnati, St. Paul, Minne tioners throughout the country, but it has 
Chairman F. B. Gibbs of the Commission apolis, and Chicago. At every place it has been successful in securing many new mem 
will be a document which will mark an conferred with the stationers, and in several bers for the Association on an individual 
epoch in the stationery trade of the United of the cities where either the Commission membership basis 








CHARLES E. FALCONER, Chmn., W. F. LUCAS, JR., Chmn., W. A. HOUSTON, Chmn., 
Convention Committee, Baltimore. Entertainment Committee, Baltimore. Reception Committee 
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[he suggestion has been made, and we y more of real and lasting benefit to the ing its members for the extra expense to 
leem it to be a good one, that in the futur stationery trade throughout the country by which they have been put during the past 
| the Catalogue Commission be retained as ; being free to go wherever needed year. 
standing committee of the National Asso straighten out difficulties [In order that the work of the Associa- 
ciation, but that its work, instead of being Chere are ten standing committees in the ion may be carried on more effectively 
so largely hlled with clerical detail as it has the coming year than it has in the past it 
been in the past, should be more of an ad is recommended that the dues of the mem- 
visory naturs that in short the different bers be increased to not more than $25 
standing mmittees of the Association a year, each member in the future, as here- 
which take up the various general articles tofore, who attends the Convention being 
handled by oners should prepare proper assessed $12 in addition to the annual dues, 
price schedules on those articles and submit to cover the expense of entertainment. 
them to tl National Catalogue Commis Should the proposition come up to meet 
sion; these prices to be gone over by the next year at some neutral point—some city 
Commission and promulgated in the regu- which does not contain a number of. sta- 
lar way as a part of its work and of the tioners—it might be well to consider care- 
work of the several committees concerned fully the claims of other cities whose sta- 
The Commission, however, should devote tioners and boards of trade are not only 
its time principally to a general view of the willing, but glad to entertain the National 
stationery situation throughout the United Convention. 
States and its members should be free to One of the objects of these Conventions 
visit cit vhere | differences among is to get as large and representative an at- 
the members of the trade threaten serious tendance as possible, and this, it would 
embarrassment to the regular course of seem, cannot be accomplished if a meeting 
business. It is obviously impossible to have point is selected at an inconvenient loca- 
one price in Philadelphia and a radically tion. Atlantic City, for instance, would be 
different price in New York on any consid very convenient to stationers in the East, 
| erable quantity of articles without the con but very inconvenient to Western and 
dition in one city affecting the conditions in Southwestern stationers. The Association 


has some of its most vigorous, active, influ- 
ential and successful members in the South- 
west, and we are sure that if next year it 


the other. Nor is it possible for stationers 
to sell certain goods at a much lower pric: 





in Milwaukee than the same goods are sold 


for in Chicago without affecting the con FRANK W. BAILEY, President, should be decided to meet at some point 
dition of the Chicago trade National ag er uae aaa ae not too far distant from the Western and 

Wherever two cities are but a few hours Southwestern portions of the country, the 
apart it is quite essential that the prices Association. These could take up the detai members in those sections would appreci- 
be as nearly uniform in each as possible. work with less effort than the members « ate this decision. 

If the Catalogue Commission could de the Commission, and could handle it in Entertainment Program at Baltimore. 
vote more of its time to this sort of work more economical mannet Members of the Association will find the 
and less to the clerical detail with which It is regretted that the Commission had following report of the Baltimore Station- 
it has been burdened during the past two to go down in its pocket for traveling ex ers’ Association of no little interest, since 
years, it would accomplish just as much in penses, but the Convention will no doubt it contains the report of the entertertain- 
the way of making suitable price schedules this year authorize a larger appropriatio1 ment committee: 
for recommendations to the trade, and vast for the work of the Commission, reimburs The Baltimore Stationers’ Association re- 





F. H. MURRAY, Chmn., 


E. B. LUCKETT, Chmn., 
Ladies’ Committee. 


T. A. STEINMUELLER, Chmn., 
Publicity Committee. 


Badges and Printing. 
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cently held their last monthly meeting prior 
to the Convention of the National Associa- 
tion of Stationers at Ganzorn’s Hotel, the 
meeting being preceded by a dinner. En- 
thusiastic and _ satisfactory reports 
made by the various committees connected 
with the work of preparation for the Con- 
vention, The finance committee showed 
that their work had been thorough and the 
amount subscribed would cover all antici- 
pated expenditures. The entertainment 
committee reported the following interest- 
ing program: 
Monday, October 10. 
Traveling Men’s Meeting at 
Social and Experience meeting. 


were 


Belvedere, 


Tuesday, October 11. 
Luncheon at Belvedere. 
On the same day Mr. and Mrs. Charles 
Falconer have tendered the ladies attend- 





JOHN W. KENNEDY, Chmn., 
Banquet Committee. 








Addition to the staff of the C. S. & R. B. Co. 
Thomas Martin Wilson. 


Gan you beat it? 


ing the convention a reception at their res- 
idence, 1630 Bolton street, from three to 
five o’clock. 

Wednesday, October 12. 

Luncheon at Belvedere. 

On the same day the visiting ladies will 
be given an automobile trip from three to 
five o’clock, taking in the points of histor- 
ical and educational interest and the parks 
and suburbs of Baltimore. 

Thursday, October 13. 

Luncheon at Belvedere. 

Theater party at the Maryland for the 
ladies, 

Friday, October 14. 

Outing at Bay Shore Park. 
goes; ladies and men, all out for 
time. Ovysters in all styles. Crabs! Crabs! 
Crabs! in the various styles peculiar to 
Maryland cooking. 


Everything 
a good 


JAS. T. KELLY, 
Baltimore. 


Born Sept. 13, 1910. 


A great many will meet Mr. Crab for the 
first time, as they of the inland cities, who 
think they know him, will experience a1 
agreeable surprise. 

At Bay Shore tne oysters will opene: 
by colored Glee Singers, and colored maids 
dressed in the chiaracteristi lammy” 
fashion, will be in attendance the la 
dies. 

Theodore A. Steinmuller, the genial man 


ager of Lucas Brothers, has prepared some 


special features, or “stunts,” the nature 
which he refuses to divulge 
As the regular season for Bay Shore is 


closed, eeverything there will be going for 


the sole use of the stationers and their 


friends 

Prizes will be offered for the best bowl 
ing and quoit scores. Baseball and all oth 
er kinds of ball except “high balls” will be 


permitted. 





WILLIAM SMITH, 
Baltimore. 


Tipped the beam at II pounds and 8 ounces. 
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British Office Appliances Notes. 


London, September 23d, 1910. 


At the date of I find the 
writer and office appliance companies and 


writing type 
dealers well started on the way to the busy 
season which has been prognosticated for 
some months past. Altogether the coming 
fall and winter trade promises to be the 
ever 


the general business has 


mechanical and selling 


largest that 
had. Increases of 
staffs noted in many important 
directions and in connection with these ad- 
that many com- 
get through the 
laying off any 
staff. 
de- 


are to be 


ditions it must be noted 
were 


this 


panies enabled to 


summer year without 
their regular 
the mechanical 


must 


appreciable section of 


Overtime working in 


partments is increasing and con- 


tinue so long as the present busy condi- 
tions prevail. 

From section of the typewriter 
trade—new, second-hand, and rebuilt—there 
Increasing com- 
being not only in the 
trade but also now in the 


To the doz- 


every 
come optimistic stories. 
petition is 
rebuilt 
typewriter printing machines, 


shown 


machine 


en machines or more which could have 
been counted up quite recently is to be 
added another new one put out by Blick- 
ensderfer Company. This is called the 
“Printer-blick” and the company informs 


cabling to urge for- 
consignments of the Printer-Blick 
an error the first wholesale 


me that it is already 
ward 


as although in 


order was sent forward twice, the total 
number of machines have already been ex- 
hausted before others can arrive. This 
company is also. having success with its 


new Number 6 aluminium machine which 
has been christened by its users the “Feath- 
Three times during 


the summer the company was left without 


erweight Secretary.” 
a single machine in the place and with or- 
ders placed and money waiting for supplies. 
The Writerpress Gammeter Multi- 
graph are increasing their sales and terri- 
tories that the hard 
work of the past few years on the part of 
the pioneers of the mechanical writing du- 
plicators is bearing fruit. The English and 
Scotch business man is gradually breaking 
with the printed circular and cyclo-styled 
selling letter. These things are very good 
in their place, but for that personal con- 
viction which must be carried by a selling 
letter a facsimile typewritten story 
the address filled in is unbeatable. 
In this connection it might be noted that 
across here we have as yet seen no sigts 
of that movement reported from America 
for the abolition of the opening “Dear Sir” 
or “Madam,” although there is no reason 


and 


and there are signs 


with 


why a communication without these cour- 
tesy openings might not be as effective and 
telling as one with them. 

The general managers of the typewriter 
companies are all back with their 
the pulse of affairs and some 
got things so 


now 
fingers on 


of them have already far 


Exclusive Correspondence of Office Appli- 
ances. 


round that they can go away on extended 
business tours. 

Mr. Longden, of the Elliot Fisher Coin- 
pany, for example, sailed for Russia on Sep- 
tember 2lst. Before going on this import- 
ant journey it was gratifying to note that 
he made a special point of consulting that 
page on “How to do Trade with Russia” 
which was so interesting a feature of the 
foreign number of “Office Appli- 
published in January. 


special 
ances” 

An interesting with 
development of what Mr. R. Harper Drake 


note regard to the 


calls the remanufactured busi 
ness in the Eastern hemisphere is the tend 
ency the part of the trade customers 
generally to order the higher priced and 
better class of reconstructed machines in 


typewriter 


on 


preference to the lower priced typewriters. 
Five years ago the demand was all for the 
lower priced machines and while this de- 
mand is about the same 
then the requests for the higher 
chines, especially the visible writing type 
writers, has increased many times cver. 

William T. Harding, of the Grady Re- 
built Company here, has got out two in- 
teresting booklets for the use of dealers 
and travelers. These place an attractive 
proposition in a lucid and independent man- 
ner before the typewriter consumer or deal- 
er. Two-color show cards are also being 
issued and have a very effective appearance. 

The carbon and ribbon business appears 
to be in a good way. A number of firms 
are busily engaged in putting out goods 
either through dealers or directly through 
traveling canvassers, Many interesting new 
specialties appear from month to month. 

A very considerable business is done in 
this country in the way of buying up the 
stocks of machines from small dealers and 
from typewriting offices that go bankrupt. 
These dealers of second-hand machines thus 
secure their stock very cheaply and are able 
to offer machines of prominent makes for 
twenty-five dollars each upwards, keeping 
them in repair free for twelve months and 
exchanging them for another machine 
within one month if necessary. 

In every commercial thoroughfare in all 
our big cities will be found typewriting 
offices where staffs of girls are employed 
doing typewriting work for outside custo- 
mers under the control of a lady superin- 
tendent. These offices are run as private 
ventures and extremely cheap, the girls 
being obtained as pupils and giving their 
services in exchange for instruction, the 
period of instruction being usually six 
months. After that time the average young 
member of the staff is expected to clear out 
and earn a salary somewhere else (salaries 
being very seldom paid the bureaus 
themselves) making room for fresh pupils 


now as it 
priced ma- 


was 


by 


who very soon become proficient enough 


for the class of work undertaken by these 
The rate charged for copying 
manuscript is from 20 to 24 cents per thou- 
sand words. Matter is taken down from 
dictation at 60 cents per thousand words. 

Something to boom the use of the type- 
writer in fashionable circles must result 
from the report that Princess Mary, the 
twelve-year old daughter of King George 
\V., has just learned typewriting. Whether 
the mansions of the great, however, will 
soon be resounding to the click-clack of the 
universal machine is perhaps doubtful. 
There is opinion that is hard to destroy in 
Mayfair that typewriting has a bad effect 
upon the shape of the fingers and in these 
days of universal bridge and excessive 
manicuring Lady Vere de Vere cannot be 
too careful. 

I was told at a big typewriting company’s 
offices that in England the growth of the 
sale of typewriters among public schools 
is slow but sure. Certainly this seems an 
excellent field for its development, for the 
bad handwriting and shaky spelling of the 
public school boy seems inveterate. Be- 
sides, typed exercises would have a cor- 
rective influence on bad spelling that never 
is acquired by the older method of pen- 
manship. In America typewriting and 
shorthand form part of the ordinary school 
curriculum, and some day perhaps the type- 
writer will be as much a part of the British 
school outfit as hockey sticks and a foun- 
tain pen are now, 

The pencil business appears to be in a 
good way in this country, notably the 
Hardtmuth people are expanding rapidly. 
As I write they are moving into their new 
premises at Koh-i-noor House in Kings- 
way—London’s coming greatest business 
thoroughfare. Kingsway is the name given 
to the wide thoroughfare that has been 
driven through a congeries of old slums 
that once disgraced the neighborhood of 
Drury Lane and Clare Market. These tiny 
alleys were the scenes of many of Dicken’s 
most famous stories, but they covered an 
area of land that had rapidly become more 
than valuable for business purposes. The 
London County Council, therefore, put in- 
to operation a big system of property pur- 
chase, bought out all the landlords and 
pulled down practically the whole district. 
Two great thoroughfares—Kingsway and 
Aldwych—were mapped out on the ground 
and they are being gradually filled up with 
immense buildings, Kingsway with busi- 
ness houses and Aldwych with theaters 
and hotels. 

Going back to Hardtmuth’s, their new 
building in Kingsway has been specially 
designed to meet their special requirements 
and they have in it all the improvements 
possible to assist them to meet the de- 
mands on their ever-growing business and 
to enable them to still further develop. The 
staff has been increased and departments 
divided up into greater detail, 


offices. 











William Mann Co. Elects New President. 


N ACCOUNT of the death oi 


president, Charles H. Mann, thx 
William Mann Company, of Phila 
delphia, called a special meeting of its 
stockholders on Wednesday, September 14 


to fill the vacancy. Harry A. Prizer, f 


mer vice-president, was elected to the offi 


of president, and the office formerly held 


by him will remain open for the present 


The complete list of the officers of the 
William Mann Company now consists of 
the following: Harry A. Prizer, president; 


T 


John B. Buzby, treasurer; Cooper H. Prick 


itt, assistant treasurer; Howard A. Davis, 


secretary, and Joseph S. Wilds, assistan 
secretary. 

The new president is the son-in-law 
of the late Joseph H. Mann, who pre 
ceded his younger brother, Charles H., 
as president of the company after the 
death of their father, William Mann 

Mr. Davis, the secretary of the com 
pany, is also a son-in-law of Joseph H 
Mann. Among others of the family 
actively engaged in the business are 
Charles H. Mann, Jr., Joseph H. Mann 
Binns, a grandson of Joseph H. Mann, 
and William Mann Prizer, oldest son 
of Mr. Prizer. Benjamin Mann, a 
brother of the late president, also has 
an interest in the company. 

The sixty-second year of the Wil- 
liam Mann Company’s existence as a 
business institution is now drawing to 
a close, and in the course of its life, 
under a judicious and thoroughly hon 
orable policy, it has developed with 
steady, persistent growth until today 
it ranks with the foremost of its com 
petitors in the commercial field. 

On June 14, 1814, in the city of Phil 
adelphia, the founder of the business 
now bearing his name was born, and 
thirty-four years later—in the fall of 
i848, he began business with one ofl 


his own inventions, known as Mann’s 


Patent Movable Binder, a_ devics 
brought out for the purpose of filing 
letters. The first establishment was 


small wareroom located at No. 74 (old 
number) North Fourth street. A part of 
the building was used for manufacturing 
purposes, while the remaining portion serv 
ed as a dwelling. Out of this small and 
unpretentious beginning, the present bus! 
ness has grown. 

In the course of time a small stationery 
store was established in this location, which 
was followed by a vigorous personal can 
vass throughout the business and residerice 
parts of the city. A good trade in binders 
and kindred articles was thus worked up 
This trade continued to develop until in a 
few years the building proved inadequate 
and a new location had to be looked for 
New and better facilities were obtained at 
No. 25 South Sixth street, where Mr. Mann 
removed his stock, having in the meantime 


da 


Something About the History and Person- 
nel of Well Known Philadelphia Con- 
cern, 


increased his canvassing facilities by the 
iddition of a horse and wagon During 
his Sixth street experience Mr. Mann i 
vented the well-known Mann’s Parchment 
Copying Paper, a product possessed of 
certain properties obtained in mixing the 
stock and in treating it, which lend them 
elves to letter copying where permanency 

ind legibility are especially required 
Mr. Mann’s marked business ability, his 
probity, energy and inventive talent and the 
high regard in which he and his associates 
] 


1 
were held by a growing clientele caused thi 


of the factory are now located 








HARRY A. PRIZER. 


Sixth street establishment to be abandoned 
for larger quarters, and the business was 
least 


again moved, this time to the nort 
corner of Third and Chestnut streets. Here 
it continued only for a short time, when 
the removal to Drexel’s Old Bank Building 
at No. 48 South Third street was found 
necessary, and the plant was _ installed 
therein It was here that a completely 
stocked stationery and blank book estab 
lishment was established 

Trade cintinuing to expand, the next 
move was made to No. 43 South Fourth 
street, where quarters were found adequaté« 
for the needs of the business for several 
years, until 1873, when William Mann pur 
chased the large five-story building at No 
529 Market street, which has been in use 
by the company ever since, and where the 
executive and retail departments and part 


William Mann died in Septen r, 1881 
at the ig¢ Of sixty-seven years i! his 
will he requested that his sons unite and 
form a company for the purpose of carry 
ing on the business which had pri 
successful. In April, 1888, this request was 
carried out, the name of the rp tion 
being the William Mann Company 

The death of the founder of the bus ss 
and the formation of the new mpany to 
carry out his wishes did not retar the 
progress of the firm, as is so oft I 
case. On the contrary, it conti s 
regular steady growth. The men wh id 
its management in charge were 

experience, having been educate: ts 
development, having long been 1 I 


1 


with the methods which had pt 


successful. The volume of trad 
on increasing, and the channels of its 
development necessitated still rge 


quarters 
In the fall of 1893 contracts were is 


sued for the building of a large manu 
facturing plant, to be erected at the 
corner of Fifth and Commerce streets, 
Philadelphia, of such dimensions and 
fitted up in such a way that all depart 


I 


ments of production might be here cen 
tralized \ well-known architect was 
chosen, and he was instructed to plan 
an eight-story up-to-date factory, each 
floor to comprise 6,000 square feet, the 
building to have perfect facilities for 


the comfort and convenience of the em 


ployes, as well as abundant floor space 
for the varieties of work to be done 
In the fall of 1894 the building was 
completed and occupied It is here 
that the various special grades of copy 
ing paper are made into books of all 
sizes, and where the several kinds of 
blank book making are carrie ! 
Here also are made the Mann loose 
leaf devices. Lithographing and 
ing from steel and die stamping are 
also done in this factory 

The demand for the William Mann prod 


ucts in the vicinity of the great metropolis 
New York City, necessitated the company’s 
locating a branch in that place, and for a 
number of years a branch store has bee 
maintained at 105 Chambers street in that 
city, under its own management and s¢ 
ing fore This store works in close har 
mony with the Philadelphia house 
William Mann was the inventor of a 
process for making copying paper having 
such valuable properties that it was 
brought into immediate prominence His 
successors have not overlooked its value, 
and by their introduction of all grades 


demanded 1 the field of commerce the 


call for this product has steadily increased 
Aside from the original brand of the 
famous Parchment Copying Paper, there 
have come from the Mann factories other 
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When You Sell The Best 
You Get The Best Returns 


Your business is strong or weak, according to the strength or 
weakness of the goods you sell. 
Sell poor things, you will be rated as a cheap shop; sell mediocre 


articles, you will be mediocre; sell only the best, you will be con- 
sidered first class. And the customers that you possess wili be in : 


accordance with your standing. 
The largest business houses and the most successful firms in 
every line are rapidly joining the ranks of the users of 


Because it TRADE Our extensive 
makes the clean- advertising is 
est, clearest cop- playing a great 
ies —and people dead 

art in “‘court- 

know that noth- ” rery wher 
ing is too good ing ae a 
MARK (right in your 


for business rec- : 
locality) — that 


Stee sancren t CARBON PAPER best class of 


nomical——-each customers’ that 



















sheet will copy 100 letters that are you want—the kind that buy things 
usable. Because it saves time—at one without ‘stint or growl, where these 
writing 20 clear copies can be made. . things are needed. 






Arm-in-arm with Multikopy go Star Brand Typewriter Ribbons—guaran- 
teed to make 75,000 impressions of the letters ‘“‘a Find “e”’ without clogging the 
type so as to show on the paper; to stand any cl mate; and not to fade in the 







original documents or copies. 
If you want the best returns on carbon paper and typewriter ribbons, let us 
send you further information. Yes—a postal will do the trick. 


F. S. Webster Co. tt 


Pp 338 Congress Street, Boston, Mass. * 


T STAR | 
U MARK New York Chicago Philadelphia 
396 Broadway 211 Madison St. 908 Walnut St. 
Pittsburg London Paris 
CA R 30ON PAPE RS 432 Diamond St. 67 King William St. Rue Saulnier, 10 


Vienna Berlin Budapest 
Adlergasse, 16 Friedrichstr, 60 V-Alkotmany, u, 19 
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Every Kind for 
Every Purpose 


Thomas gummed tape is made in all widths— 


all kinds—ail grades—including KRAFT. 


q It is being used for a hundred different purposes, in laundries, 
in box factories, in binderies, in distilleries, in department 
stores, in libraries, in banks, in groceries, in flower stores, 
in express offices, in furniture factories. 


Stationers and Office Appliance Dealers Everywhere 
are getting big results with the Thomas line from users of all 


makes of sealing machines. 





Write for Catalogue—Surprising Prices. 


Thomas Stationery Mfg. Gompany 


New York Salesrooms: Rooms 537 Pear! St. 


SPRINGFIELD, OHIO 





copying papers which have 


as “Mann’s White 


styles of 
proved their value, such 


Linen,” “American Glazed,” “Mercantile,” 


“American Railroad,” “Shen King,” and 


“Yoka.” 

The year after the death of William Man: 
in 1882, a was started by the 
company for the purpose of manufacturing 
Property at Lambert 


then 


paper mill 


copying papers. 
ville, New 
other mill 
the building thereon 
fitted up for the manufacture of the papers 
contemplated. Other mills have been found 
necessary since then, owing to the increas 


Jersey, being used for 


purposes, was purchased, and 


was enlarged and 


ing business. 


It will thus be seen that the facilities 
offered by a consecutive chain of processes, 
carried on from beginning to end of pro- 
luctions specialized by the William Mann 
company, readily lend themselves to the 
highest excellence, the utmost economy and 
the most certain uniformity 

Following the death of William Mann, 
the affairs of the company were presided 
over in his two sons, Joseph H 
and Charles H., both of devoted 
their entire lives to the business, while the 
new president, Harry A. Prizer, has been 
exclusively connected with the conduct of 
its affairs for the past twenty years, and is 
efficiently able to carry on the strenuous 


policies adopted by his predecessors. 


turn by 
whom 























LOOSE LEAF CATALOG COVERS 
MANY LINES. 

Henry C. Sherick, the loose leaf man of 

Cincinnati, Ohio, has just issued Price List 

No. 3, of blank books, 


pass books and leather specialties 


loose leaf outfits, 


Aside from giving a good description of 
the Sherick lines, this book also gives prices 
of the 
value to all who are interested in the pur- 


various items, and wall 


prove or! 


chase® of loose leaf products. It describes 


the “Modern” Ledger, bound in corduroy 


with Russia back and corners, or which 
may be secured in full Russia bind 
ing or corduroy with tan _ seal grain 
leather back and_ corners at same 


This ledger can be _ furnished 


from 8%4x107¢ 


price, 
Leather tabs for 
The “ 


is another Sherick ledger which may 


in sizes 
these ledgers may also be had. Buck 
eve” 
be furnished in the same binding, at prices 
ranging from $8 to $13. These ledgers may 
be obtained with a pin tumbler lock, oper 
ated by a corrugated Yale style key 

There is also shown in the catalogue the 
“Chart” sheet holder at various prices, at 
cording to size. 

Other book are 
the Eureka binders with non projecting sec 
“Auditor,” with 

sectional 


lock, 


lines described in the 


tional posts; the center 
lock, 


“Elect,” 


metal hinge, posts; the 


with end metal hinge, sec 





SHERICK STANDARD TRANSFER 


tional posts; the Columbia, which is similar 
to the “Eureka,” save that it is not fut 
nished with metal hinges; the “Pra i 

the “Atlantic,” the “Climax,” the Gem,” 


the “Acme,” the “Banner,” the “Artist,” and 
the “Avenue” binders Any of these bind 
ers may be obtained in 
to 17x14 inches 


from 6x9 


sizes 


Other binders offered are the y 
the “Auto,” the “Standard,” and the Au 
thor.’ These are canvas bound, the first 
two having imitation leather corners 
are mad sizes from 5'%4x8 to 14x9 
inches 

Sheet holders in aluminum and vas 
are also described. The former w take 
sheets from 2x3% inches to 12x9 nches, 


and will hold from one to fifty sheets 


17 


latter wi take sheets from 44%x6 
14x9'4 inches, and have a one inch capacity 
The Ensign prong binder, the Chairman 
loose leaf minute book, the leather bound 
Ohio price book, catalogue covers, purchase 
order systems, Unit bill and Charge sys 
tems, monthly account system combined 


with ledger, duplicate bill and charge sys 














we 














tem and “Peerless” 


cash books, journals, note books, etc., com- 
prise the rest of the Sherick lines described. 

Special loose leaf books for banks, 
mercial firms, etc., are also manufactured, 
and may be obtained for many uses, such 
as minute books, draft and collection reg- 
cash books, journals, etc. 

Attention is called particularly to Sher- 
ick’s Improved Style “Standard” Transfer 
3inder, which, it is claimed, is one of the 
best and lowest priced binders with quick 
acting lock and ratchet teeth posts on the 
market. The smaller size is 4%4x8™% inches 
and the largest is 14x94 inches. The posts 
on this binder are six inches high and 
sheets can be inserted or removed without 
tearing the holes. This is made to replace 
the thread post binders, 

Henry C. Sherick is in position to sup- 
ply any dealer in loose leaf devices to com- 
pletely and satisfactorily from his extensive 
line. Inquiries should be addressed to him 


com- 


isters, 


at Cincinnati, O 


USEFUL CATALOGUE OF INKS. 

The new trade catalogue and price list of 
Frank A. Woodmansee, manufacturer of 
inks, and library paste, 133 East 
Pearl street, is now off the 


mucilage 
Cincinnati, O., 
press 

The original Frank A. Wood- 
mansee was founded in 1846—sixty-four 
years ago—by the late Frank A. Woodman- 
see. The high standards which he estab- 
lished have been maintained and advanced 
during the years that have passed since the 


house of 


business was started. 

The manager of the Woodmansee busi- 
ness is John B, Brinkman, a man who thor- 
understands the ink and adhesive 
business, and is at all times alert to the best 
sts of his house. 


oughly 


intere 





JOHNSON CHAIR CO. CATALOGUE A 
USEFUL BOOK. 


Of the many catalogues of office appli- 
ances which we have seen recently, none 
have been more beautiful or complete than 
that of the Johnson Chair Company, whose 
office is located at 4401 West North ave- 
nue, Chicago. This catalogue is 9% inches 


The covers are of 
with 
hand- 


13 inches wide. 
green embossed paper, 
There are many 


long by 
heavy bluish 
decorations 
half tones on each page which bring 
Johnson 


white 
some 
designs of the 
chairs in splendid The catalogue 
contains 116 pages, and there are cuts and 
descriptions therein of all varieties of chairs 
from folding camp chairs and babies’ high 
chairs to the finest office and jury chairs. 
For high class office furnishings the stock 
offered by the Johnson Company will meet 
the requirements of the most exacting. For 
there are offered bent rim 
and spring office chairs, 
desk many patterns, 
adjustable backs, some plain, 
writer chairs in various designs—in fact any 
style of chair one may desiie is to be found 
line carried by this com- 


out the pleasing 


manner. 


this 
office 


purpose 
chairs, screw 
stools, in some with 


spring type- 


in the extensive 


leather bound ledgers, 
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and another bill to OK. 
getting satisfaction but a good investment. 
and buying one 


Consumers and Dealers: CAUTION! 








Not an Expense, 


paperand cardboard guides of kcidixg + ¢ 301 letiers in a vertical 
position because of tts stiffness. 
out, nor will the cards bend or soil. 

It is a pleasure to use them and they increase the efficiency of yourfcard index, vertical or check file, 100%. 
They decrease the expense of constantly supplying new guides of the old fashioned type. 

To appreciate the value of this, just take a look at your present guide cards. 
soiled, and broken, they soon will be, and new ones will soon have to replace them. That means more expense 
When you put your money into a Simonson Metal Tip Guide you are not only 
It's just the same as the difference between renting a typewriter 
the first is expense, the second investment. 
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The Simonson 


METAL TIP GUIDE 


is easy to mark, easy to change, and 


EVERLASTING 


but an Investment 





This guide is made of press- 
board upon which is securely 
mounted a nickel-plated metal 
tip provided to receive removable 
cardboard name slips instantly. 
We callit the Perpetual Guide 
Card because it lasts forever, is 
clean, strong and stiff, and may 
be used over and over again for 
any£variety of purposes—alpha- 
betically, numerically, [geographically or 
by date. 
As a vertical file guide it has the advantage over 























The tops never break down or wear 


If they are not worn down, 


3. Aslip-strip holder for card-file partitions, 
consisting of a piece of sheet metal folded 
back upon itself with its leaves practically 
adjacent to each other, one of said leaves hav- 70 
ing an aperture near the fold of the holder for 
exposing a slip-strip contained between said 
leaves and means for supporting the lower 

¥ 3 edge of the slip-strip in the holder, and also 
preventing excessive s-nking of the holder 75 
upon the partition. 








Inventor, ROGER A. SIMONSON, 


This device is fully patented under date of July 18, 
Guides are stamped, United States Patent 794,749, on the metal tip. The guide has been copied 
Wew rish to caution both dealers and users against the sale or use of infringing devices. 

There is a good profit for you in this Patent Guide. 
lemand you hz ave the advantage of knowing that you are giving a man the very best there is 
profit for yourself. 


ation, sample, terms, discounts, etc. 


concerns 


DE ALE oy 
upp lying the « 
to be had, as well as making a fair margin of 


Write today for full inforn 


By Cheever & Cox, Attys. 


Roger A. Sueanoee Gi Co., Chicago tl. USA. 


1905. All genuine Simonson Patented Metal Tip 
by many 


Every business man needs it, and in 









Johnson products are furnished 
golden 


pany. The 
in various grades—from polished 
oak and solid mahogany to plain oak with 
A great 
are also mannufactured, 
back, low 


variety of designs 
such as high back, 


back and 


gloss finish. 


square back, round 
medium styles 


\ copy of this catalogue will be mailed to 


anyone who is interested, and who will ad- 
dress the firm as above 
OPPORTUNITY. 


’Tis a long, weary road to the bye and bye, 

And a “sometime” that seldom 

Why not take the the pathway that 
through to-day, 


Making each day the 


arrives, 


leads 


“now” of our lives? 


Why wait and plan for next month or year, 


The “will” and the “wish” bring the 


“how;” 
There is only one time to do each our 
best, 
And that is just here and just now. 
—Selected. 





H. J. Wantz, of Skinner & Kennedy 
Stationery Company, St. Louis, is well in- 
stalled in his new position as manager. 
Interviewed last week, he stated that in his 
mind, St. Louis offered wonderful possibili- 
ties in the stationery line. He is entering 
his work with enthusiasm and optimism for 
the future. 






























Market for Stationery Abroad. 


Consul General Robert P. Skinner oi 
Hamburg, furnishes the following review of 
the stationery trade in Germany and the 
manner in which American trade has been 
undermined by cheap imitations of Ameri 
can manufactures: 

Among importers of American goods in 
general it has come to be almost an axio 
matic truth that any novelty can be mar- 
keted here while it remains a novelty and 
while it is protected by patents and trade 
marks, but as soon as it becomes staple it 
is liable to imitation at the hands of Ger- 
man manufacturers, who soon succeed in 
displacing it with substitutes which, if not 
as good as the original, are very often good 
enough and usually much cheaper. Thus 
German manufacturers have taken up the 
production of paper clips, fountain pens, 
crayons, ink wells, and a hundred small 
devices originally American and are now 
satisfying the home market and exporting 
to foreign countries. 

The German paper industry has devel 
oped so extensively as to be able to com 
pete with the English; steel pens are pro- 
duced upon a large scale in this country; 
the German lead pencil industry is cele- 
brated throughout the world; and, finally, 
German chemists have succeeded practi- 
éally in ousting the competition of English 
and American inks and writing fluids and, 
to a certain extent, even American type- 
writer ribbons. Yet, notwithstanding this, 
opportunities present themselves time and 
again to secure at least a transitory demand 
for American articles, especially iff the 
American manufacturers have had the good 
fortune to obtain capable agents as their 
representatives in this country. This ts 
more particularly true of the high-grade 
articles, which cannot be imitated so read 
ily as the cheaper lines. 


Liquid Inks. 


In former years American and English 
ink had an extensive sale in Germany At 
present a leading Hamburg stationer, who 
formerly sold 50 dozen of an American 
brand of ink per annum, nowadays rarely 
sells over five dozen. The reason is plain 
A bottle of good German writing fluid, 
containing about a quart, is sold at retail 
for 43 cents, the retail dealer paying there 
for 21 cents, less 10 per cent discount; the 
American ink is sold at retail for 59 cents, 
and costs the dealer 36 cents. The ordi 
nary consumer prefers to save the 16 cents 
difference and to use a German product, 
which the stationer assures him is equal 
to the imported article. The duty on ink 
is 95 cents per 220 pounds. The imports 
and exports of ink and ink powder in 1909 
were as follows, in tons: Imports, 98.5, of 
which 32.7 were from Sweden and 31.9 from 
France; exports, 890.1, of which 194.2 went 
to Russia and 102.1 to Mexico 


Imitations of American Products Injuring 
American Trade. 
Paper Clips—Pens. 

The imports of paper clips are not im- 
portant, as immense quantities are turned 
out at low prices in the Rhine provinces, 
their production being one of the house 
industries of that region. Clips resém- 
bling the kind known in the United States 
as the Gem can be bought by retail dealers 
at 21 cents per 1,000. The dealers put them 
up in boxes of 100 each, which they retail 
at 7 cents. A certain style of paper fas- 
tener which formerly cost 90 cents per 
1,000 can now be had at 36 cents. Never 
theless, there is an attractiveness and in 
trinsic excellence attaching to American 
clips which make it possible to sell them to 
users of high-grade stationery. 

American steel pens, commercially speak 
ing, are unknown in Germany, althougn 
English pens are well and favorably known. 
Stub pens, so extensively used in the Unit- 
ed States, have never been taken abroad, 
the Germans particularly preferring a long 
hard nib. In the course of this investiga- 
tion a flexible imitation gold pen, known as 
the “Relief” and produced by well-known 
American pen manufacturers, was found on 
sale. Retail dealers pay 65 cents per gross 
for this American pen, while ordinary Ger- 
man imitation pens can be had for 7 cents 
per gross, or the English pens at 14 cents. 
The occasional demand for American pens 
comes from American residents in this 
country or Germans who have sojourned 
in the United States. 


Ink Wells, Rubber Goods and Carbon 
Paper. 

In the ordinary German office common 
pressed-glass ink wells, with glass lids, are 
in use. Small quantities of patented de- 
vices, notably an American ink well with a 
rubber cap so constructed that the well is 
always covered yet the ink always avail- 
able, have been sold. 

Rubber typewriter erasers of American 
manufacture are in use in Germany, but 
are understood to be imported usualiy by 
the Nuremburg Fabers from their own fac 
tories in the United States. This is also 
true of rubber bands. 

American carbon paper is in demand 
throughout Germany, and it is difficult to 
find a German stationer who is not dis- 
posed to admit that it is better than any 
substitute on the market. Two well-known 
American makes are especially popular. The 
retailer obtains these carbon papers at $1.78 
per 100 sheets at wholesale, and dispose 
of them at retail for $1.96 to $2.86. The 
Hamburg district court recently purchased 
considerable quantities of American carbon 
paper, after public tenders, at $1.96 per 100 
sheets. The German carbon papers, which 
cost the retailer 59 cents per 100 sheets, 
sell at $1.19 on an average. German mer- 


chants require a purple carbon paper ordi 
narily, whereas in the public administration, 
courts and law offices black carbon is used 
chiefly. 

Owing to the extensive sale and use of 
American typewriters, American typewriter 
ribbons will probably always command a 
generous proportion of the total business. 
The users of such typewriters are inclined 
to believe that ribbons sold under the 
trade-mark of the company manufacturing 
the typewriters are superior for their pur 
poses. However, the larger demand is for 
German typewriter ribbons, and for the 
same reason as applied to ink. The aver 
age price paid by the German consumer 
for a typewriter ribbon is 59 cents, or $6.43 
per dozen, but if he desires a genuine 
American ribbon he must pay at retail from 
83 to 95 cents. American-made typewriter 
ribbons are sold to the retail dealer at $4.28 
to $5.71 per dozen, while German makers 
sell at wholesale at $2.38 to $2.74, and, in 
fact, make up a ribbon at any reasonable 
price which the retail dealer is willing to 
pay. [The German manufacturers make 
these ribbons in all colors and sizes and for 
all writing machines, attaching any label 
thereto which the customer desires 

Miscellaneous Articles. 

American blotting paper is another ar 
ticle which is admitted to be unequaled in 
quality. One Hamburg stationer, and prob 
ably there are others, procures his suppl) 
of blotting paper in the United States with 
his own name on the paper as a watermark, 
and is very well satisfied with the results 
The duty on blotting paper, including fil 
tering paper and light tissue paper, is $1.42 
per 220 pounds. The imports and exports 
of blotting paper in 1909 were as follows 
Imports, 1,669 tons, of which 1,071 tons 
were from Austria, France and the United 
Kingdom supplying most of the remainder; 
exports, 3,904 tons, of which 1,053 tons 
went to the United Kingdom, the remain- 
der going to Austria, Switzerland, Nether 
lands, France, Belgium, Brazil, Mexico, etc 

American office furniture, letter-filing de 
vices, and card-index systems are all imi 
tated in Germany, or, if imported, arrive in 
knockdown and unfinished condition, to be 
finished here. Sealing wax, thumb tacks, 
pincushions, hand blotters, penracks, paint 
ing and drawing materials, and a thousand 
other articles are all produced upon varying 
scales of importance in Germany, and the 
opportunities for American manufacturers 
are exceedingly limited, unless their wares 
are fully protected by patent. and unless 
price and quality are especially favorable 
to competition. 

American fountain pens of standard 
makes have been sold extensively in Ger- 
many, and are still sold on their merits in 
a small way. Unfortunately the manufac- 
turers of such pens have not always been 
protected by German patents and trade- 

















manufacurers are now 
market. As to cheap 
commonly on 


doubtful merit, they 


marks, and German 
in command of the 


sold 


very 


fountain pens, bargain 
counters, and of 
Germany at the ab 


introduction 


are being produced in 


surd prices mentioned in the 
to this report and are being shipped all 
over the world. The duty on steel pens 


is $21.42 per 20 pounds 


Very likely, if it were possible to make 


list of all American devices 


up an attractive 

and place their sale in the hands of thor 
oughly competent sales agents, who visit 
the retail trade, much more could be dons 


than is now being done or seems likely t 


result from any effort coming under my 


knowledge 
Lead Pencils. 


[The German lead pencil industry not 


only prevents the importation of foreign 


lead pencils, but it exports extensively. It 


is said to be still possible to find a market 


in Germany for imported fancy pencils, 


with silver and gold sheaths, ornaments, 


rubber tips, or other features likely to cre 


ate a fugitive demand. The duty on lead, 


color and charcoal pencils (for drawing or 


chalk cut or 


Not cased or covered 


shaped, is as fol 


writing), 
lows, per 220 pounds 
with paper, $4.76; cased in common wood, 
for use in trade (carpenters’ pencils), $5.95; 
others, so far as they do not become sub 
ject to higher rates of duty by reason of 
with other 


The imports of pencils in 1909 were 


their combination materials, 


$9.52. 


Write for Prices 
and Catalog 


OFFICE APPLIANCES 


111.7 tons, chiefly from France and Austria 
Of the exports, amounting to 1,956.6 tons 

ipments were made to the following 
countries United Kingdom, 302.7 tons 
United States, 203.8 tons; Japan, 169.5 tons; 
Russia, 161.6 tons; British India, 130.5 tons; 
france, 129.2 tons; Italy, 88 tons; Argen 
tina, 70.3 tons; all other countries, 701 
Cons. 

The geat difficulty in respect to articles 
of stationery is that they must be sold by 
the American manufacturer to an importer 


1 
; 


who handles thousands of other articles oi 


German manufacture, and who takes no 
special interest in furthering the sale of 
his importations from the United States 
The object of the dealer is, very often, 


merely to have a sufficient large assortment 


to suit any possible taste, and the extension 


of a demand in any particular direction 1s 


secondary consideration 
Statistical Returns. 


It has not been possible t 


an entirely 


obtain sta 
tistics of imports under mapy heads, it be 
that they are con 


ing very often the casé 


cealed in groups of articles 
The 
imports and exports of articles in 1909 not 


following statements covering the 


covered in the foregoing statements set 


forth as fully as possible the importance of 


the trade in each, the quantities being in 
metric tons: 

Calculating Machines and Typewriters 
Imports, 260.4, of which 233.1 from 


the United States 


were 


Exports, 328.1, which 


I2!I 
went to the following in the order of their 
importance: Austria-Hungary (75.7), Rus- 
sia, France, Italy, United Kingdom, Switz- 
erland, Argentina, Mexico, Belgium and 
Sweden. 

Furniture of Hard Wood, Unfinished.— 
Imports, 341.6, of which 233.4 were from 
States and 61.6 from Austria- 
Hungary. Exports, 365.6, of which 83.8 
went to Switzerland and 79.4 to the Nether- 


lands. 

Writing Paper.—Imports, 404, of which 
113 were from Austria-Hungary and 94 
from the United Kingdom. Exports, 11,966, 
of which the Netherlands took 2,281, Brazil 
1,343, United Kingdom 959, Switzerland 906, 
selgium 901, European Turkey 640, Argen- 
tina 631, Denmark 589, Sweden 497, France 
311, Chile 279, Dutch India 262, Norway 
245, Austria-Hungary 221 and Italy 215. 

Envelopes, not Combined with Other 
Materials —Imports, 43.7, of which 9.5 were 
from Austria-Hungary and 6.6 from the 
Netherlands. 

Home and Foreign Stationery in Liverpool. 

The following information covering the 
stationery trade of Liverpool, the condi- 
tions under which the trade is carried on 
in England, and how American trade can 
be increased, is furnished by Consul Hor- 
ace Lee Washington: 

The Liverpool retail stationery trade is 
supplied by wholesale houses in London, 
Birmingham, Manchester, Glasgow, etc., 
with the exception of paper, which is fur- 


the United 





The Seal of the Users Approval 


is found in the universal sale of the 


-P Loose Leaf Price Book 


Aside from the special uses for which they were designed, 
the great adaptability fits them for all manner of general 
office forms, which may be kept up to date, properly 


indexed and easily accessible. 


The Mechanism of the I-P Book 


is marvelously simple, effective and durable. 


The mate- 


rials and binding are of the highest possible standard, Its 
universal adaptability and splendid construction have 


made it the most extensively sold of all loose leaf books, 


It is the Favorite of the Dealers 


because it is the favorite of the 


users. It is carried in 


stock in all practical sizes, eight rulings for each side. 


Sold Through The Trade Exclusively. 


IRVING-PITT MFG. CO. 


KANSAS CITY, MO. 
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nished direct by the manufacturers. There 
appears to be no special center of paper 
manufacture in England, and it is more 
or less general throughout the country. The 
imports of stationery into’ Liverpool 
amounted to only $25,000 in 1909. 

There are only three firms in Liverpool 
designated as wholesale stationery dealers, 


and their trade is reported as very small. 


Four of the Liverpool retail deaiers, doing 
an appreciable percentage of the trade, have 
stated in interviews that Liverpool is well 
supplied with stationery articles; that 
prices are cut to the lowest points, and 
that competition is very keen. This com- 
petition has led to the introduction of can- 
vassers, who visit business houses and show 
samples. This is mentioned as an indica- 
tion of the very strong effort that must be 
made to obtain any share in this particular 
trade in Liverpool. 

The statement is generally made by the 
leading retailers in Liverpool, all of whom 
have been visited, that the successful in- 
troduction of articles of stationery can be 
made only by the establishment of agencies 
in one or more of the wholesale centers 
mentioned, or by making arrangements 
with agents who now supply the retail 
trade. 

Lead Pencils and Glass Ink Bottles. 

The bulk of the lead pencils used in this 
district is of German manufacture; it is 
estimated by one of the largest retailers 
that at least three-fourths of the trade is 
thus supplied and the remaining one-fourth 
equally by the United States and England. 
Competition appears to be very keen. An- 
other retailer gives the lead pencils sup- 
plied by Germany at 60 per cent, while 
of the remainder 30 per cent is supplied 
by home manufacturers and 10 per cent by 
the United States. 

The glass ink bottles supplied to the re- 
tail trade are of German, American and 
British manufacture. A large retail sta- 
tioner states that one reason for limited 
sales of American ink bottles is the fact 
that the manufacturers in the United States 
insist that the English importer shall con- 
tract for large stocks. The importers or 
wholesalers, to get rid of their stocks, force 
hard and fast terms for large quantities 
upon the retailers, who, consequently, pre- 
fer to do business with English or German 
firms who do not impose that burden upon 
them. The effect is reduced sales of Ameri- 
can ink bottles. 

School Requisites. 

The firm in Liverpool doing the largest 
business in supplying school requisites de- 
plores the loss of a large American trade 
in the supply of slates for the schools of 
Liverpool and district. caused, as_ they 
claim, by the shipment of an inferior qual- 
ity. The school-slate trade is now almost 
entirely supplied by Welsh manufacturers. 
The same firm also states that it has built 
up quite a large trade in American chalk 
for school use; that the price to them has 
gradually been increased from $4.50 to $9 
per case, and that the inevitable result will 


be, if present prices are maintained or in- 
creased, that the American manufacturers 
will lose the trade, seeing that supplies can 
be obtained from France. The quality of 
the French chalk, it states, is not as good 
as the American, but the very high prices 
of the American article will compel the 
use of the French article if such high prices 
are maintained. 

Ink, Mucilage, Rubber Bands and Pens. 

Several attempts have been made to in- 
troduce American-made ink to the English 
market. The trade is now almost entirely 
supplied by English manufacturers. The 
reasons stated for this are that the English 
ink is of excellent quality, hard to replace 
in this conservative market. 

All the mucilage retailed in Liverpool is 
of British manufacture. The trade is di- 
vided equally between two firms. The first 
retails quart bottles at 61 cents each, bot- 
tles of smaller size at 24 cents, and small 
desk bottles, with brush, at 12 cents and 24 
cents. The second firm retails 6-ounce re- 
serve supply bottles at 12 cents and 12- 
ounce bottles at 38 cents. They also retail 
smaller bottles at 2, 8, 12, 18 and 24 cents. 

Rubber bands of American, German and 
English manufacture are retailed in Liver- 
pool. It is estimated that more than 50 
per cent are of American manufacture, and 
it is stated that the American article is 
much preferred because of its durability. 

The sale of American pens on the Eng- 
lish market is small, the reason given by 
retailers being that the prices are a little 
higher than for English pens. Several 
kinds of American pens are retailed and are 
favorably known. These command a high 
price, but their use may be regarded as 
special rather than general. 

Such articles as paper weights. paper 
fasteners, pen racks and drawing pens are 
supplied by German ad English manufac- 
turers, Birmingham supplying the bulk of 
the trade. 

Typewriter Supplies. 

Those interested in the retail typewriter 
supply trade state that the trade is wholly 
supplied by the London agents of the vari- 
ous American typewriting companies, and 
that at least 80 per cent of the various ar- 
ticles sold are of American manufacture. 
The American supplies compare very fa- 
vorably in both price and quality with those 
of British and German manufacture. A 
poor article will not, it is stated, make an 
established trade here at any price. 

There are very few objections to Ameri- 
can typewriter supplies as a general rule. 
A London firm of manufacturers is now 
pushing, with some effect, the sale of their 
carbons and ribbons through retail station- 
ers. The quality of the articles is good, and 
the firm meets with some success because 
it is British. 

How to Establish American Trade. 

The general result of the inquiries made 
shows little or no reason for believing that 
a foothold can be obtained by the Ameri- 
can trade by operating directly on the Liv- 
erpool market. Agencies should be estab- 





lished and the work of introduction pushed 
from the wholesale centers in which this 
work is now being done by the home and 
foreign competitors, and these places, as 
stated, are London, Birmingham, Manches- 
ter, etc. From these centers the work 
should be pushed in the populous districts 
of the country, such as the Liverpool dis- 
trict, and it would have to be done with 
great energy in order to keep abreast with 
the methods now pursued in this local mar- 
ket. 

(A list of the principal wholesalers who 
supply the Liverpool market and the Liv- 
erpool dealers who are thus supplied is on 
file in the Bureau of Manufacturers.) 
American Stationery in the Netherlands. 

In answer to- an inquiry, Consul Henry 
H. Morgan, of Amsterdam, states that in 
recent years American merchants have been 
very successful in obtaining trade in the 
Netherlands in stationery supplies in com- 
petition with local industries and exporting 
countries producing such commodities 

Formerly all stationery supplies con- 
sumed in the Netherlands were imported 
from the United Kingdom. Afterwards 
German manufacturers came into the mar- 
ket with much cheaper products and a 
much lower grade of articles, and succeed- 
ed, to a large extent, in replacing the Eng- 
lish goods, but through extensive advertise- 
ments and local drummers the British manu- 
facturers were able to regain their lost busi- 
ness somewhat. 

It is only within the last two or three 
years that American manufacturers of sta- 
tionery supplies have come into the Dutch 
market, where they have had considerable 
success. The articles have been of such 
superior quality to those sold by either the 
German or the English manufacturers, or 
by the local manufacturers, that they have 
had a ready sale, and there is a much larger 
demand now for the American products 
than for the articles of the countries 
named. This office is informed by firms 
dealing in American supplies that, while 
they are somewhat more expensive than the 
stationery supplies of other countries, they 
are of far better quality. 

The demand for carbon paper in England 
is reported to be met equally by the United 
States, Germany and England. American 
carbon paper is favorably viewed, but seri- 
ous competition is met from the German 
and home-made article. 





THE LEAK OF ENERGY. 

No one is safe who concludes his work 
day after day in a state of exhaustion, or 
anything approaching it; and to avoid that 
undesirable and dangerous condition, we 
need to guard against all leaks of energy. 
Five minutes of worry consumes as much 
vital force as an hour’s work. An out- 
break of anger will deplete our store of 
strength, leaving us with an inadequate 
supply for our daily tasks. If it were not 
for the unnecessary waste of enérgy, we 
should have force enough for what we need. 
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GOOD ROYAL WINDOW. 

A feature of the present window display 
of the Royal Typewriter Company in Chi 
cago is worthy of note on account of its 
individuality 

From a distance the eye is attracted by 
what looks like a large oak board, about 
thirty inches wide by fifty inches high, 
placed on a picture easel. At the top ap- 
pears the word “Observe” in large white 
letters \ little farther down a reading 
glass is inserted in the board, behind which 
this effective little specimen of Royal work 
shows up plainly 

“Observe the perfect alignment of this 
typewriter - 

‘The alignment of the Royal standard 
visible typewriter is absolute, perfect, and 
will stand microscopic inspection. 

“There is a mechanical reason for this 
perfect and permanent alignment. Let us 
show you.” 

The ease with which the message may be 
read, as well as the originality of the pres- 
entation, seems to make a hit with ob- 


servers 


TYPEWRITER CONTEST AT WATER- 
LOO, IA. 

The Waterloo Business College held its 
commencement exercises. recently, there 
being twenty-six graduates in the class. A 
typewriting speed contest was held upon 
the stage during the evening. There were 
seven contestants, four of whom _ used 
Smith Premier typewriters, and three Un- 
derwoods Miss Nina Wilcox using a 
Smith Premier Model 10 won two medals, 
one presented by the Smith Premier Type 
writer Company, the other being the Alum- 
ni Medal which is presented by the Alumni 
of Waterloo Business College and is com- 
peted for annually, being held by the win- 
ner for one year. The contestants wrote 
from unfamiliar matter under the same re- 
strictions covering the International Con- 
test held in Madison Square Garden. 

WISE BOY. 

Miss Type—Why do you wish to marry 

a typewriter when you grow up, Tommy? 





Office Boy—So’s I’ll have somebody dat 
I kin dictate to—The Chicago Journal. 

The Draughon’s chain of business schools 
has lately purchased 200 Model 10 Smith 
Premier typewriters to add to their already 
large equipment. This system of schools 
is the largest in the South, there being 
thirty-five in the chain, which extends from 
Washington, D. C., on the east to El Paso, 
Texas, on the west, and from Galveston, 
Texas on the south to Kansas City on the 


north. 














OPEN THE DOOR-LET 


VERY business 

man, every per- 

son instrumental 

in the purchas- 

ing of office ma- 
terials for his respect- 
ive concern, every office 
assistant who keeps ac- 
counts, records, etc., 
ought to know about 
Sainkech 


LOOSE LEAF 


forms and devices 
They’re so simply con- 
structed, so simply ar- 
ranged that it’s really 
a pleasure to have them 
about—really a pleas- 
ure to work with them 
Easy to handle—easy 
tooperate. Time saved 
—labor saved — ex- 
pense saved. 

The nice part of it is, 
we no doubt have an 
agent right in your lo- 
cality who can show 
you samples of all our 
products and who car- 
ries a complete line of 
our materials in stock 
atall times. You can 
see what that means: 
1. You can purchase, 
just what you could 
obtain from us, right 


THE 


825 Sycamore Street 


Cincinnati Ohio 
a 
at home, thereby se- 
curing immediate de- 
livery. 2. Youcan pur- 
chase in as small quan- 
tities as you desire, 
which will obviate 
the necessity of over- 
stocking. You see, our 
agents being so near at 
hand, you can secure 
in a veryshort time any 
particular article that 
you may wish. It’s so 
much better than deal- 
ing direct with a con- 
cern located hundreds 
of miles away. 
We have an 


IDEA 


for every office need. 
And a complete line 
in every idea 


OUR CATALOGUE ‘“‘F’’ 
will tell you just what we 
have. Ouragents will SHOW 
you just what we have. A 
line on one of your letter- 
heads will bring our cata- 
logue and the name of our 
nearest agent to you as fast 
as the mail will carry it. 





E are looking 
for a few 
more enter- 
prising sta 
tioners to act as our 
agents in supplying the 
consumer with our 


LOOSE LEAF 


formsand devices. 
Just a few localities 
which we have not as 
yet covered. Yours 
may still beopen. Bet- 
ter write in and see. 


We have a very at- 
tractive proposition to 
offer the stationer lo- 
cated in a territory still 
open, to wit: We shall 
aid him through va- 
rious advertising me- 
diums to market our 
products. We _ shall 
supply him with books 
of samples covering all 
our stock forms; also 
special records, so that 
he may be in a posi- 
tion to demonstrate to 
the consumer. 

There is no question 
but what, if conditions 


Branch Office 
91 Duane Street 
New York, N. Y. 


are such that we can 
offer you the agency 
in your locality, you 
can in a very short time 
with our co-operation 
establish a prosperous 
TFainkeck \oose \eaf 
business. SZinkch 
loose leaf forms and 
devices are in great 
demand. They are 
known the world over. 
Go into any up-to- 
date office and you'll 
find SZiinkeokh loose 
leaf forms and devices 
in use. 


An 
IDEA 


for every office need. 
A complete line of 
goods im every idea. 

Interested? Then 
just drop us a line on 
one of yourletterheads, 
and if your territory is 
still open we'll explain 
our 8 yaw to you 
in detail. 


ENTER YOUR DOMAIN 




















Lear size 6 x 10} INCHES 


THE BADGER BEAUTY LEDGER 
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3.19 


COMPLETE 





“A BEAUTY” IN FACT 
AS WELL AS IN NAME 


The Ledger is bound in black seal or walrus grain cowhide leather 
back and corners, cloth sides, with heavy 
beveled covers. 


It contains 250 Double Entry leaves ruled on good clear white ledger 
paper, with printed headings, and a leather tabbed 
alphabetical index, embossed in 
genuine gold leaf. 


All dealers familiar with the Badger devices know they are built right. 
The Badger Beauty is no exception, and is positively 
the best popular priced ledger 
on the market. 


LIST PRICE $3.75 COMPLETE 
LIBERAL DISCOUNT TO THE TRADE 


If you want to examine the “Badger Beauty,” just drop us a line on 
your letterhead, and we will send one on approval 
to any responsible dealer. 





ORIGINATORS OF THE LOOSE LEAF SYSTEM OF CATALOGING 
MILWAUKEE, WISCONSIN 





PHILADELPHIA STATIONERS NOMI- 
NATE OFFICERS. 

At a meeting of the Philadelphia Sta 
tioners’ Association held on Thursday even- 
ing, September 8th, the tollowing officers 
were nominated for the coming year: Pres 
ident, William H. Brooks, of Wm. F. Mur 
phy’s Sons Company; first vice-president, 
H. A. Prizer, of Wm.. Mann & Company; 
second vice-president, L. A. Hawkes, of the 
Hunt Pen Company; treasurer, Dr. Philip 
Jaisohn, of Deemer & Jaisohn; secretary, 
Sidney J. Burgoyne, of the house of Sidney 
J. Burgoyne. The executive committee is 
composed of Frank R. Welsh, of Wm. H 


Hoskins & Company; Roland Altemus, of 
the firm of Altemus & Alteums, and A 
Pomerantz, of the firm of A. Pomerantz & 
Pomerantz. 

The secretary was instructed to write a 
letter of thanks and deep appreciation to 
the Baltimore Stationers’ Association and 
the National Association for their kindly 
act in sending a representative to attend 
the funeral of the late president, Charles H 
Mann. 

William H. Brooks was nominated a del 
egate and William J. Coane was nominated 
as alternate to attend the National Con- 
vention to be held in Baltimore this month 











THE “DALTON” IN SAN FRANCISCO. 


The Dalton Adding Machine Company 
admirably located in San Francisco in the 
Pacific building, a large building in the 
center of the city on Market street. They 
occupy the first floor, which consists of a 
large office and a repair room. This 
agency is under the direction of W. W 
Erskine, the California sales manager. W 
A. Kinsey, who looks after Dalton busi 
ness in central California, traveling the Sar 
Joaquin Valley and the coast; H. C. Grubb 
and Howard Hunt, salesmen in the city of 
San Francisco; George W. Buell, who i 
charge of the office at Sacramento, located 
at 529 “J” street; L. E. Benton, who has 
charge of the Los Angeles office at 138 
South Broadway, and A. H. Mott, wh 
also connected with the Los Angeles office 
comprise the selling force of the Dalt 
company in California 

The San Francisco office expects 
to its ranks other high class salesme1 
handle the California territory in the 
future. 

The Dalton adding machine is fast grow 
ing in favor in the state, although it was 
wholly unknown when the San Francisce: 
office was opened, March 1, 1910. A 
eral publicity bureau is a feature of the 
office which is calculated to help the sale 
of the machine wonderfully throughout the 
territory. 

W. W 


ness, is quite optimistic as to the future 


Erskine, who manages the busi 


He is a man of wide experience, and is 

well fitted to look after the Dalton inter 

ests in the Western field. 

COMPLETE AND ATTRACTIVE CATA- 
LOGUE. 

The Farnham Printing and Stationery 
Company, of 417 Hennepin Avenue, Minne 
apolis, Minn., have recently gotten out 
splendid catalogue of 144 pages describing 
the various lines handled by them. This 
company deals in loose leaf specialties 
office desks and chairs, filing devices, blank 
books, office furniture, stenographic sup 
plies, binding and printing, and all lines « 
stationery 

The catalogue describes in detail the very 
extensive lines handled. It is attractively 
printed in two colors, and there are many 
half-tones and a number of illustrations 
color shown. The cover is of pink stock 
with black and orange decorations 

Its very comprehensive character, 
the fact that the net price of each articl 
listed is given, makes this catalogue a \ 
able book for anyone who is in the marke 
for office stationery supplies. A copy 
will be sent on application by addressing 
the firm as above 

Advertising costs money, but it is better 
to spend money that way than to go out of 
business. 





To appear as polite when being solicited 
as when you are the solicitor would work 
a change for betterment. 

















HANDY NEW PAPER FASTENER. 

The Vise Clip and Paper Fastener is a 
new clip just making its appearance in the 
market. This is a grip clip, and has the 
advantage o 
The 


powers 


name “Vise” suggests its 


The clip is made from 


sidewis¢ 
gripping 


solid sheet steel in one piece, and is nickel 





TWO SIZES OF VISE CLIP. 


finished so that it will not rust. Advantages 
claimed for the Vise Clip are that it does 
not tear or mutilate the papers, that ther¢ 
are no points to catch on other papers, and 
that it will hold from two to sixty sheets 


as firmly as the leaves of a book. 


The H. C. Cook Company, Ansonia, 
Conn., are the manufacturers of this inven 
tion 


WOMAN INVENTOR OF LOOSE LEAF 


DEVICES. 

Mrs. A. B. Underwood of Cincinnati 
claims the distinction of being the first 
woman to invent a device in the loose leaf 
held 

Mrs. Underwood is the wife of A. B. Un 
derwood, a manufacturer of loose leaf metal 
parts For some time her husband has 


been trying to perfect a center metal lock, 
Mrs. Underwood was 
plans on which had 
It required but a few moments 


but without success 


the been 


shown he 


working 
for her to perfect the scheme. 
The two 
pieces, cam, with 
Her idea gives the 


device consists of L-shaped 


controlled by a inside 
ends resembling an F. 
action for which her husband has 


patent has 


positive 


worked without result, and a 


been secured in her name. 


GAELIC TYPE. 


We show a repraduction of a complet: 
font of Gaelic type made in rubber by 
Messrs. Hemsworth & Co., rubber stamp 


manufacturers, 19 Upper Dominica street 
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111 222 333444555 066777 888999 00 
A FONT OF GAELIC TYPE. 


Dublin, Ireland. The firm of Hemsworth 
& Co. was established in 1878, and is one 
of the largest and most enterprising con- 
cerns in the business in Ireland. 

The catalogue of the house shows a line 
of the most modern types and devices, and 
we venture to say that it is the only con- 
world making Gaelic rubber 


cern in the 


type 
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ery for men? 





Old Hampshire Bond 
Stationery 


Christmas Selling 


Is it not reasonable to assume that there 
will be found among your Christmas 
shoppers enough sensible people looking 
for sensible gifts to make it pay you 
well to display a line of sensible station- 
‘The Stationery of a 
Gentleman” is a real gift—but better 
still, it will sell after December 24th— 
if for no other reason than that the men 
who find it in their stocking Christmas 
morning will come back for more. 






for 





















Hampshire Paper Company 


South Hadley Falls, Massachusetts 












WELTY PRODUCTS POPULAR. 
The Welty fountain pen, made by 
Villiam A. Welty Company of Waterloo, 
owa, and the other Welty products are 
nereasing in popularity all the time, and 


the 


the company is compelled to work night 


| and day in order to fill the demand for its 


goods. 

The agency at 
business under the name of the Welty Pen 
getting nicely 


Frisco, which is doing 


& Specialty Company, ts 
started, and will undoubtedly do a 
business in the West in the Welty prod- 


large 


| ucts. 





In mental vision there are four ranges: 


The man who can look no further than the 


present is mentally blind; the man who 
can plan for the future has his eyes open; 
he who can plan for a lifetime is a general; 
and the man who can plan for generations 
is a genius.—Sheldon. 





THE LOGIC OF ILL-LUCK. 

Luck, so-called, is logical. When people 
are accounted lucky, there is a reason for 
it, outside some favoring star. Others are 
counted unlucky, but there is an explana- 
tion which the student of human nature is 
sure to find. A sunny temper, a smiling 
face, perseverance that mever falters, are 
some of the things which make up luck, 
while suspicion, melancholy and ill-temper 
are logical causes for misfortune. 
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GAUZE 


is not like other carbon paper. 


It is absolutely in a class 
by itself 


Its appearance alone will create 
a sale. It is also unique in wear- 
ing and writing qualities and 
once tried a pleased customer 
is secured—made fast for as 
long as you sell this exceptional 
quality. 
By selling ‘‘Quality Goods”’ you 
build up a first-class reputation 
for yourself. 

Beware of Imitators 
We are the only manufacturers 
using the name Columbia. 
Write for samples. (Each sheet 


stamped.) 














COLUMBIA 
RIBBON & CARBON 
MFG. CO. 


Factory and Head Office: 
111-113 West Broadway, New York 


Branches: 
225 E. Randolph Street, Chicago, Ill. 
1305 Arch Street, Philadelphia 
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| EXPERIMENTS WITH WESTERN 


CEDAR IN PENCIL MAKING. 


Pencil makers have appealed to the Na- 
tional Forestry Bureau for assistance in 
discovering new supplies of red cedar in 
sufficient size and quantity to be commer- 
cially available in the manufacture of lead 
pencils. It is said that the present sup- 
ply of cedar in the hands of and under the 
control of the pencil manufacturers will 
perhaps not last more than half a dozen 
years longer—at least this seems to be the 
situation among several of the manufac- 
turers. Possibly there are those who are 
more fortunately situated, but it is said that 
the greatest estimate does not give the 
known supply longer than twelve years to 
last. So acute is the situation with regard 
to red cedar that pencil manufacturers in 
the south are buying up red cedar rail 
fences from the planters and farmers; in 
many cases putting up any style of wire 
fence the farmer may designate from a 
catalogue, in exchange for the rails. The 
red cedar or juniper was once well dis- 
tributed throughout the United States, 
many of the trees attaining immense pro- 
portions, but the demands of the pencil 
makers, cigar box manufacturers and wood 
workers in other lines have depleted the 
supply untilthereis very little commercial 
cedar available. In view of the scarcity of 
this wood it is stated that the United 
States Department of Agriculture has been 
requested to give information as to the ce- 
dars and junipers which may be available 
among the_forest reserves of the West. 
The Department, it is said, has sent a num- 
ber of specimens to a half dozen of the lead 
pencil manufacturers who are experiment- 
ing with these woods in the hope that they 
will be found equal to their requirements. 

A final report upon the amount of cedar 
and juniper available for pencil manufac- 
turers in the Forest Reserves of the United 
States will be extremely helpful to pencil 
manufacturers and interesting to all who 
may be even remotely connected with the 
product of the pencil factories. 

Some of the specimens of wood which 
are being experimented with include the 
following: 

Scientific Name. Common Name. 


Juniperus Scopulorum. Rocky Mountain Red 
Juniperus Pachyphloea Cedar. 
Juniperus Occidentalis Alligator Juniper 
Juniperus Monosperma Western Juniper 
Juniperus Sabinoides One-Seeded Juniper 
Sequoia Sempervirens Mountain Cedar. 
Libocedrus Decurrens Redwood 
Thuja Plicata Incense Cedar 
Chamaecyparis Law- Western Red Cedar 
sonia. Port Orford Cedar 
Chamaecyparis Noot- Alaska Cypress 
katensis. Western White Pine 


Pinus Monticola. 

L. L. White, Forest Assistant U. S. 
Bureau of Forestry, states: 

“Something like 315,000,000 pencils are 
manufactured in the United States each 
year, and the industry is steadily growing. 
In the manufacture of these 315,000,000 
pencils there are required 109,000 tons or 
7,300,000 cubic feet of wood, so that each 
day in the year 300 tons or 20,000 cubic 
feet of wood are used for pencils. By far 





the greater part of this wood is red ceda 
Its softness, straight grain, and freedom 
from defects render it peculiarly adapted 
to the purpose, and a suitable substitute 
has never been found. Indeed, it is doubt 
ful if any other wood-using industry is so 
dependent upon a single species as the 
pencil industry is dependent upon red 
cam. * * * 3 

“The requirements for lead-pencil mater- 
ial are very exacting. A soft wood, even 
and straight grained, free irom defects, and 
one which will not check or warp, is es- 
sential. The heartwood of red cedar ful- 
fills these requirements anu is, besides, very 
durable. The quality of the heartwood, 
however, varies widely throughout the 
tree’s range. Even local conditions in- 
fluence its texture. As an example of local 
variation, the heartwood of cedar which 
grows on hummocks and on low ground 
is decidedly of better quality than that 
of trees which grow on the upland lt 
has a more uniform dark red color, is 
softer, and contains very little white rot, or 
“polecat” wood, which occurs frequently 
in upland cedar. It is said by the pencil 
companies that the cedar found near its 
western range in Texas and Arkansas has 
flinty texture, which gives it a poor grade 
and often relegates its use to penholders. 
Another defect, known as Bird’s Eye, often 
occurs in the cedars of both upland and 
hummocks. This blemish is a small black 
speck running from heart outward.” 





ON EXTENDED BUSINESS TRIP. 

George P. Wigginton, secretary and gen 
eral manager of the Kalamazoo Loose Leaf 
Binder Company, Kalamazoo, Mich., start- 
ed the first of September for the Pacific 
Coast, the trip being made for the purpose 
of studying the trade conditions in the 
West, especially in connection with the sale 
of loose leaf binders and system work. Mr. 
Wigginton reports splendid success and has 
established good live agents in all the cities 
he has visited. He is very enthusiastic 


about the western country and believes the 
time is not far distant when Denver and 
the Middle West will do a greater business 


than some of the Eastern states 

Mr. Wigginton went by way of St. Louis, 
Kansas City, Denver, Salt Lake City, Los 
Angeles, etc. At Los Angeles he attended 
the Bankers’ Convention, October Ist and 
2nd. From there he went to Portland and 
Seattle; thence to San Francisco, and came 
home via El Paso, Texas, arriving there 
October 8th. 

Aside from the benefit gained from the 
trip in a physical way, the sales of the 
“Kalamazoo” will doubtless be much in- 
creased from the attention given the West- 
ern territory. 

Barber, Hartman & Co. have leased for 
the account of the estate of John I. Rog 
ers, deceased, the entire building at No. 821 
Walnut street, Philadelphia, to Spayd’s 
Typewriter Company. It will be used for 
the sale of office furniture. 
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SHORT HAND MACHINE. 
Shorthand-writing by machine, making a 
permanent record that is at all times legi 
ble and ready for transcription by anyone 
conversant with the system, which is said 
to be very simple and easily learned, is not 
absolutely novel, though very little known 


. ‘ + 
as yet 


It is a remarkable invention, perfected 
some years ago by a Mr. Anderson of Mem 
phis, Tenn., who is court reporter in that 
city It has not more than a dozen keys, 
some of which are worked singly, and oth 
ers in combinations that represent the 


sounds, for the machine is really a pho 
netic shorthand device. Strangers who vis 
ited the Tangipahoa court house during the 
Kinchen trial had their curiosity aroused 
over the simple contrivance by which the 
verbatim record of the heavy proceedings 
were made 

With the machine on his knees, sitting 
where he could see and hear plainly all the 


parties, with never a giance at it, Mr. Le- | 


fevre reported faultlessly the proceedings 
When called to read his notes, a . mere 
glance at the tape sufficed to “place” him, 
and it was found that even where several 


parties had talked at the same time, he had | 


a clean record of the speech of each. 
The two principal advantages of this ma 
chine over the common shorthand reporting 


is that the record is permanent and may be | 
preserved for years, and that anyone can | 
read and transcribe it who is acquainted | 


with the system.—New Orleans “Item.” 





USEFUL NEW LOOSE LEAF BINDER. | 


The F. G. Binder, a new product manu 
factured by the Kalamazoo Loose Leaf 
Binder Company, Kalamazoo, Mich., is a 


binder which will hold any quantity of 


sheets desired up to 500 or more, and is 
a complete finished book at all times. Al 
though on the market but a short time 
there are many thousands of them in use, 
and the demard is greater than can be sup 
plied until special machinery for their man 
ufacture is completed 

The F. G. Binder clamps the sheets along 
the entire binding edge and holds them s: 


curely without requiring any more bind: 








space than the ring binders. The binder 1 
never any thicker than the sheets it « 
tains, plus the covers. It will hold one 


Working with— 


The National Catalogue Commission 


Greetings to “The Trade” 





@ We take these means to express our 
hearty approval of the excellent work 
accomplished by “The National Cata- 
logue Commission”, so clearly dem- 
onstrated by the extensive list of recom- 
mended selling prices issued by it. 


@ To further show our appreciation of 
| this “good work” we are now ready 
to furnish to “The Trade” a complete 
list, numerically arranged of all our 
Blank Books, etc. described in Cata- 
logue No. 44, giving list prices and the 
retail selling prices recommended by 
the Commission and where these were 
not recommended, prices are given, 
figured on the same basis. 


@ This little book bound in convenient 
form so it can be readily carried in the 
pocket we hope will aid in furthering 
the; efforts of our friends in “The 
Trade” in placing the Blank Book 
portion of the Stationery business on 
a better paying basis. 


Sincerely yours, 


or five hundred sheets. It is light, flexible | 


and easily adjusted, is fitted with an open 
or closed back, and there are no metal arts 


to mar the furniture. It is made in various 
styles of binding, from canvas to full pig- 
skin. It is adapted for catalogues, price 


books, cost books, trial balance sheets, etc 
Further information regarding this binder 
may be had by addressing the company 


Boorum & Pease Company 


109-111 Leonard Street 
| New York, October, 1910 New York 
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MYRICK GOES TO ST. LOUIS. 
| W. G. Myrick, heretofore manager of tl 
| (Atlanta office of the Royal Typewriter 
Carbon Pa er and | Company, has been transferred to St. L 
p | as manager of the Royal Company’s ( 
| in that cits This advancement t 
Typewriter Ribbon | | "sts is & Sting recognitio 
| the splendid achievements of Mr. My 
**The Pink 
; of Perfectian”’ | at Atlanta during his term as mat 
there. Under his management the At 
P : | office has taken a high position in 
¢ How do you convert customers to your goods? You | of Royal branches, having won the montl 
prove more value, don’t you? | ly contest three times during the past eight 
; | months 
@ Why not buy your typewriter ribbons and carbon papet | Mr. Myrick entered the Royal Typewrit 
| : | . M i f , f , | : | er Company’s employ in August, 1908, as 
—— ~ P =_ ‘ . . an ; ‘. iam 
: on the same YASIS. Manu acturing OI you iS OUr DUSINess. | manager at Detroit; in February, 1909, he 
was transferred to Atlanta, where he began 
@ No catalog houses or retail selling schemes in our policy. | | 
. @ We will send you a quality catalog that will surprise you | 
| and quote you prices that will make you wish we had be- | 
| come acquainted before. | 
| @ Then you can prove the claims with the goods. 
: 7 
| 
| What is your name 
Your address 
Miller-Bryant-Pierce Company, ~ Main Office and Factory: AURORA, ILL. 
| 
372 BROADWAY, NEW YORK D E & K My 
Manufacturers of a Full Line of 
| Offi e it 
The Trade and Stationers Supplied at 
Wholesale Rates 
SEND FOR CATALOG O os 
: 
/ Sectional Office Partitions oa ee 
| to show real class as a managet He was 
Carried in stock for immediate delivery. Let us able to bring together a highly efficient 
tell you how you can take orders for partitions with corps of salesmen, and so organized his 
out bother to you and at a good margin of profit forces as to get the greatest possible pr 
| duction from his territory. He unites rar¢ 
) abilities as a salesman and a manager 
) men; his aptness for picking winners has 
made him one of the most successful of 
the Royal managers. At St. Louis he will 
You can file the last letter the drawer will hold jast as easily a$ the first—it drops ind : oe ; , 
readily into place. The ‘follower’ and the front wall open out automatically | find a wider field for the exercise of his 
when the drawer is withdrawn, regaining their upright position when it is alents. anc ose o kno are ee 
aneed which makes it just as easy to find and refer to letters as it is to file talent , and th whe know him a we ly 
them. In THE AUTOMATIC FILE predicting that he will quickly repeat his 
letters open out and you can always keep your place. Being unne- Atianta successes 
cessary to allow room for the hand, these cabinets hold more letters H RM J wi fae 
than any others. Drawers fitted with roller-bearing extension slides—no } xX. 4 Jones, who for the past sixteen 
matter how heavy they are, nor how far out you pull them, they cannot sag. E months has been manager of the St. Louis 
Try One 30 Days at OUR RISK | office, will take charge of one of the sey 
If it isn’t the best filing device you ever saw, returnit—the trial won't cost acent. , . 
We sell direct and save you 408. _ Made in sections. Write for catalog of files for eral new branches about to be opened by 
{ ee oo an 2 ee ee the Royal Typewriter Company At this 
143-153 Pearl St., Green Bay, Wis. : writing it is not posssible to give his per 
, manent location. 

















A FILING SYSTEM FOR PHOTOS 
DRAWINGS, ETC. 

In modern publicity the halftone pr 

plays quite a large part, and most advert 


ing men have their keeping a large nun 


ber of ph 


or water color sketches from which thi 
plates are madé These originals are ex 
pensive and to a large extent perishabl 
They come from the artist mounted 
cards of every conceivable shape and size, 
for it seems never to have occurred 
thos ho mal uch drawings that stand 
ard si ould be desirable. Many of then 
are ed int tastic shapes and defy 
every effort t them straight and 
good det [They cannot be kept safely 
or conveniently in a desk drawer, and a 
bookcase or sh equally unsatisfactory 
[This problem is one which the average 
advertising man finds difficult to solve, 
he s the sup} these drawings stead 
ily increasing. A vertical file is chosen as 
satisfactory way take care of them. TI 
ordit sectional legal cap filing cabit 
is utilized, (size of drawers 10 by 15 inches 
drawings set in vertically and hel 


in place by the compressor or follow-block 


A heavv tag stock tabbed folder is mad 
| cabinet, 
following intormation: 


Subject of the drawing, its stock number, 


size of cuts and if desirable, its cost. Also 


provision for entering size of duplicate cuts 


which might be made later from this draw 
ing, and their cost 

Below this is a section for making an en 
try when the drawing is loaned and check 
ing its return. The lower part of the folde: 
is devoted to the 
differ 


from the 


engraver’s proofs of the 


sizes oT ¢ 


uts which might be mad 


drawing If this section is 


sufficiently large, they may also be pasted 


on the inside of the folder. This makes 

possible to locate a drawing quickly at any 
time, and shows at a glance just what cut: 
ire a able. P folders (without print 
ing Il do as we long as the necessary 


In order to get a uniform size for draw 


ings, the engraving company can be sup 


p 1 ph raphic mount havin 
protecting cover, vhen the order for tl 
dt plac In this way one gets 
uniformity, and by getting the proper mat: 
rial for these mounts avoids much of th 
warping, which is annoying. 


en very satisfactory 


a prominent manufacturing plant and any 
o1 ir or five hundred drawings in this 
file a readily accessible, every one of 


} 


which is in first class condition, and in such 


shape that it may readily located when 


it is wanted 


ngs already on hand may be trimmed 


down to the proper size so that they car 


r 
be filed with the others 
Slight 


variations of this system can be 
adapted for filing small blue prints, sketch 
es, et 


It is better never to juggle with prices 
or truth 


wash and pen drawings 


printed on the front to 
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Great for 








Something to draw the amateur 


photographer to your Store. 
the thing 


they all want. 





Album 


is a wonderful 


on the ordinary book. Sheets 
Held by special posts. 
Slight turn of coin tightens or releases screws —no key re- 

Note how they are 
Never lost 


improvement 
removed and inserted in an instant 
cover — can’t scratch Closed 


quired. sunk in 


desk. 


Open 
because they are fastened to cover. 
24 thick sheets, 


Will hold 


Furnished with 18 thin sheets in Cloud Grey or Black 


with cloth hinges. firmiy any number up to 40. Size 7x114x1. 


In two bindings: 


No. 22 
No. 122 


Send Coupon for one of these 


Flexible, Black, Seal Grain Leather, $3.00 postpaid. 
Stiff, Black, Walrus Grain Keratol, $2.25 postpaid. 


albums today and judge for yourself. You'll 


want.a supply right away. Also made in thrée other sizes, 


Our free catalog of Loose-Leaf Devices should be in the hands of every 


The Sam’l C. Tatum Co. 


ished 1869 


stationer 


3308 Colerain Ave. Cincinnati 





The Sam’! C. Tatum Co., 3308 Colerain Avenue, Cincinnati 


Album No advertised in OrricE APPLIANCES. 


Send me Tatum Photograpl! 
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a ve 
PERTINENT PEN 
POINTS PUT 
POSITIVELY 


@ There is no better Foun- 
tain Pen of any kind 
than the 


WELTY 


@iThere is no self-filling 
Fountain Pen equal the 


WELTY 


@ There is no Gold Nib on 
any pen of better grade 
than the 


WELTY 


@ There is.no Rubber 
Barrel of higher 
standard than the 


WELTY 


@ There is no Fountain 
Pen that affords users 
more satisfaction than 


‘te WELTY 


q@ There is no line of Foun- 
tain Pensmoreextensive 
than the 


WELTY 


@ There is no line which 
affords dealers more 
profit than the 


WELTY 


@ There is no manufac- 
turer who makes ship- 
ments more promptly 


than WELTY 


PREPARE FOR THE 
BIG FALL TRADE 


William A. Welty Co. 


WATERLOO, IOWA. 
CHICAGO DES MOINES, IA. 


The Welty Pen & Specialty Co. 


558 Market Street 
Sele distributers west of and including Denver. 

















Are You After 
British Trade ? 


If so, advertise in the “ Stationer 
& Printer’’—the paper read | 
by the good class Re- 
tailer and Whole- 
saler. 


Specimen Copy and Rates on Receipt 
of Post Card. 


STATIONER & PRINTER 


160afFleet Street 
LONDON, ENG. 

















USEFUL DATA. 

Heat has three qualities: intensity, quan 
tity, chromocalorie. 

Intensity of heat is measured with a ther- 
mometer of which there are three kinds in 
use to-day: Fahrenheit, Centigrade or Cel- 
sius, and Reaumur 

The invention of the thermometer is dis- 
puted by many contending claimants, but 
seems to le between Cornelius Drebbel, a 
Hollander, and the Italian scientists, Gali- 
leo and Sanctorio, toward the end of the 
16th century 

Gabriel Daniel Fahrenheit, a native of 
Danzig, Germany, was the first to use mer- 
cury in his tubes. The first successful ther- 
mometer bearing his name was perfected 
about 1725 in Amsterdam, Holland, where 
Fahrenheit was then engaged in the ther- 
mometer making business. 

The Fahrenheit thermometer is used to- 
day in America and England. Fahrenheit’s 
zero is the point at which his thermometer 
stood when plunged into a mixture of snow 
and salt, the greatest degree of artificial 
cold then obtainable. The melting point of 
ice is at 32° F., and at 212° F. water boils at 
sea level. Thus the Fahrenheit scale is di- 
vided into 212 degrees. 

Some twenty years after the advent of 
the Fahrenheit thermometer, Anders Cel- 
sius, a Swedish scientist, introduced the 
Centigrade or Celsius scale. His fixed 
points were 0, the melting point of ice, and 
100°, the boiling point of water. The inter- 
val was divided into 100 degrees. This 
scale is used to-day in France, where it was 
introduced after the French revolution be 
cause it corresponded well with the metric 
system. It is also the official scientific 
thermometer. 

Reaumur, a 
Frenchman, invented a scale in which he 


At about the same time 


used the melting point of ice and boiling 
point of water as his fixed points, but di- 
vided the intervening space into 80 degrees 
Thus 32° F., O°C. and O°R. correspond, as 
do 212° F., 100° C. and 80° R. Reaumur’s 
thermometer is used to-day in Germany, 
Russia and other continental countries. 

Quantity of heat is measured by B. T. U. 
(British thermal units) in English countries. 
One B. T. U. is the amount of heat required 
to warm one pound of water from 32° to 
33° F. All heat problems are reducible to 
mn os Ge 

The term Chromocalorie is almost un- 
known to the public; it corresponds to the 
relation of color to light. Thus the radiated 
heat given off by a hot boiler shell is in its 
molecular quality, for which we have no 
direct sense, vastly different from that of a 
stone of the same degree, the first might be 
said to be blueish heat, the second a brown- 
ish heat—only radiated heat has chromo- 
calories.—The J. M. Packing Expert 

That clever little house organ, “Office 
and Home,” has again come to our desk. 
The July number is as interesting as ever, 
and makes good advertising for W. E 
Cooper of Pittsburg, Pa. 














Commercial 
Stationery 
is the 


Clothing of 
Business 
Correspondence 


@ There is no more im 

portant factor in any 

business. 

@ The letter is frequently 

the only representative of 

the house. 

@ It carries more than its 
It reflects the 

way of doing 


context. 
house’s 
things. 
@ A clean, clear, snappy 
sheet which takes the type 
without blur—which em- 
bodies a crispness in the 
hand leaves the desired 


impression. 


is made with these special 
characteristics; and is used 
by business men, bankers, 
et. al., who understand the 
psychology of first 1mpres- 


sions. 


DEALERS 


who are unacquainted with 
the satisfying qualities of 
‘‘Bankers Linen” should 
write for samples and price. 
There is no sheet which 
affords an equal measure 
of desirable characteristics. 
Its price makes it especially 


attractive . 


Southworth Paper Co. 


MITTINEAGUE 
MASS. 
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SECURE IMPORTANT AGENCIES. 


Hadley & Hine, the progressive office ap- 


ARE YOU A FIRST 
CLASS STATIONER ? 


There are still a few localities where we have not 
as yet representation and where we will make 
liberal arrangements with a good live stationer to 
represent us. The number of districts still remain- 
ing open is not large. It is necessary for those who 
want the finest office proposition of the last ten 
years to act quickly. 

We want, first of all, a stationer in each locality 
who is himself a business man, and who 
can present properly and forcibly the facts 
to business men about Kalamazoo Loose 
Leaf Binders, the only binder made that 
will hold one sheet or a thousand equally 
secure. The only binder made that re- 
quires no ‘‘dummy sheets,”’ the only binder 
which will fit any business from the largest to the smallest without lugging around a lot 


pliances dealers of Denver, Colorado, have 
been appointed agents for the Flexotyp: 
duplicating machine, manufactured by the 
Flexotype Duplicating Machine Company 
of Burlington, New Jersey. 

The company are enthusiastic over the 
outlook for this machine in the Denver ter- 
ritory, and are anticipating an active busi 
ness in this department. 

The agency for the Montague address- 
ing machine, manufactured by the Mon- 
tague Mailing Machinery Company of New 
York City, has also been turned over to 
Hadley & Hine 

Both the Flexotype and the Montague 
addressing machine will be operated by ; 
electricity at the Hadley & Hine booth dur- bs "ite wash @ man who can show and explain how The Kalamazoo Binder is the quick- 
ing the Electrical Show at Denver the week est binder on earth to operate—how it saves time, has no metal “thorns” or projection, 
beginning October 8th. and how its installation in any office isa real dollar saving economy, how the present loose 

Hadley & Hine are “live wires” in the leaf system sheets will not be disturbed by its introduction. 
pico appliances field. They deal in loose Then we want our Tepresentative to be able to show the 

superiority of our system of indexing, which is 


leaf systems, binders and supplies, writing, 

adding machines, book typewriters, office AUTOMATIC—RAPID—SURE 
specialties, card and filing systems, cabinets If you are the right kind of a stationer and really 
: ;, ; want the biggest money making proposition of re- 
and supplies, wood ane Stee Sereete, ar cent years, we shall be glad to ear from you at 
The recent additions of the Flexotype and once. Only remember this; You MUST ACT 


addressing machine to their heretofore QUICK 


oe ie. so a KALAMAZOO LOOSE LEAF BINDER CO. 


sive spirit of the men who head this up-to- 

No leather hinge io Department 3 
crack or break. The Note the full leather 
hinge is metal, as dur back; no matter how 


able as a vault hinge Kalamazoo many leaves in the 
The leather back au- book, it's a book al- 


tomatically slips into Mic higan ways—not a clamp, 


date firm 


THE FISHERMAN’S PHILOSOPHY. 














Supposin’ fish don’t bite at first, the cover. 
What are you goin’ to do? 
Throw down your pole, chuck out your bait, 
The ADAMS COLLEGE BOOK RINGS are 





An’ say your fishin’s through? 


You bet you ain’t; you’re goin’ to fish, Used Wherever a Cheap 
An’ fish, an’ fish, an’ wait ; ‘ 
uickly Operated 
Until you’ve ketched a basketful Parts a Binder Is ew se 


O sed up all your bait. 
r used up all your ba Most Satisfactory Loose Leaf Ring Ever Invented 


Suppose success don’t come at first, PI te 
What are you goin’ to do? a ns 
Throw up the sponge and kick yourself, Z 
: ~ 


An’ growl, an’ fret, an’ stew? T ' ] 
You bet you ain’t; you’re goin’ to fish, oOo S 

An’ bait, an’ bait ag’in, 
Until success will bite your hook, %y li 

For grit is sure to win. upp 1es 


When the world moves on are you moving F 
or All Typewriters 


























too, 
Or standing still as the “dead ones” do? 
Move, 
Push, 
Keep up-to-date. 
Quit grumbling about luck, chance and | ILLUSTRATED CATALOG 
x —, ' —e mc No. 12 IN FOUR 
eep up with the band—but you cant 
onbien LANGUAGES 
You do your work with a willingness; 
That’s so. —— —= 
We know. 

Mann’s Business Assistant No. 11, pub- | Thorp a Martin Co. eee ae 
lished by the William Mann Company of | Sold by Leading pe 
Philadelphia, is filled with its usual | 

: . 80 Queen St. BOSTON Through Seber 
amount of good suggestions, interspersed taaden. &. C. ee ae we i oa ee 























with bright and humorous sketches, all of | 6823 SO. CHICAGO AVE., CHICAGO, ILL., U.S.A. 
which make interesting reading. 





























Useful Mann Specialties. 


T IS sometimes interesting to go into 

a recorder’s office of a county seat and 

view the many ponderous volumes of 
records of transfers, mortgages and deeds 
Especially is it interesting if .the county 
has been long settled and its history pros- 
perous. There will come a feeling almost 
of awe as one turns the leaves of the mas 
sive files of records which tell silently how 
the country grew from the giving of a 
grant or patent down to the present day; 
how lands changed hands through sales and 
mortgages; and how brother quitclaimed to 
brother the birthright that had 
been his. One notes the careful, 
painstaking handwriting which 
tells the history of change, and 
reflects on the numberless hours 
of slow and careful penmanship 
which were necessary in the mak- 
ing of the books—one notes the 
various shapes and styles of let- 
ters, from the old script of the 
pioneer days to the modern forms 
of a later period. 

Now, if one were an abstracter 
or an abstracter’s clerk, and were 
trying to perfect a chain of title 
from these records, one would no 
doubt say, as one tried to decipher 
some of the ancient loops and 
flourishes: “I wish typewriters had 
been invented in the days when 
these things happened, and that 
these records had been bound in 
books. J could save at least half 


the time and more than that of pa- MANN 


tience.” 

Thus do modern methods assert their 
value. To-day in up-to-date recorders’ 
offices typists write the records and bind 
them in books—a vast improvement over 
old methods, resulting in a saving of book 
space and vault room, a saving of time, and 
the achievement of immensely more satis- 
factory results, both from the standpoint 
of the recording officer and his clerks and 
from that of the public. 

Among progressive manufacturers who 
are helping to make the use of modern 





William Mann Company Gets Out New 
Series of Books for Recorders. 


methods possible, the well known loose 
leaf manufacturers, the William Mann 
Company of Philadeiphia, enjoy a leading 
and prominent position. 

\mong the more recent products of this 
company are a series of typewriter minute 
and record books, and sales books, to be 
used not only in county recorders’ offices, 
but in many other offices, public and pri- 


vate, where permanent records are kept 





Style F Binding. 


YALE LOCK TYPEWRITER MINUTE AND RECORD 


BOOKS. 


Typewritten pages bound in a book are a 
vast improvement over long-hand script, 
and by the Mann method any record that 
can be written on a typewriter can be kept 
in book form, and when the book is filled 
it becomes as permanent in every sense 
as a bound book. 

This is accomplished by the use of the 
interchangeable leaf idea, also known as 
loose leaf. 

The Uses and Advantages of Such Books. 

The Mann Typewriter Minute, Record 


Style G, Binding. 


and Sales Book have the same appearance 
as bound books, but with the improvement 
that the sheets may be removed for the 
purpose of writing thereon with a type 
writer or billing machine. They can be 
used in a score or more of ways, such as 
for the keeping of corporation records, di 
rector’s minutes, committee reports, min 
utes of meetings, sales books, journals, land 
records, special detail records, formula and 
private records, in fact, in any instances 
where it is desired to keep a record of 
proceedings or business translations of any 
kind The typewriter has afford- 
ed such an improvement over the 
work of the penman in the hand 


ling of correspondence that busi- 


ness men are now adapting the 
writing machine to every require- 
ment of the office. The economy 
§ space, in addition to the strong 
point of legibility and speed in 
writing, appeals to those who 


have to do with the reading of 
the records after they are written 
\ typist can do the work with 
twice the speed of a pen writer, 
ind the average typewritten page 
contains more than again as much 
as a handwritten page. 

There is far less likelihood of er 
ror in reading, and lastly, but by 
no means least, with the use of 
thin, high-grade carbon paper, sev 
eral copies can be made at one 
writing, thus bringing about a ma- 
terial saving where it is necessary 
to have a copy of a record in va- 
rious places 

The Styles of Mann Books. 

The Mann products are made in several 
styles, the Yale lock minute and record, 
the regular typewriter minute and record, 
the typewriter sales book, etc. The Yale 
lock book is made to fill the demand for a 
book having the qualities and appearance 
of a high grade bound book, and also to 
embody the features of the Yale lock ledg- 
er. The result is a loose leaf typewriter 
minute and record book that, with the 





MANN YALE LOCK MINUTE AND RECORD BOOK. 


MANN REGULAR TYPEWRITER MINUTE AND RECORD BOOK. 














choice of several substantial bindings, puts 
it into a class of its own. By the Yale 
lock device no leaf can be inserted or r« 
moved from the book without the Yale key, 
thus the responsibility of the writing of the 
minutes and records rests absolutely upo1 
the person in possession of the key, which 
is all that is necessary for the operati 
of the binder. The leaves are as secure i! 
every sense as those in a bound book, and 
the vise-back gripping edges hold th 
leaves so firmly that none can be forcibly 
extracted without leaving torn pieces in the 
binder as evidence. When wanted for pet 
manent record the key is destroyed and 
then the contents can only be removed by 
breaking the entire device. The capacity 
of this book is 500 to 1,600 pages, and reg 
ular sizes are made in one capacity, 600 
pages 

The regular typewriter minute and re 
ord book is similar to the lock book, save 
that it is designed for those not desiring 
absolute protection while being filled. The 
leaves are held in place on posts by means 
of two steel rods. These posts are curved, 
giving the leaves the same appearance as in 
a bound book. The rods are located, one 
on the top and one on the bottom, and 
the leaves can be removed or inserted by 
drawing the rod from the top or bottom 
cover, as desired. The rods have small 
thumb nuts on one end, and when the book 
is full, permanent binding is effected by re 
moving the nuts and forcing the rods in 
out of reach. 

The leaves in the above books are made 
of Mann’s white linen ledger paper—treated 
with the “Deprimo” process, which, it is 
claimed, insures a flat lying surface. 

The typewriter sales book and other 
Mann products are of similar construction, 
designed to meet the requirements for 
which they are intended. 

These books are made in various sizes 
and several styles of bindings. Informa 
tion in detail will be furnished anyone in 
terested by simply addressing the firm, as 
above 


THE WALL AROUND THE GARDEN. 


j 


Cultivate the sort of manner which wil 
attract instead of repel. There are very 
few people who will climb over a high 
stone wall sprinkled along the top with 
broken glass, just because there is a gat 
den on:the other side. Yet that is wha 
some of us seem to expect our acquaint 
ances to do, when we put between then 
and ourselves the barrier of coldness, mak 
ing it even more difficult to surmount 





little incivilities, and then find fault with. 


them for never discovering our good quali 
ties. The heart’s garden should not be sur 
rounded by a stone wall. Its beauty should 
be apparent to the merest passer-by.—Th: 
Macey Monthly. 


Is it better to encourage with a kind 


vord or to discourage with a frown; whicl 
accomplishes most; which wins the better 


service? 


: 
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This Tip 
Doesn’t Fray, Crack or Show Finger Marks 


Here is a rea/ office convenience — celluloid tipped card index 
guides. Always clean, always whole, always in place. Fold 
over top sof card and stay there. Don’t crack, curl or fray. 


Celluloid Tipped 
Guide Cards 


outlast all others. Three of the ordinary guides fail to give 
the service that one of ours gives. Ask your dealer for the 
“ One-piece” Celluloid Tip Guides, or write for samples. 


Standard Index Card Co., 701-709.Arch Street, Philadelphia 

















The “Best” GOLD PENS &no stvies 


Pen and Pencil Clips Gold Pens for Jobbers and Fountain Pen 
sm ahaa tok Gx Celie Manufacturers. 
Pee eee IMPRINT WORK A SPECIALTY 
Two sizes Each size same price. 


DEALERS’ PRICES 


$2.00 PER GROSS ON CARDS 
1.25 ; : IN BULK 








PROMPT REPAIR SERVICE 


Liberal Discount to Jobbers. 
All makes Gold, Fountain, Stylographic Pens, 


The Ansonia Novelty Co. prepahiceary moreno die var 
ANSONIA, CONN. GEO. P. GAYDOUL, 47 Ann Street, NEW YORK 














THE ROTARY LINEOGRAPH 


New Model Clean Simple Expeditious 


eight, complete.8lbs Prints anything from a postal 
to a foolscap 
The Most Modern, Simple and Rapid 
Duplicating Device on the Market. 
IMPORTANT Lineograph Machines are sold without 
restricting the user to purchase or use 
our supplies. We make the best and scientifically 
adapted materials, regardless of the great reduction in 
our selling prices from those which hitherto obtained, 
and are under no necessity to resort to expedients other than the superior excellence of our goods to retain 


patronage Send for Price Lists and Descriptive Booklet. 





Makers of Duplicators and Supplies 


The Lineograph Company, ji futon st. New York, U. $A. 











Cuspidor Selling 


When we began making a 7} inch self-righting, all brass Cuspidor with 
soldered seams to retail at one dollar, leaving a profit of a dutch one per cent, 
we created a stir in the cuspidor business. And now comes the No. 28 Sani- 
tary (patent applied for), strong as a cast Cuspidor and a great deal more 
easily cleaned, retailing for $3. This one, like its worthy predecessor, is now 
causing dollars to flow your way. Get our catalog showing the No. 28 
and 27 others. Made in Detroit. 


THE IRELAND & MATTHEWS MFG. CO. 























Big Loose Leaf Plant Has Interesting Features. 


HE time spent in the visit to the new 

plant of the Jones Improved Loose 

Leaf Specialty Company of Chicago 
is not only time well spent from an in- 
#tructive point of view, but it serves also 
to enhance interest in a recently-developed 
industry. 

About eleven years ago W. Gifford Jones, 
after several years’ experience as an ex 
pert loose leaf salesman, in company with 
his father, the late Harvey P. Jones, and 
his brother, Harry S. Jones, brought out 
the first screw-locking loose leaf ledger 
binders with metal hinge covers and inter 
changeable round back. They organized a 
company to produce these goods and to 
place them on the market, selling them di 
rectly to the consumer After three years 
of successful experience in marketing their 
lines in this manner they added a number 
of new inventions and improvements to the 
old binders, correcting certain faults which 
practical use had discovered in them. 
strengthening the parts which needed it 
and which sustained the hardest wear and 
making the goods at once more symmetrical 
in appearance and practical in use 

At this time they sold out their interest 
in the original company and formed a new 
corporation designed to sel! goods to 
the manufacturing stationers only, whereas 
theretofore they had been selling direct to 
consumers exclusively. 

Under the new plan the company estab- 
lished exclusive licensees, giving their agen- 
cies to one dealer in each locality, upon 
whom was conferred the exclusive right to 
sell the loose leaf binders and other spe- 
cialties of the Jones Improved Loose Leaf 
Specialty Company, including their patent 
Eureka flat opening style of ledger paper. 

The company state that they thus became 
the pioneers in furnishing the dealer with 
an exclusive line of modern up-to-date loose 
leaf account books, and the fact that they 
had adhered to this plan from its inception 
to the present date evidences the care and 
wisdom which attended its formation and 
extcution 

The company’s first factory opened under 
the new arrangement was situated on West 
Jackson boulevard in Chicago, at which lo- 
cation they remained for two years, when, 


Many New and Unique Devices Found in 
Well-Known Chicago 
Factory. 





owing to increasing business, due to the 
popularity of the lines, of the method of 
sale and the excellence of the goods, they 
were compelled to move, occupying two 
floors of a commodious building on Ann 
street. The business continued to grow 
rapidly in the new location, and within five 
years from the time the company moved 
into the Ann street factory the business had 
so developed that it had outgrown all of 
the then available space and it was there- 
fore decided by the company, after mature 
consideration, to construct a plant of their 
»wn, which they did at-the corner of Lake 
street and Albany avenue, Chicago, on the 
line of the Chicago & Oak Park Elevated 
Railway, where they still remain. 

This factory, as shown by the illustra- 
tion of it presented on another page of this 
number of Office Appliances, is all on one 
floor. It is built of red pressed brick, with 
concrete and cement floor, and is very con- 
venient and commodious. The north half 
of the building is entirely devoted to the 
mechanical department. Here are made the 
metal parts for all the different styles of 
loose leaf binders and, specialties, also the 
very interesting patented Eureka leaf treat- 
ing machines, which are leased to their li- 
censees for the purpose of making flexible 
and flat opening all-ledger leaves. 

This Eureka patent leaf treating ma- 
chine treats the ruled and printed leaf, or 
plain paper if desired, and by compressed 
air and vacuum, suction concaves and os 
cillating cylinder, manipulates the leaf at 
the hinge or binding edge in such a way as 
to render it absolutely flexible and flat open- 
ing, without any diminution whatever in the 
strength of the paper. The full strength 
of the paper is absolutely retained through- 
out its entire surface, the company claims. 

This is the only machine of this charac- 
ter on the market, as both the machine 


and the process are patented, and the pat- 


ents are owned by the Jones Improved 
Loose Leaf Specialty Company 

The company states that by the use of 
this machine practically any kind of paper, 
light or heavy, of any grade and color, and 
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DW. BEAUMEEBL £4 CO. 


SELF FILLER 





Office and Factory, 


of any practical size, may be made flexible 
without injury to the stock 

The company operates in their own plant 
and in their Eastern treating plant a num 
ber of large machines for treating blaak 
ream paper in the different sizes, which is 
sold to the company’s licensees who han 
dle their lines. In this way the dealer d: 
rives the benefit of the flat opening paper 
in conjunction with the Jones Improved 
Binders. 

The south half of the factory is devoted 
to Eureka leaf machines, as above ex 
plained, for treating ledger paper, paper 
stock, index material and devices, and it 
is also devoted to the bindery, stock room 
and shipping department. There is splen 
did light from above and upon al! sides; 
the workmen are experienced and expert 
the materials of the first class; and machin 
ery the most modern and up-to-date for the 
purpose. All these factors enable the Jones 
Improved Loose Leaf Specialty Company 
to turn out promptly beautifully tnished 
goods which are reliable and first-class in 
every respect. 

With an experience of eleven years in 
manufacturing loose leaf goods, three years 
to the consumer and eight years to the 
dealer, with an up-to-date factory and 
highly skilled workmen, the company is 
able to supply its licensees with a product 
which is among the best the markei affords 
in the loose leaf line satisfactorily alike to 
the dealer and to the user. 

The west side of the building is bright 
ened by a grass plot and numerous trees 
which add color and attractiveness to the 
scene, and those who are familiar with the 
Jones Improved way logically expect on en 
tering the plant to find everything as sub 
stantial, orderly, clean and bright inside as 
outside. 

A portion of the west side of the plant 
is devoted to the accounting department 
and offices, which are equipped with all 
modern improvements and conveniences 
and arranged with sufficient comfort to 
make work a pleasure. Here the members 
of the company are always pleased to re- 
ceive their many local and out-of-town 
friends and extend to them the glad hand 
of fellowship and good will. 





THE THREE “RIVAL” 
FOUNTAIN PENS 


RIVAL NON-LEAKABLE 


Perfect Fitting, air-tight joints form a perfect, abso- 
lutely non-leaking writing instrument. 


RIVAL SELF-FILLER 


No metal parts to injure rubber sacs. Can be 
twisted to fill right or left and cleaned at same 


cme. Catalog, illustrating all styles 
and giving prices and dis- 
counts, willbesent to dealers 
on request. We guarantee 


every pen. 
RIVAL No. 3 with Gold or 
Sterling Silver Filigree 
Mounting, for Holiday and 
Fine Trade. 





35 Ann St. NEW YORK 
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A FEW FACTS 


We made inks 85 years ago, improved the 
quality each year, and mind you OUFr 
inks were the best on the market in 1825 


LIVE DEALERS 


would do well to put in our line of inks and 
adhesives as they give both dealer and con- 
sumer entire satisfaction. Get our prices and 
we Il get part of your business. [he ments 
of Davids’ goods can be expressed in one 
word—satisfaction. If you do not carry our 
goods we are both losing money. Let us 
send you our handsome illustrated catalogue 




















Thaddeus Davids Co. 


Office and Factory 


ee | 95-97 Vandam St. New York, U. S.A. 
EXCELSIOR | 


LBL ACK! 
STAMPING INK | 























Chicago Stationers Hold Quarterly Meeting. 


OMETHING thirty gentlemen 
attended the quarterly meeting of the 
Chicago Stationers’ Association in 

the German room of the Pacific 

Hotel on Thursday evening, Sept. 22, where 

dinner was served. 

The meeting was held on the above date 
because the regular date for the quarterly 
meeting in October would have come at 
the time when the National Association 
was in session at Baltimore, so the date of 


over 


Grand 


the Chicago meeting was advanced one 
month. 

The Wire Hardware Company, which 
recently absorbed the Brown & Besley 


Company, the latter being now known as 
the Brown & Besley department of the 
Wire Hardware Company, was unanimous 
ly elected to membership. Mr. Sheppard 
was present as the representative of the 
company, and thanked the for 
the unanimous election to membership in 
the organization. 

It was decided to hold an open meeting 
of the association on the third Thursday 
in November—November 17—and the En- 
tertainment Committee instructed to 
prepare a program and arrange for aplace 
of meeting. On motion, the president was 
directed to appoint a committee to arrange 
for the next annual banquet of the assoct- 
ation, and President Gibbs, amid laughter, 
appointed William Rodiger, Charles A. Ste- 
This committee has 
for 


association 


was 


vens and Sam Mayer. 
served in the same capacity 
years, and are continuously reappointed as 
the penalty for surpassingly good work in 
connection with the banquet arrangements. 

A nominating committee was elected to 
arrange the names of nominees for the 
association officers for The 
committee consisted of Henry E. Sawtell, 
H. H. Shaffer and John H. Amberg. The 
committee will report at the meeting held 
the second Thursday in December. 

The committee appointed to arrange for 
the making of a new silver cup, to replace 
the one lost by the Grand Pacific Hotel 
from the set which was presented to the 
stationers several 


several 


next year. 


association by visiting 
years ago, was continued in office until they 
had had time to select the jeweler to make 
a duplicate. This silver service was pre- 
sented to the association in 1904 by visiting 
who attended the first annnal 
banquet. It consisted of a pitcher, tray 
and cup of silver. Since that meeting it 
has been in the custody of the hotel, and 
the cup has come up missing. The hotel 
management has agreed that if the station- 
ers will duplicate the cup the hotel will pay 
the bill. 

It was agreed among the active members 
present that the Saturday afternoon closing 
agreement will be continued until Nov. 1, 
and Secretary Riddle was instructed to send 
a letter to all the stationery houses to that 
effect. 


stationers 


Score or More Agree to Attend Baltimore 
Convention in a Body. 

President Gibbs stated that the chang: 
in the by-laws of the National Association, 
whereby its membership was altered from 
association membership to individual mem 
bership, had not, as was expected, resulted 
the Na 
the 


has in 


in decreasing the membership of 
On the contrary, 
organization 


tional Association. 
membership of that 
creased fully twenty-five per cent 
the past year, and now numbers over 
hundred active individual members 
In view of the fact that the funds appro 


during 


‘ 


ive 














F. B. GIBBS. 


priated for the use of the National Catal 
not sufficient for 
Commission the 


ogue Commission were 
the work of the 
present year, he believed that it would be 
necessary to ask for a larger appropriation 
from the National Association. Of the 
$1,000 which was appropriated at Toledo 
for the use of the National Catalogue Com 
mission, about eighty per cent was required 


during 


for the printing of the association’s reports, 
and the rest for other necessary expenses 
incidental to getting the work of the Com 
mission in shape. The result has been that 
the Commission’s traveling expenses have 
had to come out of the pockets of the in 
dividual members of the Commission 

the 
$10 


suggested that the dues to 
National Association, which are 
a year, should be raised to $25 
and President Gibbs, who was elected the 
delegate of the Chicago association to the 
Baltimore convention, was, on motion, in 
structed to support a movement favoring 
an increase in the annual dues to not more 
this amount to be sep 


It was 
now 
a year, 


than $25 per year, 


arate and distinct from the amount paid 
by individuals for entertainment. 
i 


The question of who expected to attend 


the Baltimore convention from Chicago 
was brought up, and the following signified 
their intention of being present i J 
Stromberg, Charles Hamburger, H H 
Shaffer and wife, F. B. Gibbs, Charles A 


William Rodiger, Gus Meyer and 
wife, Ralph B. Wilson, Sam Mayer, J. M 
Triner, W. E. Milligan, Messrs. M« 
Quilkin and Blackman. It was also stated 


Stevens, 


and 


that J. A. Dorsey and wife of Dallas, Tex 
Will A. Beach of Sioux Falls, Henry 
Wedelstaedt, E. H. Sperry and Joshua 
Hobbs would also go with the Chicago 
party. On motion, it was agreed that the 
Chicago delegates would go in a body, and 


that a committee of three be appointed to 
make the necessary arrangements. 


dal 


As to the proposition to hold the annt 


conventions on neutral ground, it was 
agreed that if the matter is discussed at 
Baltimore the question will be decided so 


far as the Chicago association’s views are 
concerned in caucus, and that the Chicago 


delegate will vote according to the views 
of the caucus. 

A communication 
suffalo Stationers’ 
the endorsement by the Chicago organiza 
tion of Millington Lockwood for the next 
president of the National Association. On 
motion, the secretary was instructed to pre- 
pare a letter to the Buffalo organization 
Stating that the Chicago association sends 
its delegates uninstructed. 

The following committee was appointed 
to make the arrangements for the Balti- 
more trip: Charles A. Stevens, William 
Rodiger and C. Hamburger. 

On motion the meeting adjourned 


received from the 


requesting 


was 
Association 


The world’s wants multiply every 
There are not only more people with wants 
to-day than there were yesterday, but all 
of these people want more things each. Si 
it must follow that there never were so 
many opportunities as there are right now, 
and that there will be even more to-mor 
row. Yet, you hear the cry everywhere 
that the young man has no chance such as 
his father had The trouble with ninety 


nine people out of every hundred is that 
they cannot think of anything to do until 
they see somebody else already busy at it. 
It never occurs to the ninety-nine to try to 
think of some new product or service, how 
ever modest, that they can offer. The man 
who seeks a job invariably goes about ask 
ing for work like that he has been doing— 
it never occurs to him that he can suggest 
some new thing and get the job of doing it 
But then, I suppose, that most men capable 
of doing this would not be seeking a job, 
opinion and advice isn’t 
after all—Leonard W 


so maybe 
worth anything 
Smith. 


my 
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4 The H&M 
2 
i L Leaf T Book 
oose Leaf lypewriter boo 
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i 5 as 
| ADAPTED FOR 
ii COUNTY AND OFFICIAL RECORDS, 
i MINUTES OF CORPORATION ‘MEETINGS, 
1m BILLING AND CHARGE SHEETS, 
et Etc., Etc., Ete. 
Hy 
i Leaves are released by moving the rod only about 
i} a half inch. Can be used with any typewriter. 
Ht Circulars on application. 





HALL & McCHESNEY 


Sole Manufacturers 
SYRACUSE, N. Y. 











The Greatest Advertised Card Game in the World is 
“CHANTECLER” 


A circulation of over 28,000,000 in Magazines and Periodicals in the months of October, November and December, 1910 





















































6 I) Saturday Evening Post Everyday Life Household 
| “Chantecler” il Everybody’s Cosmopolitan J. erat Co. 
oe The Great Ss HII} Munsey’s ; ome Frien 
| CARD et | Scrap Book Popular Magaziae Popular Epitomist 
| HH McClures Modern Priscilla Wisconsin Farmer 
GAME HI Red Book Home Life Home Instructor 
PRICE, 50 CENTS Hi Blue Book , Hampton’s Magazine 
"The Sensation of the Year | Hl Green Book nance ; American Magazine 
puabenreabinimaienyen 99 HI Woman’s World Vickery & Hill Popular Mechanics 
wS ——— al Iowa Homestead Peoples Popular Monthly _— Pictorial Review 
GET IT NOW Aside from the fact that the Name is popular, and that it is well advertised, 
ALL THE RAGE the game is exceedingly attractive, has merit and SELLS ON SIGHT. 





MAY WE ENTER YOUR ORDER ? 


The Standard Playing Card Co., 345 W. Michigan Street, CHICAGO, ILL. 
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OTHER LANDS 
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IN THIS AND 
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Camden, N. J. 


The Potts Manufacturing Company of 


Camden, New Jersey, dealers in Magic 
Eye-Glass Cleaners are doing a good busi- 
ness through jobbers and want to increase 
their retail order department by increasing 
the number of articles to sell. They wish 
to hear from manufacturers of eye shades, 
novelties, specialties and stationery special- 
ties. Manufacturers who are _ interested, 
should address the company as above 





Dallas, Tex. 

Robert Geen and J. W. Shelor have re- 
cently purchased the Dallas Office Supply 
Company, dealers in all makes of factory 
rebuilt typewriters, with offices at 364 Main 
street. The company will be under the ac- 
tive management of Mr. Geen, while Mr. 
Shelor will not be active in its affairs, but 
will continue to devote his time to the 
Multigraph, for which he is the division 
sales manager, with headquarters at Dallas. 

The Dallas Office Supply Company will 
add a number of office devices to its list 
in the near future, broadening out from the 
rebuilt typewriter business into a more ex- 
tensive field. They would like to get in 
touch with the manufacturers of office ap- 
pliances such as calculating machines, time 
stamping machines, addressing machines, 
and any other of the smaller appliances, 
with a view to handling such as they can 
conveniently sell to advantage. 





Hamburg, Germany. 

Marten Huisinga, Deichstrasse 17.1, Ham- 
burg, Germany, wishes to hear from Amer- 
ican dealers in Office appliances and sup- 
plies who desire to place an agency for 
their goods in his territory. Those inter- 
ested are requested to write him at the 
above address. 

Mr. Huisinga conducts a wholesale im- 
porting business in American goods. He 
has had twenty years’ experience in the 
American importing business, and has good 
connections in various parts of this coun- 
try. First-class references from American 
firms will be furnished by Mr. Huisinga on 
request. Those wishing to deal with Ger- 
man trade will doubtless find it to their 
advantage to get in touch with Mr. Hui- 
singa. 


New Castle, Ind. 
F. H. Kerr, a manufacturer of rubber 
stamps, is about to occupy premises in the 


business part of New Castle, where he will 
put in a line of office supplies, etc., in con- 
nection with his rubber stamp _ business. 
Manufacturers of office devices may find 
it to their advantage to get in touch with 
him. 


Peoria, Ill. 


Edward A. Pratt & Co., business systems 
experts, accountants and auditors, with of- 
fices in Peoria, Bloomington and Chicago, 
Ill., have entered the field and will handle 
rebuilt typewriters and office equipment of 
all kinds. The business is in charge of 
Mr. Alexander Webber, and the principal 
offices are in the Jefferson building at 


Peoria, Ill. 


Pittsfield, Mass. 

Cooney’s Stationery Store has _ recently 
been opened in Pittsfield, Mass., equipped 
with an up-to-date stock of stationery sup- 
plies. A fine business is being created of 
substantial quality, and the prospects for 
the new store are bright. 

Mr. Cooney is in the market for a cheap 
duplicator and manufacturers of such a de- 
vice are requested to correspond with him. 


Rostoff-on-Don, Russia. 

S. Tschertoff Company, Rostoff-on-Don, 
Russia, desire to become representatives 
for all southern Russia for first-class type- 
writers and accessories. Leading manufac- 
turers in the typewriter world who wish to 
be represented in the Russian empire, will 
find it to their advantage to correspond 
with this firm, who are prepared to furnish 
references from both English and German 
houses. 


Seattle, Wash. 
Manufacturers should communicate with 
Wilson’s Modern Business College, 1524 
Second avenue, Seattle, who are interested 
in Office appliances equipment for the 
school. 


Soerabaia, Dutch East Indies. 

The Irving Trading Company, Ltd., G. E. 
Irving, director, have established them- 
selves in the Netherlands East Indies, with 
headquarters at Soerabaia. The firm will 
confine its business principally to import 
trade. G. E. Irving, director, has the gen- 
eral management of the company, with ex- 
clusive powers. 





St. Louis, Mo. 
Equipment 
Sureau), St. 


The Office Manufacturing 
Company (Systems 
Mo., wish to hear from manufacturers of 
high grade office appliances who desire to 
be represented in that field. The new com 
pany commences operations with bright 


Louis, 


prospects, and those who wish to establish 
agencies in St. Louis are requested to com 
municate with the firm. 
Trieste, Hungary. 
Manufacturers of filing cabinets should 
write to U. A. Mohovich, Trieste, Austria 
Hungary, who conducts the largest and 





most successful office appliances business 
in his territory. Mr. Mahovich has an 
nounced his intention of adding filing cabi- 
nets (vertical, card index, etc.) to his busi 
ness, and desires to get in touch with Amer- 
ican dealers. He requests that they send 
him catalogues quoting prices for finished 
goods, and also for knocked-down goods in 
the white. 

Mr. Mohovich is a well known business 
man in Trieste. He has been representa- 
tive for the Underwood Typewriter Com- 
pany in his territory for the past ten years, 
and for the last three and one-half years 
has also carried a line of desks and chairs. 
His rapidly growing business is the incen 
tive which prompts him to add filing cabi- 
nets to his stock. 

Washington, D. C. 

A firm in Germany which has important 
connections in this country, informs an 
American consul that it desires the ad- 
dresses of stylographic-pen manufacturers 
in the United States. These pens have, in 
place of the ordinary gold pen, a platinum 
stylus, by means of which duplicates can 
be made when writing. Dealers interested 
should write to the Bureau of Manufac- 
tures, Washington, D. C., and mentioning 


No. 5508 for address. 
* . * 


An American consulate is in communica 
tion with an Italian firm of importers of 
paper and stationery that would like to im- 
port a fine grade of paper, stationery, blot- 
ting papers, kid and lamb book binding and 
parchment. Only the finest and highest 
grades of paper and stationery are desired 
by this firm, and correspondence must be 
in Italian or. French. Name and address 
will be furnished anyone interested by ad- 
dressing Bureau of Manufactures, Washing- 
ton, D. C., and mentioning File No. 5518. 
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® 4>a>4a>4a>la> ©OOOOOS > ® 4 . By 
An American consular officer in Turkey 4 | 
reports that one of the largest warchouse é : 
owners in his district, who has thus far $ Typewriter ; 
been importing piece goods from Europe, eS 3 @ i! 
desires to enter into business relations with g Ribbon : 
~ . - ° x % 
responsible manufacturers in the United | ? n i 
‘ : : © @ f 
States He wants to extend his business Manufacturers 2 it. 
along other lines, and if proper arrange- $ ~ : } 
ments can be made is willing to place the : Exclusively S | 
large showrooms of his warehouse, which g 4 
are located in the center of the bazaar dis- g e ti 
trict, at the disposal of Americans who $ > 
wish to display their goods. Among the 3 While in $ k i 
American articles desired to be represented © g es if 
are mentioned typewriters, furniture and | % town for the e r 
talking machines, and those who desire to ‘ 4 Penci oO @F and f 
| conduct ae ? a dag rere Show call ps4 | 
may receive the address of this party by > P Ww h 
| may receive the address of this party >: ; aper Weight | 
addressing the Bureau of Manufactures at to see us. 8 | 
| Washington, D. C., and mentioning File Combined 
No. 5448 ‘ ~ ; 
* * & < Made of Solid Brass with Nickel Plate : 
: 2 or Dull Brass Finish. The neatest, pret- | 
San Francisco, Cal. 4 4 tiest and most useful device of its | ind if 
Bids have been received by the local cus- 3 The Frank that has ever been invented. Plain or fF 
: ficials pias? ae engraved. 
oms officials for the furniture for the new | @ 
Customs House here and these have been Bayer Company es 2-7 rs ra | 
forwarded to Washington. The cost of | 9 MONOGRAM.......... $1.00 
furnishing the building will be about $60,- 88-90 x sae ‘ . im 
000. The bid submitted by the Library | % Stationers 9nd) nilice saeaets Sea ) 
; , Ae ranted can make good money selling this. Es- 
Bureau for the made to order furniture was | 2 Center Street, pecially Pace pelles during holiday | 
the lowest one received. @ season. ; 
® 4 | 
3 ; 2 New York City. S. E. GILMARTIN | 
® a | 
Prominent men who are dead have their | @ 54 E. 129th St. New York City a 
faces on $10.00 bills. | Se 
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The Improved 

















Victor “M” Transfer Binder | 

is the latest and best candidate for your customers’ | 

Metal favor, where a Sectional Post Binder of exceptional | 

Ends quality and merit is wanted in the accounting depart- | 

ment. A binder of the highest grade at a nominal i 

Metal price. Made in all standard sizes and sold either | 

Hinge complete or metal fixtures only. Have you our | 
Catalog? If not, better write today and get in touch 

No with ‘‘The line that leads.” | 

Rubber ] 

rmis | Stationers Loose Leaf Co. ii irame, thew tot oy | 


“SELLS TO THE TRADE ONLY” 
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Carbon Papers, Transfer Papers, Stamp Rib- 
—<<<<e bons, Carbon Rolls, Typewriter Ribbons, Type- 
lete Line..... writer Oil, Numbering Machine Ink. 


Interesting Proposition to Dealers. 


J. A. HEALE & CO. 


MANUFACTURERS 


= mark of quality 


94 JOHN STREET 











A Business Built on a Business Card 


@ We have built a substantial business out of our Peerless 
Patent Book Form Card—the most widely advertised card and 
the most universally esteemed business card manufactured. 
Wherever American periodicals go, 


Peerless Patent Book Form Cards 


When card is 
detached from tab 
all edges are 
smooth. 







are known. The significant fact of this 
great business is that repeat orders alone 
have made this wide-spread publicity 
possible—that repeat orders are respon- 
sible for the profitable business built 
on this business card. Let every Sta- 
tioner ponder: Is an article that will bring 






e.ComPaNy 


errrTeeveen ea 









re peat orders without cost because of 





FISHER BUNOING 
cHIicaso 





its unexcelled merit worth anything to 
you in your business ? If you investi- 

Appearance of Card in Case. gate you will buy. It is worth your 
while to write to-day for a sample, detach the cards one by one, marvel at their 
absolutely smooth edges, put them in stock and make your customers repeaters 
Let the cards prove it. Write to-day. 


THE JOHN B. WIGGINS COMPANY 


Engravers Die Embossers Plate Printers 
6-8 East Adams Street, Chicago 
NEW YORK OFFICE: . 350 Broadway 


SEE OUR EXHIBIT AT BOOTH 150, NATIONAL BUSINESS SHOW, NEW YORK 











EVERY LOOSE LEAF LIES FLAT WHEN USING 
THE IMPROVED UNIVERSITY BOOK RING 


Open Sidewise 5 It meets eve ry requirement tor the 
From A to B temporary binding of student's 
Closes from and stenographer’s note books, 
BtoA and various loose leaves. Simple, 
strong and neat. Made in four 

A sizes. No. 1, 1} inches diameter, 


light weight; No. 1, heavy weight, 
1} inches; No. 2, 14 inches diam- 
eter, light weight; No. 2, 1, inches 
diameter, heavy weight. Unjointed 
ring, 14 inches diameter. 





Patented Nov. 24, 1908 Write for particulars. Patented Feb. 4, 1902 


OTTO KELLNER, JR., 4028 STATE STREET, CHICAGO 

















SERVICEABLE STRONG BOX. 

A strong box in which to keep valuable 
papers, receipts, and other valuables has 
come to be looked upon as a necessity in 
many a home and office. The Duggan 
Rider Company of Erie, Pa., have designed 
such a box as will appeal to those who 





want something practical and strong. The 
article they manufacture is made of heavy 
cold rolled steel, reinforced with angles 
and riveted with heavy cone head rivets, 
and is a substantial and artistic exampl 
of the metal worker’s craft. It may be 
bolted or ‘screwed to table, floor or desk 
drawer from the inside, so that it cannot 
be carried away. Further particulars may 
be had by addressing the manufacturers as 
above. 

BUSY MONTH FOR THE THADDEUS 

DAVIDS’ COMPANY. 

October will be a busy month for the of 
ficers of the Thaddeus Davids Company. 
The company will be well represented at 
the convention of the National Association 
of Stationers and Manufacturers at Balti 
more. Among the officers present will be 
President J. W. R. Merckle and Mrs. Mer 
ckle, Sales Manager L. E. Williamson and 
Mrs. Williamson, and “Steve” Buckham, 
their popular and hustling New York sales 
man. “Steve” will have his now famous 
‘Davids’ Ink’ automobile there, with the 
big bottle on it, and will doubtless be much 
in evidence with it throughout the week 

In addition to attending the convention 
in Baltimore, the above officers will be on 
hand at the Davids booth in the Business 
Show at Madison Square Garden from Ox 
tober 22nd to 29th. The company have 
taken twice the space they had at last year’s 
business show and will display their $25,000 
show case, which was first exhibited at the 
Centennial Exhibition in Philadelphia in 
1876. During the show the Davids Com- 
pany will have two young ladies in attend 
ance at their booth ready to fill any foun 
tain pen with their well known silk filtered 
perfumed fountain pen ink, without charge 
They will also distribute free samples 
their widely known electro chemical fluid 

An invitation is extended by the Thad 


deus Davids Company to all members 

the trade who visit either the Convention 
or Business Show to call and inspect theit 
modern factory on Vandam street, New 


York City An Eighth Avenue cat 
within half a block of the Davids f: 


An optimist is a man who can be thank 
ful when he has a sore throat, because he 


wasn’t born a giraffe 
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NEW KEY-SET TABULATOR FOR | ———— — - - 
NO. 11 REMINGTON. | P 

The Remington typewriter company has 
come forward with the latest Remington | | 
improvement which is also an out and out | | 
new typewriter improvement. | 

This time it is the new Key-Set Tabula- 
tor of the No. 11 Remington typewriter, a 
= Remington feature just announced to regarding writing papers for social 
the public 4 

The new Remington Key-Set Tabulator and personal correspondence 1S ‘ 
sets tabulator stops mechanically in the | || equally true when applied to busi- 
simplest manner imaginable whereas her« ne 7 ‘ : 
tofore it has been necessary to set all tabu- Rees and professional life. Users 
lator stops by hand. The new Remington have learned that high grade writ- Y 
Key-Set Tabulator not only eliminates all ing paper is an important factor | 
hand adjustments of tabulator stops but 
it also eliminates all necessity for referring in success building. In no one line 
to the rear part of the machine when set can be found the ‘scope which the 
ting the stops required for any piece of PATS. “i 
tabulator work. All such work is now done BERKSHIRE TYPEWRITER PA- 
by a set key located in the uppermost row BONDS PERS embrace. All the various 
of the keyboard Ba om ain _ Ai 

The operation of this new Remington LINENS nanines. ss of es ay strength, 

Key-Set Tabulator is simplicity itself. In- FABRIC FINISHES durability and sizes which afe essen- 
sert the form to be written upon im the No. | tial for business headings, ‘legal doc- Hf 
11 Remington Typewriter. Then move the . pier am f 
carriage, stopping at each point where you MANIFOLD TISSUES uments, manifold work, and s6 forth, S| 
wish to set a stop and striking the tabu- are provided for. Thesame care and { 
lator set key which sets a stop at that MIMEOGRAPH PAPERS artistic skill are employed in the f 
point. That is all there is to it. ‘ ; 

When you wish to change the position | || MANUSCRIPT COVERS manufacture as in the other “MADE . 
of the stops to meet the requirements of a IN BERKSHIRE” papers. 
difterent form, the tabulator is cleared of y | 
all stops by a touch on a release lever com- | IN OVER A HUNDRED | 
ines h a single ve f > car- 
since anal you then proceed ae before to cet ||| VARIETIES, INCLUDING THE ler Sakis “icine acne j 
a new collection of stops. | OLD BERKSHIRE MILL'S the Seen: TOR Seat | 

The reversible rack of the Remington . stock these papers, let us | 
Decimal Tabulator was a big convenience PAPERS AND CRANE & CO.’S send you a complete sam- 1 
to the operator in changing from one form | || BONDS. ple book. | 
to another inasmuch as its four sides pro- ’ | 
vided facilities for setting four different | | 
sets of stops any one of which could be | | 4 
brought into action by simply turning the | EATON | 
rack. However, the new Remington Key- ) CRANE & PIKE COMPANY 4 
Set Tabulator is a still greater convenience | | 
inasmuch as it relieves the operator of all | | PITTSFIELD, MASS. i 
necessity for referring to the back of the | | - A | 
machine to turn the tabulator rack or to 4 Wy New York Office: | 
change or insert additional loose tabulatcr | Cranes Brunswick Building, 225 Fifth Ave. 4 
stops. | i 

When cone considers the histery of the | 
Remington Tabulator it is easy to under- | |= : Se ———S 
stand why the successes Kemingtcn ‘Type 
writers have won in the billing and tabu- | + 
lating fields are second only to the suc- i 
cesses Remington typewriters have won in : 
the general writing machine field itself. The — 
Remington Typewriter Company says that 
the following are the three salient facts of A Tri | MW ans A § y | 
that history: | a e a e 











The first decimal tabulator was the Rem- 





cio a 


OPERATORS WILL NOT GIVE THEM UP— 


The Chase Shock and Sound Reducers 
and Spring Clamp 


WILL YOU GIVE THEM A TRIAL? 


SAMPLE -CATALOGUE— SELLING PLAN to any Stationer, Supply 
House or Rated Firm. 


J. L. CHASE MFG. CO. TOLEDO, OHIO 


seekers will always find—and that’s trouble. | — 


ington Decimal Tabulator; 

The first built-in decimal tabulator is the 
present Remington Built-In Decimal Tab- | 
ulator, and | 

The first key set tabulator is the new 
Remington Key-Set Tabulator, the latest 
development in typewriter tabulators 








Typewriters 





There is only one thing on earth that the 














ste a nner on eer a aT erect ati oniaaed 
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Steel Office Furniture 
and Filing Equipment. 


give the durability and protective fea- 
tures of steel to your office furniture 
and retain at the same time all the good 
qualities of high grade office equipment. 


@ It can’t burn, it can’t swell and 
stick in damp weather 


g It can’t shrink, crack nor come apart 
in dry weather. 


g It is vermin proof and rodent proof. 


Stock and special designs and sizes to 
fill every conceivable filing demand. 


Write for Illustrated Catalogue. 


The Berger Mfg. Co., Canton, 0. 


Chicago St. Louis 
Kansas City 


Minneapolis 
San Francisco 


New York Philadelphia 
Boston Atlanta 





Eastern Show Rooms: 22nd St. and 11th Ave., New York 
Western Show Kooms: 33 Dearborn St., Chicago 






















Another New Proudfit 


Style F. L. 
Catalog Binder 


with or without 
handles — one-inch 
binding margin — 
flat opening, enor- 
mous expansion, 
saves 3 to 10 Ibs. 
weight over Post 
Binders. 


The Proudfit Loose Leaf Co. 


Factory and Main Office: 8-10 Lyons St., Grand Rapids, Mich. 








New York Boston Louisville Tampa Kansas City 
Philadelphia St. Louis San Francisco Toronto Washington 
See us at Booth 101, New York Business Show, Oct. 22-29. 

9 Z 
Don’t Forget the Ledger Pinder 
Looks and acts just like 
your Blank Book. 
Spring Back, Flat Opening, 
a Unlimited Expansion. 














HEW R. WOOD, LIMITED, REPORT 
TO CREDITORS. 


N. L. Martin & Company of Toront: 
trustees for Hew R. Wood, Ltd., of that 
city, in a recent circular letter to the cred 
tors of the latter concern, state that the as 
sets of the company, consisting of furniturs 
and a few book desks, will not be suffi 
to more than barely pay the preferred 
claims. 

The Hew R. Wood Company, Ltd., ha 
arranged, the trustees state, a contract with 
the Wood Multiple Typewriter Company of 
Niagara Falls, New York, to dispose of 
their patents to this company in considera 
tion of a royalty of $10 on each machine 
sold in the Dominion of Canada, and $1 
each machine sold elsewhere. 

Hew R. Wood, Ltd., also have $5,000 
worth of capital stock in the Niagara Falls 
concern, 

It was arranged at the last meeting 
the creditors that this stock and the co: 
tract are to be assigned to N. L. Martin & 
Company as trustees in trust for the credi 
tors of Hugh R. Wood, Ltd., with instru: 
tions to collect the royalties and to distrib 
ute the same among the creditors until the 
same are paid in full 

The trustees make the following som 
what cautious statement: “We are 
formed that the Wood Multiple Typewriter 
Company are already shipping machines 
and they anticipate that it will not take 
very long to wipe out the total of this 
bility in this way,” meaning, of course, the 
liabilities of Hew R. Wood, Ltd.” 

Messrs. Baker, of Weepman & Bake: 
and Page of the Canada Cycle Motor Com 
pany, have been appointed a committee 
confer with the trustees, should the ocx 
sion demand a conference. 

The following is a list of the creditors of 
Hew R. Wood, Ltd., with the amount 
due: 


Hew R. Wood Co., Ltd., 
List of Creditors. 
American Multigraph Sales Co., Toronto.$ 24.97 


Toronto. 


Armac Press, Toronto ee eae ococee Gee 
Alexandria Eng. Co., Toronto........... 4.4] 
Atwel Printing Co., Toronto............. 51.50 
M. Armstrong, Toronto..... ene men a 12.05 
C. R. Allison, Toronto......... i cand 376.93 
Bell Telephone, Toronto............ ; 4.85 
E. H. Beach, Detroit........ a : 40.00 
Balensefer Realty Co., Helena, Mont.. 25.00 
Canada Cycle & Motor Co., Toronto 593.54 
Class Periodical Co., Chicago... Pre 
E. R. Case, Toronto...... ‘ eas | 
i Te 3 Rr ee oa 26.56 
Canadian Mfg. Association...... oe 9.35 
TS, ee eee “yee 4.15 
Canadian Linotype bsotatene ob mee 142.50 
D. Dwyer .... ae haawdties 6.25 
Durham Rubber Co Lk hee aes neds 37.65 
a ae ee kee ghe Ween 11.00 


James Fairbrother 
W. H. Ferguson 





Farmers’ Bank vitadowmhbsee one am g 
Hamilton Mfg. Co., Two Rivers, Wis. 45.60 
Haddon Jone & Co., Toronto.. ; 97.00 
C Be. Beewere, TOrORte. 2... cccccce jadess Se 
W. G. Keddie, Ottawa....... i oe 95.00 
i i i i, on 466 ph sbeece ceeee 10.50 
Monarch Typewriter Co........... add 96.83 
Miller & Richard............. or >» 165.87 
Mittag & Volger, Park Ridge.... - 4.50 
Montreal Star Pub. Co., Montreal....... 19.23 
Ce ee ee, BOONE. coc cdobstsecceces 3.00 
re 8 8 Ff Barer. ‘ , 94.12 
Wm. Marsh, Niagara Falls...... ay 290.41 
Office Appliance Co., Chicago..... . 23.00 
The Photo Engravers, Ltd., Toronto 25.50 
Peerless Carbon Co............ Soe wane 25.00 
a a: eer a rere 6.20 
Rolph & Clark Be ee eer . $9.35 
Remington Typewriter Co........... ae 5.00 
 § 2». . Pye reer 10.25 
ee Pe, . . cece betes o560d0046 08 94.13 




















Ritchie & Ramsey, Toronto..........-.- 
Swanton & Wilson, Toronto....i:..... . 2 
F. W. Stair TF 
Peter Smith ewe 
Toronto Wood Turning Co. 
Toronto Electric Light Co = 
Westman & Baker, Toronto 
West & Butler... : 
Wood Multiple Typewriter Co., 
Falls Kista ax 
A. Talbot & Co., Londor 
Library Bureau, Toronto... 
Wilson Stationery & Ptg. Co., Toronto.. 3.40 





WIN PATENT SUIT. 


Decision of the United States Circuit 
Court in favor of L. C. Smith & Brothers’ 
Typewriter Company of Syracuse, N. Y., in 
a suit brought by the Union Typewriter 
Company against the local firm, has been 
announced in a brief telegram received by 
L. C. Smith & Brothers. This decision con 
firms the finding of the Pennsylvania Su 
preme Court, in which the action was first 
tried, and terminates an interesting litiga- 
tion, says the Syracuse Herald. 

Action was brought three years ago to re 
strain the Smith Brothers from employing 
the typebar segment shift, which is one of 
the important features of the L. C. Smith 
& Brothers’ typewriter. The contention of 
the Union Typewriter Company was that 
this was an infringement of the so-called 
Dougherty patents, covering a device of 
this character, and damages were sought. 
The amount involved was about $100,000. 

It developed, in evidence, that the Union 
Typewriter Company had bought the 
Dougherty patents, which, though nearly 
expired, were used as the basis of the suit 
against L. C. Smith & Brothers just prior 
to bringing action, and had paid for them 
between $29,000 and $30,000. 

The contention of the Smith Brothers, 
which the court sustained, was that the 
Dougherty patents were valueless as cov- 
ering the segment shift device used in the 
L. C. Smith & Brothers’ typewriter, the 
same Dougherty patents which were pur- 
chased by the Union Typewriter Company 
at a figure over $29,000 having been pre- 
viously offered for sale to L. C. Smith & 
Brothers, who declined to purchase them. 

The Pennsylvania Supreme Court’s de- 
cision in favor of L. C. Smith & Brothers 
was made upon a number of points and was 
fully sustained by the United States Cir- 
cuit Court 


Additional ’Frisco Items. ° 

F. F. Wright, of F. F. Wright & Co., 
coast selling agents of the Comptometer, 
has been very ill in a local hospital and 
has just submitted to an operation. He 
has rallied from this in a satisfactory man- 
ner and expects to be at his desk again 
within a short time. 


a 


The Wahl business of the Remington 
Typewriter Company is one of the features 
of trade with that concern at the present 
time and sales for the past month have 
been the heaviest yet experienced here. 
Several orders have been sent to the fac- 
tory for special machines. 
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accurately. 


Why not stock this device? 

Every business man who enters your 
store needs one. Sells on sight. 

Send for terms and description. 


DEALERS: 


Clears the Desk of Baskets and Trays 





Saves Time, Space onl Trouble 


Here is what you need—to take care of and help you clean up the pile of correspondence, 


papers, memos, etc., that come across your desk anc 


The Bristow Radial Distributor 


does away with baskets, trays, pigeon holes, and other space-eating devices; gives you 
more room to work in, simplifies and facilitates the distributing of orders, correspondence, 
etc., keeps your desk clear, neat and businesslike and enables you to do more work in less 
time. Simply slip the order, paper or correspondence into the compartment marked for 
the person or department to whom it is to be sent, and you are through with it, it’s started 
safely on the road to its destination whether it’s another department or your permanent 
file. You are losing time and wasting gray matter as long as you do without one. 


SEND 
TODAY 
FOR 
OUR 


CATALOG 


i must be disposed of quickly and 


FREDERICK BRISTOW 


East Orange, New Jersey 








Safety Fountain Pen 
and Pencil Holder 


Fits any Pocket 





Holds Securely One to Six 
Pens or Pencils 


Absorbs Ink From Leaky 
Fountain Pens 


Preserves Pencil Points 
For Sale By All Jobber 


Send 15c postage for sample 


TheV alleyCity Novelty Co 
Grand Rapids, Mich 














PATENTS 


Cc. L. PARKER 


Ex-examiner U. 8, Patent Office 
Attorney-at-Law and Solicitor of Patents 


Patents secured. Trade marks registered. Re- 
ports rendered as to patentability, validity and 
infringement. Pamphlet of instructions sent free 
upon request. 

REFERENCES: 
Lippincot Pencil Co. Berkshire Specialty Co 
The C. E. Sheppard Co. National Index Co 
MOller Kokeritz & Co. Handy Box Co 
Cc. F. Pease Blue Print Automatic Wrapping Paper 
Machinery & Supply Co. Printing Device Co. 
Fenn Needle & Mfg.Co. Globe Machine and 
U. 8. Folding Box Co. Stamping Co. 
West Manufacturing Co. Ashland Mfg. Co. 


152 McGill Bldg., Washington, D. C. 








Moore Push-Pins 





THIS NEW DISPLAY contains a quick-sell- 
ing assortment of Moore Push Products, - 
ticularly the large Push-less Hanger (ho 

150 Ibs.) and the new Steel-Pointed Thum’ 
Tack. Order from your jobber. . 


Moore Push-Pin Co., Philadelphia, Pa. 
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é 
A good sheet for 
every use to which 
a high standard 
paper can be used 
effectively and eco- 
nomically. 

@ Good for factory tickets, deeds and all papers where constant wear 
requires a paper with a backbone. 

@ Good for advertising as the various colors yield themselves in com- 
bination with color printing. 

@ Good for hurry orders, as 24 sizes in white and 16 sizes in each of 
the 9 colors are always carried in stock ready for instant shipment. 

@ Good for competitive orders as it’s the best paper.for the price 
on the market. 

@ Good—especially good—for records and filing purposes where several 
carbon copies are desired since each copy can be made of a different 
color of DANISH BOND. Colors are: White, Golden Rod, Dark 
Blue, Sepia, Canary, Blue, Pink, Green, Primrose and Opaline. 

If you want a better paper at the price you pay, ora 
much better paper ata slight advance, write us at once, 
and we will send you samples of DANISH BOND. 
MANUFACTURED BY THE 
B. D. RISING PAPER COMPANY 
HOUSATONIC, BERKSHIRE COUNTY 
MASSACHUSETTS 








Our Paste Remai 


ns Soft 


Besides having all the qualities required for a superior Office, Photo and 


Library Paste. Our 


INVINCIBLE 


possesses a feature that no other manufacturer can successfully prove for his 
product—IT DOES NOT DRY OUT OR SPOIL—but REMAINS MOIST 


AND USABLE for years if necessary. 


Send for sample and special prices. 


The National Paste Co., Columbus, O., U.S.A. 

















1 


BOURSE NEWS ITEMS. 


Day 


International ©! 


Phe Service 
held on Sept 


fice Equipment 


monthly Special 
13th at the 
and atte 


Bourse a large 


was on hand to see in operation thi 
New Belknap Fac-Simile Typewriter St: 
cil, the New Elapsed Time Wage 


tor, the New McMillan Non-projection P 


ance 


Calcu 


Binder and the New Batdorf Coin Wr 
ping Machin 

Among the foreign members 
Sourse who recently visited New \ 
were Signor Guido Corti of Milan, It 
who while here contracted for numet 
agencies among the office equipment firms 
Signor Corti has taken back with hin 
Italy samples of the many office equip 
devices and will equip their othce 
most modern manner with the l/at 


best up-to date office appliances 


exhibits are constantly arriving 


New 
the 


of interest is the 


one which is creating a 


\ddressograph Compa 


3ourse and 


New Graphotype 


L. Taylor of Craven, Taylor & Com; 
Sydney, Australia. Craven, Taylor & C 
pany are large dealers in general suppli 
and we are adding an extensive supply of | 


Mr 


this country during the past month 


equipment devices Taylor has bee 
ind ha 


made extensive purchases and has closed 


number of excellent deals with office equiy 
ment concerns 

Another interesting device the Elb 
Vertical Steel File. This device ts not 


on the market, but the inventor ts looking 


around for a selling agent who will mar 


ket it 

Messrs. Fearon Daniel & Company, bat 
ers, 96 Wall Street, New York City, ar: 
tatives of Craven, Taylor 


local represen 


Company 


(germany 


ot the larg 


Hans Pollach from Berlin 
resents Fabrik Stolzenberg, one 
est equipment firms in Continental Europe 
making his headquarters 
id 


tor aqd 


He is 
at the 
tional agencies 
in the principle 


at present 


Bourse and 1s arranging 
His firm has branch offices 


foreign cities 


NATIONAL CASH MOVES OFFICE. 
National Cash 
thee it «Bu 
attract! 


the 
branch 


Manager King, of 
Register Company’s 
mingham, Ala., is proud 


display in the new quarters 


his 
The new 


tion is at 2117 First avenue. Splendid 


cess 1s following the efforts of the efficient 


manager and sales of all sorts of cash reg 
isters are being made every day 

System is a fine thing, but don’t d 
your business up so tight in somebody) 
else’s system that it won't run. See t 
the system you adopt fits your business — 


Emerson Booster 




















COPYING CLOTH INFRINGEMENT. 


Stationers and users of copying cloths 
are warned against the purchase of a copy 
ng cloth which is being offered to the mar- 
ket as the product of ‘e Eureka Blotter 
Bath Co.. 6217 Wentworth avenue, Chi- 
cago These cloths, which are made in 
imitation, are of light gray color and bear 
an imprint in the corner which purports to 
be the Eureka Company’s registered trade 
mark The cloths are silk-stitched on the 
edge 

Within the week the Eureka Blotter Bath 
Co, received orders from two large dealers, 
one of which sent a sample of the cloth 
bearing the imprint. These goods are not 
of the Eureka Company’s manufacture. The 
company produces no cloth of any kind 
that 1s stitched on the edge. The real Eu- 
reka Sanitary Cleths are made with a pat- 
ent selvage on two edges. The cloth is ofa 
dark, stone-gray color with a special chem- 
ical surface which precludes blur and blot 
in their use in the copy book. 

Eureka Cloths are also treated with an 
intiseptic compound which renders them 
impervious against souring and giving off 
offensive odors 

Eureka Cloth is protected by registered 
copyright and dealers are cautioned against 
the imitation referred to above. The Eureka 
Blotter Bath Co. will appreciate it if deal- 
ers will notify them at any time the infring- 
ing cloth may be offered for their purchase. 
Export agents or foreign houses who are 
handling blotter cloths should be on their 
guard as the imitation is not only of an in- 
ierior quality but the Eureka Cloth is amply 
protected under its registered trade-mark 
and the company will defend its rights 
wherever they may be infringed. 


NOVEL DISPLAY SYSTEM. 

\ novel system is being followed by the 
Siekert & Baum Stationery Company of 
Milwaukee in the way of displaying sam- 
ples. A Multiple Dise display fixture was 
purchased and on each leaf the different 
samples have been attached and numbered 
Everything from typewriter paper to paper 
fasteners, including many large articles, are 
arranged in this manner, eight leaves be- 
ing used. The ease with which the goods 
may be displayed to a customer is easily 
seen, as all that is necessary is to turn one 
leaf after another, instead of taking goods 
down from the shelves as was formerly 
done 

\n arrangement, somewhat similar, has 
also been made for the display of sample 
bill books and blank books. Goods are sold 

retail from this sample display “case” 
and each morning a boy makes a trip 
through the cases taking down the number 
of the vacant spaces, which, with little 
trouble, he refilled from the usual stock, 
and the sample cases are again ready for 
The system in both 
cases is the idea of J. Seikert, one of 
the company, who believes that every sam- 
ple carried by the house should be on dis- 
play for the benefit of the trade as well as 


the next day’s trade. 


th house 
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harges. 





RINER POSTAL SCALES 


Why the Triner Postal Scales 


are the Only Positively Accurate and 
a > .tifcally Perfect Automatic Scales 


BECAUSE— They do not show any 
variation, no matter where the article 
is placed on the platform, they reg- 
ister always correct. 

They are constructed entirely of the 
best Cold Rolled Steel; absolutely no 
castings to break in transportation, 
and handsome in design and fin 
Sold by all Leading Stationers. If 
yours cannot supply you, we will pre- 
pay the express c 


TRINER SCALE & MFG. CO. 


1155-57-59 W. 21st St., Chicago, 10 











The PHONE-EZE 
Telephone Bracket 


Stays Put 


Turns All 
Way Around 


A child or a grown 
person standing or 
Seated can use it. 























Style— 

A—Side of roll 
top desk. 

B—Top of flat 
desk. 

C—Side of flat 
desk. 

D—Wall or par- 
tition. 

E—Top of roll 
top desk. 

F—Floor or sta- 

, tion use. 
Style F Ask your dealer or write 


SEELY OFFICE APPLIANCE CO. 


95Liberty Street New York City 








ADAMS’ 
Improved Sanitary 





A brass screen allows free circulation of 
fresh air in moistening beds where Slime 
and Odors accumulate without it. 


NO RUST 


A double constructed Co ve 
2in 1. Something new. 
Sample free. 


ADAMS MFG. COMPANY 


PHILADELPHIA, U. 8. A 


Cloth, or 
will interest. 











A PRICE that is RIGHT 





A QVALITY of the HIGHEST 
And A GVARANTEE that PROTECTS 








are the cardi’ 
Fountain Pens com} 
any other make on th 


«“ WHITNEY” PRICES, $1 to $4 





Quality: Barrels lathe turned from bl 
ot highest grade purest « ty, fine par: 
rubber Not moulded from ) 
pound Screw Joints: Clean, 
tight, non -sweating, non - leaking 
Feed automatic regulating—never 
blots. Pems: 14-Karat 5o'1d 

Gold. Tips: Highest-priced 
Russian iridium . hardest 
metal known. Guar- 
antee: Cove rs eve ry 

thing but accident, 
carelessness or 

abuse. Satis 

faction or 

money 


back. 











al points on which the “WI itney”’ guaranteed We 
e with t hi t grade pens ot 
vice as much. 


manu- 

facture a 

full line in 

both regular 

and self - filling 

types. Repair all 
makes —compound 
Acid-Proof Ink Powder 
and Fluid Fountain Pen 


YY Yr Inks. 
X Don’t buy a _ Fountain 


Pen until you have tested 
‘““WHITNEY ”’ Guaranteed 


Write for Illustrated Price List 


THE WHITNEY - RICHARDS co. 


245 WEST SUPERIOR AVE., 


CLEVELAND, OHIO 


LIBERAL OFFER TO DEALERS AND AGENTS 
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BIG FURNITURE CONTRACT. 

A contract for office furniture, which 
without a doubt is the largest of its kind 
ever awarded in Wisconsin, has been se- 
cured by the Wollaeger Manufacturing 
Company of Milwaukee. This 
has secured the contract for furnishing all 
of the wood furniture to be used in the 
second and third floors of the east and 
west wings of the new $6,000,000 state 
capitol building now in course of erection 
at Madison. As the award was made on a 
unit basis, no definite have 
given out, but the price is said to be ap- 
proximately $35,000. there 
are two more wings to be constructed and 
the first and ground floors are also to be 
furnished, it is generally conceded that the 
will ultimately reach the $200,000 


concern 


figures been 


However, as 


contract 
mark. 
Included in the list of furniture are sev- 
eral different styles of desks, including 
roll top, flat top, typewriter and standing, 
chairs both upholstered and without up- 
holstering, davenports, tables, wardrobes, 
bookcases, clothes-trees, umbrella stands 
waste baskets, mirrors, screens and filing 
cabinets, besides numerous smaller articles. 
On the second floor the rooms to be 
equipped include the assembly chamber, 
the assembly parlor, the speaker’s room, 
the supreme court room, the judges’ studies, 
besides numerous consulting and commit 
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tee rooms and private offices. The third 
floor and attic includes the furnishings for 
the state library, with the exception of the 
more committee rooms, 
libarian’s headquarters and 


steel shelving, 


reading rooms, 
other offices. 

The chairs and 
court room and the 
desk in the assembly chamber are of spe- 
cial note. They will be of Cuban mahog- 
any, hand carved and elegantly upholstered. 
All carving is to be done after cast models 
furnished by the supervising architects, 
George B. Post & Son of New York. The 
Wollaeger company some time ago secured 
the contract for the judges’ bench in the 
supreme court room. All of these furnish- 
ings will be elaborate in the extreme and 
will furnish ample opportunity for the carv 
ers to show their ability at their handicraft. 
The other furnishings are made up of quar- 
ter sawed white oak, mahogany and Circas- 
All of the furniture is divided 
into types, there being ten different classes 
and a miscellaneous type. 


tables in the supreme 


speaker’s table and 


sian walnut 





CHICAGO DELEGATION VISITS AP- 
PALACHIAN EXPOSITION. 


A trade delegation from the Chicago As- 
Commerce, to represent Chi- 
Appalachian Exposition, now in 
Tenn., left this city 


sociation of 
cago at the 
progress at Knoxville, 





September 26. The run 
to Knoxville was made via Louisville, the 
on the morning of Sep 
designated Chicago 
A special program 


Monday evening, 


arriving 
which 


delegates 
tember 28, 
Day at the 
had been prepared in honor of the Chicago 


was 
exposition 
visit and the attendance at the fair was 
heavy. 
Chicagoans and in the 
come made the 
their visit would do much to bring the Ap 


very A reception was tendered the 


addresses of wel 


visitors were assured that 


palachian section completely within th 


Chicago trade zon¢ 
The delegation represented twenty lines 
of Chicago industry and commerce. The 


officers in charge of the trade crusade were 


H. L. Green, of H. L. Green & Company 
chairman; Charles F. Gunther, vice-chair 
man; Hugo Hartman, of Hartman Trunk 


Company, secretary; H. F. Miller, manager 
The trip was undertaken at the urgent re- 
people of the Appalachian dis 
comprises West 
Kentucky, 


quest of the 
trict, which Virginia and 
Virginia, 
September 7, 


parts of Tennessee, 
Alabama and 
Mayor S. H 
Congressman 


District of 


Georgia. On 
Heiskell of Knoxville and 
R. W. Austin of the Second 
Tennessee addressed the Ways 
and Means Committee of the Association 
and extended the invitation formally, urg 
ing as reason that the Appalachians were 
the neighbors of Chicago and that all their 


trade should be with Chicago 








ability Way”’ 
ONLY WAY.” 


C.S. & R. 








by the most highly skilled labor and on 
automatic machines of the latest pattern 


(Incorporated) 


Sacramento & Carroll Avenues 


Chicago, IIl., U. S. A. 


to bind it artistically— 


and a Hundred Other High Grade 
Ledgers, Binders and Holders 


Our Metal Parts are made the ‘ 


‘Quality and Dur- 


The Art of Binding 


high grade loose leaf devices should be acquired by 
every manufacturing stationer. 


Price List No. 28 


SS i is a necessity to every completely equipped bindery. 
It tells the story of C.S.& R. B. “DE LUXE”— 


how 





“THE 


B. Co. 





a7) 


| at t 
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Mann Yale Lock 
Typewriter Minute and Record Books 


have merits not pos- 











STATIONERY 
Sa 





(By Special Correspondente.) 





Boston, Mass. sessed by similar books. 
W. Chaplin, who manages the affairs of The Yale Lock feature 
the ka E. Waterman Company at Boston, gives bound book se- 


Mass., spent three weeks recently in Wash- 
ington, Philadelphia and Baltimore in the 
interests of his company. 
| : Canton, mo OK They are “ideal” for 
. paers, the progre ssive anton, 110, sta- minutes and records of 
tioners, donated their store to the ladies every sort, bec 
of that city on September 3rd as headquar- 4 oe as 
leaf cannot be written 


ters for the workers in the Hospital Tag | 
||} spon by the typist 


Day campaign. The place was fitted up for | 


curity to all of the 
leaves. 














































their convenience and the windows were | until the person in pos- 
decorated in harmony with the occasion session of the Yale key } 
Charleroi, Pa. removes it from the 
The Safety Envelope and Paper Company | book. i" 
is the name given to a new incorporation | ; 
at Charleroi, Pa. The capita! stock is $25,. Furthermore, the ' 
000 vise-back makes it im- 
Kenosha, Wie. possible for a leaf to 
Jay and Edward Glerum, under the firm | be torn from the book 
name of Glerum Bros., have opened a sta- without leaving evi- W \ 
tionery and book store at Kenosha, Wis dence of its intentional ILLIAM MANN COMPANY | 
Jay Glerum has for a number of years been extraction. Makers of Loose-Leaf Devices Copying Books ard Papers fi 
connected with the W. H. Robinson store ; 
oT wes ake Full description and (522 Market Street, Pa AREA i 
Kewaskum, Wis. pricesgladly furnished. \6 Copying Paper Mills at Lambertville, N. Y. S H 
Louis Rosenheimer has purchased the — — 
stationery stock of George H. Schmidt at | i 
Kewaskum, Wis., Mr. Schmidt having de- & Ready and Sure Seller for Commercial Stationers is 
cided to discontinue business. 
oe The NATIONAL | 
Lake Charles, La. ROOM than any e , 
The business of Irvine & Irvine, the big Expanding E ran be ] 
Ryan street news stand and stationery | Envelope xpan ing nve ope 
dncin: wil , —_— a i manufactured. . 
store of Lake Charles, La., has been pur- | It is the cheapest, strongest and best one piece reversible j 





envelope on the market. Made in eight sizes. 


That these envelopes give good service 
et Nae is evidenced by the fact that large cor- 


orations, after giving them a trial 
BQ ave followed with good substantial 
ZZ orders. They will fit any business. 
Za Dealers 


will find this envelope to be a business 
winner. It sells onits merit. Drop us 
a line at once and ask for our dealership terms. 








chased by Walker Welsh, Otto Schindler | 

and J. W. Kaough. Friends of the pro- 
gressive young men who start in the new | 
business predict a big success for them in | 








that city 





Milwaukee, Wis. 
Charles W. Meyrick, secretary of the H 









er rea 









H. West Company, prominent stationers at 

Milwaukee, Wis., is confined to his home It will pay you well. 

on acco ( 7 illness os . H 
sect >: dee National Expanding Envelope Co., 106-108 Fulton St., NEW YORK : 
F. M. Sargent, formerly with the Will 


A. Beach Printing Company of Sioux Falls, | 
SD, has accepted a position as siesman |! | TATIQNERS and NEWSDEALERS : 
| 


with the Siekert & Baum Stationery Com- 


pany of Milwaukee, Wis. | THIS “AD ac WILL NOT APPEAR AGAIN | 
* * * y 








The North Division Stationery Company |] If you are not handling the TORSION BINDER you are LOSING 
SALES DAILY. 


The BEST for holding current numbers of magazines on Reading | 
feature than for financial gain, it was de- | me ec . ca eveas piven a 
cided that no student should be allowed to Y. M. ©. A.'s, L. ~—? : , } 

THESE ORDERS ARE WORTH SOLICITING. i 


purchase more than twenty shares of stock 
in the company; thus a monopoly is pre- Sample of magazine size to responsible dealers for 25c, postpaid. 
Send for free Catalog ‘‘ K.’’ 


vented. The business will be conducted un- 
der the supervision of the students of the 


| commercial courses, who will, in this man- |] THE BARRETT BINDERY COMPANY - CHICAGO 


ner, obtain their first experience in prac- 


has been organized by the students of 
North Division high school, Milwaukee, 
Wis. Formed rather as an educational 











) 
t 
| 
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The Berkshire 
Hinged Sheet 


Enables the manufacturers 
of Loose Leaf Ledgers to 
attain that degree of per- 
fection which was the ideal 
ofthe inventor of the 
system. 


The Hinge in the 
Berkshire Sheet 


is formed while the paper isin 
the process of manufacture. 
Hinges made in any other 
way weaken the sheet in 
the very place where it 
should be strongest. 


The Stock in the 
Berkshire Sheet 


is pure rag, worked into 
paper under perfect manu- 
facturing conditions by men 
who have spent their life in 
the production of high- 
grade Ledger Paper. 


Those Loose Leaf manufac- 
turers who: appreciate that 
perfection of the book de- 
pends upon the perfection 
of the sheet, are using 
Berkshire exclusively. 


We will prove our claim to 
interested parties. 


BERKSHIRE HILLS 
PAPER CO. 


Manufacturers of High-Grade Loft 
Dried Ledger Bonds and Linens 


ADAMS - MASS. 











| 
| 
| 
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tical business methods. It is planned to 
supply of stationery, 
supplies necessary for 


carry a complete 
books and other 
school purposes, all of which will be sold 
at low prices. 


oe 6 2% 


The H. C. Miller Company, 
Broadway, Milwaukee, Wis., 
tensive improvements in its building which 


342-346 


has made ex 


have been necessary as a result of the firm’s 
rapidly increasing trade. The fourth floor 
of the building, which was formerly unoc- 
cupied, is now used as a stock room by the 
company and the additional space thus 
made is being used for placing additional 
machinery and for a new draughting room. 
The output of the plant will be greatly en- 
larged. 
ok *K * 

An original model of one of the famous 
Wright Brothers aeroplanes is being dis 
played in the window of the ‘Siekert & 
Baum Stationery Company’s store at Mil 
waukee and is attracting much attention 
among Milwatkeeans. The machine was 
made by Wilbur Wright for the New York 
Chamber of Commerce and is being ex- 
hibited at different parts of the country. 
The propellers are kept in constant mo- 
tion by a small electric motor and, although 
it does not fly, it does give the uninitiated 
a good idea of the working of the bird 
machine. 

* *# *% 

At a recent meeting of the stockholders 
of the North Division Stationery Company 
of the North Division high school of Mil- 
waukee, Wis., the following officers wer 
elected: President, Clarence Clough; vice- 
president, Paul Kayser; general manager, 
John Horn; secretary, E. Rosenberg; treas- 
urer, William Lippold. 

The company was organized for the pur- 
pose of giving the students of the commer 
cial course an insight into practical busi- 
ness methods. Stock has been sold at ten 
cents per share, but no student is allowed 
to hold more than twenty shares. It will 
handle a full line of school books, paper, 
pencils and other necessary supplies. Low 
prices will be charged, but it is expected to 
declare substantial dividends 


New York, N. Y. 


R. H. Finley and T. F. McCrum, the able 
representatives of A. L. Salmon & Com- 
pany, wholesale stationers, 345 Broadway, 
New York City, completed a 
twelve weeks’ successful business trip in 
New York, Pennsylvania, Ohio, Massachu- 
setts and New Hampshire. After a few 
weeks spent at headquarters they will make 
a similar trip, next time with a line of 


recently 


holiday goods. 


* * * 


A new corporation at New York City 
is known as the Simplex Letter-Opener 


Cempany. This company will manufacture 


letter-openers and stationers’ novelties, etc. 
The capital stock is $50,000, and the in- 
corporators are Alexander Ortlieb, Elia E. 








IMPORTED BRUSHES. 


FOR THE 


STATIONER’S TRADE 
















— 


his 


TRIDENT BRUSHES 
SxuC 


We carry in stock German Water Color Brushes. 
Our imported line of these brushes is unexcelled for 
quality and finish. They are of excellent value. Sizes 
one to eight. Samples and prices sent on application. 


WE CAN SAVE YOU MONEY 


JAMES H. RICE CO. 
CHICAGO. ILt. J 





























AN ABSOLUTELY NEW CREATION 


WEBSTER’S 


New International Dictionary 
YOU are rushed. 


Questions come 








Gli wae eee 


Sees 
wel 













up in your letters, 
cootracts, and 
business that de- 
mand immediate, 
accurate answers. 
The New Iater- 
national gives 
you FACTS right 
down to the 
mioute. 


ABSOLUTELY NEW. Special attention is giver 
to modern financial and commercial terms an 
to trade definitions of al! kinds 

ACCURATE. Special Editors of the highest rank 
made «very definition. 

COMPLETE. The fullest Vocabulary (400,000 
words) ever put between two cov.rs. Has 6000 
defining illustrations. How easy it is to gain 
information from a picture ! 

AN ENCYCLOPEDIA. One volume of 2700 pages. 
Equal in tyne matter to a 15 volume s°t 

A TIMESAVER. Each item is immediately a 
cessible. The New Divided Page does it, 

TRUSTWORTHY. Webster has been standard 
for three generations. To keep itso has been 
the work of the same publishers for 67 years 
They have just put over $400,000 into the 
New International. A New Creation. 

Keep Abreast of the Times. Post yourself regard 
ing the New International. It is approved and 
accepted by leaders in the world's activity 
WRITE FOR SAMPLES OF THE NEW DIVIDED 

PAGE, ETC. Mention “Office Appliances” and we will 

send FREE a useful set of Pocket Maps giving the United 

States, Panama Canal, North and South America, 

Europe, Asia, Africa, Australia, Etc. 


G. & C. Merriam Co., Springfield, Mass., U.S.A. 






































VOLGER'S 


! Ne W DEPARTURE 
QUICK DRYING INK 
STAMP.PAD.. 


By 


WOT AY FECTED 
AT MOSPRERIC MOW TOS 
ALA. COLORS. 


6 ie 


WILL NOT SMUT OR BLUR 











Known and Sold 


Wherever 
Rubber Stamps 
Are Used 


“Excelsior” Self-Inking Stamp Pads 
“New Departure Quick Drying Ink” Pads 
Volger’s Indelible Ink Marking Outfits 
Volger’s Guaranteed Indelible Inks 
Volger’s Superior Stamping Inks 


In Bulk, Brush Bottle 
and Distributor Cans 


; and Combined Ink 


Volger’s Superior Sign Marker Inks 


Volger’s “ Opake”’ Waterproof Ink for 
Stamping on Tin, Wood, Leather, 
Aluminum, Tracing Cloth, Etc. 


Volger’s “New Departure Quick Drying” 


Penetrative Inks 
Hand 


paper, 
and any 


Guaranteed not to injure Rubber 
Stamps Will stamp perfectly. on 


cotton goods, lins leather, wood, 


We uppl\ 


our specialti 


, free of expense, samples of 
electrotypes and 
idve rtising mattet 

have confined 


wards 25 vears we 


For up 


our efforts to the above Special 


Lines. Our reputation rests on the 
Superior and Uniform Excellence 
f our good Commercially, we 


st rating 























B. G. Volger Mfg. Co. 


INCORPORATED 


PASSAIC, N. J. 
U. S. A. 


Established 1884 


Incorporated 1902 
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[liles and S,. Benedikt, all of 
City 

x * * 
who had conducted a 
116 Pearl street, 
Sept. 24 at 
Brooklyn 


} 
n, 


George W. Lane, 
business at No 
since 1862 
312 Halsey 
to cancer of the 
suffered 
time of 


stationery 
Manhattan, 
his home, No 
Death 
from 


died 
street, 
was due stomac 


which he has about two 


With 


his two sons 


Philadelphia, Pa. 


years him at the his death 


were and four daughters 


stationery firm in Philadelphia is 
as Davis & Reeder, Inc., 


\ new 
to be known 
have recently obtained 
ness in that city. The 
W. H. Davis and William F 
of Philadelphia, and J. M 
Del. The capital 
is $10,000. 


both 
Frere, of Wil- 
stock of the 


Reeder, 


mington, 


new company 


N. Y. 


Ink Company has 
Rochester, N. Y., to manu- 
facture and deal in ink. The capital stock 
is $10,000. The Charles W 
Robert E 
Culp and H, E 
+ * + 
300k & Stationery “om 
N. Lea 1S 
with a capital of 
Jacob H. Goldstein, A 
Max A. Goldstei 


Rochester, 


The Alling 


corpt rated at 


been in 


directors are 
Mrs 


Sunderland 


Ryan, Owings, 


George P, 


Che Goldstein 


pany, Rochester, a new incorpora 


tion who start $15,000 
The directors are 
Garson Goldstein and 


all of Rochester 


San Francisco, Cal. 


The Schwabacher-Frey Stationery Com- 
located at the 


street, 


pany, present time on San 
desirous of 


Market 


time 


some IS very securing a 


suitable location on feeling 


that at the 


street, 


present they are too far 


New York | 


who | 
a charter to do busi- | 
incorporators are | 


Frank Ryan, | 


away from the active business center ‘| 
deal was on tor a Market street store be 
fore the move to the present location was 


made, but this fell through. There are a 


stores in the section 
robably be 


umber of available 


desired and a selection will p 


announced in the near future 


rhe Bailey Specialty Company has taken 


Second street headquar 


more room at 1ts 


ters and is planning to carry considerable 


more stock in the future. A great business 


is being done with the lines of the Proud 


fit Loose Leaf Company and the growth of 


this business has made it necessary that 
additional assistance be secured. The serv 
ices of R. S. Marx have been secured and 


he will devote the bulk of his attentio: 
the loose leaf part of the business 
x * x 
The Brown & Power Stationery Com 


pany has been incorporated in San Fran 
cisco by W. M. Brown, T. P. Robinson, W 
Arding and W. I. Gaffney. Th 
stock is placed at $100,000. This 

; 


| what is de- 


capital 


firm has 
been showing in its window 


clared to be the largest book ever bound in 


San | ranc 


isco 
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“‘The Best 
of All’ 


} There are many im- 
portant points which 
must be considered 


Mail and Exp.16 1b: 
Commercial, 121bs in the selection of a 


i}its POSTAL scale 


Reliability 
wage 
ccuracy 
Economy and 
Efficiency 


Are a few of the most important. 


The Pelouze 
Postal Scales 


embody all of these good qualities. 
These scales give not only the exact 
weight but the cost of postage in 
cents. Their use does away with 
postage mistakes yatonat - - 


and waste. The Union ~ - - 2ibs 
Pelouze Scale is a olumblan. - “tbs 
wise investment. Crescent - - iib 


For sale by leading , 
dealers every=| 
where. Every scale | 
warranted. 


Send for Catalogue “S”” 


Pelouze Scale 
& Mfg. Co. 


232-242 E. Ohio Street |E 
CHICAGO 
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SOLE MAKERS OF THE ROYAL BRANDS 


TNS ee Es Ser 
MAIL LINES OF 


NOTENDRAFTS&NECEUFS 


THE LARGEST & MOST COMPLETE 


LINES IN THE WORLD. 


914 WALNUT ST- PHILADELPHIA. 


WESTERN OFFICE-209 STATE ST CHICAGO 


WALTER H FURLONG ~ MANAGER. 
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i 
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Why not get some of the business in your town? 
plete that you would have no trouble to satisfy the most critical customer. 





The above}is a cut of our dollar outfit, containing 
250 sheets and ;index Ole 1 


Dealers Everywhere are selling the 


Rochester Loose Leaf Devices 


Our line is so com- 








Write Us 
for Prices and 
Discounts 


NOW 








Henry Conolly Co. 


42-48 Stone Street 
Rochester, N.Y. 











| ain CHECKS CORPORATE SEALS POCKET NOTARY METAL CHECKS 


x. @ 


WE ARE NOT Asante FOR THESE Goons 
WE MANUFACTURE THEM 


SEALS, STENCILS, STEEL STAMPS, BADGES, 
NAME PLATES, METAL CHECKS, 
RUBBER STAMPS, Etc. 


MEYER & WENTHE 
92 DEARBORN 8T. 





@°os 








CHICAGO 
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a cranes] 























possess that tenaci 


makes them at once 


clearness, strength, ec 


omy, readiness. Kee 








Envelope Gums, Printers’ 
There is a good profit in Monarch Brands for the dealer 
inherent quality that makes them indespensable 





gluesfand/!mucilag 


PHOTO G 


MONARCH wseary 


The Monarch Pastes, 


ve 


us 


sticking power which 


a 


boon to the user, and 
a product that possesses 


all the good qualities _ 


nm 


“ps 


perfectly in all climates. 


MONARCH PRODUCTS INCLUDE 
Pastes, Gums, Mucilage, Inks of All Kinds, Shania and Solid Flexible Glues, Dry Glues, 
ake- Ready Paste, Etc. 


‘PIN YOUR FAITH TO 





PASTE 














At the same time they possess an 


Write 


{ THE MONARCH GLUE CO. 


for complete information 
125 EAST SECOND STREET 
CINCINNATI, OHIO 
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LOOSE LEAF” 





(By Special Correspondence.) 
Chicago, IIl. 

The Chicago Binder & File Company r: 
port business as going fine. New equip 
ment has been received, and the company 
is making great progress. 

Freeport, III. 

Harry T. Carroll, manager of the Green 
Manufacturing Company, manufacturers of 
Crown loose leaf devices, Freeport, IIl., re- 
ports an order for 12,000 complete books 
with fillers, which, it is believed, is the 
largest single order for books of this na- 
ture ever placed. 

New York, N. Y. 

L. Hyman & Son, 118 Spring street, New 
York, are introducing their Rivetless line 
of loose leaf holders. These are distin- 
guishable by the absence of wood hinge 
pins and rivets. The holders cost no more 
than the ordinary makes. 

San Francisco, Cal. 

The event of the past month in local 
circles has been the removal of McNutt, 
Kahn & Co. from the quarters occupied 
since the fire at First and Folsom streets, 
to a fine store building on Market street, 
near Front. The new home is in a fire 
proof structure and is especially adapted to 
the needs of this big manufacturing and 
supply house. This concern now occupies 
the entire second floor, practically all of the 
basement and a large store for retail trade 
on the ground floor. The manufacturing 
department is located on the second floor 
and most of the machinery is now in place 
A specialty is to be made in the future of 
loose leaf devices and machinery for the 
manufacture of this line was purchased by 
Mr. McNutt while in the East recently 

* oa * 

Chas. R. Barry, representing the Station 
ers’ Loose Leaf Supply Company, and 
other lines, is preparing to start out on 
the road shortly to cover his entire terri 
tory. He is no longer representing the 
Robinson Fountain Pen Company of Los 
Angeles. 

* * + 

At the Home Products Exhibition given 
at Hale Bros.’ store early this month a 
number of fine exhibits of office supply 
goods were made by local manufacturers 
Prominent among these was the one of the 
Hicks-Judd Company, which showed a 
complete line of loose leaf devices, ledgers 
and office equipment turned out at thi 
First street factory. This exhibit is 
same one which won the blue ribbon at th: 
Alaska-Yukon-Pacific Exposition held 
Seattle. The Sierra Engraving Company 
and the Union Lithographic Company also 
had meritorious exhibits. 


One man’s as good as another—if neither 


is any good 























DUPLICATING 


MACHINE 


° 












(By Special Correspondence.) 
Chicago, IIl. 


The Rogers Addresser Company of Chi- 
cago, which has just perfected a new com 
bination duplicating and addressing ma- 
chine, will have this and other Rogers ma 
chines on display at the business show in 
New York this month. Manager Evans and 
Superintendent Hughes will be in charge 
and will demonstrate the machines. 

x * * 

The A. B. Dick Company is erecting an 
addition to its plant adjoining its present 
building at 736-738 West Jackson boule- 
vard. The addition is a duplicate of the 
present structure and when finished will 
double the capacity of the plant. 

New York, N. Y. 

The New York office of the American 
Multigraph Sales Company is a lively place 
this month. All the latest multigraphs are 
on display and are the most recent im- 
provements and attachments which make 
the machine a little printing office in it- 
self Competent demonstrators are kept 
busy showing the machines to interested 








callers. 


The Commercial Supply Company are | 
still located at 114 Fourth street and may | 
remain there for some time, as the quarters | 
have been fitted up in a very comfortable 
manner. It is desired to get into a larger 
place about a block away, but it will prob- | 
ably be some time before the move can be | 
made. Sales of Elliott Addressing ma- | 
chines have been heavy of late, the change | 
in location making practically no difference | 
in the volume of business done. 

k ok * 

R. J. Ludlow, traveling representative of 
the A. B. Dick Company, is now in South- 
ern California, but does not expect to make | 
as long a stay there as he did here. 

St. Louis, Mo. 

Salesman S. W. Dawes, of the American | 
Multigraph Sales Company at St. Louis, | 
has been promoted to the branch manager- | 
ship of the Memphis office. 


| 
| 


Scranton, Pa. 


The American Multigraph Sales Com- 
pany had a large representation at the 
Scranton, Pa., Business Show, October 5 
to 15. The display was installed by C. J. 
Williamson, branch sales manager. Man- 
ager H. M. Gesterfeld of the Philadelphiha 
office was in attendance at the show. 





It is always better to keep on the “right 
side” of all the employes of a house with 
which you deal—from the office boy up. 





Aside from general business rules it is 
much better policy to please the other fel- 
low than to please yourself. 





San Francisco, Cal. | 
| 
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An Attractive Paper Weight 
Desk Clock 


fitted in crystal glass case. Excellent time 
keeper, first class movement, made by us. Every 
clock warranted. Will run upright or flat. 


Sample sent postpaid upon receipt of $1.26 
Liberal discount to dealers — 


The Ansonia Novelty Co. 
Ansonia Connecticut 








STATIONERS GET RICH © 


You can double your loose-leaf business with an 
AUTOMATIC LOOSE LEAF SALESMAN BOOK. 
It will make a loose leaf expert out of every sales- 
man in your store. 


This book carries 130 systems of loose leaf forms which easily can be understood without 

special knowledge of the loose leaf business. 

By ordering at once you can get these Loose Leaf Salesmen Books at cost, as we do not 

wish to make a penny on them. We will sell you the sheets, and one sale from the book 

will give you enough profit to pay the $2.50 we ask for it, merely as a deposit. For we will 

refund this money to you as soon as we have received $25.00 worth of orders from you within 

a year. Inthe end, therefore, this beautiful, order producing book will not cost you a cent. 
You don’t have to make a big investment. We carry the stock for you. You get the ad 
vantage of our long experience in this business, and capital without having to put up a 
dollar excepting for the deposit on the book. There is big profit for you in the line. 
Can you beat that for a cinch? 


Write at once for our complete list of forms and systems, and full information. 


Only 
$3.00 














This HANDY LEDGER is a WINNER 








Bound in leatherette and handsomely gotten up in every way. You 
can’t get as good anywhere else in the country for the money. Get in 
touch with us at once. We'll co-operate with you to help you get results. 


WEIL BROS., 302 Dearborn St., Chicago, Ill, 














Tuesday 


Practical Desk Calendar 


Price List 
from one piece of metal. @ It’s self-locking— PER DOZEN $3 60 


pad can’t fall off. @ Each date sheet slips up MARCH 


into position with one hand effort. It is low, PER GROSS - 36.00 Th eas BES 
adapted to low top desks. It's graceful— ie TE. ‘ey 
note the scroll backs and curved feet. 4 It's EX{RA PADS, Doz. 2.00 emacs . gine 
long lived—nothing to wear out. @ The pad ; 
slips on to the base and locks instantly. @ No 
bolts to loosen up- —take out and put into place 
again. 










@ We believe in it because it's so simple—cut 






The Weeks-Numan Company¢ 
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“VERIBEST BRAND’ 


Carbon Paper and 
‘Typewriter Ribbons 








““VERIBEST” Carbon Paper 


Standard weight, for manifolding one to five copies. 
Medium weight, for manifolding one to ten copies 
Light weight, for manifolding one to fifteen copies. 
Six colors: black, purple, blue, red, green and brown. 
Veribest brand typewriter carbon in all weights is made from an imported 


white tissue, and instead of being surface coated, by our special chemical 
process, the coating is driven into the fibre of the tissue. 


This process of coating requires 20% more ink than other carbons 
has that much greater durability, greater cleanliness, sharper writing 
qualities, and is absolutely free from curling or flaking. 


It has a distinctive appearance, which is as great a selling point 
as its unusual merit. 


We claim for the VERIBEST brand that it— 
Has the strongest colors; 

Is the cleanest writing; 

Is the best manifolding; 

Will outwear any sheet of carbon in the market. 


These are strong claims, but a test of the samples which we will send 
you on request, will convince you of the truth of what we claim. 


**VERIBEST”’ Brand Typewriter Ribbons 


Made from the highest grade of imported cloth, and having all of the 
merit that we claim for the same brand of typewriter carbon. Record, 
copy, hectograph, rapid roller, also bi-chrome and tri-chrome. 


*‘“VERIBEST”’ Brand Semi-Inked Ribbons 


Made on a fine grade imported fabric, inked on one side only, 
guaranteed to be sharp writing, clean handling and cannot fill the type. 


Multigraph, Writerpress, Printograph ribbons, in three grades. 


Guaranteed full length, and wound on regulation spools. 


Our line is complete, includes everything in typewriter, billing, pen 
and pencil carbon, and ribbons for every machine and every purpose, 
at the right price. 


We would like a representative in every city, and would like to hear 
from dealers who are looking for a high grade, distinctive line of type- 
writer supplies. We can show you a good profit and will protect you in 
the way of an exclusive selling arrangement. Write us. 


GUERTIN-DANFORTH COMPANY 





611 Bulletin Building, Philadelphia, Pa. 
Factory: BURLINGTON, N. J. 


Address all correspondence to the Philadelphia office. 








me 




















RIBBON S225 





(By Special Correspondence.) 


Cleveland, Ohio. 


A representative of Office Appliances 
called recently at the factory of the Buck 
eye Ribbon & Carbon Company, Cleveland, 
Ohio, and found this concern very busy 
with fall orders. The Donovan brothers, 
who control this company, say that trad 
conditions are remarkably good. The com 
pany has just closed a contract with A 
Muller & Company, the prominent Zurich, 
Switzerland, dealers in typewriters and sup 
plies, to take the European agency for the 
Buckeye ribbons and carbons. 

The Buckeye Ribbon & Carbon Com- 
pany does a large business in wide ribbons 
for duplicating machines, of which class 
of ribbons this concern makes a specialty 

Detroit, Mich. 

A. C. Sullivan recently joined the staff 

of the Three BBB Company, Detroit, Mich 


igan, manufacturers of ribbons and carbons, 


in the capacity of sales manager. Mr. Sul 
livan was for several years with the Bur 
roughs Adding Machine Company 

New York City, N. Y. 

An incorporation known as the Hess 
Hawkins Company has been organized 
do business in New York City. The capita 
stock is $1,000 and the company is formed 
to conduct the manufacture and sale of cat 
bon paper, etc. 

Philadelphia, N. Y. 

Among the recently organized stores 
do business in Philadelphia is that know: 
as the Pennsylvania Office Supply Con 
pany, located at 232 Archer street, Walte: 


Holden, manager. A complete line of typ: 


writer and carbon paper, copying presses, 


etc., will be carried. 
San Francisco, Cal. 

The Pacific Typewriter Company, whic] 
recently took over the Typewriter 
change of this city, is making a determin« 
effort to secure a larger share of the sup 
ply business and is having considerab! 
success with outside salesmen. As a sp 
cial inducement to secure trade an offe 
the effect that for $10 


cash tags for goods purchased from the 


being made to 


supply department a $2.50 box of carbor 
paper will be given. 


7 


J. A. Gottlieb, manager of the Coast 


Typewriter Supply Company, is back agai: 
from a trip that took him through the 


southern section of the State and whicl 
-resulted in the placing of the lines 
ried by this firm with a number of n 
lealers. 
* x * 

The recent failure of Shapro’s, formerly 
located on Second street, near Missio 
threw a large quantity of typewriter sup 


market to bring what they 


An auction was held to get rid « 


plies on the 


would 
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the goods and this was largely attended by ATAU if 
local dealers who picked up large quant: tH 
ties of ribbons and carbon papers. i 
* * Hi 

\ sale of bankrupt stock of ribbons was There are two things about i 
held on Market street, near First, recently i 
at which goods were sold for about one CRESCENT PINS il 
half the regular rates, but the dealers in Hf 
that district were unable to note any dif that will especially interest you. t] 
ference in the volume of business. 4 if 
They are made of the best spring brass by F 

| The typewriter ribbon factory at the Bor skilled workmen, which makes them as H 
nemann store is now in full operation and 1s 
the quality of the goods turned out is at good " see can be made. H 
tracting considerable attention. The promptness with which your order 4 
toe 4 will be filled and the goods shipped i 

The Ribbon & Carbon Co. of America, will please you. kf 
DEALERS: i 


S. W. J. Matthew, manager, has given up | 
Crescent Pins will pay you a good profit 
and give complete satisfaction to your cus- 
tomers. Crescent Bank and Office Pins, 7 
Pyramid Pins and Cushion Pin Rolls 
are TRADE Winners 


Crescent Brass & Pin Co. 
Detroit, Mich. 


its quarters in the Pacific building and is 
now located in the new building at Market 


eel 


and Front streets. This is in the center of 
the office supply district and should result 
in an increase in the local business done 
| Santa Cruz, Cal. 
F. R. Howe. who carries the Kee Lox 


ECE a RENN Se pe 


Typewriter Ribbons, handled in California 


by the Coast Typewriter Supply Company, | AI HA — tT 


Sengbusch Self-Closing 
Inkstand Sells Itself— 


And Carries With It a Larger Profit For You, 
Mr. Dealer, Than The Old-Fashioned Kind 


Isaac Upham & Co., is doing a very fine 
business at Santa Cruz, Cal., and has landed 


ee eee 


a number of splendid contracts. The new 
Heald’s Business College there has been 
supplied with desks and typewriter sup- 





plies. 


CHARACTERISTIC Y. & E. WINDOW. 


The Yawman & Erbe Manufacturing 








Company believes in good window displays. 1S is without question the most popular inkstand on the market. It is built upon 


correct scientific principles and delights the customer with its ease and simplicity 
of operation. There is absolutely no chance for evaporation of the ink or clogging of the 
| well and consequent inconvenience to the user. The pen-dip is pang and allows only 
| 





ame RE ee: ett ee ONE seep tT te yan! 


bs aig 


a sufficient quantity of ink to fill the pen—no possibility of blots or smudgy fingers. 

Weare creating a steady demand for this inkwell by a consistent and persistent 
advertising campaign in the magazines. That means that you don’t 
have to do all the pushing. We will send the customers to your door 
with money in their pockets and their minds made up to buy. 


a nee 








| 
WRITE TO-DAY FOR TRADE DISCOUNTS AND CATALOGUE OP OUR COMPLETE LINES 


Sengbusch Self-Closing Inkstand Co. 


| q 320 Montgomery Building, MILWAUKEE, WISCONSIN, U. §. A. 





Sgt ioe i pie eS 
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Drawing Inks, Blacks and Colors 
Eternal Writing Ink 


| HIGGINS’ | aa ee 


Office Paste 
Liquid Paste 
Vegetable Glue, etc., etc. 











Strictly Original Goods of the Highest Grade Only. 

Show Cards, Color Cards and Imprinted Matter Supplied to the 
Trade. 

Consumers, emancipate yourselves from the use of corrosive and ill- 
smelling inks and adhesives and adopt the Higgins’ Inks and 
Adhesives. They will be a revelation to you. 


AT DEALERS GENERALLY | 
ager A. E. Eggert. | {I | 


. at ae ‘|| CHAS. M. HIGGINS & CO,, 2ogng re eee Adhesives 


There is no other happiness that can | 


| | 
e . | | 
| equal the one that comes from doing a | | Main Office and Factory, Brooklyn, N. Y., U.S.A. New York—Chicago—London | 


good day’s work 














This is one devised some time ago by the 
gentleman who trims the windows of the | 





Chicago branch under the direction of Man- | 
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A New Adding and Computing Marvel 


by an old and experienced designer. 


q Will multiply and divide without thought 


or concentration. 


q A machine to meet the great popular 


demand of today. 


THIS IS THE 


KMarrett- 


It embodies the things you most require in an Adding 
and Computing Machine: 
Portability, Simplicity of Operation, Speed, Accuracy, Durability 


und Moderate Price. Everything visible, and the only machine 





which furnishes a check against every possible error of the operator. 


ASK US 
The Barrett Adding Machine Co., Grana Rapids, Michigan 









































THE PEERLESS MOISTENER 


For Moistening Stamps, Envelopes, Labels, Etc. 
Invaluable to Cashiers and those who handle currency. 


Now used and endorsed by many of the largest business houses. Made of Alumi- 
num with German Silver Top With this little device 3,500 envelopes an hour can be 
sealed. Price 75 cents delivered. Money returned if not satisfactory. A handsome article. 
Good profit for the dealer. We want Agents. Write for Agents’ Prices and Discounts. 


Peeceserttiy THE PEERLESS MOISTENER CO., 822 Claremont Avenue, Chicago, Ill., U. S. A. 











MOISTEN 








stig DESKS tates 


Sanitary 


H. Herrmann Furniture Co. 
258 Canal St., - New York, N. Y. 


BLUEPRINTS FOR THE ASKING 


























(By Special Correspondence.) 


Birmingham, Ala. 

L. B. Graham, manager of the Burroughs 
Adding Machine Company, says that sales 
have held up remarkably well during the 
dull period and are increasing at a very 
gratifying rate. The Birmingham branch 
has been compelled to put on two addi 
tional salesmen to take care of their busi 
ness. Mr. Graham is feeling exceptionally 
good just now, having recently closed a 
large deal with a prominent Birmingham 
concern against keen competition 

Grand Rapids, Mich. 

There is to be a new factory in Grand 
Rapids for the manufacture of a new type 
of adding machine, the invention of Glen 
J. Barrett, late of the Burroughs Adding 
Machine Company. 


The new machine is described as being 
small and compact and can easily be trans 
ferred from one desk to another. It is 
claimed that it will add, multiply, subtract 
and divide. For the present it will be man 


ufactured in the plant of the Grand Rapids 
Brass Company by the newly organized 
Barrett Adding Machine Company, of 
which Glen H. Barrett is president. Asso 
ciated with him in the enterprise are George 
F. Sinclair, Daniel W. Tower, Charles R 
Reeves and Carlton Austin. 

Madison, Wis. 

F. M. Fichten, salesman at Madison, Wis., 
for the Burroughs Adding Machine Com 
pany, is congratulating himself on an ex 
ceptionally fine business which he is s 
curing in the capitol city. Mr. Fichten has 
just sold a $675 Burroughs to a well known 
manufacturing concern of Madisoa and a 
$700 machine for use in one of the state 

Milwaukee, Wis. 

The Milwaukee, Wis., offices of the Dal 
ton Adding Machine Company have been 
removed from the building of the Welch 
Bros. Company, Grand avenue and Eighth 
street, to room 1004 Majestic building. G 
V. Anderson is now at the head of the 
Wisconsin sales department of the com 
pany. 

* * * 

An especially profitable convention of 
Burroughs adding machine men from the 
Milwaukee and Minneapolis, Minn., offices 
was held at the Hotel Pfister, Milwaukee, 
Sept. 14 and 15. Besides E. D. Haven, 
manager of the Milwaukee office, and his 
Milwaukee and Wisconsin force of ten 
salesmen, W. J. Parrish, manager of the 
Minneapolis office, and his brother, G. Y 
Parrish, a member of the Minneapolis sales 
force; F. H. Dodge, general sales manager 
of the Burroughs, and C. E. Gardner were 
in attendance from the Burroughs factory 
Considerable discussion was given over to 
the adaptability of the various new Bur- 
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roughs machines to the constantly grcew- 
ing public needs. 
* * * 

E. D. Haven, Wisconsin manager of the 
Burroughs, is decidedly optimistic in re- 
gard to the future of the Burroughs in his 
district. “Prospects in the Milwaukee and 
Wisconsin the brightest in 
the history of our office,” said Mr. Haven 
“We are making some good sales and ex 
pect to get more than 100 per cent of our 


quota for the month of September.” 
© * * 


territory are 


G. E. Doucette has been added to the 
city sales force of the Milwaukee ofhce of 


the Burroughs. Manager E. D. Haven now 


has a force of five men in Milwaukee and 
five others in territory about the state 
capitol offices. 


Philadelphia, Pa. 

The firm of Collins & Company, 48-9 
Commonwealth Trust building, Philadel 
phia, Pa., are Philadelphia agents ior the 
Standard Adding Machine, the Simplex 
Envelope Sealer and the Van Etten Folder. 
Collins, Jr., is manager oi this 
growing He was formerly 
connected with the Philip Carey Company 
of Cincinnati, O., having opened and estab- 
lished their Philadelphia office in February 
1889, and remaining with them as manager 
a year ago last July—a notable term 


Frederic 
organization 


until 
of service. 
San Francisco, Cal. 
F. C. Metcalf, manager in the San Fran 
Comrtograph, is 
time and 


territory for the 
busy at the present 


cisco 
extremely 
has made so many sales for immediate de 
livery that the stock of machines on hand 
has been very closely cleaned up. Owing 
to this fact he was not enabled to make an 
exhibit at the Pacific Coast Electrical Ex- 
position at the Coliseum now being held. 
Valley business of this 
concern has grown to such proportions that 
a branch office has been opened at Fresno, 
from which city the valley will be covered. 
Mr. S. Lawrence, the manager there, has 
been given an assistant and with two men 


The San Joaquin 


in this territory an increase in business is 
looked for. 
x * x 

C. A. Foster, assistant general manager, 
and F. H. Dodge, general sales manager of 
the Burroughs Adding Machine Company, 
will hold a convention of salesmen in this 
city on September 28 and 29, which will be 
attended by the entire sales force in this 
territory. 

7 . * 

The Burroughs Adding Machine Com- 
pany is represented at the Pacific Coast 
Electrical Exposition with a fine exhibit of 
electrically operated machines, this being one 
of the finest exhibits ever made here by 
this concern. All the latest models are on 
display, more than twenty machines being 
shown. The exhibit is attracting a great 
deal of attention and a number of fine sales 
have been made as a result of the showing. 
Many new sales of the Duplex Model have 
been made in San Francisco, more than 
fifty now being in use here. 








Drives a broad, flat staple. 
trates the thickest paper. 


OLDS 50 STAPLES 
ALWAYS_ READY 


Like all ACME machines, it’is"made right and works right. 


Meets all demands for the average office. 


Holds the thinnest and pene- 


Very convenient for filing letters, 


binding vouchers, fastening pay roll envelopes, statements, 
legal documents, etc. 




























rubber. 


set. 






All glass—no 
composition or 


imitationof 


ing to put ink 
out of solution. 


Can not be up- 


Illustrated List furnished dealers on request. 
BINDERS are sold by leading Jobbers. 


ACME 


Acme Staple Co., Ltd., Camden, N. J. 


European Agents: Progress Typewriter Supply Co., Ltd., 
85 Golden Lane and Hatfield Street, 
London, E. C. 








plats and furnish 100 e 


old plate 30c ; 1€0, 50c. 
bossed Stationery. 


CASH WITH ORDER to the trade only. br engrave a one line 
raved cards best s , postpaid, Script d0c, 
slock or Gothic 1.15, Solid Roman, Uld E ish or French Scri t 1.25, 
Shaded Old English or Block 1.40, Shaded ¥rench Seript or 
1.60. Plate and 50 ca:ds 2Mc less than above pri 
Wedding Stationery, business Cards, Em- 


The American Embossing Co., 28¢,5erees34°** 


oman 


rices. cards trom 



















Noth- 


Patented July 19, 1910 


$5.00 for twelve. 


If your dealer can not supply you, send 50c for one, $2.50 for six, or 
We pay express charges. 


The Robert Keller Ink Co., Detroit, Mich. 


Guaranteed. 
for ninety-nine 
(99) years. 
What more can 
you expect for 
50c? Nothing 
better nor as 
good on the 
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THE ORIGINAL “GEM” PAPER CLIPS 





ARE UNEQUALLED FOR QUALITY AND FINISH 


ASK FOR THE BLACK BOXES! 


CUSHMAN & DENISON MFG. CO., 240-242 W. 23rd Street, N. Y. City 

















STERLING 


DESK 


GRAND RAPIDS, 


STERLING 
DESKS 


are not high-priced desks, but they are high- 
grade cheap desks 


2 Fm 


oe 
4 ’ 


Extraordinary value for the money, is our 
watch-word. Our prices are just as low as 
others, who make an inferior desk 


Note carefully the dignified lines and beauti- 
ful square-cut designs, exactly similar to the 
highest priced furniture 


We sell to dealers only. If you are a con- 
sumer, write for our catalogue, and we will 
refer you to our nearest representative. 


DEALERS: 
counts, catalogue, 
money, to you. 


Write at once for prices, dis- 
etc This means real 


co. 


MICHIGAN 














*» SEND POR NEW COMPLETE 
THESE LEDGERS IN ALL SIZES; JUS) ISSUED 


THE ‘“‘BANNER LINE” OF LOOSE LEAF BINDING DEVICES 


A 
Complete 





Line of 
Round 
and 


Flatback 
Ledgers 


Standard 
Sheet Sizes. 








PRICE LIST ON 





THE NELSON CORPORATION 


MANUFACTURERS TO THE TRADE OF 





445 WELLS ST., CHICAGO, iLL., U. S.A. 

















(By Special Corresnondence.) 


Appleton, Wis. 
The Art Metal 
of Jamestown, N. Y 


Construction Com, 


has completed th 


shipment of ofhce furniture to be used 
the Outgamie county court house at A 
pleton, Wis 

Chicago, IIl. 

The visit of Colonel Roosevelt to Ch 
cago recently was the cause of a nov 
window display in the windows of th 
Yawman & Erbe Manutacturing Compat 
\ large sign of an alert lion was the ce 
tral feature, above which were the wor 
“Let us all roar for Theodore Unde 
neath appeared the words, “Y. & E. Fili 
System.” Oak in its various operatio1 
from the acorn to the finished product 


a Y. & E. filing cabinet served as a splendi 
background to the timely sign. 


x * x 

The Duplex Piano Stool Company 
new Chicago corporation, organized for the 
manufacturing and selling of piano stools 
office furniture and specialties. It is start 
ing with a capital stock of $25,000 Che 
incorporators are John Hegerhorst, Joset 


Holy and Albert Hoering 


Chippewa Falls, Wis. 


Many orders are being received by the 
M. A. & Jay Poznanski Furniture Com 
pany of Chippewa Falls, Wis., and pla: 


are now being made for operating the plar 
both day and night so that the demand f 
goods may be supplied. 
. * + 
The Northwood Furniture Company 
Chippewa Falls, Wis., has added a new bolt 
the futur: 


own 


mill to its plant equipment. In 
the all of its 
ber, the new mill having a capacity of be 
tween 8,000 and 10,000 feet each day 
Eau Claire, Wis. 
D. D. Williams, founder of the Willian 


concern will saw lum 


Furniture Company of Eau Claire, Wis 
died recently at Mendota, where he had 
been taken while suffering from a rervous 


breakdown 


Fond du Lac, Wis. 


The plant of the Winnebago Furniture 
Company at Fond du Lac, Wis., was 
threatened by fire recently. A spark from 
one of the machines on the first floor set 


fire to a pile of shavings, but the prompt 


| 
i¢ 


work of several employes extinguished tl 


blaze before the city fire department 
reached the scene. The finishing depart 
ment and warehouse of this concern was 


destroyed about a year ago by a fire which 
resulted from the explosion of one of the 
boilers. 
Green Bay, Wis. 
Contracts furnishing the 
and the 
county court, in course of erection at Green 


lor office fix 


tures furniture tor new Brow! 
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Bay, Wis., have been awarded to the Lefe- 
byre Furniture Company of Green Bay. 
Herkimer, N. Y. 


The Metzler factory of Herkimer, N. Y., 
is reported to have been sold to the Ma 


The Public | 
Does Not Encore | 
Failures 


jestic Furniture Company, now operating a 
furniture manufactory at Mexico, Oswego 
county. The operation of the Metzler fac- 
tory will be continued by the purchasers, 
who have plenty of capital and who will 
‘increase the number of employes from 72 


: The fact that one of the largest con- 

to over 100 and also increase the capital i 
stock from $40,000 to $120,000. The direc- cerns in the world in its particular 
tors of the Majestic c« é , - B. KR. . ‘T° 4 a7 4 : 
sadn: “ommpetlngres ce i. ~ field has purchased Twelve Thousand “‘CROWN”’ Price Books com- 


Rodhead, president of the Citizen’s Na- 














tional bank of Fulton; T. C. Sweet of Sweet plete with one million two hundred thousand sheets, is evidence that | 
Bros. Paper Company of Oswego; W. 1 
Taber, president of the Citizen’s Trust ; 
‘ : ite a 99 
rnin situa P. Pcotanat se. The “CROWN” IS MAKING GOOD 
cuse, and T. Harvey Ferris and W. T. i 
Cantwell of Utica. Mr. Cantwell will have j 
general management of the business and t 
will become a resident of Herkimer. A new catalog will be ready for i 
Los Angeles, Cal. distribution soon. Shall we mail it? | 
The recent contract for furnishing the 
new Hall of Records at Los Angeles 
brought forth a storm of protests as the i 
bid decided upon, one submitted by the i # H. Green Mfg. Co. 
California Furniture Company, was for 
$247,000, almost $100,000 higher than that “6 BUILT FOR SERVICE DEVICES ” 
of some other firms 
—_ Freeport, - - Illinois 
The Southern California Furniture Com 











pany has moved into a new seven story) § — rs ——d : . ; ER, aS 
home at Los Angeles, the entire sixth floor ; 


being given over to office furniture. | BOOK-KEEPERS 


| CUT OUT YOUR TRIAL BALANCE of Personal Ac- 
















oy 
Wy rr 


Manitowoc, Wis. > 
counts, by using our Ledger Balance Proof. It’s 

TI Nelson Lumber ¢ a Ss f Two | | 2€%; and you have not seen it. Write us and we w'll 
he Nelson Lumber ompany Oo we send you testimonials that will make you SIT UP 


Rivers, Wis., has secured the contract for | | AND TAKE NOTICE 
furnishing the offices and store fixtures for MILLER & HAM, Chattanooga, Tenn. 


the new building to be erected by the O. 


Gummed for Cards, Stationery, Post 
Cards, Souvenirs, etc. Sold in bulk. 
Or 24 in small envelope, to retail for 
40c. Samples upon request. 


FRANK G. SHUMAN, 39 River St., CHICAGO 














‘orris¢ ‘ompany at Manitowoc, Wis. At 
ee Sere a 7 mggiod alee “@ILT EZEOGE” LINE 
the present time the Nelson company has LOOSE LEAF MEMOS AND DIARIES If You Do Sell 
nough orders on hand to keep its plant As thin as a sewed memo. 
1 continuous operation until spring USS Bindings IFG. C O DDING 
: TRUSSELL MEG. CO. A 
Milwaukee, Wis. POUGHKEEPSIE, N. ¥. 





rhe Siekert & Baum Stationery Com Branch, 108 Fulton Street New York City MACHINE ROI I S 


pany of Milwaukee, Wis., has removed its 
furniture department from the first floor 
of its building‘on East Water street to the 
second floor of the building. In this way 








Then why not handle 
the best grade? 


\dditional display space is obtained and 


the office furniture is shown off to much 





better advantage 


THREE BBB COMPANY 


creditors of the DETROIT, MICH. 


Manufacturers of High Grade 


defunct Milwaukee (Wis.) Seating Com 
pany. The concern failed in November, CARBON PAPER 


\ final dividend of 9.27 per cent has been 


declared in favor of the 











1m? “Detroit BB” isa high erage manifoldine i 
Monroe, Wis. carbon for the most —— a nifeldes 

we ‘tits Geiade tea Tm Ry ee By general purpeses Stock of all standard sizes and qualities i 

1e Invincible Bank Protection Company Majestic BB” is for letters an ing, carried for quick shipment. i 


Manifolding from four to six clean copies. 


of Monroe, Wis., has secured the contract -‘Jelible and clean i 
for furnishing the steel desks to be used te cong, aid re made nlack, ue porle. CHARLES BECK COMPANY 


Our Three BBB Typewriter 


A few good territories still open for aggressive salesmen. 609 Chestnut Street 


in the assembly room of the new State Cap- 




















itol building at Madison. There are to be Address Office, 1004 H d Buildi i 

102 desks to be delivered in December. | DETROIT, MICH. PHILADELPHIA 4 
| ; ; ” eae | A 
[he contract price is $3,365.75. H 
i 








——FOR— 


QO Years 


We have enjoyed constant pros- 
perity through selling right 
goods under right methods at 
right prices. 


WHY NOT STOCK A LINE OF 


OUR @ GOODS 
YOUR BOXES? 


Build upon a brand or trade- 
mark of your own! It elimi- 
nates competition and enables 
you to fix and maintain prices. 


Are you not getting tired of 
promoting other people’s goods 
to the profit of some cheap com- 
petitor? Look about, can you 
find a single large, prosperous 
concern who have built and 
maintained their business upon 
some other man’s controlled 
brand? 

We are specialists in imprint 
goods, will attend to all the de- 
tail aad will furnish goods at a 
price which will enable you to 
realize larger profits. At the 
same time the pleased customer 
will come back to you every 
time! 

Let us send samples and our 
plan. It leaves you absolutely 
free in every detail. 























New Process Carbon Papers 
and Inked Ribbons 


for every known purpose. 





Contract work a Specialty. 








U. S. Typewriter 
Ribbon Mfg. Co. 


Sansom & 8th St., Philadelphia, Pa., U. S. A. 
Cable Address, MUSTR. 
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(By Special Correspondence.) 


Albany, N. Y. 


The Remington Typewriter Company's Al- 
bany office recently engaged three new sales- 
men. To one of these gentlemen, J. E. Perry, 
they have assigned their southern territory. 
Mr. Perry is an experienced typewriter sales- 
man with a fine record. He is doing splendid 
work for the Remington in his new field and is 
regarded by his office associates as a very 
promising addition to the Albany sales force. 


Another new salesman recently engaged by 
the Remington Typewriter Company's Albany 
office is R. R, Willis, who is now working the 
western territory of that office. Mr. Willis has 
also caught step with the Albany force right at 
the commencement of his work as a member of 
that force, He is doing fine work in his terri- 
tory and promises to be a worthy Knight of the 
Red Seal. 

> > * 

The third new salesman recently employed 
by the Albany office of the Remington Type- 
writer Company is W. R. McLaughlin, who was 
formerly connected with the Remington type- 
writer factory at lion, N. Y., but who for the 
past five years has been in the insurance busi- 
ness as an assistant manager. Mr. Mc- 
Laughlin made a decided success of his insur- 
ance work and his only reason for leaving 
it to enter the Red Seal ranks is that he be- 
lieves he will be even more successful as a 
salesman of Remington Typewriters. He has 
been given the Troy territory of the Albany 
Remington office. 

> 7 7 

The Model 6 Remington typewriter that ac- 
companied the Peary expedition which succeed- 
ed in reaching the north pole is drawing 
crowds to the window of the Remington Type- 
writer Company’s Albany office, where it is now 
on exhibition. Another feature of this window 
display is. a large framed placard, part of 
which is occupied by a reproduction of a letter 
from the machine’s owner, Prof. D. B. McMil- 
lan, one of Commander, Peary's assistants. 


A. H. Gurney, one of the Remington Type- 
writer Company’s salesmen at Albany, en- 
joyed a = top vacation in the early part of 
August. ie came back to work ready and 
eager for lots of hard work this fall and winter 
and has been making things hum in his terri- 
tory ever since his return. | 


Cc. A. Donnelly, manager of the Monarch Al- 
bany branch, has not only been doing large ma- 
chine business, but a fares supply business as 
well. He was responsible for landing two of 
the largest orders for carbon paper ever given 
in the city of Albany. 


Amsterdam, N. Y. 

George S. Dygert has resigned his position 
with E. L. Dillenbeck, where he has been em- 
ployed for the past eight years, and has accept- 
ed a position with the Remington Typewriter 
Company as salesman. He will remove with 
his family to Amsterdam, which is the most 
centrally located city in his territory. His new 
duties commenced October 3. 


Baitimore, Md. 

J. G. Sasscer, an experienced typewriter man, 
has been appointed to the sales force of the 
Monarch Typewriter Company and will cover a 
local territory. 


H. L. Disney, who is now in his third year as 
salesman for the Monarch in Baltimore, con- 
tinues to have great success in selling the 
“light touch’? Monarch and also has been suc- 
cessful in building up a very large supply 
business, having recently closed two deals for 
carbon paper involving 100,000 sheets. In Au- 
gust Mr. Disney was awarded a handsome trav- 
eling bag, having finished second in the selling 


contest between the sales forces of the Balti- 
more and Washington offices. 
> * > 
J. L. Donellan of the Monarch Baltimore 


right on the job all the 


office, continues to be : 
good results in 


time, and is also showing very 
machines and supplies sales. 
>. > . 

H. T. Getzinger, who is in charge of the re- 
pair department of the Monarch office in Balti- 
more, recently returned from his vacation, 
which was spent in Philadelphia and Atlantic 


City. 
a . a 


selling force of the Remington Type- 
Company’s Baltimore office has been 
Edgar D. Freeland, who will canvass 
territory formerly covered by Wm. M. 
the latter gentleman now being a spe- 


The 
writer 
joined by 
the city 
Baker, 





Balti- 
has had 
business experience and has taken 


attachment salesman of the 


cial adding 
office. Mr. Freeland 


more Remington 
considerable 
up his new Remington 
which bespeaks a successful future 
a Remingtonian. 


duties in a manner 
for him as 


of the Remington 
has rounded 


Miss G. E. Coggins, Type- 


writer Company's Baltimore office, 
out her tenth year in the service and enters 
the Ten-Year Group of the Remington Roll of 
Honor. 
Berlin, Germany. 

Having sold Remington typewriters with 
marked success for twenty years, Herman Dal- 
mer has entered the twenty year group of the 


roll of honor. Mr. Dalmer is con- 
Glogowski & Co., the Remington 
Company’s Berlin representatives 
employes of the same concern, 
Kramer and Miss J. Wood, have entered the 
ten year and five year groups respectively, hav 
ing served the Remington organization for cor- 
responding lengths of time. 


Birmingham, Ala. 


Moross of the Remington 
Birmingham sales force 


Remington 
nected with 
Typewriter 
Two other 


Typewriter 
recently un- 


_a- * 
Company’s 


derwent a three weéks’ hospital siege, during 
which he was operated upon for appendicitis 
We are glad to be able to announce that he 


has completely recovered from this ordeal and is 
again in harness, doing the splendid work for 
which he is so well known among southern 
Remingtonians. 

. * > 

The Rebuilt Typewriter Company have moved 
their quarters to 2117 First avenue. This neigh- 
borhood is now a sort of typewriter row, there 
being located on this avenue the Typewriter 
Exchange at 2111 First avenue, the Remington 
Typewriter Company at 2115 First avenue, the 
Rebuilt Typewriter Company at 2117 First ave- 
nue, and the Oliver Typewriter Company at 
2119 First avenue. 

. . 

Manager House of the Typewriter Exchange 
reports business as being very good and pick- 
ing up nicely. He says that he has ar ly 
no kick coming and believes he is ‘ ‘ge tting his.’ 


In his genial optimism he wishes every one 
success and prosperity. The Typewriter Ex 
change handles all makes of typewriters, re- 
built and second-hand, also the Monarch Vis- 
ible in the new $100 machine. Manager House 
reports that quite a few Monarchs are sold 
each month by his firm. 
> . > 


of the Rebuilt Typewriter Com 
his business is improving right 
de-lighted with his new 


Manager Bate 
pany says that 
along and that he is 


quarters and fine display room. 
> . . 
Manager Lund, of the Birmingham Remington 
branch, reports sales picking up and the out- 


fine future this year splendid. Mr 
Lund, who posseses excellent traits of char- 
acter, has a host of friends both amongst the 
typewriter fraternity and the outside field. 

> * * 


look for a 


E. N. Brown (Booster Brownie) although 
small in stature is very large when it comes 
to talking Oliver typewriters. He seems to be 
selling Oliver machines right along, ard is mak- 


ing a host of friends. He is one of those 
breezy, cheerful chaps who pats the stranger 
on the back, gets right down under his face 
and makes him feel cheerful whether he wants 


to or not, something very rare in a salesman 


and attempted by but few. 
+ > + 
The Typewriter Exchange has added a repair 
man and another salesman to _ their force, 


caused by the fall rush of business. Mr. House 
says if things keep on coming in as they are 


now he will soon have to look for more "nole 
These people are hustlers in every sense of 
the word and deserve the business that from 
merit is coming their way. 

Boston, Mass. 

Francis C. Steere of Westerly, R, I has 
joined the Monarch forces at Boston. Mr 
Steere is developing into a promising young 
typewriter man. 

> . * 
W. D. Dunnican, salesman for the Monarch 


typewriter Company at Boston, has been spend- 


ing a few days in the White mountains, resting 
up for the strenuous work of the fall. He has 
booked several good orders in the past few 


weeks and has very bright prospects ahead for 
the balance of the year. 


sl * * 


C. U. Stapleton, salesman for the Monarch at 
Boston, spent a part of his vacation at the sea 
shore. He has returned very much refreshed 
and with increased enthusiasm. He is going 
after the fall business in a manner that will 
certainly create business. 

: . > 
H. M. Griffin, sales manager of the Monarch 


at Providence, R, IL. has just returned from his 


vacation, which was spent in Syracuse, N. 
While there he visited the Monarch works, 
where he has a good many friends. Mr. Griffin 


says that conditions look fine in Providence for 
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the Monarch and that a good business should be 


the result of his efforts. 
> . 


Miss M. V. Glynn, employment department 
manager of the Monarch company, spent her! 
vacation this year in Pinehurst. 

. 2 «@ 


B. F. Tabor, representative of the Monarch 
at Lowell, Mass., visited the Boston office re 
cently and spent some time going over some 
large deals which he has pending with Man- 
ager Amann. The prospects for the Monarch 
in Lowell and vicinity are very bright. 

* 6 * 


Manager Amann of the Boston Monarch of- 
fice states that if he were to say what he would 
like about a recent addition to the Monarch 
organization it would take up an entire page 


of the news section of Office Appliances, lt's 
a “boy” appointed September 1, 1910. Best 
wishes. 


” * * 

A handsome large picture of Theodore Roose- 
velt accompanied by a placard telling of the 
recent purchase by him of a No. 10 Remington 
Typewriter is now attracting considerable in- 
terest in the window of the Boston Reming- 
ton office. 

Bridgeport, Conn. 

A new sub-office under New Haven has been 

opened by the Remington Typewriter Company 


at Bridgeport, Conn, This new sub-office is 
located most conveniently at 986-988 Main 
street. The fine facilities it affords make it 
possible to now take the best of care of the 


rapidly increasing Remington business of that 
section. 
Bristol, England. 

The Five-Year group of the Remington Roll 
of Honor has opened its ranks to admit ‘ 
Taylor, of the Remington Typewriter Com- 
pany’s Bristol office, to membership. 

Brockville, N. Y. 

W. C. Brander, agent for the Remington 
Typewriter Company at Brockville, N. Y., was 
drowned in the St. Lawrence river on the 
morning of Sept. 7. Accompanied by his wife 
and J, J. Letoile and wife, and an engineer, 
the party left Brockville in the power boat 
‘“Imp,”” owned by the Hotel Strathcoma. The 
water was very rough. When about seven 
miles Out, the party in attempting to change 
positions in the boat, capsized it, and all were 
thrown into the river The engineer succeeded 
in rescuing the women, but Mr. Brander and 
Mr. Letoile were drowned. 

Brussels, Belgium. 

One of the most striking exhibits in the 
United States Pavilion at the Brussels Inter- 
national Exhibition is that of the Remington 
Typewriter Company. Because of its unique 
architecture and attractive furnishing and be- 
cause the adding and subtracting attachment 
of the No. 11 Remington typewriter is made 
the central feature of a prominent display, the 
Remington stand attracts considerable atten- 
tion on the part of visitors to the American 
pavilion. 

+ . . 

The Brussels office of the Remington Type 
writer Company this month added two new 
names to the Five-Year group of the Rem- 
ington Roll of Honor, Alexandre Florival and 
Conrad Verhaeghe de Naeyer of that office 
having each completed a period of five years’ 
service to the Remington cause. 

Brunn, Austria. 

Five years of zealous serving of the Reming- 
ton cause has won entrance into the Five- 
Year group of the Remington Roll of Honor 
for J. Frankel, of the Remington Typewriter 
Company's organization at Brunn, Austria. 

Buffalo, N. Y. 

Ek, R. Spencer, who for six years represented 
the Remington Typewriter Company in Buf 
falo city territory, has resigned and accepted 
a similar position with the Underwood Type- 
writer Company, taking the whole “East Side 
distrtict as his territory. Mr. Spencer is 
happy in the change and for the first two 
months has averaged a machine a day. 

al * * 

Frank A. Smith has joined the Underwood 
ranks, assisting E. R. Spencer on the “East 
Side’ territory. Mr. Smith was with the 
American Multigraph Company for four years 
and seems at home in the new field. 

> . > 


Walter A. Munro has taken the “West Side’ 
territory of the Underwood Typewriter Com- 
pany in Buffalo, after many years spent in the 
Niagara Falls district He is doing well in the 
new field and makes an able successor to Mr 
Daniels, who recently went to Rochester, 

*. > 


One of the suburban salesmen of the Rem- 
ington Typewriter Company’s Buffalo force, C. 
A. Reinecke, got back in harness a few days 
ago after two splendid vacation weeks which 
he says were crowded full of pleasure from 
first day to last. 

« . . 

The last two weeks in August were spent by 
Pp. F. Bacon, one of the Remington Typewriter 
Company’s Buffalo salesmen, in tasting vaca- 
tion delights Upon his return Mr. Bacon re- 
ported that he had a tiptop time which has 
put him right on edge to make things hum 
this fall 








A SAFETY RAZOR FOR LEAD PENCILS 


Cannot cut the fingers. 
Specially suitable for 

women and children. 

Carried on the pencil as 
point protector and Pencil 
lengthener. 

Made of Tempered Steel, will 
last indefinitely. 

Mounted 3 doz. on display 
card. same as our Modern B 
Clips, and sells to the same trade. 
Price $3.60 per gross. 


THE HOGE MFG. CO. 


108 FULTON STREET 
NEW YORK 





A Revolving 
Typewriter Table 


The Welty Swinging Typewriter 
Table may be attached to either side 
of the desk. The table not’ only re- 
volves but is supported by an adjust- 
able bracket, can be placed at any desired angle 
and then locked in position., 


A ready seller for dealers 
Write for trade prices and discounts 


The William A. Welty Co. YATERLOO. 























GET OUR LIST 


of REBUILT and SLIGHTLY 
USED TYPEWRITERS 


At Remarkably Low Prices 


We make a specialty of machines of the 

lesser known makes. Also, we are interested 
most in orders from dealers who do not carry large 
stocks of Rebuilt Typewriters but who prefer to 
order ONE or TWO at a time. 


WRITE FOR FULL PARTICULARS. TELL US 
WHAT YOU NEED. 


Plummer & Williams, 
Postal Telegraph Bldg., Chicago, Ill 





CARBON PAPER AND RIBBON 


MACHINERY 


Hard Finish Carbon Machinery 


15 years’ experience 





JOHN WALDRON COMPANY 


NEW BRUNSWICK, NEW JERSEY 








-_ 








J. E. THOMAS, President 





A. K. GOODRICH, Secretary 


THE PIONEERS IN THE BUSINESS 
OF REBUILDING TYPEWRITERS 





Mechanic’s Tools and 


Typewriter Parts 
Supplied to the Trade 





317 BROADWAY, NEW YORK. « 


ESTABLUSHED: ---1892. 
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Start 
a business 
of your own 








Have you the ambition to forge 

ahead, to make the most of 
your opportunities, and are willing 
to work, and work hard. 


We have a plan that will 
enable you to start a 
business of your own. 











We can place you in a position 

where you will not have to 
worry about losing your job next 
pay day, and wh re your income 
will be sure, and will increase with 
the passing of the years. We can 
help you to build up a_ business 
that will be permanent, one that 
will insure you a steady income as 
long as you live. We offer you 
an opportunity to becom indepen- 
dent. Hundreds of our represen- 
tatives have built up an ever in- 
creasing business, and you can do 


the same. 


All we ask is that you are hon- 
est and willing to work. 


Write us today, and we will 
send you full particulars. 




















The Dodge Company 


MAKERS OF 


TYPEWRITER RIBBONS 
CARBON PAPERS 


Syracuse, - 


wT. 


Cedar Rapids, lowa. 

The Cedar Rapids territory of the Remington 
Typewriter Company’s Des Moines office has 
been taken in charge by Louis A. Snider, a 
newcomer in the typewriter world, recently 
employed by that Remington office. Notwith- 
standing his lack of typewriter selling ex- 
perience, Mr. Snider has made a very satis- 
factory start and is enthusiastic regarding his 
future prospects as a member of the Reming- 
ton sales organization. 


Cleveland, Ohio. 


Manager H. W. Pratt of the Cleveland office 


of the Smith Premier Typewriter Company at- 
tended the company’s convention held at Syra- 
cuse September 7, 8, 9 and 10. Mr. Pratt was 
called on for a paper on supplies during the 
convention, 
*e ef 
When Col. Roosevelt was in Cleveland on his 


recent western trip the Remington Typewriter 
Company's office in that city received instruc- 
tions from him to deliver a No. 10 Remington 
on his train the following morning; this machine 
to be used during his trip to the coast 


A recent addition to the Five-Year group of 
the Remington Roll of Honor is J. A. Shane, 
who has been a member of the Cleveland organ- 
ization of the Remington Typewriter Company 
for five years. 

. Chicago, Il. 

So busy was R. C. Bushnell, one of the Rem- 
ington Typewriter Company's Chicago  sales- 
men, when vacation time rolled around that he 
was unable to get away for a two weeks’ stretch 
and he elected to take his vacation in two bites’ 


the first and the last weeks in August. 
. . - 


The Chicago office of the Royal Typewriter 
Company recently sold in one day three ma- 
chines with foreign keyboards—one Greek, one 


Portuguese, one Polish. 
> * 


Frank Doornbosch, formerly in the mechanical 
department of the Royal Typewriter Company's 
Chicago office has been promoted to take charge 
of the inspection and shipping room of the field 
department at Kansas City, Mo. 

> * * 

KE. Dennstaedt has been transferred from as- 
sistant auditor of the general offices to be trav- 
eling auditor of the Oliver Typewriter Company, 
with headquarters at Chicago, in place of J. B 
Dennstaedt’s 





Van Houten, who has taken Mr. 
place with the general offices 
« 7 - 
R. M. Robinson, formerly manager of the local 
office of the Postal Telegraph Company at Salt 
Lake City, Utah, has accepted a position with 


the Oliver Typewriter Company as_ general 
agent, in charge of all the agencies of Northern 
Indiana, with headquarters in Chicago. 

* + > 


Mr. Murray, one of the crack salesmen of the 
Chicago office, is congratulating himself over a 
large order he secured from one of the largest 
wholesale houses in Chicago Mr. Murray, by 
patient hard work, is making for himself a name 
in his territory. 


> > > 

The Monarch typewriter office of Chicago had 
sold more machines up to the 15th of Septem- 
ber than were ever sold in any month during 
the history of the Chicago office and indications 
that the last part of the month will be 
better than the first Mr. W'yckoff’s 
pretty much taken up in O K’ing or- 


show 
| even 
time is 
| ders 
* . * 

of South Bend, recently 
of Monarch typewriters 
college This was 
the Monarch was 


lL. B. Armstrong 
sold a large number 
to a South Bend business 
in a competitive deal and 


chosen. 
Se oe: «@ 


Torland. one of the new 
office, started off his business 
selling some thirty machines the 
month and has recently secured 
twenty-five from one concern 
beginner in the typewriter 
has that qualification which 
salesman—persistence and 


Hans salesmen of 


the Chicago 
with a rush, 
first of the 
an order for 
Mr. Torland is a 
business, but he 
goes to make a 
sense. 


horse 
. ” * 


salesmen of 
the month 
day’’ class 
his schedule 
month = still 


one of the new 
has sold during 


Ww. 2 surkhart, 
the Chicago office, 
of September in ‘“‘the machine a 
Mr. Burkhart is a little ahead of 
and expects to close up the 
farther ahead. Mr. Burkhart was recently 
purchasing agent for Swift & Company and 
today that he would rather be on the 
selling end of the game than the buying end 
We predict for Mr. Burkhart a very bright 
future in the typewriter business 

> + > 


states 


the Mon 
out to the 


All of the men connected with 
arch Chicago office were invited 
manager's camp at Lake Geneva, taking the 1 
o'clock train on Saturday and returning Sun 
dav night. We understand from the old set- 
tlers that live around Lake Geneva that fish- 
ine has been on the “bum” ever since the 
‘NO THREE O'CLOCK FATIGUE” men left 
the camp Honesty compels L. B. Wyckoff, 
manager of the Chicago office. to correct a 
statement made in one of the journals, that he 


pickerel in Lake Geneva 
spoil the story but 
two (2) seven (7) 


caught a 
Of course, he is 
the truth is that he 
pound pickerel 


27-pound 
is going to 
caught 


“ . * 


Ill., passed through 
East 


Aldrich of Sterling, 
Chicago the other day on his way to the 
in the interest of his business. He will visit 
Pittsburg, Syracuse and Rochester. Mr. Al- 
drich is a “live wire,’’ handling the Monarch 
machine in Sterling and the surrounding ter- 
ritories. 


R. D. 





” * > 
Monarch resident sales-man- 
Burlington, reports exceedingly bright 
for the month. Mr. Carow is a hus 
certainly getting his share of the 
that territory. 
* 7 > 
Torland, one of the new salesmen of 
Typewriter Company in Chicago, 
record for himself selling 
took unto himself a bride, 
Chicago, lll. The good 


Oo. J. Carow, 
ager at 

prospects 
tler and is 
business in 


Hans 
the Monarch 
who is making a 
Monarchs, recently 
Miss Amy Strandberg, 


wishes of the whole Chicago organization go 
with Mr. and Mrs. Torland. 
Dayton, Ohio. 

Adam Cole, a well-known Dayton man, has 
severed connections with the V. & K. motor 
interests and established a local agency for 
the Oliver Typewriter Company at 1427 West 
Fifth street. 

Duluth, Minn. 

W. L. Crump, who has been traveling on 
the “‘Range’’ territory out of Duluth for the 
Remington Typewriter Company, has _ been 
transferred to the Memphis office where he 
will have a city territory. Mr. Crump has 
been for nearly eighteen vears a Remington 
“spirit” and as his past experience has all 
been in the South he was very glad to be abl 


to return. 


> . > 
The Remington Typewriter Company have 
removed their offices in Superior, Wisconsin 
from 918 to 920 Tower Ave., where they have 
fine new quarters in the _ store with J. F 
Chamberlain & Co., stationers. 
. * v 


Henry R. Swenson, formerly of the Dulutl 
& Iron Range Railroad Company, has organized 
a company to handle the Writerpress and other 


specialties for the territory surrounding Du 
luth. Just at present they are looking for 
suitable quarters and expect soon to com 
mence active business 

The L. C. Smith & Bro. Company have re 
moved their Duluth office to 20 North Third 
Ave. West where they have very nice qua! 
ters 

Erie, Pa. 
Ten successful years in the service of the 


Remington Typewriter Company entitle H 


Wallenhorst, of the Erie Reniington sub-offic« 
under Buffalo, to entrance into the Ten-Year 
group of the Remington Roll of Honor 

Fort Wayne, Ind. 

A thoroughly enjoved vacation recently 
came to a close when J. R. Hunt, of the Rem 
ington Typewriter Company’s Ft. Wayne sub 
office under Indianapolis, returned to his ter: 
tory Mr. Hunt says that the energy stored 
up during vacation days will carry him right 
through to next summer at full speed 


Fort Worth, Texas. 


Ollie J. Warren, a typewriter man of many 
years’ experience, who has been representing 
one of the well-known typewriter companies 
as dealer at Fort Worth, has given up his 
dealership and accepted a position with the 


Royal Typewriter Company as traveling rep 


resentative in their field department 
Indianapolis, Ind. 

The Five-Year group of the Remington Roll 
of Honor has recently received a new membe! 
in Miss L. Gusching, who has for the past five 
vears been connectetd with the Remington 


Company’s Indianapolis office 


Kansas City, Mo. 


Typewtliter 


The inspection and shipvping rooms of the 

field department of the Royal Typewriter / 
Company at Kansas City, Mo., are now in / 
completed condition, and are under the supe! 

vision of Frank Doornbosch, formerly a mem 

ber of the Chicago office mechanical depart 

ment of that company 

+ . * 

H. D. Wileox, the Oliver salesman, has 

turned from his honeymoon, having visited 

Fastern cities He is agein working like i 

Trojan, evidently not believing in the ancient 


sophistry that ‘“‘two can live as cheap as on 
. > 


the Oliver Typewrit« 
spent four weeks i 
with typhoid fever is 


D. A Wishart of 
Company, who recently 
Saint Mary's hospital 
convalescent 

. * * 
friends of Jeff 
Underwood 
that he is in 


Hicks former! 
office hers ire 
charge of t 


Mem 


The many 
manager of the 
very gled to learn 


interests of the L. C. Smith Company at 
phis, Tenn., as Jeff is a good typewriter man 
and a fine fellow 
>. > > 
Julian R. Elkins, formerly manager of the 
Underwood office in Oklahoma City, severed 
his relations with that comnany to becom: 


connected with the Kansas City office of 1 
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| L. C. Smith & Bros, Typewriter Company, ef 


SEE ee  iaendiie, Tenn: : TURTON’S 


R. L. Barnwell, for several years agent for a 
ell-knowr r er ompan) Fl ds 

has accepted @ position with the Royal ‘Type SPRING CUSHION 
rite ‘ompany, and will take charge f the 

field in Baatern’ Tennessee, with headquarters TYPEWRITER FEET 


at Knoxville 























' eeds, ngland. : : ; -~ 
L ds England : ; The ONLY DEVICE for Reduciog Wear, Noise and Vibration. 
/ A recent name to be added to the Five-Y« > 
group of the Remingto Roll of Honor is tl | Attached directly and sécuré to the machine and becom- 
of J. C. Searles, of the Remington Typewrit an actual part of it, taking the place of the solid rubber feet. 
Company's force at Leeds | Absorbing all jar and NOT 1USING KEYBOARD 
Lisbon, Portugal. VIBRATIO 
The Royal Typewriter Company's agents at Made spectally for each part ir make at VODEL on 
Lisbon Portugal, are Messrs, Lima Netto & h it is to be us¢ 
Company who are doing fine business for tl 
home company in that country. The firm ‘‘DROP-LOCK”’ DESK ATTACHMENTS 
Lima Netto & Company is composed of live Allow free action and instant removal of the machine from 
progressive men, and the Royal people are to k. Reme er the ‘Spring Cushions’ are always on the 
be congratulated on having secured such able machine whether it is being used in the desk or elsewhere 


London, England Attractive proposition to Dealers or Specialty Sale en. Simply get permission to put them on and they 
The Remington Typewriter Company’s Lor en We have no REAL competiti 

don office reports that this August proved to 
be a kanner month for the entire English Rem 


C. M. TURTON, Patentee and Manufacturer, Eastern Headquarters to be established shortly. 


representation | 
| 
| ROBERTSON & WILHITE, Selling Agents, Temporary Address, 214 Henne Building, Los Angeles, Cal. 




























ington organization. New machine sales for 
that month far exceed those for the correspond- 

ing period of 1909 The effect of this has been 

to make every Remingtonian in England eager | 

to roll up another month which will set new 

September high water marks 

The London office of the Remington Type 
writer Company adds a new name to the Five 
Year group of the Remington Roll of Honor 
that of H. E. Inker, who has been a London 
Remingtonian for five years 
. Los Angeles, Calif. 

4 fifteen day vacation put R. A. Tiernar 
one of the Remington Typewriter Company's W xe 
Los Angeles salesmen, in fine fettle for a long , . I 
period of sustained top-speed selling effort 

Louisville, Ky. 

Fifteen years of lo 1 and efficient servics i 
places Henry Bennink, of the Remington Type f 
writer Company’s Louisville office, in the Fif 
teen- Year group of the Remington Roll 
Hono 

Milwaukee, Wis. 

One of the largest single orders for type > - lt a - 
writers that has beer warded in Milwaukes For the pric asked, these 4 
this year has just bee secured by 1D ) selre ara . > tha 
‘Kirkpatrick of Milwaukee Wisconsin and Up de sks ele undoubtedly the 
ver Michigan manager of the Underw 1 Type > ~~ } 
writer Cr pany The order, which was’ a most desirable on the 
cured from the Cutler-Hammer Manufacturing _ av Thea ps 
Company of Milwauke« well known manufac- , market today. The cab- 
turers of electrical ppliances, called for 50 : " . . x 
Nadeewoo! meatines, Gives 2S oak Tee inet shown herewith is 
order was especially satisfactory to the Mil o 3 = “4 nn 
waukee office of the Underwoms as it was made: of select figured 
“landed” in the face of the most strenuous rhi - - , : . rth 
competition with rival machines. white oak. Equipped with 

” > >= . 

Business is so good at the Milwaukee office | fj 47M rest, and stationery 
of the Underwood that the sales force has been 
enlarged once more H. J. Smith and J. Gar holder. 
dian, both of Milwaukes have joined the 
junior sales force of the company. Bi V | F 

* * @ 

‘‘Business is exceptionally good,’’ said Mana ig a ue or 
ger E. E. Kirkpatrick ‘and we are looking 
for trade to keep up for the remainder of the T 
year Besides the large Cutler-Hammer order he Money 
we have made some good sales to various 
schools and business colleges in Wisconsin and 
Upper Michigan.” ‘ a ) 

Maving served the Remiucten clues for fve Dealers, write for catalogue of complete line, 
vears, J. Van Buren, of the Remington Type discounts, etc. i 


writer Company's Milwaukee office, has en 
tered the Five-Year group of the Remington 
Roll of Honor 

\ display now in the window of the Rem 
ington Typewriter Company's Milwaukee of 
fice is attracting considerable attention. The 
display consists of three framed pictures of a 
Remington salesman at Tashkent, Turkestan 
amid surroundings characteristic of that little 
known Central Asian section of the world 

. « * 


| mon for the LC. Smith & Brokers Mp || Gaepte Renewed Typewriters 


writer Company at Minneapolis, Minn., has 
BETTER THAN EVER. 


Evansville Desk Co., Evansville, Ind. 





been transferred to the Milwaukee office of 
the company and is now traveling in central 








Wisconsin L. A. Ufford, formerly city sales }. LBerneion 
man for the L. C. Smith Brothers Typewriter -f seo i . 
Company at Chicago, has joined the Milwauke« os Bf. lhe only high grade renewed typewriter 
office of the company nd is securing an ex- 0m 5 
eelient business in the Oshkosh district. 3 on the market today. 

o . . 


Andreas Bothe, manager of the Milwaukes 
office of the Monarch Typewriter Company, has 
returned from a tour of inspection of the 
Northern Wisconsin and Upper Michigan dis 


Remington, Oliver and L. C. Smith are Our Leaders. 


Workmanship and Finish Perfect. 


trict Mr Bothe reports that the Monarc! 
business is showing a decided gain over the , 
same period a year ago. An especially fine Look better than the day they left the factory. 
order has just beer secured by the Monarch 
office from the Cream City Business College . ° 

i? S Order a sample and be convinced. 
of Milwaukee oxi min $20 is my price. Send for me. Rs Ae P ; an f 

i look like new dur new Price List to Trade just out. 


The Milwaukee office of the L. C. Smith & 
Brothers Typewriter Company. J. B. Lanigan 
manager received a large order this month G t T it E h 
eae ao MR gag BO aerte iypewriter Exchange, 40 Dearborn St., CHICAGO 
Comrvrany, Madison, Wis This company is now }{ 
using fifty machines and has standardized its 
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When You Can Buy High-Grade 


Fully Repaired Machines 


from us for only $3.50 over the “‘rough" price? | All our machines, 
in addition to being completely repaired, are benzine cleaned, 
re-aligned, have new platens, and are all re-striped and re-varnished. 
4 You can’t get as good a job anywhere else on earth for the money. 
| Send for price list for all machines in the rough, or better still, 


Why 
have a 

REPAIR 
DEPART- 
MENT 


? 





















give us a trial order at once. 


SOLD TO THE TRADE ONLY 















AMERICAN TYPEWRITER EXCHANGE 


69 Dearborn Street, CHICAGO 


ELLIS °F TIME STAMP 


SAVES Time. Money, Trouble and Disputes 


Only Moderate Priced Automatic Time Stamp on the Market — GUARAN- 
TEED FOR ONE YEAR. pean THI: 


WESTINGHOUSE ELECTRIC & MFG. CO., 17) La Salle Street, Chicago. 
Chicago, I1., T+) 1909 
Ellis Time Stamp Company, 87 Fifth Ave., Chicago’ 
Gentlemen—In response to yours of the 27th, ‘the Ellis Time Stamp we 
have had in use at our Chicago office “as the past six months is giving entire’ 












satisfaction. This fact is emphasized by the additional orders you have 
received from our other district offices. ours “wW7 truly, 
Westincuovuse Exec. Mpc. Co., W. P. Gaylord, Manager. 


DEALERS — You can use it and sell it teo. ORDER TODAY. 


ELLIS TIME STAMP CO. 


Metal Specialties to Order. ° ° 
Sendfor Estimates. 87 Fifth Ave., Chicago 








THE MAILING TUBE THAT COMES IN A FLAT SHEET 

















Ghe MAIL WRAPPER-TUBE 


will deliver your Calendar, Hanger or any- 
thing you can roll in the same condition 


it left you. | 


No pulling, pushing or tearing in getting contents out of the Wrapper-Tube Merely loosen cords at 
ends and unwrap. 

SAVES TIME, MONEY, MAIL MATTER, POSTAGE AND STORAGE SPACE. 

Made in any size, weight or quality of paper, and each Wrapper-Tube is adjustable in diameter from 
§ to 2 inches 

DEALERS find the Mail Wrapper-Tube the most satisfactory mailing tube to sell. Samples and 
prices furnished on request 


THE MAIL WRAPPER- —_— Co. OF AMERICA 
43 Murray Street $3 ry NEW YORK 














equipment with L. C, Smith & Brothers ma- 
chines, 
* > + 
The Milwaukee branch of the L C Smith 
& Brothers Typewriter Company recently re- 
ceived an especially large order for typewriters 
from the Milwaukee Mechanics Insurance Com 


pany. The order takes out all the other makes 
of machines and standardizes the well known 
insurance company with the L. C. Smith & 


Brothers machines. The big order was “land- 
ed’’ by W. E, Jacobs, the popular Milwaukee 
city salesman for the L. C. Smith & Brothers 
Typewriter Company. Mr. Jacobs is the oldest 
typewriter man in point of service in Wis- 
consin, having started in Milwaukee more than 
sixteen years ago. 
. s 

H, R. Tiegs, formerly secretary to the cam- 
paign committee of Captain William Mitchell 
Lewis, recently candidate for governor of Wis - 
consin, has joined the city sales force of the 
Monarch Typewriter Company at Milwaukee 
Mr. Tiegs will also act as manager of the sup- 
ply department. Frederick Robinson has been 
manager of the Monarch interests at Racine, 
Wis. 

Minneapolis, Minn. 

W. F. Kahr, one of the Minneapolis sales 
men of the Remington Typewriter Company 
had the two last weeks in August for his 
vacation and upon his return he entertained 
his fellow Remingtonians with interesting a 
counts of the fine times he had in those two 
weeks. 

> « > 

Assistant Manager J. W. Campbell of the 
Oliver Typewriter Company’s Minneapolis of- 
fice has successfully installed agents in some 
of the larger towns in Minnesota. 

re * * * 


H. K. Zuppinger is a new member of the 
city sales force of the Oliver Typewriter Com 
pany at Minneapolis. 

* * 

W. M. Edmont, the enterprising Oliver agent 
at Duluth, was a visitor at the Minnesota 
State Fair, and incidentally was a welcome 
visitor at the Oliver headquarters 

« — * 


The Joseph Leicht Press, the Oliver agents 
at Winona, Minn., have been making many 
Oliver sales during the past month Emil 
Leicht is a wide-awake typewriter man 
* * - 


R. S. Ricketson, who has been traveling on 
the Range territory for the Oliver, has been 
transferred to Minneapolis territory 

* . * a 


F. H. Mageau is a new Oliver recruit He 
will be heard from. 
. * 
Cc. W. Wiedrick is a new Oliver man located 
in Northwestern Minnesota 
Melbourne, Australia. 
Chartres Proprietary, Ltd., the Remington 
Typewriter Company’s representatives at Me 





bourne, Australia, report that the Remington 
cause is making splendid progress in their I 
of the Antipodes They have been mes 
with particularly gratifving success in 
work on the Island of Tasmania which is in- 


cluded in their territory 
; Montreal, Quebec. 
J. A. Wright, one of the Remington Type- 


writer Company’s Montreal salesmen, 
returned from a two weeks’ vacation in per 
fect trim for another long and strenuous per 


iod of successful Remington service 

It is reported that Antonio Valiquett, a mem- 
ber of the firm of Librairie Beauchemir the 
Royal agents at Montreal, P. Q., is planning a 
trip from Montreal to New York in an airship 
of his own design, the model of which is on 
exhibition in his office. 

Munich, Germany. 

A. Gautsch, who has been selling Remington 
at ol in Munich for five years, has en- 
tered the Five-Year group of the Remington 
Roll of frono 

Nashville, Tenn. 
The Davie Printing Company of Nashville 


have returned to the toval fold as dealers 
This firm gave up their dealership some time 
ago on account of insuffic oS Seana te i 





dle the work, but have now made ng 
to take care of a typewriter department is it 
should be taken care of, and have again be 
come agents for the Royal typewriter 

New Haven, Conn. 

Owing to the increase of business for the 
Hammond machine in Connecticut the Ham 
mond Typewriter Company have found it 
necessary to open branch offices in New 
Haven The new offices occupy suite 203-4 
Cutler Bldg corner of Church and Ch: pel 
streets, one of the busiest corners of any city 
in the state of Connecticut. The new offices 
of the Hammond Company are the neatest in 
the citv and have | been termed, ‘“‘The Model 
Typewriter Offic es. 

The rew mech will he operated under the 
supervision of the New York sales office at 171 
Broadway, and will be managed by Earl H 
Metcalf, formerly salesman in the employ of 
the New York branch. 

The prospects are for a very healthy fall and 
winter business for the Hammond Typewriter 
Company in Connecticut. 

. o . 
One of the New Haven members of _ the 











Remington Typewriter Company's saies or- 
ganization, H. J. Rice, recently returned from 
a thoroughly enjoyed two weeks’ vacation tri, 
His fellow Remingtonians at New Haven were 
glad to see him back and glad to hear of the 
fine time he had while away. 

New Orleans, La. 

E. M. Pattiani has been promoted from as- 
sistant manager of the Omaha branch office of 
the Oliver Typewriter Company to the man- 
agership of the new office of the company at 
New Orleans 

New York, 

The New York branch, the Hammond Typs 
writer Company, has been fortunate in secur- 
ing the services of A. H. Cooke as salesman. 
Mr. Cooke was formerly connected with the 
Royal Typewriter Company He will travel 
New York state selling the Hammond’ ma 
chine and particularly exploiting the merits of 
the new Mathematical Model. 

aa 7 * 


Manager Gardner of the New York sales 
office reports one of the finest month’s business 
during August that he has had in several 


years, and states that the prospect for the fall 
and winter trade is particularly bright. 
* * * 


The New York sales office of the Hammond 
Typewriter Company has just been thoroughly 
renovated and redecorated; their offices are 
now very attractive and pleasing to customers 
who call to inspect the latest model. 

> + 7. 

Manager Gardner of the New York sales 
office of the Hammond Typewriter Company, 
is at present on a trip up the state rounding 
up agents and creating new enthusiasm among 
them for the fall and winter business. 

= * * 


John H. Spillane, formerly with the Smith 
Premier Company at Albany and Buffalo, has 
resigned and accepted a position as assistant 
manager and traveling representative under 
Harry Bates of the Underwood Pay Station 
Company. 

Mr. Spillane will have charge of the metro- 
politan service in New York and traveling out 
of that city will cover the large cities of the 
Underwood system in installing the new pay 
station service, which within the next few 
months will be extended throughout the Unit- 
ed States. 

* + * 

Miss G.. Whelan of the Remington Type- 
writer Company’s New York city force, having 
completed five years’ service as a loyal Rem- 
ingtonian, has entered the five year group of 
the Remington roll of honor. 

. . * 

John R. Clary has been promoted from the 
collection department of the Oliver Typewri- 
ter Company’s New York branch office to fill 
the position of cashier in the Pittsburg branch 
office. 

7 7 o 

The aviation meet held at Asbury Park in 
August was one of the greatest events of the 
kind ever held in this country. One of the 
notable features of the meet was the stupen- 
dous accommodations and arrangements made 
for press work. The reporters were quartered 
in a tent sixty feet in diameter, which was 
equipped with fifty “light touch’’ Monarch 
typewriters, each table having designated on 
it the name of the newspaper to whose use it 
was allotted. Reporters from all over the 
country expressed their appreciation for the 
arrangements made for their accommodation. 

. 7 + 


Evidently music ‘‘ hath charms” even for 
typewriter men. It is reported that Manager 
Sholes, Salesman Garvey and Salesman Little 
of the New York Monarch office have recently 
purchased player pianos. This would also in- 
dicate that the Monarch business is booming 

. . * 


Cc. C. Kurzdorfer was recently transferred 
from the Monarch Pittsburg office to the New 
York office, where he has been assigned to one 
of the most productive territories. 

. . * 


J. B. England, a typewriter man of exten- 
sive experience, has joined the New York sales 
force of the “light touch’’ Monarch and has 
been appointed to a downtown territory. 

* * . 


L. Y. Hagan expects to make an extensive 
trip through the west in the interest of the 
“light touch’? Monarch billing machine. 

> * 7. 


Manager Sholes has recently joined the ranks 
of enthusiastic automobilists and is driv- 
ing a “perfectly simple. simply perfect’? Max- 
well touring car to the limit of its speed, 
which is not inconsiderable. Another evidence 
of Monarch prosperity. 

- 


G. A. Smith, who has heen a member of the 
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Typewriter Ribbons of Quality and Repute 


World and Tuxedo Brands 


They will prese 


As lasting as 


The Pyramids 


nt a well-balanced combination of colors, fabric and skill. 
Dealers—Write today for our proposition. 


241 Center Street 


The International Carbon Paper Co., Ntw York, 0's. a. 
2 > TY, Westerr ents, 17- i St., Chicago 

THE BOCK COMPANY, Western Agents, 17-21 Quincy : 

QUAKER CITY OFFICE SUPPLY CO., Philadelphia, Distributing Agents for Pennsylvania 

CENTRAL TYPEWRITER SUPPLY COMPANY, Kansas City, Mo. 








SHORTHAND 


Fag We 


GAME 
F. H. READ, 


Box 404, 





Learn Shorthand by 
playing the game. 

Box of ten lessons for 
beginners. 

Over 100 celluloid short- 
hand characters 

Great fun 


STAE NELSON (CORPORATION 
EXCLUSIVE MAKERS OF EVERY KIAD 
) AND STYLE OF lOOSE LEAF BIN 


DEVICE FOR THE RETAIL TRADE. 
RULED AND PRINTED SHEETS FOR SAM 


442 WELLS ST, CAICAGS, ILL..V.S. 


- 





ae 


Only 25c, stamps. 
Oaklawn, R. I. 








valuable space, when open. 








SPIRO’S “AUTO-FOLDING” TYPEWRIT 


Fastens to the machine. 
leather. This device is needed by every typewriter owner. 


An ideal side-line for anyone in the typewriter business 
Write immediately for full particulars. 


ATTENTION! TYPEWRITER DEALERS AND AGENTS. 


We want to arrange for sole agencies throughout the United States and Europe for the sale of our new invention, 


ER CAVE The only cover that is a dust-proof protection when 


Folding steel frame swings open and closed. Covering is fine fabric 
Does away with bulky tin cover and ill-fitting cloth cover. 


THE SPIRO MFG. CO., 106 W. 101st St., New York 





closed but entirely out of the way, occupying no 
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Our Ribbon Department | 


Last year we had a good average 
Typewriter Ribbon Department. We 
do not deal in averages. We put a 
whole lot of thought and work into 
that branch of our factory. 


To-day we have a ribbon depart- 
ment second to none. New machin- 
ery, new methods, new formulae. 


Every order is filled promptly, 
no error in marking boxes, spools to 
fit the several typewriter machines are 
used. Bichrome ribbons which are 
right. We want to prove that it will 
pay you to give us your ribbon ac- 
count. 


Please Write for 
Free Samples 


MANIFOLD SUPPLIES CO. 


A. L. FOSTER, President 0. G. DITMARS, Vice-Pres. 


188-190 Third Avenue, BROOKLYN, N. Y. 











New York sales force of the Monarch 
for the past three years, is to be con- 
gratulated on his recent promotion to the 
management of the New Haven, Conn., office 
*‘Gas,”’ as the boys call him, this pseudonym 
being derived from his initials, deserves his 
promotion, having earned it by his painstak- 
ing and earnest work. 

7 « > 

Manager Sholes of the Monarch’s New York 

office, reports the largest business for Septem- 
ber in the history of the business. 

_ . 


W. T. Humes, continental director of the 
Smith Premier Typewriter Co. of Paris, France 
is in New York on a visit, and intends to spend 
a month's vacation with his family at his home 
at Rock Point, Conn. 


+ . 
J. P. Lewis, formerly traveling salesman for 
the Smith Premier Typewriter Company of 


Sydney. Australia, is now in New York. and has 
joined the selling force of the New York office 
- ~ . 


George Coburn, who has been traveling for the 
Smith Premier Typewriter Co. in Connecticut 
has joined the New York City force of salesmen 

* s. > 


Among the selling force of the Smith Premier 
Typewriter Company who have recently taken 
their vacations are F. W. Johnson, the Brooklyn 
representative, who paid a visit to Washington, 
and F. E. Friedrichs, the Wall street representa 
tive, who spent the month of August cruising in 
his yacht along the Long Island Sound, and Cape 
Cod. 


> 7 > 
George S. Pompkins, who was with the Smith 
Premier Typewriter Company for a number of 
years, and who for the past two years has been 
with the L. C. Smith Typewriter Company, has 








THE “BOYS” WHO GOT THE BIG DUPONT 
ORDER FOR 521 L. C. SMITH MACHINES. 


returned to his first love and is now traveling a 
New York State territory. His old friends are 
glad to see him, and he is doing well. 

+ . * 


R. K. Dyke in charge of the order department 
at the Smith Premier Typewriter Company at 
Syracuse spent a few days in New York recently, 
while on his vacation. He was staying at Sea 
Girt, N. J., with his family. 

> « > 


The past month has been an exceptionally 
busy one for the Columbia Barlock Typewriter 
Company. Orders have been very plentiful for 
abroad, and the factory has been working to its 
full capacity all the summer. In a few months 
some striking developments may be expected 
from this company. 

> + 

The Royal Typewriter Company are about to 
bring out another invention of Mr. Hess’ in con 
nection with their machine, full details of which 
we hope to give in the next issue. It will be 
made a part of all Royal typewriters in the fu 
ture, and consists of a card attachment By the 
use ot Ss one can write on the very top, bot 
tom or edge of any card. It should prove a 
good drawing attraction for the Royal. 

= a >. 


Adolph Fuhlendorf, foreman of the repair de 
partment of the Wholesale Typewriter Com 
pany. was recently married, and has gone on a 
wedding trip to the Catskills. Fuhlendorf is 
very popular among the Wholesale Typewriter 
Company's staff and has every one’s good wishes 
for his tuture happiness. 

Oakland, Cal 

The Remington Typewriter Company's Oak 
land representative under their San Francis 
office, J. T. Barnes, is now working his terri 
tory with a little more than his usual vim He 
recently came back from a two weeks’ vaca 
tion feeling like the proverbial two-year 
and has been maintaining a top-notch pa 
since his return 








Omaha, Nebr. 

A new managerial appointment announced re- 
cently by the Remington Typewriter Company 
is that of S. Hindman, who has been promoted 
to the managership of the Omaha office of that 
organization. Mr. Hindman entered Remington 
service in 1907 as a salesman at Omaha In 
addition to making a splendid selling record he 
has displayed in his work qualities highly valu- 
able in a managerial post and all indications 
point to his making a decided success of his 
new Remington opportunities. 

+. * 7 


Frank Butts, who has been at the head of 
the Monarch repair department for the past two 
vears, will again enter the selling field Sep- 
tember ist, at which time he will take charge 
of the Sioux Falls (S. D.) territory for the Mon 
arch Typewriter Company 

* * * 


Messrs. Miller and Phillips. the Monarch city 
salesmen for Omaha, South Omaha and Council 
Bluffs, have been hustling during the past two 
months to win the contest that is on between 
the various Monarch branches Both are con- 
fident of success 

* * + 

H. T. McCraig, who recently took charge of 
the Monarch office at Lincoln, is starting out at 
a pace that looks like a big gain in the busi- 
ness of that office during the coming season 

Messrs. Schneider, Ress and Clarkson of the 
Underwood office held a contest in August to 
see who could sell the most machines. Excite 
ment was keen and orders were passed in al- 
most datiy by each of the contestants. We have 
not yet learned which of the men had to buy 
the dinner 

he eee 

Louis Schneider, the well-known city sales- 
man of the Underwood Typewriter Company, 
has had a very busy month and says business 
is booming. 

. > > 

A. E. Clarkson, the popular country salesman 
at the Underwood office, reports business fine 
and prospects the finest ever. 

Oklahoma City, Okla. 

Julian R. Elkins, who was for two and a half 
years manager for Oklahoma of the interests 
of Chas. J. Chabot, the general agent for the 
Underwood for Texas and Oklahoma, and more 
recently manager of the new office of the Un- 
derwood Company, resigned effective August 
first, to go with the L, C. Smith Co., in Kan- 
sas City, and was succeeded by B. C. McDonald 
September first, formerly manager of the Un- 
derwood at Albany, te . 

* a > 

Cc. H. Ridgeway, formerly of the Oliver Com- 
pany but for some time with the L. C. Smith 
out of the St. Louis office, has been made man- 
ager of the L. C. Smith & Bros. office here, 
and took hold September first Mr. Ridgeway 
is an old typewriter man and is expected to 
“do things’’ in his territory. 

* of . 

R. W., Rutherford, who was at one time man 
ager of the Underwood office at Lexington, Ky., 
and who was temporary manager of the office 
of that company here during the month of 
August, is city salesman for them here. 

Peoria, Ill. 

The dean of the city sales force of the Oliver 
Typewriter Company Thomas McMahon, re 
cently went on a fishing trip He claims to 


have caught (not bought) 372 pounds of bass 
« oa * 


G. A. Gilroy is one of the late additions to 
the Peoria city sales force of the Oliver Type 
writer Company 

a * * 

L. A. Johnston of Peoria, Ill... has been ap- 
pointed special representative of the field de- 
partment in Colorado and Wyoming. He will 
make his headquarters in Denver, keeping in 
close touch with the Denver and Cheyenne deal 
ers, and will look after retai! sales in ope 
territory 

Philadelphia, Pa. 

Cc. H. Clark, of Atlantic City. visited the 
Philadelphia office and expressed his gratifi- 
cation in having joined the Monarch staff. His 
Atlantic City trade is repeatedly showing its 
appreciation for the Monaren. 

* a o 


Considerable activity is noticeable at the 
Philadelphia office of the Monarch Typewriter 
Company the fall trade having already as- 
serted itself A number of large orders have 
been taken and prospects are excellent for fall 
business 

+ * - 

William Donch and Fd Landareth, formerly 
with the Roval Typewriter Company but who 
have lately been connected with other firms 
have again taken un the Roval work in th 
Philadelphia territory 

* . > 

August devs were far from beine dull divs 
with the Philadelphia office of the Elliott Fisher 
Compan. Thev were bright davs because of 
the visitors who called G. F. Watt. general 
manager, came from the Harrisburg home o. .cé 
to look over matters. F. R. Anderberg. man- 
ager of the Chicigo branch, was another caller 
A third was H. G. Winne. manager of the Scran 
ton sub-branch office. T. C. Campbell, foreman 
of the inspection department returned from » 
vacation spent with his family at Cleveland 
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Thank You. 


We believe that this annual Convention 
Number offers the Manifold Supplies Co. a 
suitable and timely opportunity to thank the 
Trade for the hearty support it has given them 
during the last year. Our orders have one 
and all been received from the trade. We 
have no dealings with the consumer. We 
maintain that. the manufacturer cannot sell to 
dealer and consumer, one or the other must 
suffer. 


We sell to the dealer exclusively and our 
decision has been approved. The result is 
that to-day WE ARE THE LARGEST 
MANUFACTURERS OF CARBON PAPER 
IN THE WORLD. 


Mr. Dealer, please accept our thanks. 


MANIFOLD SUPPLIES CO. 


A. L. FOSTER, President 0. G. DITMARS, Vice-Pres. 


188-190 Third Avenue, BROOKLYN, N. Y. 
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Ribbons and Carbons 
have created a special de- 
mand for Indeliba quality 
in every locality where 
typewriters and carbon 
paper are used. 


INDELIBA 


Hard finish varieties of 
carbon paper appeal to 
the particular trade. 
Hundreds of dealers have 
built up a paying business 
with our carbon papers 
alone. The favorite car- 
bon paper with the mer- 
chant, banker and busi- 
ness man generally. 


INDELIBA 


Bichrome and Trichrome 
ribbons are made in a 
variety which ensures the 
dealers’ order being filled 
every time. We are never 
“out’’ of any line. Rib- 
bons for any machine. 
Our specific formula guar- 
antees colors and durabil- 
ity seldom equaled. 


Better get our prices to- 
day. It will mean a big 
increase in prosperity for 
your ribbon and carbon 
department. 


Ode) 














Indeliba Mfg. Co. 


ROCHESTER,.N.Y. 
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the sales force, 


resigned from 
representative, 
J. 


special railroad 
at Wildwood, N. 
> . . 


P. E. Curdy 
P. V. Gilfillan, 
is on a vacation 


Fifty-two new models in the Peirce School, 
57 in the Banks Business College, 40 in the Wil- 
liam Penn High School for Girls—such are just 
a few of the incidental activities of the Phila- 
delphia office of the Remington during the dull 
days of August. These three institutions, two 
private, the third at the peak of the public 
school system, are the foremost of their class. 
That they favored the Remington is significant. 

. * . 


The Remington month started very agreeably 
for the sales force, because it brought back 
from his vacation and his attendance at the con- 
vention of Remington managers, Mr. Pease. 
Incidentally he entertained a number of his fel- 
low managers en route from Atlantic City, 
scene of the convention, to their stations in the 
West. Portland, Los Angeles, San Francisco, 
Cleveland and other western cities were repre- 
sented. Throughout the month there have been 


other visitors, among them, G. M. Pelton, from 
the mechanical department, New York, who 
H. D 


was on tour as instructor of adjustments. 
Vanderslice, from the local office was assigned 
to Wilmington in place of W. J. Donch, re- 
signed. On the local forces thirty-five men 
were given vacations of two weeks each. Since 
only an employe of a year or more is given 
such a vacation, evidence of the constancy of 
Remington service is conclusive. 
. . * 





cently buying rebuilt machines for his extensive 


trade. 

. 7. 7 

manager of the general re- 
Underwood company at 
office a visit 


McLaughlin, 
of the 
the Providence 


és. €, 
pair department 
New York, paid 
recently. 

> . . 

Patterson, who opened a business col 
vear and who has been very suc- 

sold out and has opened a 
Boston. 

> 


J. W. 
lege here last 
cessful, recently 
large school in 

@ 8 « 
the famous rebuilt typewriter 

York, recently spent a day in 

called on his friends. Mr 


Mr. Ramer, 
man from New 
Providence and 


Ramer is always a welcome visitor. 
> 7 * 

Waldo Carpenter, formerly a_ well known 
typewriter salesman in Providence, but now 
connected with the Sanford Ink Company, re- 
cently called on his various friends in Provi- 
dence and vicinity. 

7. > 
A unique and interesting display is now in 


the windows of the Remington Typewriter Com- 
pany’s Providence office. This display consists 
of two large hemisphere maps of the world; 465 
red worsted strings lead from the points where 
that number of Remington salesrooms are lo- 
cated and focus upon a No. 10 Remington type- 


writer in the front of the window. The effect 
of this display is most striking and it is com- 


manding the general attention of the passersby. 























H. McD. Brown, manager of the Philadelphia k 
office of the Standard Folding Typewriter, has Pretoria, South Africa. 
been ill of appendicitis, but is recovering and is A recent entrant into the Ten-Year group of 
shortly expected to return to his activities. The the Remington Typewriter Company’s Roll of 
label writing device holder for the Standard is Honor is A. Bodley, of the Pretoria Remington 
being introduced and is meeting with favor. force. Ten years’ loyal and efficient service is 
. = Ss the Remington record of Mr. Bodley, a record 
W. B. Emerson, alias Bill Emerson, as the of which he may well feel proud. 
7) ~*~ 
(Swe “ETO ssceo”) dd 
ele JHONSON SANG A 
TOPICAL PHILADELPHIA SONG 
MANAGER JHONSON AT PHILADELPHIA ROYAL BANQUET. 

trade all know him in this part of the country, Reading, Pa. : 
broke the typewriter record in Shenandoah The ams Ms: acturing C é 748 
recently, selling nine light touch Monarch ma- a. .- + ean” teen a 

chines that day. = AE i a Fg og gg oe capes 
a agency for the Royal standard typewriter and 
‘ stan a oe will have a competent typist in charge of this 
C. M. Sizer, the Monarch representative in the new department to push the sale of the Royal 


Grand Island territory, who has just returned 


from his vacation, reports prospects good for a 
record breaker business this fall. 
. * > 
Pittsburg, Pa. 
Harry I. Seddon, supervisor of the eastern 


branch offices of the Smith-Premier Typewriter 
Company, is taking temporary charge of the 
Pittsburg office in order to give Brother Han- 
cock a much needed vacation. 

Prosser, Wash. 


Ernest W. Frye & Co., Prosser, Wash., have 


been appointed Royal representatives under the 
Seattle office. 
Providence, R, 
H. N. McKay, the spec jal billing representa- 
tive in Providence, has been promoted by being 


appointed an expert demonstrator for the new 
computing machine which the Underwood Com- 
pany is placing on the market. Mr. McKay’s 
work at New York and Providence directed 
the attention of the officials of the Underwood 
Company and his promotion followed. 

. . e 


Thomas Brady, from the billing machine de- 
partment of the New York office, has been pro- 
moted to special billing representative at Provi- 


dence. Mr. Brady’s experience in the home 
office and as salesman will make him a valu- 
able addition to the Providence branch of the 


Underwood company. 
. 


Neilan 
New 


sapeente r 
York re- 


the 
spent several days in 


President Neilan, of 
Exchange, 


territory. 
Richmond, Va. 
Two new names have been added to the Five- 
of Honor 


machine in his 


Year group of the Remington Roll 
by the Richmond office of the Remington Type- 
writer Company, B. L. Day and E C. Brawn 


of the Richmond force having been active mem- 
bers of the Remington organization for five 
years. 

7 7 . 

Representatives of the Remington Typewriter 
Company from all parts of that district em- 
bracing Virginia, North Carolina and South 
Carolina, gathered at Richmond on the even- 
ing of September 5th in conference with T. M 
Handley, general manager of the district, and 

M. Higman, a representative of the head- 
quarters’ office in New York. Following the 
business conference, a banquet was tendered 
the local managers and traveling salesmen by 
Manager Handley. 

Rotterdam, Holland. 

J. W. Seljée, of the Remington 
Company's Rotterdam organization, 


Typewriter 
has entered 


the Five-Year group of the Remington Roll of 
Honor. 
San Francisco, Cal. 

A popular Pacific coast Remingtonian, J. A 
Appleyard, who works under the Remington 
Typewriter Company's San Francisco office, re- 
cently returned to the office after having spent 
two very pleasant weeks on a vacation trip. 
Mr. Appleyard picked up his selling stride just 





where he left it two weeks before and is now 
working at full speed for a heavy fall husiness. 
J > > 


The San Francisco office of the Remington 
Typewriter Company has added a lady’s name 
to the Ten-Year group of the Remington Roll 
of Honor, Miss A, Albert of that office having 
served the Remington cause faithfully and well 
for the past ten years 

. > * 

Jack Bennett, repairman of the Royal Type- 
writer Company at San Francisco, has been 
promoted to be foreman of the repair depart- 
ment, to succeed F. M. Guy, who has resigned 
to enter business for himself. 

> * — 


T. R. Valliant, the oldest salesman in the 
San Francisco office of the Royal Typewriter 
Company in point of service, has been placed 
in charge of the Los Angeles branch. 

. > > 


M. L. Kuehne, formerly with the Oliver Los 
Angeles office, is now working San Diego ter- 
ritory for the Royal Typewriter Company un- 
der the Los Angeles office 

* 7 


The typewriter salesmen who have been tak- 
ing a little rest during the dull season are now 
getting back to work, and while August is not 
usually a very lively month in San Francisco, 
most of the boys are giving a good account of 
themselves. 

F. F. Wright, of F. F. Wright & Co., agents 
for the Plliott-Fisher billing machines, etc., got 
back from his camping trip on Kings iver 
about the end of July, and since then has spent 
a week at Los Angeles. He says he is feeling 
fine after his outing, and his sales show that 
he is rapidly making up for lost time. 

7 . 


E. N. Bartlett, supervisor of agencies on the 
Pacific coast for the Smith Premier Typewriter 
Company. who was for a long time in the East, 
returned about the first of the month. 

. a 


The month of September has proved to be a 
surprisingly good one for most firms in the 
typewriter business notwithstanding the fact 
that there have been many holidays and enter- 
tainments to detract attention. Numbers of 
salesmen have been added to the San Francisco 
sales staffs and a very fine business has been 
done with prospects of a very active fall sea- 
son. Early in the month the native sons and 
daughters celebrated the sixtieth anniversary 
of the admission of California into the Union 
as a state and this celebration brought thou- 
sands of visitors here as it was an event last- 
ing for three days. Many country business men 
took advantage of the opportunity of visiting 
the city at this time and remained for several 
days purchasing stock. Numbers of these came 
from towns where there are no _ typewriter 
agencies and made purchases here. This item, 
in connection with the splendid fashion in which 
local business is picking up, is making the Sep- 
tember record a very satisfactory one. 

> > . 


The installation of fixtures at the new store 
of the Royal Typewriter Company at 404 Mar- 
ket street, San Francisco, has been completed 
and this firm now has a large stock of goods 
on hand With a new store in the midst of the 
office district and an establishment of which 
he can justly be proud, Manager D. J. Lynch is 
outlining a fall campaign that is expected to re- 
sult in the largest season’s business ever done 
here by the firm. This firm has changed loca- 
tions a number of times during the past three 
years but is now settled permanently with am- 
ple provisions made for expansion. 

> > . 

The Remington Typewriter Company has 
commenced a determined fall campaign and 
have added a number of salesmen in the San 
Francisco territory with the result that the 
largest volume of business ever experienced 
for this season of the year is now a trans- 
acted. A great amount of advertising is being 
done at the present time, especially on bill- 
boards, and this is attracting much attention 
to the visible machine. The opening of schools 
has resulted in some very large sales of Rem- 
ington machines here and across the Bay. 

* > . 

lL. & M. Alexander & Co. have been making 
deliveries during the past month of machines 
for the use of the local offices of the Western 
Pacific railway and expect to furnish a num- 
ber more to this corporation as soon as sta- 
tions along the new road are in running order. 

” . * 


L. & M. Alexander & Co.'s employes came 
to the front recently in a loyal fashion and 
subscribed a neat sum for the Panama-Pacific 
International Exposition fund which has 
reached the $7,500,000 mark. Among those who 
subscribed were. P. H. Moise, H. W. Fording, 
R. A. Stone, William T. Robinson, Edward 
Rice, William Hogan, John Connelly, Jr., J. M. 
Lee, R. P. Zwicker and Paul B. Divver. 

> >. 7 


About the middle of October there is to be 
an excursion of business men from this city 
to the San Joaquin Valley to be under the 
auspices of the Merchants’ Association and a 
number of firms in the typewriter line will 
probably be represented The trip is to last 
for five days and will be made in a special 
train that has been chartered. It will be open 


OFFICE APPLIANCES 167 


TYPEWRITER DEALERS 


Everywhere are interested—in low PRICES and STOCK. We Lead in Both. 
WE CARRY AN IMMENSE STOCK OF 


REBUILT 


or 
‘In the Rough’ 








= 


LEfstatare vavata! 


“VISIBLE” 
WRITERS 


or otherwise. 





We will mail promptly TO ANY DEALER 


OUR SPECIAL WHOLESALE LIST 


Including L. C. Smiths, Olivers, Underwoods, Remingtons, Smith Premiers, etc. 


Our large Stock enables us to make PROMPT SHIPMENT. 
Get in Touch With Us. PRICES and SERVICE right 


TYPEWRITER EMPORIUM 


(Largest Independent Dealers in the World) 


Established 1892 92-94 LAKE STREET, CHICAGO. 











The Best Typewriter Ribbons 


AND 


Carbon Papers 
in the World 
































are made in 


Cleveland, Ohio 


at 311 St. Clair Avenue, by 


The Buckeye 
Ribbon & Carbon Company 


We will Prove it by a Sample 


Multigraph and Other Wide Ribbons 


with PERFECT Match Ribbons 








Write for Samples, Prices and Terms 
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WE SELL 
TO THE 
} TRADE ONLY 


Some Facts in Which Every Dealer is Interested 





Ist. We carry a very large stock of all makes of typewriters. 
2nd. We are receiving additional large shipments daily for the Fall trade. 
3rd. We do not draw any stock for retail use, and therefore give dealers 
the advantage of a selection of all stock received by us. 
4th. Every machine is guaranteed to be complete with all parts and in 
good bright condition from use 
5th. We can supply you with first class machines at right prices. 
If you have not received our latest price list write for it at once. It 
will interest you. 











We invite you to call. If you can’t call write for our special prices 
for the Fall trade. 








B. D. Underwood 
Typewriter Exchange 


171 Randolph Street, 
CHICAGO, ILL. 











— a 


The Tabulator Company 


STEELVILLE, MO, =™™_susewy 


would be pleased to meet commercial stationers, typewriter dealers and 















persons interested in neat typewriter work, at their exhibit, Booth 100. 





Annual Business Show, New York. 






We have a device that will meet with the approval of all comers. 






This device is known as 


The Typewriters’ Automatic Tabulator 


and is rapidly becoming popular among typewriter users throughout the 
country. It is the only article of the kind and is fully protected by patents. 

This Automatic Tabulator is a celluloid rule on the front of which are 
two scales corresponding to the scales on the typewriter, and on the 
reverse side is marked the distance between single space lines on one 
edge, and the distance between double space lines on the other. By this 
means headings, etc., can be centered instantly, and the work can be 
accurately spaced either vertically or horizontally 

Those who are unable to pay us a visit should write us at once and 
find what we have to offer. The Tabulator saves time and there are no 
restrictions as to the kind of work where it can be used. 


We Want Dealers. 


THE TABULATOR COMPANY 



















to wholesalers but only members of firms i 
make the trip, which is for the purpose of trade 
extension. \ member of the firm of L. & M 
Alexander & Co. will make the journey, but it 
has not been decided just who will go 

* > * 


Cc. J. Browne of the Underwood Typewriter 
Company is back from a meeting at the fa 
tory that was attended by all the district man- 
agers. His reports of coast conditions were 
very favorable and a greater increase of b 
ness is expected here during the coming 
than in most other sections of the country 


1S! 


* + 
Local dealers are already planning for the 
coming session of the state legislatur ! 
an opportunity will be given of renting a large 
number of machines. The George C. Bor 


mann Company has been successful 
instances in securing this business 
> + > 
The all aluminum Blickensderfer 
is meeting with a great call here at tl 
ent time by their agents, the George C. B 


} mann Company, this being the seaso 
traveling men are preparing for the 1 
. . * 


E. N. Bartlett of the Pacific Coast depa 
ment of the Smith-Premier Typewriter Co 


pany is home from an eastern trip that 
ered several weeks. 
7. > > 
St. Joseph, Mo. 
Geo. E. Spera, formerly with the Oli 
been placed in charge of thie s ©. Smit I 


at this point 
St. Louis, Mo. 
Geo. E. Gray, representative of the S 
branch of the Hammond Typewriter Com 


recently surprised his friends by marrying The 
orders for Hammonds during the past te! : 
demonstrate that this has not affe 
ability to sell machines 
« ~ 
R. Shurtleff has been dving good wor 


the St. Louis branch of the Hammon 
writer Company during the summer I 
and has been transferred to the Nortiwes 
nois territory 


a T 


* - 

A sub-office of the Hammond Typewrite 
Company, under the jurisdiction of the St, Louis 
branch, is now located at Room 15, Lee Build 
ing, Memphis, Tenn... in charge of F. A. Morris 

= - . 

I. C, Gardiner of Reynolds, Ind., has re 
joined the sales staff of the Hammond 
Several orders within the first week out show 
the material in Mr. Gardiner We predi is 
continued success. 

« * “ 

Cc. B. Heaten, of the St. Louis bran 
Hammond Typewriter Company, mad 
to Memphis, Tenn., looking after detail 
connection with the establishment of a 
office in that city, and, at the same tim 
ing on the trade generally 

. > * 

The stenographic force of the St. Louis brar 
of the Hammond Typewriter Company was re- 
cently increased by the employment of Miss 


Marie O'Reilly; Miss Margaret Sheeha ind 
Miss Laura Van Horn remaining in the employ 
of the company The manager considers t 
stenographic force of the St. Louis bran 


ond to none 
> * * 

Prof. John R. Seott of the University of Mis 
souri, Columbia, Mo., favored the St L 
branch of the Hammond Typewriter Compa 
with a call during the past few days 

~ * ” 

Thomas J. Easton has resumed work 
St. Louis branch of the Hammond Typewrite! 
Company and will make a trip through his old 
territory in Northeast Missouri, renewing his 
acquaintances and promoting the interest o 
the Hamomnd Mr. Easton reports the out 
for the fall trade excellent 


* * _ 
R. T. Duvenick of the St. Louis bran 
the Hammond Typewriter Company b s 
work in the Southeast Missouri, demonstrates 


that there is always room for ‘nore Hammond 
> > id 


F. A. Morris, recently in charge of the Nort 
east Missouri territory for the St. Louis brar 
of the Hammond Typewriter Company, has bee 
transferred to the Memphis, Tenn., office Mr 


Morris has a fine sales record for the past 
his promotion means results for the Hamn 


and himself. 


* + 
C. F. Hollister, in charge of the repai i 
shipping department of the St. Louis brat 
fice of the Hammond Typewriter Company 
been very busy for the past three weeks, as 


in addition to his other duties, he has ! ] 
trips to Memphis, Tenn., Springfield and Cairo 
Ill., and Columbia, Mo., looking after tl 


terest of Hammond users Mr Hollist 
ways finds time to sell a machine or tw 
each trip. 
« * 
J. R. Strong ishier and bookkeeper 
St. Louis bran of the Hammond Ty; 


Company, spent is vacation in Chicago 
apparently as benefited el much 








same Mr. Strong is now able to catch an 
early car 
. . * 

Geo. B. Hufford, Texas representative of the 
St. Louis branch of the Hammond Typewriter 
Company, asked for a leave of absence during 
the month of August in order that he might 
superintend the building of a new cottage on 
his country place at Austin, Texas. It is re- 
ported finished and Mr. Hufford is once more 
selling the Hamomnd with his old time vigor 
and, judging from his reports, the business 
outlook in Texas is better than it has been for 
some years 

> * + 

R. H. Alexander, after an extended trip 
south, is now looking after the St. Louis, branch 
of the Hammond Typewriter Company interests 
in Kentucky Orders are a regular thing with 
him, and all Hammond users are always pleased 
to have his call 

o 

Miss Mamie Wodraska, who has charge of 
the employment department of the Remington 
Typewriter Company’s St. Louis office, found 
upon her return from her vacation in Wisconsin 
that during her absence a Ten-Year pendant 
had arrived for her Remington fraternity 
badge. Miss Wodraska has been with the St. 
Louis Remington office for ten years and among 
temingtonians none is more loyal than she. 

* * > 

Cc. KE. Hartsook, the Remington Typewriter 
Company's Southeastern Missouri representa- 
tive, by his good work in July and August won 
the prize of a trip to the Remington Typewriter 
factory at Ilion, N. Y Mr. Hartsook started 
upon this trip with the determination to ex- 
tract every particle of enjoyment from every 
moment of it 

* * i. 

Edward Kayser has accepted a position as 
bookkeeper in the St. Louis office of the Royal 
Typewriter Company. 

St. Paul, Minn. 

Manager Bennett and Assistant Manager 
3arry of the Remington office have both re- 
turned from their vacations and are in the 
harness again. Mr. Bennett attended the meet- 
ing of Remington managers at Atlantic City 
and reports a very enthusiastic meeting. 

Sharon, Pa. 

A new Oliver operator recently arrived at the 
home of local agent A. C. Call, Sharon, and 
strange as it may seem, she was a 17-pound 
proposition not a 17-cent proposition). And, by 
the way, this one is by no means “for sale,’’ 
says. Call. 

Spokane, Wash, 

Iceland is a country we hear little about. 
This probably accounts for the interest being 
manifested in a window display now being 
made by the Remington Typewriter Company’s 
Spokane office. The central feature of this dis- 
play is a large framed picture of the store of 
Messrs. Johnson & Kaaber, the Remington rep- 
resentatives at Reykjavik, Iceland. Accompany- 
ing this picture is a large framed placard which 
describés the picture. 

Syracuse, N. Y. 

The month of September has been quite event- 
ful in the line of promotions. R. F. Crudginton, 
who has had charge of the drafting and tool 
room departments of the Monarch Typewriter 
Works since its infancy, resigned his position 
October Ist to accept a position as superin- 
tendent of the Fox factory at Grand Rapids, 
Mich. Mr. Crudginton has a host of friends in 
Syracuse, he being a graduate of the Syracuse 
University, and is popular with all he meets. In 
leaving that city Mr. Crudginton carries with 
him the best wishes of all who know him. 5S. 
W. Fay, who has had charge of the milling 
ind machine room, succeeds Mr. Crudginton, 
ind George Hughes, who has been connected 
with the model room, succeeds Mr. Fay. 

* ~ 


Lynn Wyckoff, sales manager for the Monarch 
Typewriter Company at Chicago, visited Syra- 
cuse September 24th. Mr. Wyckoff was very 
enthusiastic over the increased business during 
the month of September, the Chicago office hav- 
ing closed several deals of 35 and 25 each to 
new users. He says another record will be 
made by his office before the year 1910 is ended 

. * + * 

Selim 8. Haddad, of Cairo, Egypt, dealer for 
the Monarch Typewriter Company at Cairo, ex- 
pects to return to Egypt early in October with 
the first Monarch equipped for writing the 
Arabic language Mr. Haddad has been in this 
country the past five months and is very enthu- 
siastic over the enterprising plants he has vis- 
ited while here 

* * * 

The Standard Typewriter Company of Groton, 
N. Y manufacturers of the Standard Folding 
Typewriter, had a very fine exhibit at the State 
Fair during the week of September 12th, mak- 
ing many sales during the week. 

* . * 

The demand for typewriters made in Syracuse 
shows no signs of abating. In fact the demand 
is greater than the supply. At the different fac- 
tories they report from 500 to 1,200 machines 
behind on orders Prospects for a heavy win- 


ter trade are good. 
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EALERS!!! 


who have been groping around in the dark trying to find a 
really superior line of ribbons and carbons, at last have seen a 


‘‘Great White Light.”’ 


The Powerful Searchlight 
of Public Appreciation 


serves only to emphasize the many good reasons why dealers 
should give themselves and their customers the benefits of this 


high-class line. 


“A Leader for Years, and a Leader Today as Well” 


Little’s.‘‘Cobweb,”’ ‘‘Satin Finish,” carbons, and ‘‘Satin Finish”’ 
and ‘“‘Gold Seal’’ ribbons, are known the world over wherever 
typewriters are used. They are dependable, “Always the 
Same,” uniform in quality under all conditions. 


A “Little” Agency is a Big Business Asset. 


Write at once for samples, prices and trade discounts. You 
don’t have to go into particulars—just drop us a postal—put 


it up to us—let us show you that we’ve got the goods. But 


write TODAY. 


A. P. LITTLE 


Main Office and Factory 
ROCHESTER, NEW YORK, U. S. A. 


Branch Offices: 2 
NEW YORK, PHILADELPHIA, PI 'TSBURGH, CLEVELAND, WASHINGTON, D.C, 
Distributing Offices: 
For Chicago and the West: 
ROCKWELL-BARNES CO., CHICAGO. 
For London and the Continent: Wm. Hoare & Co., 28 Basinghall St., London, E. C. 
For Australia: Stott & Hoare, 426 Collins St., Melbourne. 

The New York Office is a spacious ground floor at 287 Resetven, Cor. Reade St., the 

' i off 1 the world devoted solely to Typewriter Supplies. 


largest, finest and t equipped offi 
Dealers, Typewriter Men, Purchasing Agents always welcome. 
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In All Probability You've Never 
Appreciated Your Export Possibilities 





R you with your quality product that has made 
good in America—the most exacting of all na- 
tions—the export field is ripe for exploitation. 
The success of your output at home is practical 
assurance of foreign recognition. This trade, pro- 
perly gone after, means that much greater sales, greater profits 
at a comparatively small expense. Your organization has been 
perfected. Export business can be added for only the cost of 


going after it. 


AMERICAN EXPORTER 


“The Strongest Single Power in Export Trade”’ 





Offers a service of inestimable value to the far-sighted man- 
wfacturer seeking trade abroad. Representative space reg- 
ularly in its two editions each month, English and Spanish 
(EXPORTADOR AMERICANO), brings you in direct com- 
munication with the foreign merchants, the source of export 
orders. The advertising is supplemented by our Foreign Trade 
Service, which is free to all advertisers. 


This service is the final linking up and intelligent cultivation 
of foreign fields. It includes: 


135 William Street 


The translation of correspondence in any language emanating 
from the advertisement and the translation of the reply into 
the proper language. 


Commercial reports on foreign merchants that will enable the 
determining of their responsibility. Specific information on 
any foreign trade subjects, reports on markets, opportunities 
for the sale of any particular goods, etc. Subscription for our 
Domestic Supplement, a monthly export guide. 


Ad writing and Art Services in designing export advertising 
copy. 

The services of our own representatives in connection with 
our Frequent Foreign Trade Tours to the larger export mar- 
kets. These trips are undertaken solely for the benefit of our 
advertisers. 


In short, by our service, we aim to help our clients in every 
way possible that they may accomplish their purpose of es- 
tablishing or enlarging their export trade. 


We'll be glad to send you particulars of our publication and 
service. This incurs no obligation. Will you let us help you 
make an investigation of your export possibilities? 


AMERICAN EXPORTER New York City 








The Leading Financial Publication 
of the Middle West. If You Have 
Something to Sell to Banks, 
Bankers or Investment Houses, 
Write to 


O. M. PAGUE, Publisher 
CHICAGO 





THE NATIONAL ‘BANKER 


112 Dearborn Street 


Send for Sample Copy 


A Journal Discussing the Leading 
Current Financial Topics. 
Subscription Price 

$3.00 Per Year 
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3 Bic Orrers 
aoe ee | mn 


~ The BookKeeper 

| pe 15 Months for $1.00. Read the Magazine three months, if 
Octobre not satisfactory, we will return your $1.00) Remember the 

1910 7 A regular Su DS¢ ription price IS 91.00 for 12 months. 


mm a 


This two Volume Set of Clever ae Sketches and 
a Vi ar’s Subseriy tion 


BUSIN ESS and 
The Book-Keeper for $1.10 


Substantially bound; containing over 50 Interesting Stories 


= : 
| = ‘ = . 


0s US INES 







































American Business Methods and a year’s Subscription to 


BUSINE Ss and 


The Book-Keeper for $1.20 
American Business Methods contains 284 pages of live, practical 
nd up-to-the Se advice and aSsl tance for the conduct of 
ur busines Silk cloth bound; titles in ld 


The Bustones Man’s Publishing Co., Ltd. 

















The Business Man's Publishing Co., Ltd., 
139 West Fort St., Detroit, Mich. 






Gentlemen: 










I hand you herewith $............ for which you may send me BUSINESS and 
The Book- pooeen for months, also the books to which I am entitled 
without addit harge 1 ines thods or Clever Business Sketches.) 









na <b, daw nls od Rada + 65 a \ddr 5 edu @ av oo 0.00.8. © 






COW MUU Ate. bons de cessitned seas Kee GUDGLION . « «+ 0.0.5 eine mh 
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{ 00 


Secures 
This 
Great 
Reference 


Book 


An entirely new, 
up-to-date, down- 
to-the-minute Ref- 
erence Book, for 
book-keepers, 
cashiers, account- 
ants and business 
men. 

This magnificent 

volume weighs 
nearly 6 pounds; 
contains over 500 
pages, 200,000 
words and 700 il- 
lustrationsof forms 
and tables; beau- 
tifully printed on 
fine paper; hand- 
somely and strong- 
ly bound ; produced 
and presented to 
the business worid at a cost which brings it within the reach of all; easiest 
for reference, plainest for acquiring information, and most economical 
when compared with all other publications of like nature. 





It is yours on payment of only One Dollar 


down and the balance in monthly installments of 50 cents or $1.00 as you prefer. 
Monthly installment price, $4.00 per copy; introductory special cash price 


(less 10 per cent) only $3.60. 
In either case the expressage is prepaid to your address in the United States 


and Canada. 


E. H. BEACH, Publisher, 


MM LPDLAA LLL — 


DETROIT, 
Michigan 





Send 25 cents for 12 months’ trial 


subscription to 


BEACH’S MAGAZINE 


OF BUSINESS 
Teaches Business, Business Systems, Book- 
keeping, Accounting, Shorthand, Advertising, 
Law, Correspondence, Short Cuts, Etc. Etc. 
Splendid Business Stories. 


E. H. Beach, Publisher, 69 W. Fort St., Detroit, Mich. 














Would you be 
willing to pay 


the price of a square meal for a book of 
useful general information which an 
swers the thousands of questions that 
come up in the daily business and so 
cial life and can no whereelse be found? 
Of course you would—because such 
a book is indispensable to everybody 
and the knowledge it contains is 
worth many dollars, and because you 


know ‘‘Knowledge is Power.’ It 
should be on every desk and in every 
home. Here is your opportunity—g 


“The World’s Knowledge” 


a 512 page closely printed handy ref 
erence wi rk, having concise 
geography of the world with 50 col- 
ored maps. Over 800,000 copies sold 
since first published, to those appre 
ciating its value. A revised edition 
will be sent you postpaid for remit- 
tance of only ONE DOLLAR. Money 
refunded if contents are not worth 
much more to you. Get it at once— 
it will benefit you. 


The Knowledge Bureau 


La Grange, Illinois 


also a 








MAX BECK 
106-108 6th Ave., New York 
Importer and Publisher 


POST CARDS 


JOBBERS ONLY 








WHEN IN 


DETROIT 


STOP AT 


HOTEL TULLEA 


New and absolutely fre- 
proof. 

Cor. Adams and Park Sts. 

In the center of the The- 
atre, Shopping and Busi- 
ness District. 

— large Convention 
Ha 

Has Grand Roof Garden 
Cafe. 

Music from 6 to 12 p. m 

Every room has private 


bath. 
an Plan. 
Rates rip 5 per day and up 
L. W. TULLER, Prop. 














The 


Herkimer 


Grand Rapids, 
Mich. 


Ghe he rhi yer 








A new Euro; ean plan hotel of class and dis 
tinction. Thoroughly equipped, liberal manage 
ment, courteous treatment, everything ri gh 

Rates $1.00 t » $3.50 per day. S. Division at 
Goodrich. On five main car lines. Old Eng ish, 
Colonia! and Mission Cafes whose cuisine and ser- 
vice is unexcelled at moderate prices. 

Four blocks from Union Station Take 
Wealthy-Scribner south bound car 
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Schaum Engraving , 
& Printing Company 


Pits as: SUCCESSORS TO 
PRinrena il Ll K printing to 
ADVERTISERS © ar QU Co. 


to 
aa 





Milwaukee, Wis, 
Gentlemen: October 1910. 

An order from you will give our quality an opportunity to sell 
ITSELF. Let us show you how well it is possible to design, retouch, make 
engravings and print catalogs. 


Ask for booklet "A". 
Very truly yours, 
schaus Bugrsving & Printing Company. 






















Mr. Manufacturer: 


ARE YOU A FOOL? 


UPPOSE Jones or Brown, brother employers in your town, should discharge their night 
S watchmen, tear down the lightning rods, throw out the fire extinguishers and leave the 
factory doors wide open at night, what would be your Opinion of. Jones and Brown? 

Suppose you should do the same—what would be their opinion of you? 

Yet you and Jones and Brown are leaving your property rights unguarded in this question 
of employers’ liability. In one State the manufacturers pr: .ctically permitted their case to 
go bv ye fault, and they are now confronted by one of the most drastic labor laws ever enacted. 


How about your State? Do you know what is being done in the way of employers’ liability 
legislation? Are you on your job? 





A POSTAL SENT TO 


AMERICAN INDUSTRIES 


The Magazine of the National Association of Manufacturers 


928 HUDSON TERMINAL $3 NEW YORK CITY 





will bring a sample copy telling you a few things for your own good. A dollar will bring 
the magazine for a whole year. Better send the dollar, and keep up with the times on all 


practical economic subjects. 
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YOUR 


FOUNTAIN PEN 


business will be materially increased if you 
will put in a stock of Sanford & Bennett 
Pens. You can have a complete line made 
up with your own imprint or bearing our 
name, as you prefer. In either case our 
ironclad guarantee goes with every] pen. 





We are the largest manufacturers in the 
world of imprint fountain pens. It will pay 
you to get in touch with us and find out 
just what we have to offer. We make pens 
for some of the biggest concerns in the world 

and satisfy them. Wecan satisfy YOU. 


We make a complete line of fountain, stylo- 
graphic and gold pens, for foreign and 
domestic trade. 


PATENTEES of the SAFETY “‘AUTO 
PEN’’ (self filler and non leakable) 


SANF ORD & BENNETT CO Te hAITT SYTLO nal “CO 


@ MERCIAL’’ FOUNTAIN PEN 


51-53 Maiden Lane, NEW YORK 
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CLASSIFIED INDEX TO ADVERTISERS 





ADDING MACHINE ROLLS. 
Chas. Beck Co 

ADDING DEVICES. 
Arithsty Cc . 

ADDING MACHINES. 
Barrett Adding Machine Co 
Burroughs Add. Mach. Co 
Dalton Add. Mac! Co 

ADDING TYPEWRITERS. 
Elliott-Fisher Co. . ‘ er 
Remington Typewriter > ae 
Underwood Typewriter Co. 


ADDRESSING MACHINES. 


PEATORNOMIERE CO. £6 os ot ceccese 


Rapid Addressing Machine Co 

Rogers Addresser Co 
ARTISTS’ MATERIALS. 

Jas tice Co 
BINDERS. 

Barrett Bindery Co 
BOOK RINGS. 

Adams, Henry T 

Otto Kellner 
BUSINESS SHOWS. 

Annual Business Show 

International O. E. Bourse 

St. Louis Coliseum Co 
BUSINESS FORMS. 

Black Litho. Co 
aan + ta sh OA VICES. 

inde, Jas. J. 

CALENDARS. 

Weeks-Numan Co 
CARD INDEXES. 


See “Indexes” and ‘‘Files 
CASH REGISTERS. 
National Cash Register Co 


CHAIRS, OFFICE. 
Colonial Chair Co 
C. &. Cees. 
Davis Chair Co 
Kohn, Jacob & Jos 
Marble & Shattuck. 
CHECK PROTECTORS. 
Zono Mfg. Co.. 
COPYING DEVICES. 
Adams Mfg. Co 


Eureka Blotter Bath a ees 


Roneo Co. .. 
COIN WRAPPERS. 

Detroit Coin Wrapper Co 
COSTUMERS. 

Conrey-Davis Mfg. Co 

Jacob & Josef Kohn 
CUSPIDORS. 


Ireland & Matthews eee <S 


DESK CLOCKS. 
Ansonia Novelty Co 


DESKS. 
Barnes, W. F 
J. F. Dietz 


Dornette & Bros 
Evansville Desk Co 
Franklin Desk Co 
Hermann Furn. Co 
Leopold Desk Co 
Moon Desk Co 
oO. Cc. S. Olsen. 
Quigle y Furniture Co 
Vall — ‘ity Desk Co 
DICTATION MACHINES. 
Edison Bus. Phono. Co 


DICTIONARY. 


ot a eee oe 
DUPLICATE LETTER MACHINES. 


American Multigraph Sales Co. 
eS Se Orr ee 
COTE CO. co wccestwesdseus 


Underwood Duplicator CP sevidvnares 


Writerpress Co 
DUPLICATORS (PHOTO). 
Rectigraph Co... 
EMBOSSED GOLD SEALS. 
Prarie G. SHUUMOR... onc cceccs 
EMBOSSING AND ENGRAVING. 
Amer, Embossing Co..... 
Schaum Eng. & Ptg. Co 
Wiggins, John B., Co 
ate oo oy MOISTENER. 
’eerless oistener Co 
ENVELOPE SEALERS. 
Ideal Envelope Sealer Co. 
H Reynolds & Co...... 


FILES AND FURNITURE, STEEL. 


Berger CE is kek ned Cane 
Gen’! Fireproofing hipaa ei oars 
Herring-Hall-Marvin Safe Co.. 
Van Dorn Iron Works......... 


FILES AND FURNITURE, woop. 


Auto File & Index Co 
Browne-Morse Co. 
Globe-Wernicke Co 
toss Mfg. Co. 
Weis Mfg. Co... 
FILING DEVICES. 
Nat'l Expanding Envelope Co 
Pratt Fastener Mfg. Co. 
FOLDING MACHINES. 
Amer. Multigraph Sales Co... 


i? a eer eee 


~~] 


FOUNTAIN PENS. 
Aikin-Lambert Co 
D>. W. Beaumel Co 
Holland, gonn Gold Pen 
Onoto Pen C 
Sanford & Be nnett 
Welty, Wm. A., Co 
Whitney-Richards Co 
GAMES. 
Standard Playing Card Co 
GUMMED TAPE, 
Thomas Stationery Mfg. Co 
HOTELS. 
Herkimer, Grand ie na 
Tuller, Detroit ; : 
INDEX TABS—See also ‘‘Files."’ 
Roger A. Simonson. . 
Standard Index Card Co 
INK PADS. 

B. G. Volger 
INKS, ADHESIVES, ETC. 

( arte! s Ink Co.. 

Thaddeus Davids Co 

Chas M. Higgins 

Keller Ink Co. 

Monarch Glue Co 

National Paste Co 
INKSTANDS., 

Keller Ink Co 

Sengbusch, 8. C., Inkstand C: 
LEGAL BLANKS. 

See ‘“‘Business Forms.’ 
LETTER DISTRIBUTORS. 

Bristow, Frederick 
LITHOGRAPHIC SPECIALTIES. 

See “Business Forms.’ 
LOOSE LEAF, 

Boorum & Pease Co 

Chicago Binder and File Co 

Chicago S. & R. B. Co. 

Conolly, Henry, Co 

Green Mfg. Co. 

Hall & McChesney 

Hamacher-Hawkins Mfg. Co 

Heinn Co., The 

Irving-Pitt Mfg. Co 

Jones Imp, L. L. Spec. Co 

Kalamazoo L. L, Co 

Mann Co., Wm.... 

Nelson Exposition 

Proudfit Loose’ Leaf Co 

Sherick, Henry C... 

Stationers’ L. L. Co 

Sam’! C. Tatum Co 

Trussell Mfg. Co 

Twinlock Co. 

Weil Bros Co 
MAILING TUBES. 

Mail Wrapper Tube Co 
MFRS. UNDER CONTRACT. 
Taft-Peirce Mfg. Co. 

NUMBERING MACHINES. 
Cushman & Denison Mfg. Co 
PAPER. 
Berkshire Hills Paper Co 
L. L. Brown Paper Co 
Eaton, Crane & Pike Co 
Hampshire Paper Co 
Rising, B. D., Paper Co 
Southworth Co. 


PAPER FASTENERS AND CLIPS. 


Clipless Paper Fastener Co 
Cook Co., H. C 
Cushman & Denison Mfg. Co 
O. K. Mfg. Co 
Superior Mfg. Co 
West Mfg. Co. 
PATENTS. 
Parker, C. L 
Siggers, HE. G 
PASTE. 
See “Inks, Adhesives, Et« 
PEN AND PENCIL CLIPS. 
Ansonia Novelty 
Hoge Mfg. Co. 
PENCIL HOLDER. 
Gilmartin, S. E 
Valley City Novelty Co 


PENS. 
Geo ‘’ Gaydoul (gold) 
W. L. Mason 
PINS. 
Crescent brass and Pin Co 
Cushman & Denison Mfg. Co 


POSTAL SCALES. 
Pelouze Scale Co 
Triner Scale and Mfg. Co 


Max Beck 
PRICE BOOKS. 
See ‘‘Loose Leaf 


PROCESS DUPLICATORS 
Billograph Sale Co 
PUBLISHERS. 
American Exporter 
American Industries 
E. H. Beach 
Business Man’s Pub. C 
Gregg Pub. Co.. 
Knowledge Bureau 
National Banker 


Bead, . Uh... sécvcb knee 6s a0ie ek ess Sees 163 
Stationer and. Printer... ....csesecevswers 130 
PUSH PINS. 
Moore Push Fim Geos i vcsssocameeeveace 143 
RIBBONS AND CARBONS. . 
Jno. Alien & Oo. .66ssct nce banembos 0455s da 9 
Amt &@ Wibore Co. u.sscsacs tecceiacesn ian "29 
Bayer, Prank ....éstssessnbaraehsestoeen 139 
Buckeye BR & C. COiscccss tetas bees 167 
‘ ‘arbonless Paper Co.......ccescccscecscce 22 
Carter’s Fm OB. os occnee ebeed bee esse sins 99 
Yolumbia R. 4 C. Mier. iia eis 0 wb sks de 126 
‘rown R. O vsintine ohn fois cate 92 
Dodge 0 Se: aes BT 160 
Guertin-Daunforth C0, 2.0 iilte cs trae osecnc 152 
J. & Hens & OO bs eee EAT 140 
En@etiee eee Ge. . 2): 6 cscet>pbibansenteen 166 
International Carbon Paper Co........... 65 
Keystone Carbon Paper Co............4+. 78 
A, FB TAD 0b0 0 oe th be Oks Rs v0 bean 169 
Manifold Supplies Co............+.045 164-165 
Miller-Bryant-Pierce ..........sesssateves 128 
Mittam & "VORIOP © «6c uae 660 tdiesdavadedann 63 
NeoiGich Prepete Oo... ocscacccccéesvtcuats 109 
Oliver F. We CR a's ok. whe ches cendhsiineen 20 
Renabiia De Ay Cy OD. «05-065 eestenedadanan 91 
oe lL ee rerreye rere ert 110 
Ss. f. Smith Ser eee 99 
rig. GON, i's oo ose owteersacheeetanbas 110 
TUISS: Bee sa 5.000 0d Fe00ngccvebeneetan 157 
Union i’ OC.” Cbs vccdovsst ca cevkssantsns 101 
ei 7h a Eero ey eee 158 
P. 6. Weeeel... cscowcvovusensbaneevaaass 117 
RIBBON AND CARBON MACHINERY. 
SORE Wee Ge ccc cadeccecudeupeeesteats 159 
SIGNS. 
Peery Per ernie re, ae 99 
STAMP AFFIXER. 
DECRIED. Ge © 0.5.a h5.0.0.55-00 + 4hnne Oaae hs ee 87 
Nat'l Env. Sealing & Stamping Mach. Co, 21 
Office Appliance Mig. CO. ..6csvwknseesse 12 


STAMPS, HAND. 


ee OR Ree ee ee 
STANDS, METAL, eo OFFICE MACHINE.” 
Adjustable Table C bare glw.a:410.5:'0 athe ke On 
Fowler-Manson- @heranin Cycle Ce.....0. 32 
Toledo Metal Furniture Co..............6. 67 
STAPLING MACHINES. 
ALG DEO Ces irtir views vesdteitionees 155 
SWINGING T. W, STANDS. 
WE | SO in 60s Hob ewebhataswowonewbaun 159 
Wel. BOR, MGs oi oo ces sees sie giseeotvnedas 30 
SYSTEMS. 
BEG Os TR. oon ccc us duccsmneseduvaceeds 157 
TABLES. 
PeeGee BR, Cie icscs cccurwisoseemetuebes 99 
Conrey -Davin Mae. C0... ctderccretsd'asdus 73 
Niemann & Weinhardt Table Co......... 97 
St. Jone TMMIS Des i osc oket vas seokeves 95 
Stow & Davis Furniture Co,............. 91 
TABULATING DEVICE. 
go ht yr rire ee 168 
TELEPHONE BRACKETS. 
Seely Office Appliance Co............6+. 145 
THUMB TACKS. 
FAO Oe i exc cscvcdscsscdigalusetue 159 
TIME STAMPS. 
ao "go Fe Serer ree 162 
Reliable Time Stamp Co.............s006. 89 
TRANSFER CASE Ss. 
See “Files. 
TYPEWRITER COVERS. 
Brive Ti Or acises: .arsdpasdiecianeten 1&2 
Typewriter Specialty Co............s.006- 97 
TYPEWRITER CUSHIONS. 
EF. Ta COO Gee ccc ce vice des sive ioeteends 77 
OEE I, . cv ct ccbicgddicdavcstaeneeaeeas 110 
Wises” Ce, BB. vices ccod00s dee neeeeValnre 161 
T W,. meena Obi. ici sctacsstiereidasse 92 
TYPEWRITERS, NEW. 
Bennett, T. WW. OOP ec dcdbareccdsteseaan 93 
Blickensderfer weet, Ci i civadis Seakanees 73 
BOER Ee COO. oo ccc tect dased ivdeutdeds 23 
Se Wily A As Seerreeeiry es eur res 34 
Momnreh <3. W. OG... cicdeiicceidhoasenas 88 
Oliver FW Cole is Kcthsoes das iven Back Cover 
Reminates, TT. We. COs vs 002-0000 0densewene 7 
Royal Typewriter CO. cic. csectncscsvresé 25 
Lc “. ‘Sete Oe Oe. oo wih co ocns sae ect dees 67 
Smith Premier Typewriter Co............ 5 
Standard .Typewriter Co............cese0. 27 
Sun TPypewrene CO. 2. cscckicccscssieuness 86 
Underwood Typewriter Co.............65. 11 
Vietor,. imation CO. 0 .cssocacrasseures 77 
TYPEWRITER PARTS. 
iv" .  .* Reaereereer re  e 4 
Beatties “m Demeen Obl. <oc0cessciaveenees 100 
Bion GameIeen, CO... . .sicvcscnnaces nasties 93 
Thorn 4. MAPTEM. 2... desc soncecsvbensnes 131 
TYPEWRITERS, REBUILT. 2 
Albright Bros. Rebuilt T. W. Co......... 74 
Amer. THpOWHRER TRE. .0 oc ec ccwssacesvese 162 
Am. Writing Mach. Co.......-.secsccesees 8 
Gaerte Typewriter PSs osos.adascedenareer 161 
General F.. W,. BORA... 6ccccecsesesns 92 
Plummer & Williams..........--.s-cecees 159 
Renat TW Cabs 6 pe ccecstctguseperesnen 69 
Typewriter Emporium ..........+++eeee0+ 167 
Typewriter Inspection Co..........++.++.- 159 
B. D. Underwood T. W. Exchange....... 168 
Wholesale Typewriter Co.........se-seees 3 














OFFICE APPLIANCES 


The NOVEMBER Number 
of OFFICE APPLIANCES. 


@ Every manufacturer who has goods of any kind to sell 
to commercial stationers, office appliance dealers, office 
specialty men, typewriter dealers, etc., etc., should be 
represented with a liberal space in the November number 
of OFFICE APPLIANCES. 

@ The November number will not only be the big Souvenir 
of the Stationers & Manufacturers Convention to be held 
in Baltimore, October 10th to 14th inclusive, but it will 
also be the official review of the Business Show 

@ Each of these occasions have been featured in special 
numbers in the past. On account of the dates this year, 
both will be covered in one big number which will run 
more than 200 pages and be the most interesting number 
of the magazine issued during the year. 

@ The annual convention of the Stationers & Manufacturers 
is an important affair. It will be covered thoroughly by 
members of the staff of the magazine on the ground. All 
reports of committees, addresses, papers, speeches at the 
banquet, etc., will be reported verbatim. 

@ This souvenir number will be the Convention in type 
and illustration taken to the swivel chairs of the stay-at 

homes for their leisurely perusing. Those who attend the 
convention are not interested in a hurry-up story of the 
affair. Those who do not attend want a complete account, 
not only of the business meeting but also of the social side 
of the affair. OFFICE APPLIANCES’ camera will tell 
the story in picture. 

@ The official review of the Business Show will be of special 
interest not only to dealers but to the purchasing agent of 
large corporations who are users of modern office appli 

ances. 

@ Copy for this big number should be in our hands not 
later than November the first. 

@ Manufacturers who recall the big Souvenir number 
issued upon the occasion of the stationers convention at 
Toledo last year, will appreciate the character of the forth- 
coming number when we state that we purpose to make 
it larger and better than the number last year. 


THE OFFICE APPLIANCE CoO. 
303 Dearborn St.. CHICAGO. 

















constitutes a perfectly sanitary system of letter press copies. 
in the bath assures even distribution of moisture to the cloth, at the same time 
precluding bad odor, mustiness or mildew. 
non-raveling edge affords clean, clear-cut copies. 
Baths in use than all others combined. 
oes akable 

Sold through the dealers. 

THE EUREKA BLOTTER BATH CO., 


with 


them 1 


way bi 








OFFICE APPLIANCES 


They are 


a... ILL., 
6215-17-19 Wentworth Avenue 


The Eureka Bath and Cloth 


The composition 


The patent chemical syrface cloth 
There are more Eureka 
The wire net in the composition makes 
furnished in all 7, pres correspondence to 
V rite for Eureka Booklet. 
U.S. A. 





















ALPHABETICAL INDEX OF ADVERTISERS 





A 


Acme Staple Co 155 
Adams, Henry T. 131 
Adams Mfg. Co 145 
Addressograph Co. 106 
Adjustable Table Co 91 
Aikin Lambert Co a 
Albright Bros. Rebuilt T. W. Co 74 
Allen, John & Co.... 95 
Amer. Embossing Co 155 
American Exporter . 17 
American Industries 173 
Am, Multigraph Sales Co £4-85 
Am. Typewriter Exch 162 
Am. Writing Machine Co 8 
Ames & Fiistead : 4 
Annual Business Show Co 18-19 
Ansonia Novelty Co 133-151 
Arithstyle Co . .143 
Ault & Wiborg... 29 
Auto. File & index Co 128 
B 
Barrett Adding Machine Co. 154 
Barrett Bindery Co 147 
Barnes, W, F. 128 
Bayer, Frank 139 
Beach, E. H. 172 
Beaubien & Booth Co. 100 
Beaumel, D. W. Co... 134 
Beck, Chas. Co... . 157 
Beck, Max ..... 172 
Bennett Typewriter Co. 93 
Berger Mfg. Co 142 
Berkshire Hills Paper Co 148 
gE Perr Tce er ee 79 
Black Litho Co. 149 
Blickensderfer Mfg. ‘Co. 73 
Boorum & Pease. 127 
Bristow, Frederick 143 
Broome Mfg. Co.... 99 
Brown Paper Co., L. L 179 
Browne- Morse Co. , 100 
Buckeye Ribbon & Carbon Co. 167 
Burroughs Adding Mach. Co 2 
Business Man’s Pub. Co. 171 
Carbon- Less er Co. 22 
Carter’s Ink Co.. 99 
CHPROD, Oe Bic DO an cccrccnsvesserdtess 77 
Chicago Binder & File Co. 178 
Chicago Shipping & Receipt Bcok Co. 144 
Clipless Paper Fastener Co . 31 
COTO Gee GSO e od ccc scevcogeevavesnie 89 
Columbia Rib. & Carb. Mfg. Co. 126 
Conolly, Henry Co. ih bene ke ase 150 
Conrey-Davis Mfg. REE eR cat 5 73 
CUO, Gs. Pa GO. scccice 72 
Cook Co., MH. ©......<. ; 93 
Crescent Brass & Pin Co.. 153 
Crown Ribbon & Carbon Co. a ; 92 
Cushman & Dennison Mfg. Co... ; 92-156 
D 
Dalton Adding Machine Co.... . 70 
Davids, Thaddeus Co... . 135 
Davie Chair Co., The............ 86 
Detroit Coin Wrapper Co. 95 
0 ES OS ere reeror ee rere . 83 
SEE i OEMs -. sina so duath kn amahe castes — 
Dodge, The, BEEP Tre rete 160 
Dornette & Bro. Co., The. 14 
E 
Eaton, Crane & Pike Co 141 
Edison Business Phono Co............++.. 32 
Elliott-Fisher Co. ..... ; 23 
Ellis Time Stamp Co 162 
Emerson Typewriter Co. . 34 
Eureka Blotter Bath Co 177 
Evansville Desk Co 161 
F 
Fowler-Manson-Sherman Cycle Mfg. Co 32 
Franklin Desk Co. 94 
Gaerte Typewriter Ex 161 
Gaydoul, Geo. P... 133 
General Fireproofing Co 29 
General Typewriter Ex.. 92 
Gilmartin, S. E.. 139 
Globe-Wernicke Co. 6 
Gregg Pub. Co., The 114 
Green Mfg. Co.. 157 
13< 


Guertin-Danforth Co 


National Banker 
National Cash Register Co.. 
Nat’l Exp. Envelope Co. 

National Env. sgerme & Stamping ‘Mach. Co. 21 
National Paste Co. << 
Neidich Process Co. 


Quigley Furniture Co., 


H 


Hall & McChesney ... 
Hamacher-Hawkins Mfg. Co. 
Hampshire Paper oe Saerad~e’ : 
Heale & Co., J : sie 
Heinn Co., 
Herkimer Hotel 
Herring-Hall-Marvin Safe Co. 
Herrmann Furniture Co ; 
Higgins, Chas. M., & Co... 
Hinde, Jas. J. Co....... 
Hoge Mfg. C 

Holland, John, Gold Pen Co 


mend, »¥ ‘abe 


ideal Env. Sealer Co 
Indeliba Mfg. Co......... 
international 
International, 
Ireland & Matthews Mfg. Co. 
Irving-Pitt Mfg. Co..... 


Carbon Paper Co 
Oo. E. Bourse 


J 


Jones Imp. L. L. Spec. Co 104- 


K 


Kalamazoo Loose Leaf Co. 
Keller Ink Co., 
Keliner, Otto 
Keystone Carbon Paper Sette Co. 
Knowledge Bureau 


Robt..... 


Kohn, Jacob & Jos. 

‘. 
Leopold Desk Co. 
Lineograph Co. ........ 
Lice, A. P... 

M 
Mail Wrapper-Tube Co 


Manifold Supplies Co. Sy . ave 164- 
Mann, William, Co.-...... ; 
Marble & Shattuck Chair Co. 

Mason, W. 
Merriam, G. & C., Co.... 
Meyer & Wenthe........ 
Meyercord Co. ........... 
Miller & Ham...... 
Miller-Bryant-Pierce Co. 
Mittag & Volger........ 
Monarch Glue Co. 
Monarch Typewriter Co. 
Moon Desk Co..... ; 
Moore Push Pin Co. 
Multipost Co. ... 


N 


Nelson Corporation ........... 110-156- 
Niemann & Weinhardt ‘Table Co 
0 
©. K. Mfg. CO....-...--.. 
Office Appliance Mfg. Co..........+-... ; 
Oliver Typewriter Co. 20- Back Co 
Olsen, O. C. S., Desk Co. 
Onoto Pen Co..... 
Pp 
Parker, C. L... 
Peerless Moistener Co.... 
Pelouze Scale & Mfg. Co. 
Plummer & Williams.. 
Pratt, F., Mfg. Co.. 
Proudfit ‘Leses Leaf Co. 
Q 
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Rapid Addressing Mach. Co.................. 10 
RODE, Pe Wes 000s. sssctespeetusunssteceerane ae 
Rebuilt Typewriter Co.........scccscsecccce., 69 
PROCCIOPRRED ORs: os. rnttiielde’s + ovat de< cues 30 
Reliable Time Stamp Co...................... 89 
Remington Typewriter Co.................... 7 
Republic Ribbon & Carbon Mfg. Co.......... 91 
Reyneias, 6. din & GO... sss cc oee debe ck 15 
Rice Co., Jas. , EPI ie Se 148 
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Ss 
Sannustoen Ges, WOR: 5.6 5 05::003cedes eee 93 
Sanford & Bennett gin nes 9060 bas ORES OS WaaW eee ee 174 
Schaum Eng. & Pte. CO. .ocnisccicsscccvovcne 173 
Seely Office Appliance Co....................: 145 
Sengbusch Self-Closing Inkstand Co.......... 153 
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Shuman, a. Mins \nda shod vp acadkewas dae ee 157 
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Standard Typewriter Co...............eeeeees 27 
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Twpheenneh GD. socine 0'0's.ciness tes sa bd mean we 123 
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Typewriter BemperiuM ....6ccccvccesscscavies 167 
Typewriter Inspection Co..............cceeees 159 
Typewriter Gpeciaity Co...........ccsecsseees 97 
U 
Underwood Duplicator .............sseeeeeee . 33 
Underwood Typewriter Co............0..0065 11 
Underwood Typewriter Exchange, B. D...... 168 
Union Ribbon & Carbon Co........-.....005. 101 
U. S. Typewriter Ribbon Co.................. 158 
Vv 
Valley City Deok CO. 2.66 .ccscesssccscesensece 72 
Valley City Novelty Co.........cscvesicsnseses 143 
Van Dorn Iron Works... .....--.cccceeeecccres 93 
Victor Typewriter CO... 2... .csccecececcceses 77 
Voiger, B. Gp Mfg. CO.......-scececsesccscess 149 
w 
Waldron, John OO... is onssoscshecksbivalsaeen 159 
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“PERFECT” 


LOOSE LEAF 


CATALOG BINDERS 








S| 








DO YOU ISSUE A CATALOG? 


LISTEN—why not issue your next Catalog on 
the Loose Leaf plan and save money, have your 
prices always up to date and new goods shown 
in their proper places by simply sending new 
sheets to your customers from time to time to 


be inserted 
WE MAKE A SPECIALTY OF 
LOOSE LEAF CATALOG BINDERS 


It will pay you to secure our samples and price 


CHICAGO BINDER 
& FILE COMPANY 


118-124 S. Clinton St., CHICAGO, U.S. A. 








WANTS 


NOTE—‘Want” Advertisements are received 
for this department at 4 cents a word. Mini- 
mum charge one dollar, payable in advance. 
Only legitimate advertisements received, and 
those relating to trade necessities. 








HELP WANTED. 
WANTED—EXPERIENCED FILING DEVICE 

salesman. Address E 15, % Office Appliances, 
Chicago. 


WANTED—SALESMAN TO TAKE CHARGE 


of mail order correspondence; must be thor- 
oughly familiar with all branches of commercial 
and manufacturing stationery business; cata- 
logue building, and a good correspondent. Ap- 
ply with reference, stating salary required and 
previous experience Southern Stationer, % 
-Office Appliances, Chicago 


WANTED FIRST CLASS SPECIALTY 

salesman to handle city with a new company 
in a territory practically without competition 
Give experience and references and address Box 
845, Little Rock, Ark. 


WANTED—TWO REAL SALESMEN TO SELL 

on commission in Massachusetts the most 
wonderful adding, listing and computing ma- 
chine ever invented. An opportunity for men 
of ability to make a big income. The business 
is established, the field under cultivation. Two 
live man can make good money. Address S 16, 
% Office Appliances, Chicago. 


GOOD OPENING FOR YOUNG MAN WITH 
knowledge of loose leaf business; one who 
has had experience in calling upon the con- 
sumer preferred. Good future for right man. 
Address C 11, care Office Appliances, Chicago 





WANTED—A Spanish speaking typewriter 
salesman to handle a first-class machine. In 
answering state experience and give references. 
Address M13, care Office Appliances, Chicago. 


FOR SALE. 


FOR SALE—ON ACCOUNT OF FAMILY, FINE 

repair and second hand typewriter trade, net- 
ting $2,500 to $3,000 per year; sell for half; 
population 700,000 Investigate Address U 10 
Office Appliances, Chicago. 





BUSINESS OPPORTUNITIES. 





WANTED—TO CORRESPOND WITH ONE 

who will procure a patent on splendid im 
provement on well known standard machine 
will give one-half interest Address W 13 
Office Appliances, Chicago 


ENTIRE 


OFFICE SPECIALTY MANUFACTURERS, AT WANTED—AGENCY FOR THE 


tention An opportunity seldom offered to Russian empire or at least for southerr 
put your goods on the New York market: an Russia, of a first class typewriter; good field 
office furniture house of high standing, having for a hundred dollar machine, also for one of 
a large store on Broadway, in the section de- the smaller machines; first class wholesale con 
voted to office specialties, will rent part of cern; best of refernces Address C, care Office 


their store, with room in window, to a manu- Appliances, Chicago 

facturer of a line sold for office use that does 

not conflict with office furniture: all the ad 

vantages of a Broadway store at the cost of a ” a 
loft; get on the ground floor Address Broad- 
way, % Office Appliances, 508 Tribune Bldg. 
New York 





A young man, well-known 


I WANT A LIVE MAN WITH A SMALL 

amount of money to join me in an established 
office appliance business in Canada; I need the 
man more than the money; a man who can help 
me develop my business and get in on a liberal 
share of the profits; one who knows the busi- 
ness and who has the ability to share success 
Address Canada, % Office Appliances, Chicago 


to the Stationery trade from 
Maine to California and from 
Montreal to Texas, is seeking 
a new position. 

In the last six years he has 


AGENCIES WANTED—The German Agents ; ‘ UW? a — a 
of the Oliver typewriter are open for sole agen- built up a new trade fo1 al 
cies of duplicating and printing machines, also ° : 
duplicator supplies and vapious specialties. Gen- concern that 
eral offices in Berlin, 38 branches and agencies 
all over Germany. Personal negotiations are 
possible about September when Representative 
will arrive in the United States. Address Pollack, 
eare Office Appliances, Chicago. 


never handled 
novelties for the amounting 
to over $30,000 a year. 

He is an originator of ideas, 








salesman and expert adver- 


WANTED—An exclusive agent in every city 
to sell Transo (transparent face) envelopes) on 
a commission basis. Every business house a 
possible customer. Excellent proposition for 
men with selling ability. Samples and complete 
information on _ request. Transo Paper Co., 
Chicago. 


tising man. 

He was founder and editor 
of one of the best so-called 
‘‘House organs” ever sent to 
the trade. 

Incompatibility of manage 
ment made it necessary for 
him to seek a new position. 

If you can use such a man 


[ want to represent a manufacturer of 
office furniture or good office appliances, on 
the road, for small salary and traveling ex- 
penses. I have a personal acquaintance with : : “ an . 

in your business write him 
nearly all responsible dealers from coast to - 
coast I can get the business for further particulars OT an 


HUSTLE R, care Office Appliance ay i] y; int ment 


amas He may be just what vou 
AGENCIES WANTED are looking fo1 


Address ‘Competent,’ care 











WANTED—TO TRAVEL WITH A LINE OF sidaiie dita ance 
bank requirements from Chicago to the Pa ()F F I¢ E \PPLI AN( ES 
fic coast by former banker and skillful sales : on 

mat lithographic bank novelties; labor saving 

devices: must be first class for first class man 
Address Box XX © Office Appliances, Chicago 
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| q All that science and invention have A sheet which embodies mature ex- 


j added to the process of paper man- perience in the making and carries 
5 0 ufacture in the past sixty years is best with it the assurance of perfect service 
j exemplified in for 


BROWN’S LINEN LEDGER BLANK BOOKS 
AND LOOSE LEAF LEDGERS 


RECORD PAPERS PERMANENT RECORDS, Etc. 

















































| A paper used by the best class of 
| (=== | Merchants, Bankers, County Recorders 
| 7 HQIN and others who appreciate the value and influence 
| 4 io) of the highest standard Record papers 
| mg in their business 
} | L. L. BROWN PAPER COMPANY, $3 ADAMS, MASS. 
| ESTABLISHED 1850 
) 
The 
Ideal 
Pen 
for 
Women Get an 
in the ONOTO 
Office The Pen 
or at | That 
Home FILLS 
ITSELF 
and 
CAN NOT 
LEAK! 
Fills itself by vacuum. Four sizes. 
Sixteen styles points. $2.50 up. 


Canadian Office: 332 Craig St.'West, Montreal, Canada 


ONOTO PEN COMPANY, 26! Broadway, New York 








ll Nations Praise 





the Oliver Typewriter 


HE OLIVER Typewriter has won 

international fame as the perfect 

writing machine for every depart- 
ment of modern business. 

Its speed, convenience, legibility, 
durability, accuracy and neatness are 
absolutely unapproached by any other 
typewriter in existence. 

It is the simplest of all. standard 
typewriters, yet the strongest and by 
far the most versatile. 

The wonderful simplicity of the Oliver 
is shown by the fact that it has several 
hundred less parts than other standard 
typewriters. 

The working parts are fitted into a 
solid metal framework, making the 
machine so strong that the hardest usage 
has no effect upon it. 

It is so easy to operate that anyone 
can master it with a few minutes’ prac- 
tice. The swiftest operator cannot 
overtake its speed. 

It has keyboards for all languages 
with all the characters needed. 

The Oliver Typewriter is equipped 
with many special devices for saving 
time and effort. 

Here ire some of them: 

—The Oliver Back-Spacer, making 
it easy to go back and make corrections. 

—The Oliver Disappearing Indicator, 
showing exact printing point. 





—The Oliver Tabulator, invaluable 
in writing columns of figures. 

—The Oliver Automatic Ruling De- 
vice, for making horizontal and vertical 
lines. 

—The Oliver Automatic Paper Feed, 
handling any width of paper perfectly. 

Among other distinctive features, the 
following are of great practical value: 
Visible writing, dust-proof, easy to clean, 
perfect permanent alignment, ability to 
make many clear carbon copies. All 
parts interchangeable. Duplicate parts 
easily obtainable and replaced in case of 


accident. 


Let Us Send You 
the Complete Catalog 


We invite correspondence from business men, 
professional men, public officials and all who 
have use for this splendid writing machine. The 
handsome catalog, which we will send you free 
on request, explains in detail] the merits of the 
Oliver that have won the praise of all nations. 


The Oliver Typewriter Company 


Oliver Typewriter Building, 93 Dearborn St. 


Chicago, Illinois, U. S. A. 


nl 
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